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AJIMIHICTPATUBHO-TEPUTOPIAJIBHA PEOOPMA YKPAIHU:
EKOHOMIYHUM ACIHEKT

Axmyanvnicmos. OOyMo6I€HA HAOMIPHOIO YEHMPANI3ayi€lo NOBHOBANCEHL MA  (QIHAHCOBO-MAMEPIanbHUX
pecypcié op2anamu 8UKOHABYOI 81A0U, HECNPOMONCHICINIO MEPUMOPIATbHUX 2pOMA0 6A308020 PiGHs BUKOHYBAMU CEOI
NOBHOBANCEHHSI, NOZIPULEHHSIM SKOCMI Ma O00OCMYNHOCMI NYONIYHUX NOCAye GHACHIOOK Hecmaui (DIHAHC08020 ma
mamepianbHo2o 3a0e3neueHHs.

Mema ma 3a60anns. /[ociioumu eKOHOMIYHI acnekmu aOMIiHICMpamueHo-mepumopiaivHoi pegopmu 6
Ykpainu, eussumu ocnoswni npobremu inancosozo 3abezneyenns mepumopiaibHux epomad 6az08020 pieHsi.

Pesynomamu. Mooenv 6r00x%cemuux IOHOCUH 30TUCHIOE BUPIBHIOBAHHA He 34 GUOAMKAMU, d 34 00X0OAMU.
Taxuii mexauizm Mae MOMUBAYINHY CKIAO08Y WO00 3aYiKAGNeHOCMI 8 HAPOWY8AaHHI O0XIOHOI 6a3u Micyegux
6r0ocemie. B moul uac, nepexio 00 6upieHIO8aHHA Micyesux 0100dcemie 3a 00Xo0amu Npugig¢ 00 NOCUNEHHS
Ooughepenyiayii’ epomad. Hauibinbuy eucody ompumanu micma oOIACHO20 3HAYEHHS O00XOO0U AKUX CYMMEBO 3POCIU.
Jloxoou micyeeo2o camospady8aHHs CKIA0AMbCs 3 61ACHUX 00X00i6 ma mpancgepmis 3 yenmpanvhoeo pieus. Ha
npomszi ocmaunix matice 20-mu poKie npocmedicyEmucs meHoenyiss 00 3MEeHUEeHHs NUMOMOL 8a2u 61ACHUX 00X00i8
Micyegux 0100dicemi6 i 30iNbUlenHs YACMKU 00X00i8 0epaicasHo2o 0ioddcemy )y 36edenomy 6rwddcemi Yrpainu (be3
Midcbo00xcemuux mparncgepmis). Hacmrxa 0oxodie micyesux 6i00dxcemie 6e3 mpancgepmie (sracuux 00x00is)
smenwunaca y 1,5 pazy, 3 31,4 %y 2002 poyi 0o 20,9 %y 2018 poyi.

B cucmemi ginancysanns micyesoeo camospsaoyeanus HA NPomssi nepiody O0CHONCEeHHs 3Pp0CMAld YaACmKa
mpancgepmis. [lumoma éaza enacnux 00x00i8 3menwunacs matixce y 2 pasu, 3 78,4 % y 2002 poyi oo 42,1 % y 2018
poyi, a yacmxa mpaucghepmie 30invuunacs 8ionogiono 3 21,6 % 0o 57,9 %. Taka sanesxcnicmo 8i0 mpancghepmie mac
cepuiosni macwmadu: y 45 % 06’ eonanux mepumopianonux epomao (OTI) mpancgepmu 'y 2016 poyi cmanosuru 75 %
0oxodie. 3pocmarnus wacmku mpanc@epmie 8 Or0NCemax MiCYegoco CcamospaO0y8aHHs, 3ANedNHCHICMb 00cs2i8
mparcghepmis 8i0 YeHMPANbHUX OPeAHI8 610U MA HEMOJICIUBICIY IX NIAHYBAHHS, A MAKOJIC Nepedaya NOSHOBANCEHb
6e3 6i0n0GIOH020 (DIHAHC06020 3a0e3neuenHs CMEOPIOIMb CYMMESL PUSUKU 015 €KOHOMIYHOI camoO0oCmamuocmi
Micyesux epomao.

Y 2016 poyi 76 % eudamxkie opeanie micyeso2o camospsioy8ants UKOHYEANOCS 8I0 IMEHI YeHMPAIbHUX OP2aHi6
61a0uU K QIHAHCYBAHHS «0eNe208aHUX NOBHOBANCEHLY (0XOPOHA 300p08 s, oceima, coyianvhull 3axucm). B motil dce
ygc mpancepmu 3 yeumpanbHo2o pieus ckaaoanu auwe 57,9 % 00xo0ie micyesux 0O100xcemie. Toomo uumany
YacmuHy 0ene208aHux NOBHOBANCEHb OPSAHU MiCYe8020 CAMOBPAOYB8AHHA BUMYUIEH] (DIHAHCY8AMU 3 PAXYHOK 81ACHUX
00x00i8. BHACNIOOK Yyb020 ¥ HUX MANO pecypCie Ha BUKOHAHHA IX «BIACHUX NOBHOBANCEHbY, A came HA OYOIeHUYME0 ma
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pemonm micyesux 0opie i JHCumid, HAOAHHS KOMYHATbHUX NOCTYe (6000NOCMAYAHHS | KAHAI3ayisn, 30upanis 6i0xo0is,
ONaneHuss, Mowo), a MaKoNc HaA Micyedull MpPancnopm i po3eumox 00 ’ekmie Kyrbmypu i ¢ionouunxy. Iio msaeapem
NOMOYHUX BUOAMKIB THEECMUYIUHA CPOMOIICHICTND OPEAHI8 MICYEB020 CAMOBPAOVBAHHS € MAJLOIO.

Braowni cmpykmypu na pieni obracmi ma pationy He € NOSHICMIO CAMOSPAOHUMU, OO HA 0061ACHOMY MaA
PpationHOMY PieHAX Oit0OMb AK OP2AHU MICUEB020 camospsadyeanHs (0bnacHi ma palloHHi pada), Max i opeanu BUKOHABHOL
e1a0u (00aacui ma paiionHi oepocasni aominicmpayii). ¥V nepuux 0ysce Mano no8HO8ANCEHb, d iX BUKOHABYI OP2aAHU He
cmeopeni, xoua ye nepedbauerno Komyenyicro. /[pyei nionopsaokoeaHi yeHmpaibHUM OpeaHam e1aou i came GOHU
2paomov OOMIHYIOUY poib. Yce ye YCKIAOHIOE OYIHKY 3MIH HA 0OIACHOMY MA PAtlOHHOMY PIGHSX V po3pisi (hinancogol
Odeyenmpanizayii.

Heob6xionoio ymosow nopmanvroeo gynxyionyeanns ma pozsumxy OTI € ix exonomiuna camooocmamuicmo.
Lle nepeobauae 6ionosionicme 0oxodie OTI ix eudamkam, He0OXIOHUX OJii 30UUCHEHHS GIACHUX MA O0eNe208AHUX
noeHo8adiceHs. st 30IUCHEHHS OYIHKU eKOHOMIYHOI camMo00CmamHocmi epomad HeoOXiOHa 8ION08IOHA MemoOUKd.
Ipoiiwno 6invue 4-x poxkie 30iticnenna pegpopmu deyenmpanizayii, anre 8ionosioHa Memoouka eiocymus. Biocymuicme
MemOoOUKU OYIHKU eKOHOMIYHOI camMo00CmamHocmi 00 €OHAHUX MepUmopianbHux o00yMO8ieHa 00 EKMUBHUMU
npuyunamu. Ilo-nepuwie, ye iocymuicmv 4imKo20 ma 3AKOHOOABYO 3AKPINIEH020 PO3NOOILY NOBHOBANCEHb MIdHC
BUKOHABYOIO 811A00I0 MA MICYEBUM CAMOBPAOYBAHHAM, A MAKOXHC MIXC pieHAMU ocmaHHbo2o. [lo-Opyee, 8iocymHicms
cmanoapmis ma Hopm QiHaHco8020 ma iHppacmpykmypHo2o 3abe3neyenns nYORUHUX NOCAYe (WUKOAU, OUMAYI CAOKU,
Genvouiepcoko-amoOyIamopHi nyHKmu, amoyiamopii, iHceHepHi mepedici ma inuie).

Bucnoexu. I[lposedene Oocniodcenns ceiouums, wjo YKpaina mae yeHmpaunizoéawy cucmemy  00x00i6 i
suodamxie, a peghopma Qinancosoi deyenmpanizayii npuzeena 00 NPOMULEHCHO20 pe3yTbmamy, a came 00 3pOCMAHHS
3ANEAHCHOCIE MICYEB020 CAMOBPAOYEAHHSL 6i0 YeHMPANbHUX opeanis enaou. Pegopma ginancosoi deyenmpanizayii 6
Yrpaini cxunsemocs y 6ix niompumku mooenui, wjo Oinbue 6a3yemvpCsi Ha MPAHCHEPMAX, HIXC HA BIACHUX 00X0O0AX.

Knrouosi cnoesa: ¢hinancose 3abesneuenns, eKOHOMIYHA CAMOOOCMAMHICIb, MPAHCHEpmMU, GIACHI 00X00U,
00 ’€0Hani mepumopianvui 2pomaou.
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THE ADMINISTRATIVE AND TERRITORIAL REFORM IN UKRAINE:
ECONOMIC ASPECTS

Topicality. It is caused by excessive centralization of powers and financial and material resources by the
executive authorities, the inability of the territorial communities of the basic level to fulfill their powers, the
deterioration of the quality and availability of public services due to the lack of financial and material provision.

2019 EKOHOMIYHI IHHOBALII 9
Tom 21, Bun. 1 (70)



Aim and tasks. To investigate the economic aspects of administrative-territorial reform in Ukraine, to identify
the main problems of financial provision of territorial communities of the baseline level.

Research results. The model of budget relations implemented is aligned not by expenditures, but by income.
Such a mechanism has a motivational component regarding the interest in increasing the revenue base of local budgets.
At that time, the transition to equalization of local budgets by income led to an increase in the differentiation of
communities. Most benefit was given to cities of regional significance whose incomes have increased significantly.
Local government revenues consist of own revenues and transfers from the central level. Over the past 20 years, the
tendency towards a decrease in the share of local budget revenues and the increase in the share of state budget
revenues in the consolidated budget of Ukraine (without intergovernmental transfers) has been observed. The share of
local budget revenues without transfers (own revenues) decreased by 1,5 times from 31,4 % in 2002 to 20,9 % in 2018.

In the financing system of local self-government, during the study period, the share of transfers increased. The share of
own revenues decreased almost 2 times, from 78,4 % in 2002 to 42,1 % in 2018, and the share of transfers increased from
21,6 % to 57,9 %, respectively. This dependence on transfers is of a serious scale: in 45 % of the united territorial
communities (UTC) transfers in 2016 amounted to 75 % of revenues. The increase in the share of transfers in the budgets of
local self-government, the dependence of the amount of transfers from central authorities and the inability to plan them, as
well as the transfer of powers without adequate financial support, pose significant risks to the economic self-sufficiency of
local communities.

In 2016, 76 % of expenditures of local self-government bodies were performed on behalf of central authorities as
financing of "delegated powers" (health care, education, social protection). At the same time, transfers from the central
level accounted for only 57,9 % of local budget revenues. That is, a considerable part of delegated powers of local self-
government bodies are forced to finance at the expense of their own income. As a result, they have little resources to
fulfill their "own authority", namely the construction and repair of local roads and housing, the provision of utilities
(water supply and sewerage, waste collection, heating, etc.), as well as local transport and development of " objects of
culture and rest. Under the burden of current expenditures, the investment capacity of local self-government bodies is
small.

The authorities at the oblast and rayon level are not entirely self-governing, as regional and district levels act as
local self-government bodies (regional and district councils), as well as executive bodies (oblast and rayon state
administrations). The first few have very few powers, and their executive bodies are not created, although this is
provided by the Concept. The latter are subordinate to the central authorities and they have a dominant role. All this
complicates the assessment of changes at the regional and district levels in the context of financial decentralization.

A prerequisite for the normal functioning and development of UTC is their economic self-sufficiency. This
implies that the UTC revenues correspond to the expenditures necessary for the exercise of their own and delegated
powers. An appropriate methodology is needed to carry out an assessment of the economic self-sufficiency of the
communities. More than 4 years of decentralization reform have taken place, but there is no corresponding
methodology. The lack of a methodology for assessing the economic self-sufficiency of the combined territorial is due to
objective reasons. First, this is the lack of a clear and legally-established division of powers between the executive and
local self-government bodies, as well as between the levels of the latter. Secondly, the lack of standards and norms of
financial and infrastructural provision of public services (schools, kindergartens, paramedical outpatient departments,
out-patient departments, engineering networks, etc.).

Conclusions. The conducted study shows that Ukraine has a centralized system of incomes and expenditures,
and the reform of financial decentralization has led to the opposite result, namely, to increase the dependence of local
self-government on central authorities. The reform of financial decentralization in Ukraine tends to support a model
that is more based on transfers than on its own revenue.

Keywords: financial support, economic self-sufficiency, transfers, own revenues, united territorial communities.

IMocTanoBka npodsemu. IcHyI04a cucrema agMiHICTpaTUBHO-TEPUTOPIAILHOIO YCTPOIO B YKpaiHi He
3aJI0OBOJIBHAE TOTped cycminbeTBa. lle 0OyMOBIEHO HAJAMIPHOI IIEHTPANI3aIli€l0 TMOBHOBAXEHb Ta
(iHaHCOBO-MaTepiaIbHUX PECYpCiB OpraHaMHM BHKOHABUOi BJIAJHM, HECIPOMOXHICTIO TEPUTOPiaIbHUX
rpomaj 6a30BOTO PiBHS BUKOHYBATH CBOI IIOBHOBAXKEHHSI, TIOTiPIIEHHIM SKOCTI Ta JTOCTYIMHOCTI ITyOJIIYHUX
TTOCITYT BHACIIJIOK HecTadi ()iHAHCOBOTO Ta MaTepialbHOTO 3a0e3MeueHHs.

AHani3 nocaizxkens i mydJikanii mo mpodaemi. Cepel ykpaiHChKUX HAYKOBIIIB MPOOJIEMHI TUTaHHS
aJIMIHICTPaTHBHO-TEPUTOPIAILHOTO yCTPOIO B YKpaiHi, OI[IHKM EKOHOMIYHOI CaMOJIOCTATHOCTI Ta
(hopMyBaHHS CITPOMOKHUX 00’ €THAHUX TEPUTOPIATBHUX TPOMaJI, OFOJKETHOI JAeEHTpaTi3alliil JOCIiKYIOTh
B. Cumonenko, C. Caxanenko, A. Tkauyk, JI. [onuncbka, B. Ocunos, A. IlenexaTuii Ta iHIII JOCTI IHUKH.

HeBupimeni panime nurannst npo6aemu. HemocratHs yBara NpHIUIETbCS TUTAHHIM (DiHAHCOBOTO
3a0e3MeYeHHs Ta EKOHOMIYHOT CaMOOCTaTHOCTI 00’ €IHAHUX TEPUTOPIaJIbHUX rpoMaj] Y KpaiHu.
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Meta Ta 3aBAaHHS JOCHIIKeHHs1. J[OCHIIUTH EKOHOMIYHI AacCHeKTH aAMIHICTPaTHBHO-
TepuTopiaabHOi pedopmu B VKpaiHHM, BHSIBHUTH OCHOBHI mpoOiemMu (iHAHCOBOro 3a0e3MeucHHS
TEPUTOPiaTILHUX TPpoMa]] 6a30BOTO PiBHIL.

Buxiiajg ocHOBHUX pe3yasTatiB. BlomKeTHO-TIONaTKOBa IelIeHTpalli3alisl € Hapi>KHUM KaMEeHeM TPOLIeCy
neneHTpamizaiii B Ykpaini. Lleit mpuammn 3axpimmeno B Korcturytii Ykpainw, B 3akoHi Ykpainu «IIpo micriese
caMoBpsiTyBaHH», B bromxerHomy Tta IlomatkoBomy Komekcax, B Konmemmii pedopmyBaHHS MiCIIEBOTO
CaMOBPSTyBaHHS Ta TEPUTOPIAILHOI opraHizarii Biaau B Ykpaini (nani — Konieniis), a Takox B €BponenchKii
XapTii MICIIEBOTO CaMOBPSTyBaHHS, 10 (JOPMYIOTH OCHOBHI TTOJIOXKEHHS 00 (piHAHCYBaHHS OpTraHiB MiCIIEBOi
BJIaM, OFO/KETHHUX BITHOCHH Ta MEXaHi3MiB BUpiBHIOBaHH [ 1-6]. [IpoTe, mpUHIMTIH, 110 MICTSTH IIi JOKYMEHTH,
He Oy/M MOBHICTIO peajli3oBaHi, He 3BaKArOuM Ha CIIPOOH 30UIBIIMTH OFOJKETHHH Pecypc OpraHiB MiCLEBOIO
CaMOBPSTyBaHHS, MOKPAIUTH MPO30PICTh 1 Iepe10aayBaHICTh MiXKOFOIXKETHUX BiJTHOCHH.

CTBOpeHHS CaMOJOCTaTHHOTO MICIIEBOTO CaMOBPSAIYBaHHS BIAIOBiNae 3MICTy TOJIOBHOI METH
€Bponeichkii XapTii MicLeBOro caMOBpsiLyBaHHs, (patudikoBana Ykpainoro y 1997 poui). 3rigno crarti 9
miei xapTii OpraHu MICHEBOTO CaMOBPSAYBaHHS MAarOTh MPaBO B paMKaxX HaliOHAJIbHOI EKOHOMIYHOI
TIOJIITUKY Ha BJIACHI a/IeKBaTHI (piHAHCOBI pecypcH, SIKUMH BOHU MOXXYTh BUTFHO PO3MOPSIKATUCS B MEXKax
CBOIX TOBHOBaXeHb. OOcsar (HIHAHCOBHX pECypciB OpraHiB MICIIEBOTO CaMOBPSAYBaHHS IOBUHEH
BiJIMTOBIIaTH TIOBHOBAXKEHHSM, nependadeHuM KoHctuTyiiero abo 3akoHOM [6].

OmauM 3 TOJOBHUX 3aBHaHbh KOHIEMIli € CTBOpPEHHsS HaJICKHHX (PiHAHCOBHX, MaTepiabHUX Ta
OpraHi3amiifHAX yMOB JUIs 3a0e3leueHHs BUKOHAHHS OpPraHaMH MICIIEBOTO CaMOBPSIYBaHHS BJIACHHUX 1
JICJICTOBaHUX TMOBHOBaKeHb. KoHIemilis mnependayae 3a0e3MeUYeHHs JOCTATHBOI KUIBKOCTI PECypCiB s
BUKOHAHHS TTOBHOB&)XEHb, pedopMyBaHHS MDKOIOKETHUX TpaHcdepTiB, MexaHi3MiB BHUPIBHIOBAHHSI
JOXOJIIB Ta CUCTEMH OIIOJaTKyBaHHS, Y TOMY YHCII HEOOXiIHICTh 3alpOBAKEHHS] aBTOHOMI1 Y BU3HAYEHHI
CTaBOK IOJATKIB Ta 0a3 OMOAATKYBaHHS, CIPOLICHHS AOCTYIY IO MO3HMKOBHX pecypciB, 30anaHCyBaHHS
JIep)KaBHOTO KOHTPONIO MicleBUX (piHaHCIB, 30UIbIIEHHS TMPO30pOCTi Ta €(PEKTHBHOCTI OIOMXKETIB,
PO3IIMPEHHS MOBHOBAXXEHB 3 YIPABIIHHS 3eMEITHUMH pecypcamu [5].

3 ormagy Ha me y Konmemmiro Oyino 3akianeHO AEKUTbKa BaXJIMBUX MPHHIUMIIB (iHAHCOBOI
JCIICHTpaTi3allii:

—HaJaHHs OpraHaM MiICIIEBOrO CaMOBPSIyBaHHSI PecypciB, HEOOXiTHHUX JJIs 3A1MCHEHHS BIACHUX Ta
NIeJICTOBAaHNX TOBHOBAXKEHb;

—PO3paxyHOK MIXKBiIOMYUX TpaHC(HEPTiB HA OCHOBI €IMHIX CTAHIAPTIB HAJAAHHS MyOIIYHUX TTOCTYT;

—(iraHCyBaHHA 3 JEPKABHOTO OIOKETY Oe3MmocepeHbO O KOXKHOTO MIiCIIEBOTO OFOIKETY;

—BH3HaYeHHS (PIHAHCOBOTO MIATPYHTS IS 3IiHCHEHHS BIACHUX MMOBHOBa)KEHB MICIIEBIMH OpTaHAMHU
BIIQ/I IIIOJI0 TIO/IATKIB Ta 300piB, IO MOB’s3aHi 3 TEPUTOPIEIO BiAMIOBIHOT TEPUTOPIAIbEHO-aIMiHICTPATUBHOL
OJIMHUIII;

—KOHCOJIIJIAIlisl MICIICBUMHU OO/PKETAaMH  YaCTHMHU HAJXO/DKCHb BIiJl MOJATKy Ha HpuOyTOK
HOBOCTBOPEHHX IOPUAMYHHUX OCI0 BIIPOJOBXK IT°SITH POKIB 3 JaTH 1HBECTYBAHHS B IOpUAHYHY 0CO0Y;

—HaJaHHs OpraHaM MICLIEBOrO CaMOBPSIYBaHHsS IpaBa PEryliOBaTH CTaBKM MICIIEBHUX MOAATKIB i
300piB;

—3aro0iraHHsi HAJIAHHIO 1HIIMMH OpraHaMH MICIIEBOTO CaMOBPSIYBaHHsI T2 BUKOHABYMMH OpPTaHAMH TILIBT,
SIKi 3MEHIIYIOTh JIOXiJIHY YacTHHY MicCIeBHX OropkeTiB. Taki (hickaibHI MUTBIH MOXKYTh OyTH 3aITpOBaKEHI JIHIIIS
OPraHOM MICIIEBOIO CAMOBPSITyBaHHS, YKl OFOJKET BKITIOUAE TaKi TOJATKU Ta 300pH;

—3a0e3MeueHHs JIOCTYITY MICIIEBUX OPTaHiB CaMOBPSTyBaHHS JI0 KPEIUTHUX PECyPCiB ISl peajisallii HIMU
iHBeCTHLIIHHMX TpOoekTiB. CHpoIIeHHs NpoLeAyp 3aTBEpIUKEHHS MO3MK Ta HAJaHHS IIOA0 HHUX TapaHTid Ha
MICIIEBOMY piBHI;

—BU3HAYEHHsI MaTepiabHOI OCHOBH MiCLIEBOI'O CAMOBDSIAYBaHHS, B TOMY YHCIi 3eMellb y BIACHOCTI
TEPUTOPIAILHUX TPOMAJ[ CUI 1 CEJIMII, MICTEUYOK 1 MICT, a TaKOX CIUIbHUX aKTHBIB Y BJIACHOCTI
TEPUTOPIATLHUX TPOMAJT CUJT 1 CETUIII, MICTEUOK 1 MiCT, paiioHiB i o01acTe;

—HaJaHHs TEPUTOPiaJbHUM TIpoMajiaM IpaBa PO3MOPSHKATUCS 3€MEIbHUMH PEecypcaMy Ha CBOIX
TEPUTOPIsIX, 00’ €IHYBATH BIACHI aKTHBU Ta PECYpPCH B PaMKax CIHiBPOOITHHILITBA MiX IpoMazaMH 3 METOIO
pearizallii CHiIBHUX TMPOrpaM Ta HAJaHHS HACEJICHHIO TPWIETTHX TEPUTOPIATLHUX TPOMaJ ITyOIiuyHHX
MOCHyT y OUIbII e(peKTHBHUI crociO.

B yxBaneniit y 2014 poui Konuenuii moBHOIO MipOl0 BH3HAHO BaKJIMBICTH PO3B’A3aHHS NpOOJIEM
OIaTKOBO-010KETHOT cepu aiis peanizaiii pedopmu aeuenTpaiizanii. OnHak, Ha MIATPUMKY i€l MO3UIIIT
HEMa KOHKPETHOi cTpaTerii Ta miaHy ii peamizamii. 3ailiCHEHHI 3MIiHH CTOCYBaJIUCS TpaHc(hepTiB Mixk
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PIBHIMH MICIIEBOTO CAMOBPSAYBaHHS, PO3IICIUICHUX MOJATKIB 1 MMOAATKIB 3 BIACHUX JIKEPEIT, HEMOTATKOBUX
JOXO/IIB, 3aI103MYEHb 1 PIHAHCOBOTO IJIaHYBaHHS, & TAKOK (hiIHAHCOBOTO MEHEPKMEHTY.

B pesynsrari pedopmu aeneHtpanizamii 00’ eqHani TeputopianbHi rpomaan (mani — OTI) marots BiacHi
OFOIDKETH, JIO SKUX HAJIXOMATH MONATOK Ha noxomu (izuuamx ocio (mami — [TJIPO) Ta nmoxarky 3 BIacHUX JDKEPE,
cyOBeHtii Ta HeromarkoBi goxomu. Termep OTI matote mpsiMi OrompKeTHI BigHOCHHH 3 [lepykaBHUM OOMKETOM.
['pomizaKy BepTHKaIbHO MOOY/IOBaHY CHCTEMY KOMIIEHCAITi 3aMiHEHO Ha TOPU3OHTAIbHI CHCTEMY BHPIBHIOBAHHS
(6a3o0Bi Ta peBepcHi JoTarlii).

3naunoi Momudikamii 3a3Hama cuctemMa TpaHchepTiB Ta cyOBeHmiil. Kimbka po3paxoBaHHX 3a
(hopmyioro cyOBEeHIIIH 3 EHTPATHHOTO PIBHS € IUTHOBUMH ISl (piHAHCYBaHHS CEKTOPIB OCBITH Ta OXOPOHHU
30pOB’sl, Ha TOJATOK JO BXKE YMHHHX coLliaibHUX cyOcunii. Takox Oyiu 3ampoBajpkeHi abo pedopmoBaHi
IHBECTHIIIMHI CYOBEHIII 3 METOI CTUMYJIOBATH pPETiOHAIBLHUN pPO3BUTOK uepe3 JlepkaBHuii QoHg
perionansHOr0 po3BUTKY ([IPPP) i BocKkoHaMIOBAaTH COIialIbHUI Ta €KOHOMIYHHIA PO3BHTOK TEPUTOPii Ta
iHppactpykTypy B OTT.

3rimHo MmaHy 3axofiB miogo peanmizamii Konmemii Oyno mnepembadeHo po3poOky Mertomuku
(hopMyBaHHS CIPOMOKHUX TEPUTOpIAIBHUX Tpoman, sika Oyma 3arBepmxeHa [locranoBoro KalGinety
MinictpiB Ykpainu Bin 8 kBiTHA 2015 poxy Ne 214. Ane aHami3 i€l METOJUKH CBiTYHTH, 1[0 BOHA HE MOXKE
pO3TIAgaThCs K MeToJuKa (GOpPMyBaHHS caMe CIPOMOKHHMX rpoMai. B Hilf B3arami BiACyTHI MOJOXKEHHS
010 €KOHOMIYHOI OIIHKK BiITOBITHOCTI TOXOAIB TPOMaaM ii BUTpaTaM, sSKi HEOOX1IHI IS 3a0e3eueHHs
HaJaHHA MyOIIYHUX MTOCTYT, BiTHECEHUX JI0 TIOBHOBaXKEHBb TpoMai [7].

Ho 2015 poxy OamaHCyBaHHS MiCLUEBUX OIODKETIB 3iHCHIOBANIOCS IUTSIXOM PO3PaxXyHKY HEOOXiTHHX
BUJIATKIB Ha YTPUMaHHS Taity3el OromkeTHol cepr 32 GopMyITBHUM ITiaXonoM. Y BUMAAKY IIEPEBHUIIICHHS BUIATKIB
HaJ[ TOXOMaMH, Ha IIF0 PI3HUIO HaJaBayiacs JIOTAIlisi BUPIBHIOBAHHA. Taka cHCTeMa BHUPIBHIOBAHHSA Maja Ha METi
3a0e3MeUnTH JOCSTHEHHS 30a1aHCOBAHOCTI MiXK 00CSTOM 3000B’s13aHb OFOIDKETIB KOXXHOTO PIBHS 33 BUTpaTaMu 3
TOTEHIIIAJIOM HOT0 JIOXITHUX JHKEPEIL.

3ampoBamkena 3 2015 poky Monmenb OIOMKETHWX BIMHOCHH 3[IIMCHIOE BUPIBHIOBAaHHS HE 3a
BHJIATKAMH, a 3a Joxoiamu. [Ipu 1bomy, cIij 3a3HAYUTH, 110 BUPIBHIOBAHHS 3IiHCHIOETHCS JIHINE 32
MOJaTKOM Ha J0XOoAW (I3UYHMX O0cCi0 (32 BHHATKOM OOJIACHMX OIOJKETIB), Ha OCHOBI SIKOTO
BH3HAYAETHCS 1HJEKC MOJATKOCIPOMOXXHOCTI BIAMOBiAHOrO OrOKeTy. IHINI J0XOAW NpW 3AIHMCHEHHI
BHPIBHIOBaHHS HE BPaXOBYIOTHCS i BOHH B OBHOMY OO0CS31 3aJIMIIAIOTHCSA Y PO3MOPSIKEHH] MiCIIEBUX
opraHiB Biagu. Takud MeXaHI3M Ma€ MOTHBAIiliHY CKJIaJIOBY II0JO 3alliKaBJICHOCTI B HapOIIyBaHHI
JOXiHOI 0a3u MicueBux OrokeTiB. B To# wac, mepexin A0 BUPIBHIOBaHHsS MiCIIEBUX ONOJDKETIB 3a
I0oXOoJaMU TPHBIB A0 TocwieHHs nudepenmianii rpoman. Haitbimpmy Burogy oOTpHMalu MicTa
00J1aCHOT'0 3HAYCHHS JJOXOJHU SIKHX CYTTEBO 3POCIH.

Jlep>xaBHUI OFOKET === Micuesi Or0KeTH
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Puc. 1. [lutoma Bara 10X0/1iB MiCLIEBUX OIO/DKETIB Ta IEP:KABHOTO OIO/DKETY Y 3BEACHOMY OFOKETI
VYkpainu (6e3 MiXOI0KETHUX TpaHC(EPTiB)

Jloxoaum MICIIEBOTO CaMOBPSAYBaHHS CKJIQJAalOThCS 3 BIACHUX JIOXOMIB Ta TpaHCepTiB 3

HEeHTpalbHOTO piBHA. Ha mpors3i ocraHHix Mabike 20-TH POKIB MPOCTEXKYEThCS TEHIECHINS JI0

3MEHIIEHHS IMUTOMOI Barv BJIACHHX JOXOIB MICIEBHX OIOJKETIB 1 30UIBIIEHHS YacTKH JOXOJIB
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JIepKaBHOTO OIOKETY y 3BelAcHOMY OropkeTi Ykpainu (0e3 MikOmomkeTHHX TpaHcdeptiB) (puc. 1).
YacTka D0X0iB MicleBUX OroKeTiB 0e3 TpaHcdepTiB (BIacHHX A0XOAIB) 3MeHmuaacs y 1,5 pasy, 3
31,4 % y 2002 poui 1o 20,9 % y 2018 poui.

B cucremi QinancyBaHHS MICIEBOrO caMOBPSAYyBaHHS Ha MPOTSI3i MEpioAy MOCHTIHKEHHS 3pocTaia
gacTka TpaHcdepTiB. [luroma Bara BmacHUX HOXOIB 3MEHIIMIIACS Maibke y 2 pasu, 3 78,4 % y 2002 pomi 10
42,1 % y 2018 pori, a yactka TpancheptiB 30ubIIMIACS BianoBiaHo 3 21,6 % no 57,9 % (puc. 2). MoxHa
KOHCTaTyBaTH, 0 Koe(ilieHT GiHaHCOBOI aBTOHOMIi MICIIEBOTO CAMOBPSTyBaHHS (YaCTKa BIACHUX JOXOIB
B 3araJbHOMY 00cs131 10x0iB) 3a nepioa 2002-2018 pp. smenmmBes 3 0,78 no 0,42.

Croroani TpaHchepTr 3aiiMarOTh AOMIHYIOYE IOJOKEHHA B 3aralbHOMY OOCS31 JOXOMIB MiCIIEBOTO
caMOBpSAIYBaHHS, a iX yacTka cknagae maibxe 60 %, 1o 3Ha4HO OiblIe, HIX Y cepenHboMy B Kpainax OECP
(38 %) Ta €C-28 (45 %) [8, c. 225]. Taka 3anexHicTh Bif TpaHchepTiB Mae cepio3Hi maciuradu: y 45 %
OTT tpancdepru y 2016 poui cranoswmnu 75 % moxonis, iy 7 % OTI monanx 90 % moxomis [8, ¢.255].

3naBanocs 0, ska pi3HUILA, 3 SIKUX JDKEPEI OTPUMYE JIOXiJl MICTO - a0u I JoXonu OynH sKoMora
oumemmu? HacnpaBai pi3HUIs € - 1 BeabMmH icToTHAa. [lomaTkoBi Ta iHINI «BJIAacHI» JOXOIU OIOJKETY
BH3HAYAIOTHCS COIIAIbHO-€KOHOMIYHOIO CHUTYAIli€l0 B MICTi Ta TOJITHKOI MICHKOI BIaAW. A BEIHYUHY
TpaHc(epTiB B pydHOMY PEKUMi BU3HAYAIOTH B IIEHTPAITLHOMY DiBHI: 3aX09yTh - aTyTh OLIbIIE, 3aX0UyTh —
«BaKpYTATb KHCEHb». Y MiJCYMKYy, B pe3yjibTaTi «OIOKETHOI AeUeHTpami3alii», (akTHuHa 3ajeKHICTh
MICIICBUX OIO/KETIB Bifl IIEHTPAIBLHOT BIIaIA 301IBITIIIACS.

Posrnsaemo e Ha mpukiaai micta Ogeca [9]. ¥V 2016 poui mpu 3atBepmkeHHi epxOromkery
BHECIIM 3MiHM B 3aKOHOJIAaBCTBO 1 Mepekiany Ha Michbkuil OromkeT Ginancysanns [ITY. ¥V 2016 poni mi
BUTpaTH ckianu 0im3pko 100 MinblioHiB rpuBenb, B 2017 - 125 minbiionis, Ha 2018 pik nependadaeTses
O0mm3pko 145 MinbiOHIB.

Y 2017 porii ypizanu po3mMip OrOPKETHOI CYOBEHIII Ha OCBITY. SIKIIIO paHillle BUTPATH LKL JepKaBa
KOMIICHCYBajla MICTy IOBHICTIO, TO TEMep KOMIICHCYEThCSI TUIBKM 3apIuiaTa BUMTETiB. A KOMYyHalbHi
MOCITYTH, 3apIuiaTa HEMeNarorivHoro MepcoHay, BCi 1HII MIKLUTBHI BUTPATH TOBHHHI OyIIM OIUIavyBaTH 3
MiCBKOTO Or0KeTY. A 11e prnbmu3Ho 400 MITEHOHIB TPUBEHB Ha PIK.

VY 2018 poui movanacs MenudHa peopma, i TOMy HEHTPU IMEPBHHHOI MEIUKO-CAHITAPHOI TOTIOMOTH
Oisble He OyayTh (DiHAHCYBATHUCS 33 PaXyHOK MeAMYHOI cyOBeHIlii. | 1ie Bigpa3y 3MEHIIye T0X0AU MiChKOTO
OromkeTy npuban3Ho Ha 180 MinmbioHIB rpuBeHb. Lli IeHTpH MOBUHHI YKIIaJaTH JOTOBOPH 3 TalliEHTaMH Ha
00CITyTOBYBaHHS, 1 MOTIM IM crenianbHa areHuis 3 KueBa, moBUHHA OIUTavyBaTH 32 KOXXECH TaKHW JTOTOBIp -
e 370 rpuBeHb Ha PIK 32 JIOAUHM. SIKIIO B3STH CepeiHii OFOHKET OAHOTO LIEHTPY JAeCh B 12 MiNbHOHIB
TPUBEHb, TO OCh MU i OTPUMYEMO, IO 32 THCSYi JOTOBOPIB UM IIEHTPaM MOTPiOHO YKIACTH. A SKIIO IIi
IEHTPU HE 3MOXKYTh YKIACTH JOTOBOPi y MOBHOMY 00cCs3i, To Oyne mMaTu Miciie HeAo(iHaHCYBaHHS ITHX
MickKkux ycraHoB. Tomy Gromxkeri 2018 poky micta Opeca 3amanoBano 50 MinbiiOHIB TPUBEHb pe3epBY Ha
Il T 1 e TOJTATKOB1 BUTPATH.
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Puc. 2. IIuroma Bara CKJIaJ0BUX JOXOAHOI YACTUHU MICIEBUX OIOKETIB: BJIACHI TOXOIU Ta
TpaHCchepTH
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Y 2018 pomi 3000B's13amM MICBKI OMOJDKETH 3a CBi paxyHOK BWIUIAYyBaTH KOMIICHCAITil
mignpuemcTBaMm JKKI 3a o6ciryroByBaHHs MiTBroBukiB. [Ipu 110My mpaBo GopMyBaTH CIUCKH MiIBIOBHX
KaTeropii aep:kaBa 3aluIinia 3a co0010, a 000B'SI30K BUILIAYYBAaTH NMEPEKUHYJIIO HA MIiCIIEBI PajH.

TakuM 4YMHOM, 3pOCTaHHS YacTKU TpaHC]epTiB B OI0KETax MICIEBOTO CaMOBPSIyBaHHS, 3aJICKHICT
o0csriB TpaHCc(hEpTiB BiJ HEHTPAIHHUX OPTaHiB BIaJH Ta HEMOXKIUBICTH iX TUTAHYBaHHS, a TAKOXK Iepeaada
MMOBHOBaYKEHH 0€3 BiAMOBITHOTO (PiHAHCOBOTO 3a0e3MeYeHHsI CTBOPIOIOTH CYTTEBI PU3HKH I €KOHOMIYHOI
CaMO/I0CTATHOCTI MiCIIEBUX I'pPOMaI.

B ocranHi pokm muTOMa Bara MOAATKOBHX HAIXO/KEHb Yy 3arallbHOMY OOCS31 BIACHHX JIOXOJIB
MICIICBOTO CaMOBPSITyBaHHS CKliagae Oiu3bpKko 86 %, HermoaaTKoBi HaIXomkeHHs — 12 %, 1HII Ha X OKEHHS
— 2%. IlogaTkoBi HAAXOIKEHHS CKIIAAAIOThHCS, TOJOBHIUM YMHOM, 3 PO3LICIICHUX MOJAATKiB (MOAATOK Ha
noxoau (iznyHHX 0ci0, MOAAaTOK Ha MPUOYTOK MiANPHEMCTB, aKUU3HUHA 30ip, €KOJIOTiYHI MOAATKH, TOIIO).
Jloxo/u 3 BIIACHHX JDKEPET € Iy’Ke 0OMEKCHUMH.

Ho pedopmu momarok Ha goxomu Pizuunux ocio (I[IJJPO) moBHICTIO HAIXOAWB 10 MiCIIEBUX
OroketiB (okpiM Kuesa). A micist moyatky pedopMu 4acTKa MiCIEBHX OFOJDKETiB 3MeHmmiIacs 1o 75 %, a
10 faepxanoro Oromkety craio HaaxoauTh 25 % I[TADO (tadm. 1) [10].

Tabmuns 1
Poznogia IIIPO mixk 1ep;kaBHUM OIOIKEeTOM Ta MiCleBUMH OI0KeTaMH
1o pedopmu reneHTpaizanii Ta micas i moyaTky, y BigcoTkax

Jo pebopmu [icns pedopmu
HepxaBuuii Or0pKeT 0 25
Micuesi 0r0KeTH:
Ob6nacHuit 25 15
Mict o0nacHOTO 3HaYEeHHS 75 60
Pationnuii 50 60
Mict pallOHHOTO 3HaYEHHS 25 0
Heo6’eqHaHnX TepUTOpiaTbHUX TPOMAJ 25 0
O0’eTHaHUX TEPUTOPiIATHLHUX TPOMAJT - 60

3MEHIIMINCS YacTKH 00JacHOTO OIOKETYy Ta OOKETIB MICT 00JacHOrO 3HAYCHHS BiAMOBIAHO 10
15% Tta 60 %. bromxern micT paiOHHOrO 3HAa4YeHHS Ta HEOO €IHAHMX TEPUTOPIATBHUX I'pOMaj B3arani
NEepecTaar OTPUMYBATH LIeH MOJATOK. A JacTKa palOHHHMX OFOJKETiB HaBHakH 30imbmmiacs 1o 60 %. Taky
K YaCTKy MaroTh OFOJKETH 00’ €IHAHHAX TepUTOpialbHUX rpomMa (Tadi. 1).

TakuMm YWHOM, HE3BAKAIOUM HA OTOJIOUICHY YPSAOM MOJITHKY OFOJUKETHOI JIeIeHTpati3allii, YacTKu
posnoniny IIJI®O wmix JepxaBHUM Ta MICUEBUMH OIOMKETaMH 3MIHWINACS Ha KOPUCTH MEPIIOTO, IO
BIUTMBA€ Ha (JiHAHCOBY CAaMOCTIHHICThH OPTraHiB MiCIIEBOT'O CAMOBPSIIYBaHHSI.

Exomnoriuni [
[Tomarok Ha MTOJATKH MOJATKH
MalHO 0 0
17% y
CuHun [
MOJATOK | L 100
120~ % " 54%
+
AKUM3HII____| +4m”
361p s
8%
° [onarok Ha—/
puOyTOK
4%

Puc. 3. CtpykTypa HaIXoKeHb MOJIaTKiB Ta 300piB y Miciiesi Oropket y 2016 porti
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[IJPO 3ammmaeThCs HAWOUIBIIMM JDKEPEIOM MOXOAIB BiA TONATKIB 1 300piB  MICIIEBOTO
camoBpsimyBanHs (53,8 % y 2016 pori), ane croci® 30upaHHs MOAATKY «y IpKepeni» (To0To, TaM, Jie JI0Iu
MPALIOIOTh YU JI€ 3aPEECTPOBAHO POOOTOAABLIS, a HE JIE JIIOM MEIIKAIOTh) CTBOPIOE PO3PUB MK MicIeM, e
Ha/Ial0Th MiCLIEB1 MMOCIYTH, 1 MicLIeM, IO KOPUCTYETHCS MepeBaraMu oTpuManHs goxony Big [1DO.

3mian posnominy I1JJOO mpusBenu [0 3MEHIICHHS HOrOo MHATOMOI BarM y JOXOAax MICIIEBHX
OromKkeTiB 10 54 %. Y TO¥ ke "ac, Oynu 3arpoBapKEeHI HOBI PO3IICIUICHI MOJATKU: MOJATOK HA MPUOYTOK
MiANPUEMCTB U perioHiB i micta KuiB Ta akuusHuii 30ip y po3apiOHii TOpriBii B MicTax 0O0JacHOTO
3radeHHs, OTI Ta iHmMX MiceBUX rpoManax (puc. 3).

Bymno 3MiHeHO mepenik MICHEBUX IOJATKIB 1 OpraHaM MICIIEBOTO CaMOBPSAIYBaHHSA OYJIO HaJaHO
MO>KJIMBICTb 3MiHIOBAaTH CTaBKy MOAATKY 1 0a3y OMoJaTKyBaHHS.

Ha mpots3i ocrannix maitke 20-TH POKIB TPOCTEKYETHCS TOBUIbHA TEHACHIIS A0 301IbIICHHS
MMATOMOT Baru BUTPAT MICIIEBOTO CAMOBPSATYBaHHS Y 3BEJICHOMY OFO/KETI 1 3MEHIIIEHHS YaCTKH JEeP>KaBHOTO
Oromkety (puc. 4).

[Tutoma Bara BUTpaT MicIeBUX OIO/DKETIB 3 ypaxyBaHHSIM MIKOIOIKETHUX TpaHCQEPTiB 301IbIINIACS
Ha 5,3 BimcotkoBux myHKTIB (3 41,1 % y 2002 porii mo 46,4 % y 2018 pori).

Ha mepmmii morsisim MokHA KaszaTd MpO TEBHHN MPOTPEeC y AeleHTpaii3allil BHAATKIB. AJe, SKIIO
MpoaHai3yBaTH CTPYKTYpYy BUTpaT, TO CTa€ MUTAHHS, a YW € BOHA JAEUeHTpaiizauis Butpatr. Y 2016 pomi
76 % BHUIATKiB OpPTraHiB MICIIEBOTO CaMOBPSIIyBaHHS BHKOHYBAJIOCS BiJl iIMEHI IICHTPAJbHUX OpPTaHiB BIAJH
K (DiHAHCYBaHHS «JIEJIETOBAaHUX ITOBHOBAXKEHB» (OXOpPOHA 370POB’S, OCBiTa, comianbHUil 3axucT) [8]. B Toit
JKe yac TpaHC(epTH 3 IICHTPAJILHOTO PiBHS CKiananu mmie 57,9 % noxo/iB MICIICBUX OFOJIKETIB.

ToO6To MoOXHa 3pOOHMTH BHCHOBOK, IO YUMally YacCTHHY JEJIerOBaHMX IIOBHOBa)XCHb OpraHU
MICIIEBOTO CaMOBPSITyBaHHS BUMYIIIEH] (JiHAHCYBATH 32 paXyHOK BIIACHUX JIOXO/IB.

BHacniiok 1pOro y HHUX Mallo pecypciB Ha BHKOHAHHS IX «BJACHUX TOBHOBa)XCHB», a came Ha
OyMiBHUITBO Ta PEMOHT MICIIEBUX JOPIT 1 JKWTJIA, HAJAAHHS KOMYHAIBHHUX MOCIYT (BOJOIMOCTaYaHHA i
KaHami3alis, 30MpaHHs BiAXO/iB, OMAJICHHs, TOIIO), a TAKOXK Ha MICIIEBHIA TPAHCIIOPT 1 PO3BUTOK 00’ €KTIB
KynbTypH 1 BiamounHky. [1if TArapeM MOTOYHHMX BHIIATKIB iHBECTHIIHA CIIPOMOXKHICTh OpTaHiB MiCIIEBOTO
CaMOBPSIYBaHHS € MaJIOIO.

Komtn Ha BUKOHAHHS AEJETOBaHUX MOBHOBAXXCHb HAJXOMATH 3 JIEPKABHOTO OIOKETY JI0 MiCIIEBHX
OTO/DKETIB Y BUTIISAI TpaHCQEPTiB, MPOTE OPraHH MICIIEBOI'O CAMOBPSIyBaHHS MarOTh OOMEXKEHi ImpaBa 1010
ix BukopuctanHs. Jlo TOro >k, BOHM MAarOTh HEBEJIHKY aBTOHOMIIO B YIpaBIiHHI JIeJIeroBaHHUMH
noBHOBaxkeHHsAMH. Y 2015-2016 pp. Ha OCBITY, OXOpPOHY 3J0pOB’S Ta COLIAJIBHUI 3aXHCT MPHUIIANATI0
npubnuzHo 80 % BuAaTkiB MicueBHX OromxeTiB. binblna yacTHHa nepXaBHUX BUAATKIB Ha OXOPOHY
30POB’Sl Ta OCBITY NMPOXOIUTH Y€pe3 OPTaHH MICIIEBOTO CaMOBpPALYBaHHS: 83 % Ha OXOpPOHY 340POB’A i
74 % Ha OCBITY, 1110 3HAUHO TNiepeBHuIlye cepeani mokazuuku B €C ta OECP [8, ¢. 216 ].

[a1m
Kamiranphi TpaHchepTu

CyOBeHIIIT Ta CyOBEHIIIT
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Puc. 4. Crpykrypa MixOromkeTHUX Tpancdeptie y 2013 porri
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Horcepeno: OECD (2018), ITixrpuMaHHsS TEeMITy IpoIleCy AeleHTpaiisaii B Ykpaini, BumaBHUIITBO
OECP, ITapux. http://dx.doi.org/10.1787/9789264301481-uk, c. 229.
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Puc. 5. Ctpykrypa MixOr0mkeTHUX TpancheptiB y 2016 pomi
IDcepeno: OECD (2018), ITiaTpuMaHHst TeMITy ITpoIiecy AetenTpanisaiii B Ykpaini, Bugasuurrso OECP,
[Mapwx. http://dx.doi.org/10.1787/9789264301481-uk., c. 229.

dopmyBaHHST OrOMKETy Ha piBHI OOCIYroBYIOUOi YCTaHOBH Ta arperyBaHHS TaKHX OIOJDKETIB y
OTOKETH MiCIIEBOTO PiBHSA 3/IIHCHIOIOTHCS HA OCHOBI HOPM, III0 BU3HAYAIOTHCS MiHicTepcTBamu. Hanpukman,
MICIIeBl OpTaHH BJiaJy BiAMOBIIAIOTH 3a 3AiIMCHEHHs BCix (QyHKIIH y cdepi OCBITH, OKpiM BHIIOI OCBITH.
Onnak MiHICTEpPCTBO OCBITH MOBHICTIO KOHTPOJIOE HOPMH, SIKi PEryNIOIOTH 3a0€3MCUCHHS MepPCOHAJIOM,
KIJIBKICTh HAaBYAIbHUX TOAMH, BiZICOTOK HEBHKIIAJAABKOTO TIEPCOHATY Ta pO3MipH KIIacCiB.

Bognouac, «BmacHi (QyHKI» 31€01IBIIOIO CTOCYIOTBCSA MICHEBUX IyONiYHUX Oyar (Takmx SK
KUTIOBO-KOMYHAJIbHE TOCIIOJApCTBO, KYJIbTypa Ta BiAMOYHHOK, CIIOPT, COLIANBHAN 3aXUCT), MIOAO SKHX
OpraHd MICIIEBOTO CaMOBPSIyBaHHS MalOTh INUPIIY aBTOHOMi0. @DiHaHCYBaHHA LUX (QYHKIIH
MIPEICTABIIIE MEHINY YacTHHY BHUAATKIB MicueBux OwomxeTiB (0mu3bko 20 %), 0coOIMBO TOPIBHAHO 3
kpainamu OECP: 7 % mnpunanae Ha TOCHOAApCHKY MAisUIBHICTH 1 TpaHCHopT, 6 % — Ha >KXUTIOBO-
KOMYHaJIbHI Ta 3araibHi myOiiuHi mociyru (aaMiHicTparnito), 3 % — Ha BiIMOYMHOK Ta KYJIbTYPY, 1 JIHIIE
1 % — ma 3axucT JoBKULIA 8, ¢. 218 ].

OxpeMo crnip BiA3HAYWTH, WO BIAAHI CTPYKTYpHM Ha piBHI oOyiacTi Ta pailoHy He € TIOBHICTIO
CaMOBDSAIHUMH, 00 Ha OOJIACHOMY Ta pailOHHOMY PIBHSX JiIOTh SK OPraHU MiCIEBOTO CaMOBPSTYBaHHS
(obmacHi Ta palioHHI paga), Tak i OpraHd BUKOHABYO1 Biau (00IacHI Ta pallOHHI Iep:KaBHI aIMiHICTpaIlii).
VY mepmux AyXe Mallo NMOBHOBaKEHb, a IX BUKOHABYI OpPraHM HE CTBOPEHI, Xoya e mependadeHo
Konneniero. Jlpyri mianopsaKoBaHi MEHTPAILHUM OpraHaM BJaJy i caMe BOHH I'PalOTh JOMIHYIOUY POJIb.
VYce 11e yCKIIaIHIOE OIIHKY 3MiH Ha 00JIaCHOMY Ta paHOHHOMY PIBHSIX y PO3pi3i PiHAHCOBOI JeIIEHTpaTi3allii.

[Ticas pedopmu 2014 poky MPOJOBKYIOTH iICHYBaTH JIBI OCHOBHI Kareropii TpaHcdepTiB, mpote IXHii
CKJIaJ] ICTOTHO BiJIPi3HSIETHCS BiJ MOMEPEAHBOT0. Tak, icHye TpaHCepT BUPIBHIOBAHHS Ta KijbKa CyOBEHIIIH
3 UEHTPAIBHOTO JI0 MICLEBOTO PiBHS, MPU3HAYCHUX Ui (iHAHCYBaHHS CEKTOPHUX BHUJATKIB, 30KpeMa y
cdepax OCBITH i 0XOpOoHHM 310poB’a. Takoxx Oynu 3ampoBajkeHi abo pedopMOBaHi KariTaabHi TpaHC)epTH
(cyOBeHnii) Ha mMATPUMKY (iHAHCYBAaHHS I1HBECTHUIIMHMX NPOEKTIB, MPHU3HAYEHUX JUISI CTHMYJIIOBaHHS
PErioHAIILHOTO Ta MICIICBOIO PO3BUTKY ¥ yIOCKOHAJICHHS iH(pacTpykTypH (puc. 5 Ta 6).

YMOBHU HagaHHS TpaHCQEPTIB 3aNUIIAIOTHCS AyKe 0OMexyBaibHUMH. [lo-niepiie, BOHU 37e011b110T0
npu3HaveHi Juia (iHaHCYBaHHs JAejieroBaHuMX (QYHKLIIM Ta omiatu mpaui nepconaty. I[lo-apyre, BoHH
TIOB’s13aH1 3 HACTAHOBAMH, HOPMaMH Ta CYBOPHUM KOHTPOJIEM.
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VY 2016 pori 6a3zoBa noraris cranoBuna 2,4 % mixOroxeTHuX Tpancdeptis ta 1,3 % 3aransHoi cymu
JOXOJIIB OFOKETIB MicuieBoro camoBpsiayBanHs. Y 2015 pori pisHums MiK 0a30BOI0 Ta PEBEPCHOIO
JOTalisIMU J10/BiJl yCiX OpraHiB BIaJX MiCLEBOTO piBHS Oyna mo3uTHBHOWO y 18 perionax (OeHedimiapii) Ta
HETaTHBHOIO y 6 iHIMX perioHax (monopu). Micto KuiB He BpaxoBaHe B Lili CHCTEMi, IIONPU BUCOKI PiBHI
MoiaTKy Ha moxonu (i3myHUX 0cid Ta MOJAaTOK Ha MPHUOYTOK MIATNPHEMCTB. 3a PIBHAMHU JEpP)KaBHOTO
ynpaniaas, y 2015 pomi micta Oynu HaOLTBPIIMMU TOHOPaMH, a PaoHU - HaOiMbIMMK OeHedimiapaMu
mpolecy BUPiBHIOBAHHSI.

VY 2015 poui Oynu 3anmpoBa/pKeHi 3axoau 13 3a0e3meueHHs] THYYKOCTI YIPaBIiHHS CYOBEHIIIMH Ha
OCBITY Ta OXOpOHY 370POB’S, SIKI JAJIM OpraHaM MiCIIEBOTO CAMOBPSIyBaHHS MPaBO MEPEHOCHUTH 3aJIHIIOK
HEBUKOPHCTAHUX y MOTOYHOMY POLi KOIITIB JACP)KaBHUX TpaHC(EpTIB HAa HACTYNHHUH DPiK IJIi OHOBJICHHS
MaTepiaabHO-TEXHIYHOT 0a31 OCBITHIX Ta MEIMYHUX 3aKIIaIiB.

Y 2016 pomui Oynmu 3ampoBajKeHI ad0 CKOPHTOBaHI YOTHPH OCHOBHI BHAM CEKTOPHHUX CYOBEHIIiil:
CyOBeHILisi Ha 3OiHCHEHHS [Ep)KaBHHX MPOrpaM COLIANBHOTO 3aXUCTy, OCBITHA CYyOBEHIis, MeauuHa
CyOBeHLisl Ta cyOBEHIIisI Ha YTPUMaHHSI KOMYHAJIbHOI BIACHOCTi. BOHU mpeacTaBieHi B piBHUX MPOMOPILIIX
y 3araimpHill cymi TpaHcdepTiB Ta 3araimbHiil cymi moxomiB MmicueBoro piBHs. [IpodinsHi MiHicTEpCcTBa
MOXYTh HaJaBaTH TakKi CyOBeHIIi Oe3mocepeHhO OpraHaM BT MICHEBOrOo piBHA. Takoxk Oyin
3alpOBaIXKCHI HOBI «IPUHLIMIIN HaJIJaHHA TaKUX KOIITIB, SIKI IPYHTYIOTBCSl HA pO3paxyHKax 3a (opMylIaMHu,
0 TPOBOJATHCS BIJNMOBIAHO IO CTaHAAPTIB HAJaHHS MOCIYr Y BIAMOBIAHIA Tamy3i (TapaHTOBaHMX
JIEPKaBOIO TTOCITYT) Ta HOPM Ha criokuBada. OHAK Il NPUHIUNIN e He Oynu iMruieMeHToBaHi. DopMynn
JUIs. BU3HAYCHHSI OOCATIB aCHMTHYBaHHs, JTisSUIM MPOTAroM Oinbmn Hik 15 pokiB, a mporsrom 2015 ta 2016
POKIB K OKpeMi (popMymH 1Jisi HaJaHHSI OCBITHIX/ MEJMYHHUX CyOBEHIIIM.

Kamitaneni TpancdepTtu (cyOBeHIIi), AKi € OMHUM i3 KIFOYOBUX JpKepen (hiHaHCYBaHHS KalliTaTbHAX
MPOEKTIB, MPOTSITOM TPUBAIOTO 4acy Oynu HemepeadadyBaHUMH Ta BH3HAYAIUCS Ha MIOPIYHIA OCHOBI 3
BUKOPUCTAHHSIM HEMPO30puX KpuTepiiB 1 mpioputeriB [8, c. 234]. Cutyamiss 3MiHWIAcsS 31 CTBOPCHHSM
HepxaBHoro QoHay perioHamsHOrO po3BUTKY ([JIDPPP) Ta nBOX HOBUX CYOBEHIII Ha pPO3BHTOK
iH(PACTPYKTYpH Ta HAa COLIATHLHO-EKOHOMIYHHIA PO3BUTOK OKpeMHX Teputopiid. Y 2016 porii B 1ep:kaBHOMY
Oropketi Oy CyOBEHIIIS Ha COLIaNbHO-SKOHOMIYHHUN PO3BUTOK OKpeMHX Teputopii (3,3 mipa rpH., 3711
MpoekTiB) Ta cyOBeHmis Ha (opmyBanHs iHPpacTpykrypu OTI (1 mupn rpH., 1383 mpoekrti). Komrru
posnogimsiroreest Mk OTIT mpomopmitHO [0 IXHBOT TUIOMII Ta YWCENBHOCTI CITBCHKOTO HACEICHHS 1
npu3HaveHi i (iHaHCyBaHHs Oy/iBHHIITBA LEHTPIB HaJaHHA aaMiHICTPaTUBHHUX IOCIYT, MOJEpHi3alii
00’€KTIiB COIiaNbHOT Ta OCBITHBOI iH(pacTpykTypH, OyIiBHUIITBA Ta PEKOHCTPYKIIi A0pir, iHQpacTpyKTypH
BOJIONIOCTAYaHHS, 3aIPOBA/KEHHS €HeProe(eKTUBHUX TexHoJorii Tomo. Y 2017 pomi cyMa KOMITIB IHX
cyOBeHIIiii Oyna 30inbmiena a0 1,5 mupp rpH. Ta 4 MuIpa TpH. BiamoBigHO [8, c. 234].

HeoOxigHoto yMoBoo HopManbHOro (yHkmioHyBanHs Ta po3Butky OTI € iXx exoHoMiuHa
camojocraTHicTh. lle mependadae BignoBimHicTh goxoxiB OTI ix BumaTkam, HEOOXITHHUX I 3MIHCHEHHS
BJIACHHMX Ta JIEJIETOBAaHUX IOBHOBaXKeHb. [IJIs 3IIHICHEHHS OILIIHKM €KOHOMIYHOI CaMOJIOCTaTHOCTI IPOMaj
HeoOXi/Ha BiqNOBiHA MeToaMKa. [Ipoiinuio Oinbiie 4-x pOKiB 3aiiCHEHHS pedopMHU JCHeHTpasi3allii, ajie
BiJITIOBi/ITHA METOJMKA BiICYTHs. € MeTonnka GOpMyBaHHs CIIPOMOXKHHUX TEPUTOPiaIbHUX TPOMaJ, sika Oya
3atBeppkeHa [locranoBoro KaGinery MinictpiB Ykpainu Big 8 kBiTHS 2015 poky Ne 214. Ane anami3 wmiel
METOJIMKU CBIJUUTH, II[0 BOHA HE MOXXE PO3MIAIATHCS K METOJMKA OIIIHKKM €KOHOMIUHOI CaMOJIOCTaTHOCTI
rpomaj. B Hi#t B3arami BiJICYTHI HOJOXEHHS MO0 €KOHOMIYHOI OIIIHKK BiJIIOBIHOCTI JOXOIB IrpoMaju ii
BUTpaTaM, sKi HeoOXimHi 1y 3a0e3ledeHHs HalaHHS MyONiYHUX TOCIYT, BIJHECEHHWX 10 IOBHOBAKEHBb
rpomaau. KpiM Toro, BiJICYyTHS OIliIHKa CIIPOMOKHOCTI TPOMaJH 3 TOYKHA 30pY HAsSBHOCTI HEOOXiTHHX
MaTepiaibHUX pecypciB (OyniBmi, npuMilieHHs, iHpacTpykTypa) Ta KaapoBoro 3abe3redeHHs s
BUKOHAHHS CBOIX MOBHOBaXeHb. OCHOBHA yBara B Iiif METOAWII 30CepelKeHa Ha BU3HAYCHHI
aJIMIHICTPaTHBHHAX LEHTPIB TPOMAJ[ Ta 30H iX JOCTYIMHOCTi. TOOTO METOMWYHOro 3a0e3TeueHHs OI[IHKH
€KOHOMIYHOI CaMOJIOCTATHOCTI 00’ €JHAHUX TEPUTOPIATHLHUX I'POMA]] HEMAE.

Jesiki (axiBii nutaHHs eKoOHOMIYHOI camogoctaTHocTi OTI po3risgaroTh B IUIOMIKMHI «4H OTPUMYE
rpomaza 6a30By JIOTaLiio, UM Hi». BOHM BBaXkaTh, 10 SKIIO IPOMaja OTpUMye 0a30By IOTaIlil0, TO BOHA
(IHAHCOBO HECIPOMOXKHA, a SKIIO HE OTPUMYE, TO (PIHAHCOBO CIPOMOXKHA. AJie HaJaHHS 0a30BOI JoTallil
3a0e3reuye JIMIIe BUPIBHIOBAHHS JIOXO/IIB TPOMaJI, & He iX CIIPOMOXHICTH BUKOHYBATH CBOT HOBHOBAXKCHHSI.
OmuiHKa caMOJIOCTaTHOCTI TPOMaJ, SKy 3pO0JIEHO 3a TaKUM MOMHJIKOBHUM IJIXO/I0M, MOKa3aa, 10 Maike
80-90 % OTT He € piHaHCOBO CIPOMOKHUMH.
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BiacyTHicTh METONWKH OIlIHKM EKOHOMIYHOi CaMOJOCTAaTHOCTI 00’ €THAHUX TEPUTOPiaTbHUX
00yMOBJICHAa 00’ EKTUBHUMH IPHINHAMHU.

[lo-nepie, 1e BiACYTHICTh YITKOTO Ta 3aKOHOJABUO 3aKPIMJICHOTO PO3IMOIUTY TMOBHOBAXXEHB MIX
BHUKOHABYOIO BJIAJI0I0 Ta MiCIIEBUM CaMOBPSIYBAHHSM, & TAKOXK MK PiBHSMH OCTaHHBOTO.

[lo-gpyre, BiACYTHICTH CTaHHApTIB Ta HOPM (iHAHCOBOTO Ta iH(PACTPYKTypHOTO 3abe3rmedeHHs
myOTigHUX ToCHyT (IIKOJH, IUTSYi Caaku, (elbImepchbko-aMOyIaTopHi MyHKTH, aMOynaTopii, iHKeHepHi
Mepexi Ta iHIIe).

Moo po3MexyBaHHS [TOBHOBa)KE€Hb MK AEP)KAaBOIO Ta OPraHaM{ MICIIEBOTO CaMOBPSIAYBAaHHS CIIiJ
3a3HAYMTH, 10 CHOTOHI € TeBHe OaueHHs B Konmenmii [5], € TakoxX ysIBIIEHHS IpeAcTaBleHe y cTaTTi 89
BromkerHoro kozmekcy Ykpainu [2], e He po3pi3HsIOThCs piBHI paitony Ta OTI, € GadeHHs MiHICTEpCTB,
Hanpukiag MiHicTepcTBa OXOPOHH 3I0pOB's, € PO3MOALI, SIKUI BU3HAaYeHO y 3akoHi Ykpainu «IIpo micuese
camMoBpsAyBaHHS B YKpaiHi» [6], € OaueHHS TONIB TpoMal Ha MicIsx. BiICyTHICTh WITKOTO Ta 3aKOHOIABYO
3aKpIIUIEHOTO PO3MOJiTy TTOBHOBAXXEHb CTBOPIOE 3arpo3y «IOB3y4Oi» IEHTpaii3amii pecypciB, Komu Ypsa
MOKE TepejaBaTy MeBHi MOBHOBA)KEHHS Ha MiCLIEBUI piBeHb 0e3 (iHAaHCOBOTo 3a0e3MeUeHHS.

Buxopsau 3 mocBiny €Bpomneiicekoro corosy (ctarta 5 JloroBopy mpo €Bpomneiicskuii Coro3) [11])
BHpIIIEHHS IIi€i mpoOiaeMu MOXIMBO Ha NUIAXY 3aCTOCYBaHHA TPUHIWIY cyOcumiapHocTi. Bin
nependavae, mo BCi MpodiIeMHu, sKi MOXKYTh €(peKTHBHO BHPIIIyBaTHCS Ha MICISIX, TOBUHHI epeOyBaTH B
KOMIIETEHIIIi MYHIIIUITAJIFHUX OpPraHiB SK HAWOUThIN ONMM3BKHUX 0 HaceleHHs. Jluimie y pasi BiJICyTHOCTI
Takoi MOKIIMBOCTI BHPIIIEHHS BIiAMOBIIHUX MPOOJIEM Ma€ mepeaaBaTHCs 10 KOMIETEHIT BUIUX (1 OB
BIIJAJICHUX BiJl TPOMaJIsIH) PiBHIB BJIaJIu.

[I{o cTocyeThcs CTaHIAPTIB Ta HOPM HaZaHHS MyOIIYHUX TOCIYr, TO BOHU MOBUHHI BU3HAYaTHU HE
TUTBKM BAMOTH JIO 3MICTy TOCIYTH, ane i ii BapTicTh. Lle M03BOIUTH po3paxoByBaTH HEOOXimHI 00cATH
BJIACHUX JIOXOJIB JUISi BHKOHAHHS BJIACHUX IIOBHOB@KEHb 1 00CAT TpaHC(EpTiB JUIsi BUKOHAHHS
JIeJIETOBaHUX MTOBHOBAXKCHb.

CucremMaMm OCBITH, OXOpPOHH 3[IOpOB’Sl Ta COIIAIFHOrO 3a0e3MeueHHs 10Ci Opakye KOMILIEKCHOI
OIIIHKY SAKOCTI mocayr. B YkpaiHi maibke BiICyTHI KpUTepii OLIHIOBAHHS SIKOCTI ITyOJIYHHUX MOCIYT 1 €IWHA
METOJIOJIOTIS PO3paxyHKy BHUTpAT Ha iX HaJaHHSA. Y 3B’S3KYy 3 LIUM CKJIQJHO OLIHUTH, YU BIiJIOBIJIAlOTh
JIOXOJIA MICIIEBUX OFOJKETIB MOTpedaM y BHJIATKaXx a00 HACKUIbKM S(EKTUBHO OpPTaHW MICIIEBOI Blaau
BUKOPUCTOBYIOTH KOIITH.

CrorozHi (hiHaHCYBaHHS JICJICTOBAaHUX TIOBHOBA)XCHb B 3HAYHIM Mipi 31HCHIOETHCS BiJl pecypcy, a He
Bi QakTHYHHX MOTpeO. 3aranbHuii o0csT (HiHAHCOBHX pECypCiB IUTUTHCS Ha KUTBKICTh TapaHTOBAHUX
CIOXKUBAYIB MOCIYT 1 B PE3yNbTaTI OTPAMYEMO TaK 3BaHUU «(hiHAHCOBHI HOPMATHBY» Ha YTPUMAaHHS OJHI€l
ocoOu. ToMy uM He eaMHa CTaTTd BUAATKIB 3arajbHOOCBITHIX HAaBYAJBHHUX 3aKJIafiB, SIKYy IOKPUBA€E
CyOBEHIIiSl — KOWIITH Ha 3apIJiaTy MeNaroriyHuxX NpaliBHHUKIB. Yepe3 Iie ramy3b XpOHIYHO HEIOCTATHHO
(hiHAHCYETHCS IEPIKABOFO.

Hes3Bakatoun Ha OTpuUMaHHS TpaHC(EpTiB 1 MOJATKOBUX HAAXODKEHb, CIiJ 3aBEpIIMTH Iepenady
MaiiHa 00’ €JHAHUM TEPUTOPiaIbHUM rpoMajiaMm, sike paHiiie nmepedyBaio y BIACHOCTI pailoHiB. Sk HAacTiIOK,
OTT 3mymeHi nmepenaBaTy KOIITH JEP>KaBHOT'O OOJIKETY CBOEMY KOJIMIIHROMY paioHy, MO0 CIIavyBaTH 3a
MOCITYTH, SKi BiH 1 T0Ci Ha/Tae.

B Vkpaini Ha pisers OTI niepenaHi uncelbHi 3aBiaHHs 0€3 YiTKOro 0ayeHHs 1X BIUIMBY Ha BUTPATH i
oOMexkeHHs iX peamizamii. BpaxoByroum, mo Oararo apiOHMX Tpoman Ta/ abo Trpomaj 3 HU3BKOKO
CIPOMOXKHICTIO HEe Mar0Th PEeCypcCiB Ui BHKOHAaHHS HOBHUX (YHKIIH, mepenada okpemMux (YHKIIH Ha
MICIIeBHI PiBEHb HE 3aBXXIM JopeyHa. 30KpeMa, HAEThCs MpO BHUIIAAKH, KOJIM BOHA HE BiINOBIJA€ MPUHLHITY
CyOCHIIapHOCTI, TPU3BOAUTE JI0 BTPAT Bij Maciitady abo mnepeadadae 3HA4HI MOTOYHI BUAATKH 3 OOKY
LEHTPaJIbHUX OPraHiB Biaau (HANPUKIAMI, OIUIaTa Mpalli BYUTEIB abo JiKapiB, yIpaBiIiHHS JiKapHIMHA ab0
pO3MOiT Tier). SIKIIO MiclieBi OpraHW BIIaTU HECIPOMOXHI €(pEeKTHBHO BHUKOHYBATH IOKIAJIEHI Ha HUX
(GyHKIIIT, 116 MOKe 3aIIKOIUTH pedopMi JeleHTpai3arlii.

Ha ocHOBI pe3ynbTaTiB mepeBipku po3noaily 000B’s3KiB 1 QYHKIIH MiX piBHSIMH BIaju YKpaiHi,
MOXJIMBO, JOBEAETHCS PO3IISHYTH MOKIMBICTh «peleHTpamizauii» okpemMux (GyHKOiH, mo0 Ha
MICIIEBOMY PIBHI 3alMINWIACS TUTbKM (YHKIII, sAKi MaoTh MICIEBUH XapakTep 1 Halkparie
BUKOHYIOTHCSI MICIIEBHMH OpraHamH. Y CEKTOpi OCBITH, HANPUKIAJ, OKpeMi 3HAYHI MOTOYHI IJIATEexXi
CJIiI TOBEpPHYTH Ha BUIII PiBHI BIaAH, TOAl K 3A1MCHEHHs OCBITHIX 1IHBECTHLIHM Ta MOB’s3aHi BUTPATH
(TexHiyHe OOCIYroBYBaHHS Ta PEMOHT), a TaKOX OKpeMi omepauiiiHi BUTpaTu (eHepropecypcw,
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rmo3akyiacHa po0oTta, aaAMiHICTPATHBHI MMOCIYTH, XapuyBaHHs, ITEPEBE3CHHS IIKOISAPIB, HEBUKIIAMABKITI
CKJIaJ TOIIIO) MOYKHA 3aJIUITATH Ha MiCIIEBOMY PiBHI.

OcHOBHa ies moyArae B peleHTpaiizalii He Beiel ramysi, a okpeMux (QyHKUil (MOTEHIIHHO THX, IO
Haiitopox4de 00XOIAThCs). Y COLIaJbHOMY CEKTOpi pPO3MOALT COLiajJbHUX MUIBI MOXKHA IMOBEPHYTH Ha
[EHTPaJIbHAUNA PiBEHB, OCKUTBKHM MUTAHHS PO3MOIUTY JOXOIIB i TIOTIOMOTH BPa3JIMBUM KaTETOPisM HACEIICHHS
TPagUITIHO HAJICKATh 10 Chepr KOMITETEHIIIT [IEHTPATbHIX OpTaHiB.

OpHMM 3 KITFOYOBMX TIOKa3HHKIB ekOHOMiIYHOI camopocTatHocTi OTI € ix (hiHaHCOBa aBTOHOMHICTD.
KoeoimienT ¢inancoBoi aBTOHOMIi MiCIIEBOTO CaMOBPSAyBaHHS (JacTKa BIACHUX JOXOMIB B 3arallbHOMY
00c¢s31 noxomaiB) 3a nmepion 2002-2018 pp. smenmmses 3 0,78 go 0,42.

BaxnuBoro ymoBoro ekoHomiuHoi camomoctaTHocTi OTI' € HasBHICTH KBali(iKOBaHUX JIFOJCHKHX
pecypciB. ToMmy HEOOXiqHO 3MIHCHUTH KOMIUIEKC 3aXOiB Y TUIaHi HaBYaHHs nepconany OTT.

BucHoBku:

1. IIpoBeneHuit anami3 CBiqUUTH, M0 YKpaiHa Ma€ IEHTPATi30BaHy CUCTEMY JIOXOMIB 1 BUAATKIB, a
pedopMma ¢iHaHCOBOI AeUEHTpaizalii npusBeia A0 MPOTHICKHOTO Pe3yibTaTy, a caMe A0 3pPOCTaHHS
3aJIe)KHOCT] MiCIIEBOTO CAaMOBPSTyBaHHS BiJl IICHTPAIIFHUX OPTaHiB BIAIH.

2. CporosHi TOMOBHY poib y (OpPMyBaHHI JOXOIB MICHEBUX OIOKETIB TPAlOTh TpaHC(hEpTH Bif
LEHTpaJbHUX OpPTaHiB BIAAM, YacTKa SIKUX Ckiagae maibke 60 %, 1mo 3HauHO OiiblIe, HIXK Y cepeIHbOoMY B
kpainax OECP (38 %) Ta €C-28 (45 %).

3. Pedopma ¢inancoBoi faereHTpanizamii B YKpaiHi CXunseTbea y OiK MATPUMKA MOJEI, 0 OlbIe
0a3yeThcs Ha TpaHCc(epTax, HK Ha BIACHUX J0X0JaX. BHACiIOK 1[bOro KoedilieHT GiHaHCOBOI aBTOHOMIT
MICIIEBOTO CaMOBpsAyBaHHs (4YacTKa BJIACHHUX JOXOJIB B 3araJlbHOMY 00Cs31 10XoaiB) 3a mepion 2002-
2018 pp. 3menmmuBcs 3 0,78 mo 0,42.

4. ITogaTkoBi TOXOIM MICIIEBUX OO/DKETIB CKIIAJAAF0ThCS, TOJIOBHUM YHHOM, 3 PO3IICIUICHUX MMOAATKIB
(IIADO, momatok Ha MPUOYTOK MIANPHEMCTB, aKUU3HHUK 30ip, €KOJIOTi4HI MOAATKd, Tomo). [oxomm 3
BIIACHHX JDKEPEdI € JIy’Ke 0OMEeKEHHMHU.

5. bnuzpko 75 % BUOATKIB OpraHiB MiCLIEBOTO CaMOBPSAYBaHHA iileé Ha BUKOHAHHS «JEJIETOBaHUX
MOBHOBa&KEHB» (OXOpOHA 370POB’sl, OCBiTa i COLIaJbHUN 3axKCT) 3 OOKY UEHTPaJbHUX OpraHiB BIIAJH.
OcTtaHHI HaJAIOTh OpraHaM MiCIIEBOTO CaMOBPSITyBaHHS I1JIbOB1 TpaHc(hepTH, MPOTe BOHU MaIOTh 00OMEKeHi
npasa MI0/10 IX BUKOPUCTAHHS Ta HEBEIMKY aBTOHOMIIO B YIPABIIiHHI J€I€rOBAHUMH TIOBHOBAYKCHHSIMU.

6. Haiibinpin 3HauymmMu 3MiHaMu y (iHaHCYBaHHI MICIEBOrO caMOBpsiIyBaHHS y mepion 2014-
2018 pp. € panuie nepepo3noAis GpiHAHCOBUX PECYPCiB MK PIBHSIMH MiCIIEBOTO CaMOBPSIIyBaHHS, OCOOIUBO
MDK pallOHHMM piBHEM Ta 00 €THAHUMH TEPUTOPIABHUMH TpOMaJaMH, a HDK pealbHe NepeIaHHs
(hiHAaHCOBHX peCcypcCiB 3 IIEHTPAIILHOTO Ha MICIICBHI PiBEHb.

7. BaraTboM opraHam MicIIEBOTO CaMOBPSIYBaHHS HE BUCTA4a€e PecypcCiB JUIS 3AIMCHEHHS BIIACHHX
BUKITFOUHUX TIOBHOBa)KEHb, 30KpeMa TUX, SKi HEOOXiTHI I eKOHOMIYHOTO Ta COI[IaIbHOTO PO3BUTKY iXHIX
Teputopiii. Bonu xorTpOorooTh umie 40 % cBoix moxomniB. TsArap MOTOYHUX BHIATKIB HA MICIEBI OFOKETH
3HAYHO 3BYXKYE MOXIIMBICTh BHKOHYBAaTH BJIACHI TOBHOB2)XCHHS WIONO HAJaHHSA MyOJIYHUX TIOCIYT,
yTpUMaHHS iHQpacTPyKTypH Ta caMo(iHAHCYBaHHS IHBECTHIIIM.

8. CyrTeBoro mpobieMoro (DiHaHCOBOI JEIEHTpati3allii € BiICYyTHICTh METOIAMKH OI[IHKH €KOHOMIYHOL
CaMOJIOCTATHOCTI 00’ €JHAHUX TEPUTOPiaTbHUX TpoMall. [le 00yMOBIIeHO, MO-Tiepiie, BiACYTHICTIO YiTKOrO Ta
3aKOHOJIABUO  3aKpIIUIGHOTO PO3MOJATY MOBHOBKEHb MK BHKOHABUOKO BIQJOI0 Ta MICIIEBUM
CaMOBPSITyBaHHSIM, a TaKOX MDK PIBHSAMH OCTQHHBOTO, a TO-ApYre, BIICYTHICTIO CTAaHAAPTIB Ta HOPM
(hiHaHCOBOTO Ta iIH(QPACTPYKTYPHOTO 3a0€31eueHHs MyOJIiYHUX TTOCIYT.

9. B Ykpaini na pisedab OTI nepenani yucenbHi 3aBaHHs 0€3 4iTKOro OaueHHs 1X BIUIMBY Ha BUTpaTH
i oOMmexeHHs X peamizamii. BpaxoByroum, mo ©Oararo npiOHuX Tpoman Ta/ abo rpomMaa 3 HHU3BKOIO
CIPOMOXKHICTIO HE MarOTh PECypCiB Ui BHKOHAaHHS HOBHUX (YHKIIH, mepenada okpemMux (YHKIIH Ha
MiCIIeBHI piBeHb HE 3aBXKH JopeuHa. Ha OCHOBI pe3ysbTaTiB MepeBipKy pO3MOALTY 000B’SI3KiB 1 (YHKIIIH
MiX pIBHSAMH BJiagu YKpaiHi, MOXIUBO, JIOBEIEThCS PO3TIISHYTH MOXIIHMBICTh «peleHTpalTi3amil» OKpeMHX
¢$yHKLIH, 100 Ha MiCIIEBOMY PiBHI 3aJIMIIMINCS TUTBKM QYHKIII, AKi MalOTh MICHEBHH XapakTep 1 HalKparie
BUKOHYIOTbCSI OpTaHaMU MICIIEBOTO camoBpsayBaHHs. OCHOBHA ijiess ToJisirae B perieHTpati3anii He BCiel
raiysi, a OKpeMuX (QyHKITIH.
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MARKETING AND LOGISTIC COMPONENT OF INCREASING COMPETITIVENESS OF
INTEGRATED ENTERPRISES

Topicality. The inherent element of a modern market economy is competition. It contributes to the progress of a
market economy and it is one of the fundamental economic categories. The market itself and its mechanism of action
cannot function normally without developed forms of competition.

The existence of competition ensures the development of the national economy, contributing to the fact that
entrepreneurs in competition struggle to win consumers by raising the quality and lowering the prices of goods,
expanding the range, introducing scientific and technological progress, etc., which in general contributes to the
improvement of the welfare of the whole society.

Competitiveness is one of the main indicators of successful business activity. In this regard, the substantiation of
the approaches to its study with a view to further development of a system for managing the competitiveness of
enterprises is relevant.

Today, taking into account the overall economic and political situation in the country, the issue of increasing the
competitiveness of domestic enterprises, both within the national and foreign markets, both in modern conditions and in
the future, is particularly acute.

Aim and tasks. The key categories for conducting this research are the competitiveness of the enterprise and
products, competitive advantages, as well as marketing and logistics activities, which peculiarities of theoretical
determination is a priority task.

Research results. The article observes competitive advantages from different points of view, including the logistic
approach to their formation. Also the strategies for creating competitive advantages in modern conditions are analyzed.

Conclusions. Competitive advantage can not be identified with the potential of the enterprise. Unlike
opportunities, it is a fact that is fixed as a result of the real benefits of buyers. That is why in business practice the
competitive advantages are the main goal and the result of economic activity. As it can be seen from the foregoing, all
strategies of creating competitive advantages have significant distinctive features, which allow us to conclude that an
enterprise must clearly define for itself which strategy it is planning to implement and in no case mix these strategies. At
the same time, it should be noted that there is a certain link between these strategies and this should also be taken into
account when creating competitive advantages.

Keywords: competition, competitiveness, competitive advantages, enterprise, strategy, logistics, integration,
marketing, production, production, sales, pricing, market, economy.
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MAPKETHUHI'OBA TA JIOT'ICTUYHA CKJIAJIOBA IIABUIIIEHHS
KOHKYPEHTOCIHPOMOXKHOCTI IHTEI'POBAHUX ITIIAITPUEMCTB

Axmyanvuicmo. Ilpumamanuum eremMeHmom CY4acHOi PUHKOB0I eKOHOMIKU € KOHKypenyis. Boua cnpuse
npozpecy puHKo8oi eKOHOMIKU i € OOHIEI0 3 PYHOAMEHMANbHUX eKOHOMIUHUX Kame2opiti. Cam puHoK ma MexaHizm 1io2o
0ii He MOoJIce HOPMATLHO PYHKYIOHY8amuU Oe3 PO3GUHYMUX POPM KOHKYPEHYil.
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Hasenicmv xoukypenyii 3abezneuye po3eumox HAYiOHANLHOL eKOHOMIKU, CHPUSAIOYU MOMY, WO NIONpuemyi y
KOHKYypeHmHuiti 60pomuvoi 3a601108YI0Mb CNONCUBAUIS, RIOSUWLYIOYU AKICIb T SHUICYIOYU YIHU HA MOBAPU, POSUUDIOIOYU
acopmumenm, 8npo8aONCYIOUU OOCACHEHHS HAYKOBO-MEXHIUHO20 npocpecy ma iHue, Wo 8 YoMy CHPUAE NOTINULEHHIO
006pobymy 8cb0o20 CyCchinbcmed.

Koukypenmocnpomodsicnicms € 00HUM 3 20108HUX NOKA3HUKIB YCHIWHOT OisibHOCMI nionpuemcmea. YV 36 ‘A3Ky 3
yum oOIpyHmy8anHa nioxodig@ 00 ii 00CHONCeHHs 3 Memow NooalbWoi po3pOOKU cucmemu YNpAeiiHHs
KOHKYPEHMOCNPOMOIICHICIIO NIONPUEMCME € AKIMYATbHUM.

Ha cbo200uiwnitl denv, 6paxosyouu 3a2a1bHy eKOHOMIYHY Ma NOJIMUYHY CUMYayiio 8 Kpaiti, 0cooauso eocmpo
nocmaioms  NUMAKHA ~ NIOGUWEHHSI  KOHKYPEHMOCHPOMOICHOCT — BIMYUHAHUX — NIONPUEMCIG, AK Y Medicax
HayioOHANbHO20, MAK I HA 306HIWHIX PUHKAX, SIK Y CYYACHUX YMOBAX, MAK i 8 MAUOYMHbOMY.

Mema ma 3aedamna. Knwouosumu  kameeopisimu — Oisi  NPOGEOEHHs — OAHO20  OOCHIOJNCEHH €
KOHKYPEHMOCNPOMOIICHICIb RIONPUEMCMEA ma npoOoyKyii, KOHKYPEeHmHI nepesazu, d MAKONC MAPKEMUH208d md
Jl02icmuyHa OIAIbHICMb, 0COOAUBOCTNT MEOPEMUYHO20 BUSHAYUEHHS AKUX € NEPULOYepe08UMU 3A80AHHAMU.

Pesynomamu. B cmammi po3ensanymo KOHKYPEHMHI nepesazu 3 Pi3Hux mo4oK 30py, 8 MOMY YUCIL N102iCMUYHULL
nioxio 0o ix popmyeanus. Taxodxc npoananizo8ani cmpamezii CmeopenHs KOHKYPEeHMHUX nepesae 8 CY4acHUX yMo8ax.

Bucnosku. Kouxypenmny nepeeazy He MOJCHA OMOMOICHIOBAMU 3 NOMEHYIUHUMU MOINCTUBOCMAMU
nionpuemcmsa. Ha iominy 6i0 mooicnusocmeii, — ye (paxm, wo Qikcyemuvcsa 8 pe3yivmami peaibHux nepesas noKynyis.
Came momy 6 npaxmuyi 0Oi3Hecy KOHKYDEHMHI Nepesasu € 20J08HOK Memow 1 pe3yibmamom 20Cno0apcbKol
oisinbHocmi. AK GUOHO 3 GUKIAOEH020, 8CI cmpameii cME8OPeHHs: KOHKYDEHMHUX nepesaz Maiomb CYymmesi 6iOMIiHHI
ocobausocmi, wjo 00360JAI0Mb 3POOUMU GUCHOBOK NPO Me, WO NIONPUEMCMBO NOBUHHe Ol cebe 00CUmb HimKo
BUBHAUAMU, SIKY CIMPAMeziio 60HO 30UpacmvCsi peanizosyeamu, i Hi 6 sKoMy pasi He 3miwyeamu yi cmpamezii. ¥ moii
Jice yac cnio 3a3Havumu, wo € NeGHUll 36'S30K MIJC YUMU CIMpameiamu i ye makodic c1id 8paxo8ysamu npu CMEopeHHI
KOHKYPEeHmMHUX nepegaz.

Knwuosi cnoea: KouKkypeHyis, KOHKYDEHMOCHPOMONCHICIb, KOHKYDEHMHI nepegazi, NIONPUEMCHEO,
cmpamezis, 102iCmuKa, MapKemunz, pUHOK, eKOHOMIKA.

Problem statement and its connection with important scientific and practical tasks. Under the
current conditions of the agro-industrial market functioning, as well as taking into account the overall
economic and political situation in the country, the problems of the raise of the competitiveness of domestic
enterprises both within the national and foreign markets particularly arise. In our opinion, first of all, it
concerns the enterprises that produce agricultural products as important participants in the gross national
product of the state. Unfortunately, today it is still impossible to talk about a high level of competitiveness in
agrarian production, which is caused by a number of both objective and subjective factors. Of course, such a
thesis applies only to medium and small (sized) enterprises. However, it should also be noted that these
occupy the largest share in gross agricultural production.

Analysis of recent publications on the problem. Understanding the essence of competitiveness is
already disclosed in many scientific works, both national and foreign. The research of competitiveness is
associated with such names as V.D. Andrianov, G.L. Azoyev, |. Ansoff, D. I. Barcan, I. Vasyutin, V.M.
Vlasov, V.G. Gerasimchuk, J. Gordon, P.S. Zavialov, B.E. Kvasnyuk, R.B. Nozdryova, A. Pavlov, D.
Panasenko, P.G. Pererva, M. Porter, D. Riccardo, J. Salip, A. Smith, A. Strickland, R. Waterman, A.
Fatkhutdinov, V. E. Khrutny, F. Hayek, T. Kharchenko, P. Heine, L.G. Tsyychenko, A. Chelenkov, E.
Chamberlin, J. Schumpeter, F. Edgeworth, A.Yu. Judanov etc. This category has undergone a great
evolutionary path and was uncovered from different sides. For example, competitiveness can be seen as the
ability of an enterprise to withstand competition and to withstand competitors, or as a result of how
efficiently an enterprise meets consumer needs compared to competitors offering the same product or service
[2, 10]. Fathutdinov R.A. defines competitiveness as a property of an object, which is characterized by the
degree of its real or potential satisfaction of the needs compared with similar objects that are represented in
this segment of the market. In this case, competitiveness is the ability to withstand competition compared
with similar objects in the market [8]. According to Raizberg BA, competitiveness is the real and potential
ability of an enterprise to operate under existing conditions to produce and sell products that are more
attractive to consumers than their competitors in terms of price and non-price characteristics [6].

The introduction of the term "competitive advantage" and developed by M. Porter, the theory of
competitive advantages give the methodological basis for determining the category of "competitiveness".
According to M. Porter, the competitiveness of the economy is determined by the productivity with which a
country, region or cluster uses its labor and natural resources and capital [5].

The definition of competitiveness, which is most consistent with our research, is the theory of
Poddubny I1. and Poddubnoy Al, by which it represents the potential or realized ability of an enterprise to
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function in a relevant external environment based on competitive advantages and thus reflects its position
vis-a-vis competitors [4].

Presenting main material. Competitive advantages can be seen as a concentrated manifestation of
advantages over enterprises - competitors in various fields of activity. That is, it is ahead of competitors due
to the successful realization of market success factors or key competencies. From the point of view of the
sources of the enterprise competitive advantages, they can be divided into two groups: the advantages of low
and high levels. Moreover, competitive advantages of a low level for an enterprise are created by using cheap
labor, inexpensive sources of raw materials available, etc. which under current economic conditions are not
stable, therefore such advantages can disappear quickly. Competitive advantages of a high-level enterprise
are formed in the presence of skilled personnel, the use of the latest innovations, high technologies, etc.
Another classification of competitive advantages divides them into external and internal ones. External
competitive advantages are based on the excellent quality of goods, which forms the main value for the
consumer, and internal ones are formed on the advantages of the enterprise in relation to minimization of
production costs in comparison with competitors.

Competitive advantages of the company in the theory is a concentrated manifestation of advantages
over competitors from the point of view of economic, technical, technological, organizational, managerial
and other activities of the enterprise. At the same time, they can be measured by general economic indicators
(reducing production costs, obtaining additional profit, increasing profitability, increasing the market share
of the enterprise and sales volumes, etc.). In terms of management, the company's competitive advantages
are the result of the adoption of optimal managerial decisions, the rational organization of production, the use
of effective methods of strategic and tactical planning, enhancement of personnel motivation and control.
From the point of view of marketing, competitive advantages are the result of the correct use of the
marketing complex in the enterprise, in particular, the strategies of commodity and assortment policy,
pricing, distribution and product promotion policies. From the standpoint of financial activity, the
competitive advantages are ensuring a stable financial position, financial sustainability and growth of the
company's own capital, attracting investment in projects that generate high returns at the lowest risk. From
the point of view of entrepreneurship, competitive advantages - are the conditions of the enterprise survival
in the competitive environment and the source of maximum profit from the implementation of the enterprise
production and economic activities.

In terms of logistics, competitive advantages are the result of economies of scale and effective use of
material resources (in their various manifestations). It is the application of a logistic approach to the
formation of competitive advantages of agrarian enterprises, as one of the ways to increase their
competitiveness, is the basis of this study.

All of the aforementioned spheres of production and commercial activity of the enterprise are
completely content-related to the implementation of marketing activities. If we consider the theory, then
marketing in the simplest sense is the management of the production and sales activity of the enterprise in
order not only to generate profit, but also as the most complete satisfaction of the needs of consumers.
Marketing activity at the enterprise is based on the use of the main four tools - commodity, pricing,
communication and marketing policies in the complex.

Combining the theory of the formation of competitive advantages and the marketing complex, the
following marketing components of increasing the competitiveness of agricultural enterprises can be
determined.

As for the competitive advantages of commaodity policy, the main task is to create an assortment. The
essence of providing competitive advantages on this side is to plan virtually all activities aimed at product
selection for future production, with the aim of effective market implementation and compliance with
consumer requirements. The system of formation of competitive commodity policy advantages should
include the following.

1. Study of existing and perspective needs of consumers, analysis of ways of using products and
features of consumer demand in the object markets.

2. Estimation of similar products of competitors.

3. Critical assessment of the quality of products produced by the enterprise, but already from the
standpoint of consumers.

4. Solving product issues that should be added to the product range, and which can be removed due to
changes in the level of competitiveness.
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5. Conduct diversification of products at the expense of other possible directions of production.

6. Evaluation and analysis of the entire assortment of the enterprise products, which is an integral part
of marketing.

The complexity of the solution to such a task is the complexity of combining all the elements to
achieve the ultimate goal of optimizing the range, taking into account the enterprise's strategic market
objectives. If this cannot be succeeded, then it may turn out that the range will include products that are
introduced more quickly for the convenience of the production units of the enterprise than for the consumer.
From the point of view of marketing theory - this is a direct contradiction and can from competitive
advantages go to the category of competitive weights of the enterprise.

Under the pricing policy of an enterprise there are three strategies for creating competitive advantages.
The first strategy is price leadership, according to which the focus of the enterprise in the production of
product is the cost. The main sources of pricing competitive advantages are as follows.

1. Rational conduct of commercial activity based on accumulated experience.

2. Savings on the scale of production, by reducing the cost per unit of production with increasing
production volumes.

3. Savings account of a synergistic effect that arises in the production of various types of products.

4. Optimization of internal economic relations, which will reduce the total production and
administrative costs.

5. Integration of distribution networks and supply systems, etc.

By implementing the strategy of creating competitive advantages on the basis of price policy, an
enterprise should not forget that its products at the same time must meet a certain level of differentiation.
Only in this case, price leadership can have a significant effect. If the quality of the price leader products is
much lower than the quality of similar goods, then creation of a price competitive advantage may require
such a strong price reduction, which will lead to negative consequences for the company. However, it should
be noted that strategies for price leadership and differentiation should not be confused, not to mention that
they should not be used simultaneously.

Differentiation is the second strategy of creating price competitive advantages. With this strategy, the
company tries to provide something different to its products that from the point of view of marketing can be
liked by the consumer and for what he is ready to pay. The company does not necessarily have to use only
differentiation to obtain a premium to the price. Differentiation can help to expand sales by increasing the
number of products or by stabilizing consumption, regardless of the fluctuations in demand in the market
through the establishment of long-term relationships.

So, for the formation of competitive advantages on the basis of differentiation it is necessary the
following.

1. Have a clear idea of who makes purchasing decisions.

2. To study the consumer criteria, which makes choices when buying a product (price, functional
properties, warranties, delivery time, etc.).

3. Determine the factors that shape the consumer's presentation of products (sources of information
about the properties of the product, image, etc.).

Then, based on the possibilities of creating products of the appropriate degree of differentiation and
the corresponding price (the price must allow the consumer to purchase a differentiated product), the
enterprise can begin to produce such products.

A third pricing strategy that an enterprise can use to create competitive advantages is to focus on the
interests of specific consumers. In this case, the company produces products specifically for specific
consumers. Concentrated production is connected to the fact that some kind of unusual need of a particular
consumer is satisfied, or a specific product access system (sales and delivery system, etc.) is created. By
conducting a strategy of concentrated creation of competitive advantages, the firm can use simultaneously
the price engagement of consumers, and differentiation.

For the conduct of the company's policy of commodity sales and marketing, the formation of
competitive advantages is possible through optimization of the role of wholesale food markets in the system
of factors of increasing the competitiveness of agrarian products.

The absence of alternative channels for the implementation of agrarian products leads to a negative
development of the industry and to the crisis of the financial and economic state of commodity producers.
Therefore, one of the conditions for addressing the problem of supplying cities and effective sales of goods
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by domestic producers should be the wholesale food markets. The purpose of creating such markets is to
stimulate production on the basis of forming an effective mechanism of mutual interest of the producer and
consumer of agricultural products by establishing direct links between them, regulating production and
marketing of products, taking into account the satisfaction of the population consumer demand. The starting
point of the systematic formation of wholesale food markets is the basic concept and objective features of the
competitive environment and the position of the region in providing food to schools, educational institutions
and other social institutions. This becomes particularly relevant in the framework of the social targeted
programs implementation. The need to create wholesale food markets is due to the fact that the only system
of material and technical supply and marketing in agriculture that existed in the pre-reform period was
eliminated, and spontaneous emerging food markets have serious disadvantages. Among the latter are the
disintegration of all parts of the refineries, reduction of investments, growth of production and turnover
costs, reduction of solvent demand of the population, unregulated imports, price disparity and other negative
economic and social relations in agriculture, etc.

The logistic process in agricultural production at the level of integrated enterprises is realized by
means of flows that operate between elements and subsystems of the production enterprise, as well as
between the producer and the external environment. Enterprise management integrating a set of functions of
strategic planning, organization, motivation and control, etc., sets the parameters of the desired state of the
enterprise functioning, motivating their achievement through a system of incentives. It is these incentives
that can be defined as the competitive advantages of integrated enterprises.

Implementation of logistic management practices in business practice allows enterprises to
significantly reduce inventories, accelerate the turnover of working capital, reduce production costs and
logistics costs, and ensure consumer satisfaction as products and related services. Thus, effective logistics
management can reduce overall costs by giving the company a constant lead in cost levels in a particular
market segment, with a focus on minimizing prices and high levels of product and service quality.

The integration processes in the world and the globalization of the economy change the behavior of
the modern consumer, who, when making a decision on the purchase of goods, proceeds from a set of
expectations at the level of the best world standards, demands goods of the highest quality at an affordable
price, expects a quick response to their requests and a shortening supply cycle. Enterprises are increasingly
valued not only in terms of the quality of their products and services, but also the flexibility and ability to
comply with logistics rules: deliver finished products in a timely manner in small volumes, according to the
guantity ordered and directly to the place of consumption.

No less obvious is the impact of logistics on improving the position of enterprises in the market, which
is estimated by an increase in their share and largely depends on the competitive level of customer service.
Significant impact on working capital is provided by logistics due to stock reductions. As a result,
participants in the chain of commodity routing should be built in modern logistics channels, which will
reduce the cost of production on the basis of minimizing the cost of its delivery to the end user and the
timing of its goods turnover.

Conclusions. Therefore, it should be emphasized that the competitive advantage can not be identified
with the potential of the enterprise. Unlike opportunities, it is a fact that is fixed as a result of the real
benefits of buyers. That is why in business practice the competitive advantages are the main goal and the
result of economic activity. As can be seen from the foregoing, all strategies for creating competitive
advantages have significant distinctive features, which allow us to conclude that an enterprise must clearly
define for itself which strategy it is planning to implement and in no case mix these strategies. At the same
time, it should be noted that there is a certain link between these strategies and this should also be taken into
account when creating competitive advantages.
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KEY PERFORMANCE INDICATORS OF A CREWING COMPANY ACTIVITY

Actuality. Enterprises must inculcate modern economic tools in the management practice to provide efficiency of
their work. The universal set of parameters that can be used equally well for all kinds of activity without the exception
is absent. The complexity of forming financial results of a crewing company activity and necessity of taking into account
the specific features of its functioning require to research the key parameters of effectiveness concerning specifically
crewing activity.

Aim and tasks. Identification of performance indicators (qualitative and quantitative) of the company, which
will cover all aspects of the crewing company activity without any exceptions, taking into consideration the specifics of
their activities and the peculiarities of formation of incomes and expenses for various types of crewing.

Results. Most companies use traditional techniques to assess the competitive position on the market. Besides
today, more and more attention is paid to valuing the company. In our view, to assess the work of a crewing company, it
is necessary to focus on the so-called key performance indicators (KPIs). They are an element of a balanced system of
parameters, which should have a set of indicators that can clearly identify the company's goals and the extent to which
they are achieved. In particular, it is necessary to use both financial and non-financial indicators, to determine
quantitative and qualitative KPIs, as well as perspective and actual indicators. A list of KPIs must be developed for
each employee of a crewing company. Their number should not exceed 5-7 indicators. They all should be simple,
understandable, clear and achievable. All KPIs should be known to all employees in order to ensure proper
transparency, stimulate competition and motivate employees to develop.

Conclusions. Today, more emphasis is placed on traditional quantitative financial indicators that reflect the
results achieved. In turn, promising indicators as KPIs provide a benchmark for company employees to the place of
application of effort and reflect key improvements in the work of the crewing company. Therefore, it is necessary to
make efforts and develop promising KPIs in order to determine what factors and how they affect the actual KPIs. This
will help identify the specific services and processes that are key factors to the success of the company.
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KJIOYOBI IOKA3HUKH PE3YJIbTATUBHOCTI AISIJIBHOCTI KPIOiHIOBOJ
KOMITAHII

Axmyanvuicme. ITionpuemcmea Ons 3abe3neuennss eekmusHocmi c60€i pobomu NOGUHHI 6NPOBAOHCYSAMU 8
NPaKmuKy 20Cno0apro8anHs Cy4acHUll eKOHOMIYHUL Hcmpymenmapiu. YHigepcanvhuii HAOIp NOKA3HUKIG, AKUU 3
00OHAKOBUM YCHIXOM MOJICHA BUKOPUCMOBY8amU O/ 8CIX 0e3 euxmiouenHs 6udie disnbnocmi iocymuii. CruaoHui
xapakmep ¢opmyeanHs QiHaHCcOBUX pe3ynbmamie pobomu KpriHec080i KOMRAHIi ma HeoOXiOHiCmb 8pAXy8aHHs
cneyudbiku i QYHKYIOHY8AHHA BUMA2ArOMb OOCTIONCEHHS KIHOYOBUX NOKAZHUKIE Pe3yIbMamugHOCMI CIMOCOBHO came
KpHOiH2060i OIAIbHOCMI.

Mema ma 3a60anns. Bussienns NOKA3HUKI6 eghekmueHocmi pobomu KOMNAHI (AKICHUX ma KilbKICHUX), 5Ki
BUCBIMIAMY 8CI O3 GUKIIOUEHHS! ACHeKMU OIsIbHOCMI KPIOIH20801 KOMNAHIL 3 8paxy8aHHam cneyugiku ix OisnbHOCmI
ma ocobaugocmetl popmysanHs 00X00i8 ma sUmpam npu PisHux 8UAX KPIoiney.

Pezynomamu. binvwicmo xomnauit 01 OYiHKYU KOHKYPEHMHUX NO3UYIL HA PUHKY SUKOPUCNOBYE MPAOUYILIHI
memoouxu. Taxo cbo2o0Hi 8ce binbuie ysazu npudiiiemvcsa oyinyi eapmocmi komnauii. Ha naw noenso, ons oyinku
pobomu 6 Kpr0iHeo8ill KOMNAHIi HeOOXiOHO aKyewmysamu yeacy HA MaK 368AHUX KIHOYOBUX NOKASHUKAX
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pesynromamusHocmi. Bonu € enemenmom 36anancosamoi cucmema NOKA3HUKIB, AKA NOBUHHA — MAMU KOMIIEKC
IHOUKAMOPIB, AKI MOJICYMb YIMKO GUHAYUMU YINT KOMNAHIl ma cmyninb ix oOocsenenus. 30xpema, HeoOXiOHO
suKopucmosysamu K QiHancosi, max i HeiHaAHCO8]I NOKA3HUKU, GU3HaAyumu Kinvkichi ma sakicui KPI, a makooic
nepcnekmueni, max i (QAKmuuyHi NOKA3HUKU. [ KONMCHO20 NpAYi6HUKA KpIOiHe080i KOMNAHii NouHHUUl Oymu
pospobnenuii nepenix KPI Ix xinvkicmv ne nosunna nepesuujysamu 5—7 noxasuuxie. Bonu eci noummi 6ymu
npocmuMu, 3pO3YMITUMU, OOHO3HAUHUMU ma docaxcHumu. Bci KPI nosunui Oymu 6ioomi 6cim npayignuxam, uod
3abes3neuumu  HANedCHy NpO30PICMb, CMUMYTIO8AMU KOHKYPEHYIl0o ma MOMueyeamu npayieHUuKie KoMnawuii 00
DPO3BUMKY.

Bucnoexku. Cv0200Hi Oinbuie podbumscs aKyeHm HA MpAouyiiHuX KiNbKICHUX (DIHAHCO8UX NOKA3BHUKAX, SKI
8idobpasicaioms docsichymi pesyabmamu. B ceowo uepey nepcnexmueni nokasuuku 6 axocmi KPI oarome opienmup
NPayieHUKAM KOMRAHIT Ha Micye NPUKIA0eHHs 3yCulb I 8I000paxdcaomo Kuo406l NONINUeHHsT 6 poOomi Kpoineoeol
komnaii. Tomy neobxiono doxnacmu 3ycuns i pospooumu nepcnekmuehi KPI, wo6 eusnauumu sxi paxmopu ma axum
yunom enausaroms Ha gaxmuuni KPI. I]e 0onomodce susnauumu KOHKpemHi ROCayeu ma npoyecu, aKi € Kio4o8umu
gaxmopamu ycnixy KOMnaHii.

Knwuosi cnosa: «xpwineosa xomnauis, eghekmusHicms, Kpumepiti e@eKxmusHoOCmi, K408 NOKAZHUKU
De3VIbmamueHoCmi, 8apmicms KOMRAHIT

IHocTanoBka npodaemMu Ta ii 3B°S130K 3 BAXKJIHUBUMH HAYKOBHMH Ta NPAKTHYHUMH 3aBIaHHIMM.
BupimansHe 3HaueHHs [ BU3HAYCHHS €()EKTHBHOCTI POOOTH KPIOTHTOBOi KOMIMaHii € BUOip KpuTepiiB ii
OIIHKY. BBa)kaeThcs, MmO KpUTEpiid eKOHOMIUHOI e(peKTHBHOCTI pOOOTH KOMIIaHii MOBHHEH BimoOpakaTh
pe3yabTaTH €KOHOMIYHOI IisUIBHOCTI, 8 TaKOXXK BH3HAYATH CTYIiHb JOCSATHEHHS METH i1 (yHKIIOHYBaHHS.
Kpurepiii epeKTHBHOCTI - IIe KaTeropis, sKa BKa3ye Ha MiJICTaBU OL[iHKH e()EKTUBHOCTI, € ii MipHIIOM.

Jlesaxuii yac JOMiHyBaia IyMKa, IO B AKOCTI KPUTEPi0 ePEeKTUBHOCTI pOOOTH KOMIaHii MOKHA
oOMexyBaTHCsl NHIIe TPUOYTKOM a00 peHTa0eNnbHICTI0. Ale I OIMiHKA €()EeKTHBHOCTI HEOOXigHO
3aJIy4aTd iHIII TOKA3HUKH, TOMY HI0 NpUOYTOK € aOCONIOTHHM MOKa3HUKOM, SIKUW HE Ja€ ySBIEHHS
Mpo piBeHb e(QEeKTUBHOCTI, AWHaMIKy o0OCiTy BHUPOOHHIITBA Ta HE BimoOpakae pe3yiIbTaTH
BUKOPHUCTAaHHSA pecypciB. PeHTa0enbHICTh, B CBOIO Yepry, € CTATHYHUM IMOKa3HUKOM 1 HE J1a€ ySIBICHHS
Mpo IWHAMIKy pOOOTH KOMIIaHii.

Takok, MOXe CKITaCTHCS CUTYyallisl, KOJIH MMO3UTUBHE 3HAUYEHHS MPHOYTKY B OyXraaTepchKiil 3BITHOCTI
MOJKE€ CYCITUTH 31 3HIDKEHHSIM BapTOCTI KOMIIaHii Ta MOTIPIICHHSM il TIO3HIIIA HA PUHKY.

VYHiBepCcaIbHOI PEriiaMeHTOBAaHOI CHUCTEMHU IOKAa3HHWKIB 13 3aJlaHUMHU KUTBKICHUMH 3HAYCHHSIMH iX
napaMeTpiB, NPUIATHUX JJI OIIHKU €()EKTUBHOCTI MisIIbHOCTI MiANPUEMCTB JIIOOOTO BHIY CKOHOMIYHOI
TiSUTBHOCTI He icHye. J{ns pi3HMX IiIei 3a pi3HUX YMOB TOCIOJApIOBaHHS BUKOPHUCTOBYIOTH Pi3HI KpUTEpIi.
Koxne miampueMcTBO BigmoOBimMHO A0 cdepH TOCIOAAPIOBaHHS 1 IIJIeH MIisSUTBHOCTI OOMpae Kputepii
e(eKTUBHOCTI Ta POPMYE CUCTEMY TTOKA3HUKIB, 33 IKUMH OI[IHIOETHCS BIAMOBIAHICTH CBOIM IIiJISIM.

KproiHroBi kommaHii BUKOHYIOTh (YHKIIi 3 HaJlaHHS IOCIYT MpAleBIalITyBaHHS MOPSKIB Ha CyJIHA
CBiTOBOTO MOpchKOro ¢ioty. ToOTo Ha iX poOOTYy BIUIMBAIOTH (aKTOPH OJpa3y 3 IBOX pi3HUX cdep
TOCIIOIaPIOBAHHS: YIIPABIIHHS MEPCOHAIIOM Ta CYJHOILIABCTBO. Pa3oM 3 THM, CIIOCTEPIraloThCs BIIMIHHOCTI
B MexaHi3Mi popMyBaHHS QiHAHCOBUX PE3yJIbTaTiB KPIOTHFOBUX KOMIIaHi| MPH PI3HUX BHUJAX KPIOiHTY [5].

Towmy, crierudika rocrogaproBaHHs KPIOTHTOBOI KOMITaHii Ta CKJIaJHI €eKOHOMIYHI TPOIIECH B paMKax
KOMIIaHiT 00YMOBJIIOIOTh aKTyaJIbHICTh TEMHU JOCIIIHKCHHSI.

AHani3 ocraHHix my6Jikanii mo mpobéaemi. B exomomiumiii mitepatypi [1, 3, 7, 9, 11, 13, 16]
chopMyBaITUCs HACTYIIHI MiIXOAH JI0 3MICTY Ta TTOOYI0Bi KpUTEPito e()eKTUBHOCTI:

- MakCHUMYM pe3yJbTaTy IPU ONTUMAaJIbHII BEIMYNHI BUTPAT;

- MaKCHMyM pe3yJbTaTy MpH MiHIMyMi BUTpAT;

- MakCHMyM pe3yJIbTaTy Ha OJMHHUIII0 BUTPAT;

- MiHIMYM BHTpAT Ha OJUHUIIIO pe3ynbTaTy (puc. 1).

B pobori [7] HaBexena knacugikallisi TpyI MOKa3HUKIB €(EKTUBHOCTI 32 PiBHEM TOCIIOAAPIOBAHHS,
3MiCTOM BHUTpAT, IIOBHOTOIO OOJIIKY CKIIQJIOBHX, CIOCOOOM, CTA/Ii€I0 Ta PO3PAXYHKY.

Pizni migxomm 10 omiHKM edeKTuBHOCTI PoOOTH KOMMaHii OOYMOBJIEHI BHKOPHUCTaHHS PI3HHX
pesyibTaTiB. B poboTti [12] nmponoHyroThCS BHAUIMTH TakKi MigXOIU: PECYpPCHUH, BHUTPATHHH, PECypCHO-
BUTPATHUH, LIJILOBUI, CUCTEMHHH, 4YaCOBUH, KOMOIHOBaHMH. HaiOiIbl1 PO3MOBCIOPKEHUMH € 3aTpaTHUN 1
pecypcHHA TiAX0aH.
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a ™

MaKCHMYyM pe3yJIbTaTy Py ONTUMAIIbHIN
BEIMYMHI BUTPAT

( )

‘ Kpurepii epexTrBHOCTI ‘

MaKCUMYM pe3yJbTaTy IPH MiHIMyMi BUTpAT

A

MAaKCUMYM pE3yJbTAaTy Ha OJMHULII0 BUTPAT MiHIMYM BHTpPAT Ha OJJUHHUITIO PE3yIbTATY

A A

Puc. 1. [Tizxoau 10 popMyBaHHS KpUTepito epeKTUBHOCTI
oxepeno: [3]

OcHOBHa BiIMIHHICTh MIX IMIJXOAaMH Ta B KPUTEPISAX, SKi BUKOPHCTOBYIOTHCS, TOJSTAaE B PI3HUX
MOTJIJaX Ha BUTPATH 1 pe3y/IbTaTH Ta MOMEHTH 4acy, A0 SIKOTO iX BiAHOCSTb.

Jeski aBTOpM TMPOMOHYIOTH B SKOCTI KpUTEpilo e(EeKTHUBHOCTI BHKOPHCTOBYBATH €IMHUHN
KOMIUIEKCHHI TIOKa3HWK, HAIPHUKIAJ, BapTiCTh MiJNPUEMCTBA, SIKid arperye B co0i BIUIMB BCiX BHIIE
nepeniyeHux eneMeHtiB [4, 11, 14]. Ane HaiOIIBIIOro po3MOBCIOKEHHSI OTpUMaB OaraTOKpHUTEpianbHU
MiAXig, 32 SIKUM MPOMOHYETHCS OAHOYACHO BHUKOPHCTOBYBATH JIEKiJbKa KpUTEpii, sSIKi BUCBITIIOIOTH Pi3HI
cdepu OisTBHOCTI KOMITaHiI.

Buninennsi HeBUpillleHUX paHille YacTHH 3arajibHOI MpodjemMu. Pe3ynmpTaT i BUTpaTH B Pi3HUX
CUTYyalliIX MOXYTh MaTW pi3HI BUMIpU: HaTypajdbHHH abo TpomoBuil. OCOOIMBO 1€ CTOCYETHCA
BUKOPHUCTAHHS TPYAOBUX PECYPCIB KPIOTHIOBOI KOMITaHii, KOJIM CKJIaJHO OJpa3y B MOMEHT HaJAaHHS MOCIYTH
BU3HAYUTH PiBEHb BUTPATH HA HUX a00 pe3yNbTaT Bij iX HagaHHs B TPOIIOBOMY BUMIpi [6, 15].

B mpomy BHUMAjKy MOBCTa€ MHUTAHHS CIiBBIJHOIICHHS pe3yjbTaTy Ta BUTpaT y 4aci. MoMeHTH
HECECHHSI BUTPAT 1 OTpUMaHHS pe3yJbTaTy MOXKYTh OyTH 3HAUYHO PO3HECEHI Yy yaci, iHOII paxyHOK e Ha
Micsmi. [Ipomec momryky Mopsika Ta OIiHKa HOTO BiAIIOBITHOCTI 3aMOBJICHHIO CYIHOBJIACHHKA, YKIIAJaHHS
JIOTOBOPY Ta JOCTAaBKM MOpsKa Ha OOpPT CyJHAa Ta iHII 3aliMalOTh TpUBAIUi vac. ToMy MpH OILiHII
e(eKTHBHOCTI B KPIOTHTOBIH JIISUTBHOCTI MArOTh 3HAYCHHS HE TIJILKU PO3MIpH Pe3yNbTaTiB i BUTPAT, a TAKOXK
iX po3TranryBaHHs y 4daci.

@opMyJII0BaHHA IijIel AocaimxeHns. B maHoMmy JOCIiHKEHHI MPOMOHYETHCS PO3TIISIHYTH OCHOBHI
MIIXOAW JI0 TMOOYIOBU CHUCTEMHM IOKAa3HHMKIB MiANpUEMCTBA. Ta OCHOBI aHalli3y BUSBHUTH MOKA3HUKU
e eKTUBHOCTI POOOTH KOMITaHii (SKiCHI Ta KUTBKICHI), SKi BHCBITISATH BCi cpepl MisITBHOCTI KPIOTHTOBOL
KOMIIaHil 3 BpaxyBaHHSAM crenu(iku iX HisUTBHOCTI Ta 0cOONMMBOCTEH (pOopMyBaHHS IOXOJIiB Ta BUTPAT MpPHU
PI3HUX BUJIaX KPIOTHTY.

Buxknan ocHOBHUX pe3yJbTATIiB Ta iX 00IpyHTYBaHHs. J[esKi aBTOPH BUCIIOBIIIOIOTHCS 32 MOYKIIUBICTh
BUKOPDHCTaHHS ~OJHOTO KpUTepito e(peKTHBHOCTI, aje HaHOLIbIIOr0 PO3MOBCIOKEHHS OTPUMAB
OaraToKpuTepiaIbHUN MiAXiM, 32 SKAM MPONOHYEThCS OJHOYACHO BHUKOPHCTOBYBATH AEKUTbKA KpUTEpil, sKi
BUCBITIIIOIOTH Pi3HI cdepu IisuibHOCTI KommaHii. [Ipmdomy, BCi KpuTepii B3aeMOINOB'A3aHI Ta MOXYTh OyTH
KOHKYPEHTHHMH, TOOTO 3pOCTaHHS OTHOT'O B KOPOTKOCTPOKOBOMY IE€pioAi NPU3BOANUTH A0 3HWKEHHS JIPyroro.

Jus Toro, mo0 30amaHCyBaTH pi3HOCHPSIMOBAHICTh IMOKAa3HWKIB Tia 4ac (opMyBaHHS CHCTEMHU
MOKA3HUKIB €PEKTUBHOCTI JAISUIBHOCTI KPIOTHIOBOT KOMIIaHIT HEOOXITHO JOTPUMYBATHCS €TMHUX MPUHIIUIIIB,
IO JIaCTh MOXKJIMBICTB iX 3aCTOCYBaHHsI IpW MOOYJOBI MeXaHi3My YIpaBiliHHS €(PEKTHBHICTIO JisUTBHOCTI
KpIOTHIOBOI KOMIIaHil, SKMH JO3BOJUTH BHUSBUTH Ta MAaKCHUMAIbHO €(EKTUBHO BHKOPHCTaTH pPE3EPBU
MIJBUIICHHS PE3yJIbTATUBHOCTI BCIX aCIEKTIB AisUIbHOCTI KOMMaHii (puc. 2).

EdexTrBHICT, BUPOOHHUITBA SIBJISIE COOOIO pe3yiIbTaT B3aEMOJIii €IEMEHTIB BUPOOHHYOTO MPOIECy:
pobodoi cuin, npeaMeTiB npani i 3aco0iB mpaui. Tomy cucreMy MOKa3HUKIB €()EeKTUBHOCTI BUPOOHMLITBA
MPOTNOHYETHCSA CKJIAAAaTH 3 IIOKAa3HUKIB €(QEKTHMBHOCTI BHKOPHCTaHHS TMpaili, OCHOBHHX (OHMAIB Ta
MaTepialibHUX pecypciB [9]. Hacrinre pecypeu AisITh Ha Taki CKIIAJIOBI: TPYAOBi, MaTepialibHi Ta (iHAHCOBI.

Jnsi OiHKM KOHKYPEHTHHX MO3MLIH KPIOTHrOBOI KOMIIAaHIi Ha PUHKY MOXKHA BHKOPHUCTOBYBAaTH
TpaauLiiHI METOAMKH. 32 MOJIMBOCTI OTPUMAaHHS BiANOBiAHOI iH(oOpMalii MOXKHA OLIIHUTH KOHKYpPEHTHI
no3uilii KoMmaHii 3a piBHeM BUKOpUCTaHHS pecypciB. OIiHKY e()eKTUBHOCTI BHUKOPUCTAaHHS pecypciB
MIPOIIOHYETHCS 3IIHCHUTH 33 JOITOMOIOI0 [TOKA3HUKIB, HABEICHUX B Ta0auI 1.
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TIpunnunu

3a0e3TeUeHHs] B3aEMO3B'SI3KY KpUTEPIito (KpUTEPiiB) OI[IHKH e(heKTUBHOCTI 31

CTPATEriYHOI0 IJUTI0 POOOTH KOMIIaHii

OJIHOYACHE BUKOPUCTAHHS JIEKLIBKOX ITIXO/IB Ta METOMIB 3 MOAAIBIIIAM

MOPIBHSIHHSM OTPUMAaHUX PE3YJIbTATIB;

KOMILJIEKCHE BUKOPUCTAHHA KiJIbKICHHUX Ta SIKiICHUX TOKa3HUKIB;

HaNO1TBII TOBHE BiIOOPaKEHHS TOCSITHYTHX PE3YNHTATIB Ta TapUTETHE
BUCBITJICHHS €(EKTUBHOCTI BAKOPHCTAHHS YCiX BUAIB PECYPCIB;

BIIPOBAKCHHS CIEI[IAIbHUX METOUK OIIHKH JJIs1 OKpeMUX chep TisiIbHOCTI
KOMIIaHil Ta BUKOPUCTAaHHS IMOKA3HUKIB e()eKTHBHOCTI B yIIpaBIiHHI BciMa 0e3
BUKIJIFOUCHHS BIJITIIAMU Ta MIPalliBHUKAMH KOMIIaHiT;

BHKOPHCTAHHS TTOKA3HUKIB €(DEKTUBHOCTI JIJIS BUABIICHHS PE3EPBiB 3pOCTAHHS

e(eKTUBHOCTI KOMIaHi1

Puc. 2. llpuamunu moOyI0BU CHCTEMH IMTOKAa3HUKIB €PEKTHBHOCTI MisITHOCTI KPFOTHTOBOi KOMMaHI1

IDicepeno: [13]

Taomums 1

Ioka3HUKHN KOMIUIEKCHOI OI[iIHKHU ¢()eKTHUBHOCTI BUKOPHCTAHHS pecypciB

KPIOIHI0BOI KOMMAaHii

MOPSIKIiB 3 TEMITIOM POCTY JTOXO/IIB;
CTYIIHB BIJMIOBITHOCTI BUMOT'aM PUHKY.

Bun pecypey IlokazHUKH O0'eKT OIiHKN
OHJIOBiJ1aya,; .
. . (bonn Hﬂ_ ’ odicHe ycTaTKyBaHHS
MarepianbHi (hOHITOEMHICTB;
pecypcu (hOHI0030POEHICTH; crieriaJibHe 00JIaIHAHHS JIs
peHTA0ENBHICTh (DOH/IIB MiATOTOBKY Ta TECTYBAHHS MOPSIKIB
HPOIYKTHBHICTB;
Koe]iLieHT IUIMHHOCTI; MEPCOHAN KOMIaHii
. KOMIUIEKCHA OIIHKa SIKOCTI TIEPCOHAITY Ta
Tpynosi pecypcu . 1t . 1ep .o y .
MOpsIKiB (mpodeciiiHo-kBamihikaminHui
PiBEHbB, JIIJIOBI SKOCTI Ta CKJIAAHICTh (YHKIIIH, MODSKH
10 BUKOHYIOTBHCS).
KOe(DiIiEHT BUKOPUCTAHHS IPOTPaAMHOTO :
in P porp 0aza TaHUX MOPSKIB
3a0€e3I1eUeHH;
Indopmariitui peHTabenbHICTh 1HQOpMaLiiHIX PecypCiB;
pecypcu CHiBBiIHOLICHHS TEMIIB poCTy 0a3u JaHUX nporpaMHe 3a0e3neueHHs s

HaBYaHHS Ta TECTYBaHHS MOPSIKIiB

dinaHcoBI pecypcu

MMOKAa3HUKH JIIKBIIHOCTI;
MMOKA3HUKH IJIaATOCIPOMOXKHOCTI;
MMOKa3HUKH (hiHAHCOBOT CTIHKOCTI;
IIOKa3HUKHA J1JIOBOI aKTUBHOCTI.

¢iHaHCH KOMTaHii

IDicepeno: po3pobieHO aBTOPOM 3a JaHuMmH [3, 4, 6, 9]

CrorosiHi Bce Ounbllle YBarWm NPUIUISIETHCS OIIHII BapTOCTI
MOPIBHSIFHA XapaKTePUCTUKA HACTYITHUX [TOKa3HUKIB BAPTOCTI MiAMPUEMCTBA!

2019

komnanii. B poGoti [4] HaBeneHa
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- punkoBa foxana Bapticte (Market Value Added - MVA);

- nomana rpomosa BapticTh (Cash Value Added - CVA);

- nmojaHa BapTicTh i akiionepis (Shareholder’s Value Added -SVA);

- TOKa3HUK JIOXOJHOCTI iHBECTHIIH Ha OCHOBI motoky rpomosux komrTiB (Cash Flow Return on
Investment - CFROI);

- wmogens Ensapma-bemna-Onscona (Edward-Bell-Ohlson valuation model - EBO).

He#t migxing mae Oarato NPUXWIBHUKIB, ajle BiH € TPYAOMICTKMM Ta BHMarae 0arato TOYHOI
pi3HOIUIaHOBOI iH(OpMaIii Ta BHCOKOI KBamiikarii BiJi BUKOHABIIIB, 1, SIK HACTIIOK, Ty>Ke KOIITOBHHUH, IO
00MeXy€ KO0 HOro BUKOPHCTaHHS.

Ha wamr mornsia, aJis OIiHKK poOOTH B KPIOTHIOBi#M KOMIIaHIT HEOOXiTHO aKIICHTYBAaTH yBary Ha Tak
3BaHUX KJIIIOUOBHX MOKa3HHUKax edexkruBHOCTI (anrit. Key Performance Indicators, KPI).

[IpramHOO TOSBY IHOTO TOHATTS Oyio BBeneHH: Ilitepom Jpykepom B TeOpito yrpaBIiHHS CHCTEMHU
«yNpaBIiHHA 32 LUSIMA», SKa MICTUTbCA Yy BpaxyBaHHI B po3poOmli cTpaTerii KOMMaHii MOMKJIMBHX
pe3ysIbTaTIB Ta MUISAXIB IX JOCSATHEHHA. 3a LI€I0 TEOPIEr0 IPH OLIHII pOOOTH KOMMaHii MOTpeOHO HE CTIIbKU
OIIIHIOBATH CaM TIPOIEC, CKUTBKH JOKIACTH 3YCHJIb IO PO3POOKM TMOKa3HWKIB (IHAMKATOPIB), AKi OyAyTh
BiZI0OpakaTH BiAMOBIAHICTD IIIM (DYHKITIOHYBaHHs KommaHii [1, 7].

Ha 1ie moBuHHO OyTH chpsiMoBaHa poOOTa BCiX 0€3 BHUKIIIOUEHHS MpalliBHUKIB. Ta Ha NOCSATHEHHS
3araipHOI IiJIi KOMIIaHii MOBHHHI OYTH HAJAIITOBaHI BC1 MiPO3IiM KOMIIaHii.

BBaxaerscs, mo KPI no3BonsioTes eQeKkTHBHO 3AIHCHIOBATH MOHITOPHHT pPOOOTH BCIiX
MpaliBHUKIB, HiApo3aAUTB 1 komnaHii B 1imomy. JlocnmiBHuii mepeknan moHsaTTs «key performance
indicators» € «KJIIOYOBI MOKa3HUKHM e(deKTHBHOCTI». Lle mpaBunbHO 3 O0OKY dinoiorii, ame He 30BCIiM
BipHO 3 60Ky €KOHOMIYHOTO 3MiCTY ITOKa3HUKA.

Binpm BipHO posymitu mig KPI kimrodoBi mokasHWKH pe3yabTaTUBHOCTI, TOOTO CTYMiHb OTPUMAaHHS
pe3ysbTaTy Ha NUIIXY JOCATHEHHS Iijiel kommaii. Lle BiamoBinae TiymadeHHIO TepMiHy B cTtanmapti ISO
9000:2005, me performance Mae 1Ba 3HAYCHHS: PE3YIbTATUBHICTE 1 €PEKTHBHICTS.

Takum gnaOM, KPI MOXe 103BOMMTH BH3HAYMTH CTYIIHB pearizallii mocrapneHux inei. CporoaHi mi
MOKA3HUKH IIUPOKO 3aCTOCOBYIOTHCS MPH OIIiHIII pOOOTH MEPCOHATY Ta 3 METOI HOro MoTuBallii. B meskux
punankax KPI posrispaioTe SK BCEOXOIUTIOIOYMY CHUCTEMY OLIHIOBAHHS, MO 3a0e3ledye JTOCATHEHHS
OTIepaTHBHHUX 1 cTpareriyanx minei [10].

KPI i moTuBamis mepcoHaly CTadd HEPO3PUBHUMHU TMOHITTAMH, TOMY 32 JOIMOMOTOK JIaHHX
MOKAa3HHKIB MOXHA CTBOPHTH JOCKOHATy Ta eQEeKTHBHY CHCTEMY MOTHBAIii 1 CTHUMYJIOBaHHS
CHIBpPOOITHHKIB KPIOTHIOBOI KOMTIaHii.

KPI xmacudikyroTs 3a pisHUMEH o3Hakamu. Hampuknan, B pobotax [2, 7, 8] mponoHyHOTh BUAIATH
HactymHi rpynu KPI:

1) minpoBi KPI — 11e moka3HuKH, SKi EMOHCTPYIOTH CTYIiHb HAOIKEHHS] KOMIAaHIl 10 MOCTaBIEHOT
uini. Hanpuknaa, 3pocTaHHs 4acTKM PHHKY, 301UBIIEHHS MOPSKIB, SIKi BiIIpaBiIeHI B pelC, 3pOCTaHHS
KUTBKOCTI KJII€HTIB — CYJTHOTUIABHUX KOMITaHi;

2) mpounecHi KPI — 11e moka3HuKw, sKi BioOpaXXyroTh ehEeKTHBHICTH CaMOT0 Mpoliecy 0e3 MoripiuieHHs
SKOCTI KIHIIEBOTO MPOAYKTY (pobotH, mociyru). Hanpukian, ckopodeHHs BUTpAaT Ha JOCTaBKY MOpsKa Ha
0OpT Cy/IHA, CKOPOUEHHS Yacy BUKOHAHHS 3asBKH BiJ] CyTHOBJIACHUKA,;

3) mpoekTri KPI — 11e moka3HukH, siKi BiIoOpakaroTh Pe3y/IbTaTH 32 KOHKPETHUM MPOESKTOM B MEXax
TisUTbHOCTI Beiei kommnanii. Hampukiian, ehekTrBHICTS iHBECTHINIH B CTBOPEHHS TPEHIHTOBOTO HEHTPY (abo
MpUI0aHHS CIEIialli30BaHOTO YCTAaTKyBaHHs), 3POCTaHHA HOXOIIB BiJi HaBYaHHS MOPSKIB 3a PaxyHOK
KPIOTHTOBOT KOMIIaHii;

4) 3ouimHI KPI — 11¢ MOKa3HUKHM, Ha SKi HEMOXKIMBO O€3MOCEpEeHhO BILUTMHYTH, alle SKi MOTpiOHO
BpaxoBYBaTH IIpU Po3po0Ili cTpaTerii po3BUTKY KommaHii Ta po3pobi i KPI. Hanpukiazn, monmut Ha MOpSIKiB
NeBHOI KBami(ikallii, cepeJHbO pUHKOBA CTaBKa KOMiCIfHOT BHHATOPOJIX 32 MOIITYK MOPSIKa TOIIIO.

[IpoBeneHe mocimimpxeHHs pi3Hux BuaiB KPI no3BoMiIo 3anponoHyBaTH JUisi KPHOTHIOBOI KOMIIaHIT
HactynHy knacudikamito KPI:

1)  3acmocoboM BUMIpY:

- kinbkicHi KPI — 11e moka3HuKy, siki MatoTh (piHAHCOBOIO a00 (hi3MYHOI0 3MICTy — TPHUBHI, 0CO0H,
peiico—mHi Tomo. Hampukmanm, npuOyTOK, MOXOAW, BHUTPATH, EKOHOMisl BHUTPAT, KIIBKICTH MOPSKIB,
BiJIMTPaBIICHUI B peiic TOIIIO;
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- sikicHi KPI — 11€ moka3HukwH, ki He MaroTh (piHaHCOBHI a00 (i3WuHUIT 3MICT — BUPAKAIOTHCS B
Oamax, koedirienTax. Hampukiam, iMiIK KOMIIaHIi, OCOOWCTICHI SKOCTI Mopska (KOMYHIKaTHBHICTB,
30aTHICThH JO HABYAHHA) TOLIO;

2)  3aCTYNCHEM OXOIUICHHS:

- inuBigyansHi KPI — 11e iHqukaropu poOoTi okpeMoro npariiBHuKa. Hampukiaa, mpo yKTHBHICTE
TIpai, KiTbKICTh BUKOHAHHMX 3asBOK, a00 IMPOBEIACHHWX CITiBOECiA T Kpro—MeHemKkepiB. I KproiHroBux
KOMIIaHiH, IKi IPaIIOI0Th 32 CXEMOI0 «KPIO—MEHEIXMEHT» a00 «IIPeACTaBHUITBO CYAHOBIACHUKA» HEOOX1THO
po3pobisati inguBimyansHi KPI mnst mopskiB. Hampukman, KimbKiCTh KOHTPakTiB 0e3 3ayBakeHb 3 OOKy
CYIHOBIIACHHKA, KUTBKICTh cepTU(iKaTiB (JOCTAaTHIM Ta TOHAJHOPMOBHI 00CST);

- konektuBHi (rpynosi) KPI — ne inaukaTtopu poOOTH KOJEKTHBY BCi€i KoMIlaHii, abo okpeMoro
CTPYKTYpPHOTO  migpo3ainry. HeBenuki po3Mipu  OUTBIIOCTI  KPIOIHTOBHX  KOMIIAHIM  BUMAararTh
OaraTo3ajavyHiCTh I iX TPAMiBHUKIB 1 B IOMY BHIQJKy BaKIMBa B3aemopornomora. Hampukman,
3araipHUA  00CAT BUKOHAHMX 3asfBOK CYJHOBJIACHHKIB, CepelHiil TEpMiH BHKOHAHHS 3asiBKH IS
KOHKPETHOTO CyIHOBJIACHUKA MPH MOBHOMY KpIO—OIepyBaHHI CyHa;

3)  3a4acoM BUHUKHEHHI:

- daxtmani  (3amizHini) KPI — 1me imgwkaropw, sKki BimoOpakaroTh (DaKTHIHHMIA CTaH Ta
JEeMOHCTPYIOTh HACTiAKM BHKOHAaHMX panime aid. Hampukman, dacTka puHKY, NPUOYTOK, KUTBKICTbH
BIAMIPaBIEHUX B pEHC MOPSKIB TOIIIO;

- nepcriektuBHi (BurepemxansHi) KPI — 11e moka3sHuky, pe3ynbTar SKuX 3Haije BiqoOpaKeHHS B
MaiOytHboMy B (aktmunux KPI. Hampukman, 06a3a maHux MOpSKIB camMa 1O co0i HE Ja€ ChOTOIHI
(aKTHYHOTO pe3ynbTaTy, aje BUKOPUCTAHHS 3Haie BiJOOpakeHHs B KUIBKOCTI BiANpaBICHUX B peiic
MOPSIKiB Ta B 00CS131 OTPUMAHOTO IPUOYTKY;

4)  3axapakTepoM (HOpMyBaHHS:

— ¢inancoBi KPI — 1e ¢inaHcoBi mMoka3HUKH pOOOTH KOMIIaHii, sIKi MOB’sA3aHi 3 (iHAHCOBUMHU
pesynbTaTamu ii mismbHOCTI. B 10 Tpymmy MoKHa BKITIOYHTH MOKA3HUKU (DiHAHCOBOTO CTaHy Ta (piHAHCOBI
pe3ynmbTaTi poOOTH KPIOIHIOBOI KOMIaHii. B 1ipoMy BHIaaKy HEOOXigHO BPaxOBYBaTH Pi3HI XapaKTepH
¢dopmyBaHHS (HiHAHCOBHX pe3yJIbTATIB NP Pi3HUX BUAAX KpIOiHTy. Hampukiaz, A 4ucToro KpIoiHry J0Xin
moxke Buctynatu KPI, mpu kpro—MeHemmkMeHTI e Moke OyTH JHiie MPUOYTOK, TOMY IO B CKIaji BUTpAT
3HaYHa YacTa MPUXOAWTHCSA Ha BUILIATH MopsikaMm. | B sxocti KPI B mpoMy BUTIaAKYy AT OKPEMHX KpPIO—
MEHE/DKEPIB MOKHA IIPU3HAYATH 00CAT €KOHOMIT BUTpAT Ha peraTpiallito MOPsKa;

- HeginancoBi KPI — me mokasHukwM, siki BUpaxeHi He B rpomiosii ¢opwmi. Ile Bemuka rpymna
MMOKA3HUKIB, Ky MOXKHA TaKOX PO3AUTUTH 32 TPhOMa HANpsSMKaMH{ BiIIOBIIHO /10 30aJaHCOBAHOI CUCTEMH
mokaszuukis (Balanced scorecard — BSC) [7]:

a) BITHOCHHU 3 KJII€EHTaMU (PUHOK): KiIJIBKICTh KITI€EHTIB—CYJHOBJIACHHKIB (OTIEpPaTOpPiB CyIeH)
KIJIBKICTB 3asIBOK, YaCTKa PUHKY, 1HJIEKC JIOSITPHOCTI KIII€HTIB, 1HAEKC 33JJ0BOJICHOCTI KIII€HTIB;

0) BHYTpIIIHI Oi3HEC-TIPOIIECU: CBOEYACHICTh OOPOOKH 3asIBKH CYJAHOBJIACHHUKA, SIKiCTh BUKOHAHHS
3asIBKH, KIJIBKICTh MOPSIKIB, SKMM OYJIO BiIMOBJICHO 33 HEBIAMOBIIHICTh KBaJTi(DiKallii;

B) HABYAHHS 1 PO3BUTOK MEPCOHAIY: BOJIOIHHS Cy4YaCHUM MPOTPaMHUM 3a0e3MeUeHHSIM 32
CHETaBHICTIO (IS TepCOHATy KOMITAHIT 1 JIJIsl MOPSIKiB) TOIIO.

OcHOBHa CKJIJIHICTh JUIS KEPIBHUIITBA KOMITaHii MiCTUThCS B mpaBuibHOMY Binoopi KPI st oninku
po0oTH KOMIIaHii. 3 METOIO OLIIHIOBAHHS PE3YJIbTATIB MISUIBHOCTI KOMIIaHii cJiij 3acTocoByBaty Jimiie Ti KPI,
SIKi 320€3MeYyI0Th IOCSITHEHHS IiJIell KOMITaHil.

KPI € enemenToM 30anmaHcoBaHOl cHCTeMa MMOKa3HMKIB, SKa MOBUHHA MAaTW KOMIUIEKC 1HIUKATOPiB,
SKI MOXYTh UITKO BH3HAUUTH MiJIi KOMIAHII Ta CTYMiHb IX JOCATHEHHA. 30Kpema, HeoOXiJHO
BUKOPHCTOBYBATH SIK (DiHAHCOBI, Tak i He(hiHAHCOBI MMOKA3HUKH, BU3HAYUTH KiJIbKicHI Ta sikicHI KPI, a Takox
MIEPCIIEKTHBHI, TaK 1 (PaKTHYHI TOKa3HUKH.

JIs KO’KHOTO MHpalliBHUKA KPIOTHIOBOI KOMMaHii NMOBUHHMI OyTH pospoGienmii mepemik KPI Ix
KUTBKICTh HE TIOBUHHA IMEPEBUIIYBaTH 5—7 MOKa3HHWKIB. BOHM BCi MOBHHHI OYTH MPOCTHMH, 3pO3yMIINMHU,
OJHO3HAYHUMH Ta JOCSHKHUMH.

3okpema, B sxkocTi KPI kpro—MeHemkepiB citiji BAKOPUCTOBYBATH K iHMBIMyabHi (oguauyHi) KPI,
Tak 1 rpynosi (komanjiHi). OcoONMBO 3a YMOBH pOOOTH 32 IOBHHUM KPIOTHT-MEHEKMEHTOM, KOJIU
3IIHCHIOETHCS TIOBHE KPIO-ONEPYBAaHHA Cy/AHA 1 HEOOXiIHO BUKOHATH IOLIYK Ta 3MiHY BCHOT'O €Kimaxy, abo
3Ha4YHOI Horo yacTuHu. L{1o poOoTy He MOXKEe BUKOHATH OJAWH KPIO-MEHEIKED, a BiJl pOOOTH OJHOTO 4jieHa
rpymu 3a0e3nedeHHs OJIHOTO CY/IHA, 3aJIeKaTh PE3YJIbTaTH POOOTH THINX YJICHIB TPYITH — KPIO-MEHEKEPIB.
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MOXIIMBO BHKOPHCTaHHS OJMHUYHOTO, 800 KOMIUIEKCHOTO MOKAa3HHKA, SKHU JTO3BOJHTH BpaxyBaTH
PI3HUI CTYIIHB BINIMBY OKpeMHX ()aKTOPIB Ha IiICYMKOBE 3HAYCHHS.
IMincymkose 3naueHns KPI Bu3HavyaeThes sk cepeinbo3BaxkeHe 3a popmyroro (1):
n .
_ 2= KPLi - o
n (1)

KPI

ne KPI; — koediuieHT, 3HaUueHHS i—TO OMUHUYHOTO MMOKA3HUKA;
£f; — BAOMICTh 1-TO OJUHUIHOTO ITOKA3HHUKA;
N— KUTBKICTh OIMHUYHHX TTOKA3HHKIB.

Hanpuxnan, B sixocti KPI ans xpro—MeHemkepiB aj1sl pi3HUX BUIIB POOIT MPOMOHYETHCS OOUpaTH 3
HACTYIHUX MOKAa3HHUKIB:

1) THIUBI Iy aJIbHi:

- KIJIBKICTh BUKOHAHHUX 3a51BOK;

- cepe/Hii uac BUKOHAHHS 3asIBKH;

- gacTKa MOPSAKIB, SIKIM BiJIMOBHMIIA CyTHOTIJIaBHA KOMITAHis 32 HEBIAMMOBIAHICTH BUMOTaM;

- TeMIT pPOCTy ©0a3M [OaHuX MOpSAKIB (B3arajai Ta 3a OKPEeMHMH KATEropisiMH, Ha SKHUX
CHeLiaNi3yEeThCSl KPIOTHTOBa KOMIIaHis);

— YacTKa KIUTBKOCTI HaAaHWUX TOCIYr B 3araibHiid KiJIBKOCTI MOMJIMBUX TIOCIYT KPIOTHTOBOI
KOMITaHii;

- €KOHOMIisI BUTPAT Ha IOCTaBKy MOpsIKa 3/Ha O0pT cyaHa IpH 3a0e3mneueHHi HeoOXiTHOT SIKOCTI;

2)  TpyHOBI:

- CepelHili yac BHKOHAHHS MPOLEAYpPH MOIIYKy MOpsSKa Ha 3alOBHEHHsS BakKaHCIi 32 OKpEeMUM
MPOEKTOM KpIO—OTIepyBaHHS;

- YyacTKa MOPSKIB, sIKIM BIJIMOBHJIA CY/THOIIJIaBHA KOMITAHIs 3a HEBIAMOBIAHICTh BUMOTaM;

- MMOBHOTA Ta CBOEYACHICTH 3aIIOBHEHHSI BaKaHCIH 32 MPOSKTOM.

B 3anexxHOCTI Bix i€l MisIbHOCTI KEPIBHUIITBO KPIOTHTOBOI KOMIaHii camocTiitHo ooupae KPI mus
KOXKHOT OKpeMoi MOo3HIlii B KOMITaHii, MOYMHAIOYH 3 OXOPOHII, 1 3aKiH4ytouH, mupekropoM. Bei KPI moBunHI
OyTH BiJIOMi BCiM TIpalliBHUKaM, 100 3a0€3MEUYUTH HAJICKHY MPO30PiCTh, CTUMYJIIOBATH KOHKYPEHIIIIO Ta
MOTHBYBATH TPAIliBHUKIB KOMIIaHii 0 PO3BUTKY.

BucHOBKH Ta mepCcHeKTHBH MOAAJBIINX AOCHiI:KeHb. ChoromHi Oimble poOWUTHCSA aKIEHT Ha
TPaJUIIHHUX KUTBKICHUX (DiIHAHCOBMX TOKA3HUKAX, SIKI BiZIOOPaXaroTh AOCITHYTI pe3yibTaTi. B cBoto uepry
MepCTeKTHBHI MoKa3HUKH B skocTi KPI nmatoTe opieHTHp mpariiBHWKaM KOMIMaHii Ha MicCIle MPUKIaIeHHS
3yCHIIb 1 BiIoOpakaroTh KIFOYOBI TOJIIIIEHHS B POOOTI KPIOTHIOBOI KoMMaHii. TpaauIliiiHo Tak CKIaiock,
110 OUTBIIICTh KPIOTHIOBUX KOMIIAHIN JJIsl OLIHKK CBO€ET POOOTH BHKOPHCTOBYIOTh (DaKTH4YHI MOKA3HUKH, IO
HE BHMarae 3HauyHHWX 3yCHJIb B 300pi iHpopmalii. Po3poOka nepcreKTHBHUX MOKa3HUKIB BUKJIHKAE Oijblie
TPYIHOILIB, aje 11e HeOOXiJHO 3pOOUTH, SKIIO KOMIIaHis MparHe J0 3pOCTaHHS, PO3BUTKY Ta JOCSTHEHHS
nineld. Tomy HeoOXiTHO OKJIACTH 3ycHiIb 1 po3pobutn nepcrnektiBHi KPI, mo6 Bu3HaunTH siki Gpaktopu Ta
SIKUM YMHOM BIUTMBaloTh Ha paktuuHi KPI. e monoMoske BU3HAUNTH KOHKPETHI MOCIYTH Ta MPOLECH, SKi €
KII0YOBUMH (pakTopamu ycmixy kommasii. B mopamemomy mmanyerbes ckiactu mepenik KPI s Beix
KITFOUOBHX CHIBPOOITHUKIB KPIOTHTOBOI KOMIIaHii.

JITEPATYPA

1. Houldsworth E., Jirasinghe. Managing and Measuring Employee Performance. London : Kogan
Page, 2006. 245 p.

2. Bumnskoa M. Kak BHeaputh B komnanum cuctemy KPI // Jlromu u nuaepcTBo. YmpaBiieHUe
nepcoHaiiom. 2012, Ne 2 (74). C. 22-28.

3. Boiinapenko M.II., Ckamox P.B. VYmpaBninHs ¢iHaHCOBUMH pe3yjbTaTaMd TNPOMHUCIOBUX
nignpuemMcts : MoHorpadis. Binnums : TIIT "T/] "Exensaeiic 1 K", 2014. 188 c.

4. T'oopymko T.A., Knmumam H.I. YnopaBninHs epeKTHBHICTIO IisUTTBHOCTI HMiANPUEMCTB Ha OCHOBI
BapTiCHO-OpieHTOBaHOrO miaxoay: moHorpadis. K. : Jloroc, 2013. 204 c.

ECONOMIC INNOVATIONS
34 Vol. 21, Issue 1 (70) 2019



5. HManuenko O.0. CytHicTh Ta 0cO0AHMBOCTI (opMyBaHHS (PIHAHCOBUX PpE3YJIbTATIB POOOTH
KPIOTHIOBOI KoMIIaHii // PO3BHTOK METOMIB YIIpaBIIiHHSA Ta TOCIIOJAPIOBAHHS Ha TPAHCIOPTI : 30. HAYK.
npaus. 2017. Bum. 2(59). C. 41-54.

6. IBanmtora I1.B. YnpasninHs pecypcamu i BUTpaTamu : HaBd. 1moci0. / 3a pen. 1.e.H., mpod. IBaHIOTH
C. M. K. : llenTp HaBUanwHOi JiTeparypu, 2009. 320 c.

7. Kamnan P., Hopron /. COanaHcupoBaHHas CUCTEMA [TOKA3aTeNIel: OT CTPaTeruu K ACHCTBUIO. - 2-¢
u3J. uchp. u gom. / mep. ¢ anra. M. : 3A0 «Onumn-buznecy, 2003. 320 c.

8. Kynarun O. Kak onenuBath BbimonHenue KPI mo cucreme Performance Management? URL :
http://www.e-xecutive.ru/career/hr-management/1455763-kak-ocenivat-vypolnenie-kpi-posisteme-
performance-management.

9. Omnexkciok O.I. EkoHoMika pe3ynbTaTUBHOCTI AisTbHOCTI minnpuemctsa : Monorpadisa. K. : KHEY,
2008. 362 c.

10.ITotit B.3., Kymim I'.Il. Cucrema ympaBimiHHS e(QEKTHBHICTIO iSUIBHOCTI MiAMPHEMCTB, i
0co0IMBOCTI 1 MpobiiemMu 3acTocyBaHHs B Ykpaini / HaykoBuil BicHuk HanioHanbHoT akanemii CTaTHCTHKH,
o0uiky Ta ayauty. 2017. Ne 1-2. C. 54 -59.

11.CuniroBenrs O.M. CydacHi miaxoanu 10 oiHku epexTuBHOCTI misutbHOCTI // Bicauk HTY «XTIID».
Cepis: Texniunmii nporpec i epexktuBHicTs BupoOHHULTBa. 2010. Ne 58. C. 8-13.

12.Typ O.B. Ilimxoan HayKOBIIB 10 BU3HAYCHHs Kateropii egektuBHicTh / Haykosi mpami HYXT.
2012. Ne 47. C. 149-156.

13.lexna C.HO. [IlpuHnumel mOCTpOEHHS CHCTEMBbI TIOKaszaTenedl oOueHKH 3(dekTuBHOCTH
npousBojacTea // Kynerypa Hapomos IIpruepromopsns. 2000. Ne 12, C. 77-79.

14.Yepuera O.M. CucTeMHMHA MiAXim OO0 YNOpaBlIiHHA €(QEKTUBHICTIO IISILHOCTI OpraHizarii //
HaykoBwii BicHuk. Oniecbkuii HalliOHATbHUN €KOHOMIYHHHN YHiBepcuTeT. BeeykpaiHchka acomialiiss MOIOANX
HaykoBiiB. 2013. Ne 16 (195). C. 45-54.

15.Yepuaumosa . Ilpunmunu ¢opmMyBaHHS KyIbTYpH CTiiikoi pe3yiabTatuBHOCTI B Kommadii. URL :
www.tmi.com.ua/ru/opinion/6.html.

16.Yopua JI.O. IlpuOyTok sIK iHTerpajbHUN MOKAa3HHK T'OCIOAAPCHKOI MisSUIHOCTI MiAMpHEMCTBA. //
Edexrusna ekonomika. 2013. Ne 1. URL : http://www.economy.nayka.com.ua/?0p=1&z=1997&p=2.

REFERENCES

1. Houldsworth E. (Ed.). (2006). Managing and Measuring Employee Performance. London : Kogan
Page [in English].

2. Vyshniakova M. (Ed.). (2012). Kak vnedryt v kompanyy systemu KRI [How to implement a KPI
I system in a company]. Moskva : Upravlenye personalom [in Russian].

3. Voinarenko M.P. (Eds.). (2014). Upravlinnia finansovymy rezultatamy promyslovykh
pidpryiemstv [Managing the financial results of industrial enterprises]. Vinnytsia : TD "Edelveis i K" [in
Ukrainian].

4. Hovorushko T.A. (Eds.). (2013). Upravlinnia efektyvnistiu diialnosti pidpryiemstv na osnovi
vartisno-oriientovanoho pidkhodu [Management of the effectiveness of partnerships on the basis of an
internally-recognized partnership] Kyiv : Lohos [in Ukrainian].

5. Danchenko O.0. (2017). Sutnist ta osoblyvosti formuvannia finansovykh rezultativ roboty
kriuinhovoi kompanii [The specialty and specialty of the form of financial results of the robot company]
Odessa : ONMU [in Ukrainian].

6. Ivaniuta P.V. (Eds.). (2009). Upravlinnia resursamy i vytratamy. [Resource and cost
management] Kyiv : Tsentr navchalnoi literatury [in Ukrainian].

7. Kaplan R. (Eds.). (2003). Shalansyrovannaia systema pokazatelei: ot stratehyy k deistvyiu.
[Balanced Scorecard: From Strategy to Action]. Moskva : Olymp-Byznes [in Russian].

8. Kulahyn O. (Ed.). (2016). Kak otsenyvat vipolnenye KPI po systeme Performance Management?
[How do I assess performance performance by KPI?]. Moskva : e-xecutive.ru [in Russian].

9. Oleksiuk O.l. (Ed.). (2008). Ekonomika rezultatyvnosti diialnosti pidpryiemstva [Economic
performance of the enterprise]. Kyiv : KNEU [in Ukrainian].

10. Potii V.Z. (Eds.). (2017). Systema upravlinnia efektyvnistiu diialnosti pidpryiemstv, yii
osoblyvosti i problemy zastosuvannia v Ukraini [System of management of enterprise activity efficiency, its

2019 EKOHOMIYHI IHHOBALII 35
Tom 21, Bun. 1 (70)




features and problems of application in Ukraine]. Kyiv : Naukovyi visnyk Natsionalnoi akademii statystyky,
obliku ta audytu [in Ukrainian].

11. Synihovets O.M. (Ed.). (2010). Suchasni pidkhody do otsinky efektyvnosti diialnosti
pidpryiemstva [Modern approaches to assessing the effectiveness of the enterprise Kharkiv]. Kharkiv : NTU
«KhPI» [in Ukrainian].

12. Tur O.V. (Ed.). (2012). Pidkhody naukovtsiv do vyznachennia katehorii efektyvnist [Scientists
approach to determining the category of efficiency]. Kyiv : NUKhT [in Ukrainian].

13. Tsekhla S.lu. (Ed.). (2000). Pryntsypy postroenyia systemsr pokazatelei otsenky sffektyvnosty
proyzvodstva [Principles of building a system of indicators for assessing production efficiency]. Odesa :
Kultura narodov Prychernomoria [in Russian]

14. Cherneha O.M. (Ed.). (2013). Systemnyi pidkhid do upravlinnia efektyvnistiu diialnosti
orhanizatsii [The system approach to managing the effectiveness of the Odessa organization]. Odesa :
Odeskyi natsionalnyi ekonomichnyi universytet [in Ukrainian].

15. Chernyshova I. (Ed.). (2014). Pryntsypy formuvannia kultury stiikoi rezultatyvnosti v kompanii
[Principles of forming a culture of sustainable performance in the company] [Elektronnyi resurs]. Kyiv :
Efektyvna ekonomika [in Russian].

16. Chorna L.O. (Ed.). (2013). Prybutok yak intehralnyi pokaznyk hospodarskoi diialnosti
pidpryiemstva [Profit as an integral indicator of the economic activity of the enterprise]. Kyiv : Efektyvna
ekonomika [in Ukrainian].

ECONOMIC INNOVATIONS
36 Vol. 21, Issue 1 (70) 2019



YK 330.322:338.24:352

KVKIILB.,

Kamno. exon. nayx, c.u.c.

Tlposionuti nayrxoeutl cniepobimHux

Y «Incmumymy pezionanvrux docnioxcens imeni M.1. Jloniunvoeo HAH Yrpainuy,
eyn. Kosenvnuyoka, 4, m. Jlvsis, Yrpaina, 79026

Ten. +032-270-70-37

E-mail: pzhuk@ukr.net

ORCID: 0000-0003-4895-7752

METOIUYHI AXOAM )
JI0 PEOOPMYBAHHSI AJIMIHICTPATUBHUX PAIOHIB B YKPATHI

Axmyanvnicms  3ymo8ieHa  HeoOXiOHicmIO — pepopmysanHs — cybpelioHanvHoi  (paliowHOI)  IAHKU
AOMIHICIMPamMueHO-MepumopiaibHo2o nooiny Yxpainu eHacniook opmysanHs o0’ €OHAHUX MEPUMOPIANbHUX 2POMA0
ma 3MiHU Y pO3NOOiNi NOBHOBANCEHbL 3 MICYeB8020 CaAMOBPAOYBAHHA MIdC 0A3068UM Ma patloHHum pigHamu. Ilepexio
OinbUIOCMI NOBHOBAJCEHL 3 MICYEB8020 CAMOBPAOYBAHHA 00 00 €OHAHUX MEPUMOPIATbHUX 2POMAO 6HIC 3MIHU Y
CymHicmy il CHPAMOBAHICMb KOMYHIKAMUBHUX 38 A3KI8 MIdC MEWKAHYAMU Ma Op2aHaAMU 81a0u HA pieHi patioHy i
00380J1€ YKPYNHUMU PALIOHHY JAHKY AOMIHICIPAMUSHO-MEPUMOpIarbHux 00uHuyb. Aoxce 6HACTIOOK pedopmysanisa
cucmemu  AOMIHICIMPAMUBHO-MEPUMOPIaNIbHO20 YCmpolo  Yxpainu paiion cmae — mepumopieclo aoxanizayii ma
@DYHKYIOHYBAHHS OP2aAHi6 0ePAHCABHOI BUKOHABHOL 611A0U, A OCHOBHUI NEPENiK AOMIHICIPAMUGHUX, OCEIMHIX, MeOUYHUX,
KYIbIMYPHUX MA THWUX RYONIYHUX NOCIYe HA0A8AMUMEMbCS HA DA3060MY, A He PALIOHHOMY PIGHI.

Mema ma 3aedannsa. Memow cmammi € OOIPYHMYSAHHSA U GUCGIMJIEHHST NPONO3UYIL U000 MEeMOOUYHUX
nioxodie 0o pegopmy8anHs cucmemu AOMIHICMPAMUBHO-MEPUMOPIATbHUX OOUHUYL CYOPECIOHANIbHO20 DI6HA 8
KOHmeKkcmi 30ilCHI08an0il 8 YKkpaini pedhopmu micyesoeo camospsaoyeants ma mepumopianvHoi opeanizayii 1aou.

Pesynomamu  docniosycenna. 30iticHeHo aHANi3  3ACMOCYBAHHA  NOHAMMS «paiiony @ KOHmMeKcmi
AOMIHICIMPamueHO-MepumopiaibHo20 NOOLLY Ma 3anpONOHOBAHO MPAKMYBAHHA 1020 Oe@iHiYil AK AOMIHICMPAMUEHO-
mepumopianbHi 0OUHUYI, WO 6X00Mmb 00 CKIA0Y OOUHUYb 8Uu020 pieHa (Aemonomna Pecnybonika Kpum, obracmi,
micma 31 cneyianbHuM cmamycom) i € mepumopianbHO 0CHOB0I0 0714 OpeaHizayii OisibHOCMI 0epHCABHUX OP2aHie ma
0pP2amie MiCyego20 Camospsi0y8anHs HA CYOPe2iOHAIbHOMY Pi6Hi. 3a3HAUEeHO, WO 00 PAlloOHY MAomb GiOHOCUMUCS YCL
AOMIHICMPAMUGHO-MEePUMOPIANIbHI 00UHUYL 6A308020 PIGHSA, POZMAUOBAHL Y U020 MeNCaxX. 3anponoHO8aHO OCHOGHL
npuHyuny, Kpumepii ma eumoau, AKUMU C1i0 Kepygamucsa npu  gopmyeanni paiionis. Ceped Kpumepiie ma eumoz
8UOLIeHO: demopagiunuil nomenyian mepumopii, sk npasuio, ve menute 150 i ne dinowe 800 mucsauy mewkanyis;
MPAHCNOPMHA OOCMYNHICMb 00 AOMIHICMPAMUBHO20 YeHMPY PAtioHy 8i0 HausiddaneHiuoeo noceienus — 0o 1,5 2oo. (
ne Oinvuwe 50-60 xm);, peopeanizayis mepedici pationié 30IUCHIOEMbCA Oe3 3MIH Medic obaacmell, pPO3MAULy8anHs
AOMIHICMPAmMUuBHO20 Yenmpy paiiony, sK NpAuilo, Haubaudcie 00 2eozpa@iynozo (Mpancnopmuo-eeocpagiuno2o)
yeHmpy mepumopii panony; AOMIHICMPAMUSHUL YEeHMp PAUoOHYy - NEPeBadCHO HACENeHUU NYHKM, WO 60J]100i€
HAUBUWUM eKOHOMIYHUM U1 0eMOSPAPIUHUM NOMEHYIANIOM, MAE PO3GUHYIMY THPPACMPYKMYPY, UKOHYBAB, GUKOHYE YUl
MOodHce BUKOHY8amu YHKYII CyOpe2ioHanIbHO020 AOMIHICMPAMUBHO20 YEeHMP).

Haseoeno ancopumm mooento8ants HOBUX AOMIHICIPAMUSHUX PALIOHI8 IK NOCTIO08HICMb KPOKIE: 1) 6useneHHs
CcyOpecioHanbHUX YeHmpie — NOMeHYIUHUX YEeHMPIE AOMIHICMPAMUBHUX PAUOHIE (AK NPABUILO, 3 YUCLA MICH 00JACHO20
3HauenHs, 2) 30Ha MANCIHHA 00 001ACHO20 YeHmpy paodiycom 00 60 KM po3ensidaemvcs 5AK Mepumopis
aominicmpamugHnozo pationy, 3) 3a 1020 Medcamu GUOLIEHHS [HWMUX pPAtioHi@ 30IUCHIOEMbC BIONOGIOHO 00 30H
MAJNCIHHA THWUX — NOMEHYIUHUX YEeHMPI8 pauoHie;, 4) 8paxosyromvpcsi makolc Gaxmopu, sAKi MONCYMb YUHUMU
cymmesutl 6naue Ha ix QYHKYIOHATbHICMb, epeKmuHicms OBLILHOCMI BIONOBIOHUX GIAOHUX OP2AHIE: NPUPOOHO-
2eozpagpiuni, mpancnopmui, eKOHOMIYHL, YAPAGIIHCHKI, ICMOPUYHI, 0eMo2pagiuti, iIHppacmpyKkmypHi moujo.

Bucnoexu. 3anpononosani nioxoou 00 Gopmysants aOMIHICMPAMUBHUX PALOHIE, HA OYMKY A8mMopda, 0aromb
MOACIUGICMb ONMUMIZYBAMU IX Mepedcy 8uxo0auu 3i 3MiHU QYHKYIU pationy & cucmeMmi po3nodiny nyoniunol enaou.
Anpobayis yux memoOouuHux nioxodie y npoyeci MOOen08aH s HOB0I Mepedci aOMIHICMPAMUBHUX DAUOHIE NOKA3YE
MOACIUBICMB U OOYLTbHICMb 3MeHueR s iX Kinbkocmi y JIvgiecokiti oonacmi 3 20 0o 7, y Isano-Dpankiecekitl odoracmi 3
14 00 4, 6 Teproninvcokiti obracmi 3 15 0o 4.

Kniwouosi cnoea: aominicmpamuno-mepumopianbuuil ycmpiu, pe@opmyeanHs, aOMIHICMpamueHi paiioHu,
oepoicase YnpasninHs, Micyese camospaoy8anHsi.
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METHODICAL APPROACHES TO THE REFORMING OF ADMINISTRATIVE
DISTRICTS IN UKRAINE

Topicality. The need to reform subregional (district) level of administrative and territorial division of Ukraine is
urgent as the result of forming of consolidated territorial communities and the change of liabilities division between the
basic and district levels. Transition of the majority of liabilities from local governments to consolidated territorial
communities has changed the nature and direction of communication links between the residents and authorities at the
district level and contributes to reinforcement of district level of administrative and territorial units. Due to reforming
of the system of administrative and territorial structure of Ukraine, a district becomes the territory of localization and
functioning of state authorities. The major list of administrative, educational, medical, cultural and other public
services will be provided at the basic rather than district levels.

Aim and tasks. The paper aims to substantiate and outline the suggestions regarding the methodical approaches
to reforming of the system of administrative and territorial units at subregional level in the context of local governance
reform and authorities’ territorial organization reform conducted in Ukraine.

Research results. The author analyzes the use of the concept of “district” in the context of administrative and
territorial division and suggests its definition as administrative and territorial unit that is included into the higher-level
units (Autonomous Republic of Crimea, oblasts, cities with special status) and is the territorial foundation for
organization of activity of state authorities and local governments at subregional levels. District should include all
administrative and territorial units of basic level located within its boundaries. Major principles, criteria and
requirements to apply while forming the districts are suggested. Among those criteria and requirements, we outline the
following: demographic capacity of a territory — usually between 150 and 800 thous. residents; transport accessibility
of administrative center of the district from the most remote settlement — up to 1.5 hours (not exceeding 50-60km); the
network of districts is reorganized without the change of oblasts’ boundaries; administrative center of a district is
usually located closest to geographic (transport-geographical) center of district’s territory; administrative center of a
district is usually the settlement with the highest economic and demographic capacity and developed infrastructure,
which performed, performs or can perform the functions of subregional administrative center.

An algorithm of modeling of new administrative districts is presented as the consequence of steps: 1) finding
subregional centers — perspective centers of administrative districts (usually out of oblast significance cities); 2) zone of
gravitation to oblast center with the radius up to 60km is considered as the territory of administrative district; 3)
outside its boundaries the other districts are allocated according to gravitation zones of other perspective centers of
districts; 4) there are also factors that substantially impact their functionality and efficiency of relevant authorities:
natural-geographical, transport, economical, managemental, historical, demographic, infrastructural, etc.

Conclusions. In author’s opinion, approaches to forming of administrative districts contribute to optimization of
their network taking into account the changes in the functions of a district in the system of public authority division.
Testing of these methodological approaches in the process of modeling of the new network of administrative regions
shows an opportunity and reasonability of their reduction in Lvivska oblast from 20 to 7, in lvano-Frankivska oblast
from 14 to 4, in Ternopilska oblast from 15 to 4.

Keywords: administrative-territorial structure, reforming, administrative districts, public management, local
governments.

The changes in the system of administrative and territorial structure of Ukraine at the basic level
and creation of consolidated territorial communities, which are granted most of local governance
functions previously held by districts, require the review of the districts’ functions in the system of
public authorities. As of March 2019, there are 884 consolidated territorial communities (CTCs) in
Ukraine. Furthermore, 18 out of 490 existing administrative districts (rayons in Ukrainian) are covered
by CTCs. In 145 districts, consolidated territorial communities cover 50-99 % of the territory. Overall
CTCs are already created in 369 districts [1].

Transition of the range of functions in educational, healthcare, cultural areas from districts to
CTCs changes their management profile. While local governance functions are significantly released,
the subregional level keeps the government control functions and holds territorial divisions of central
executive authorities. Existing practice shows the inefficiency of their localization within the available
districts. Forming of interdistrict structures testifies to that. Under such circumstances, keeping the
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available network of administrative districts contradicts the practice and does not correspond to the
theory of authorities’ territorial organization, which provides the hierarchy of management functions
with their concentration within the relevant administrative and territorial units. Enlargement of
administrative districts becomes relevant.

Important aspects of forming of administrative and territorial units of subregional level are outlined in
the papers of scientists and experts Yu. Hanushchak [2], A. Lisovyi [3], M. Pistun [4], A Tkachuk [5], etc.
We have also analyzed some of these issues in our previous papers, in particular regarding our understanding
of spatial-functional model of administrative district [6]. However, methodological foundations of forming
of new administrative districts require more thorough examination.

The paper aims to outline and substantiate suggestions regarding the methodological approaches to
reforming of the system of administrative and territorial units of subregional level in the context of ongoing
reform of local governance and territorial organization of authorities in Ukraine.

A word “district” or “rayon” in Ukrainian (from lat. regio — “district, county’) generally has several
meanings. Geographical meaning of a district is a territory allocated by certain features. It is also a
taxonomic unit in the system of territorial structure (zoning). In the context of administrative and territorial
division “district” in Ukraine emerged in the course of Soviet administrative reform in 1920s. Before that
administrative and territorial units of subregional level in Grand Duchy of Lithuania, the kingdom of Poland,
Russian empire, Polish-Lithuanian Commonwealth (Rzecz Pospolita), Kingdom of Galicia and Lodomeria,
West Ukrainian People’s Republic and USSR were called the powiats.

The concept of administrative district is not defined in current laws and regulations. Article 133 of the
Constitution of Ukraine provides that the districts in the system of administrative-territorial structure of
Ukraine are administrative and territorial units of the second level (same as cities of oblast significance) and
are parts of autonomous republic, oblasts or cities of state significance. Cities of oblast significance can also
be divided into districts in cities, which will be the administrative units of lower level.

The Draft Law of Ukraine on the Foundations of Administrative-Territorial Structure of Ukraine
registered under the Ne 8051 as of 22 February 2018 suggests the following interpretation:

1. District — an administrative and territorial unit of subregional level, which consists of communities
with overall population over 150 thous. persons. At the territories, where the density of population is lower
than the average density of population of the relevant oblast, a district can have fewer residents if the area of
the district exceeds average area of districts in oblast.

2. District is the territorial foundation of organization and activity of local executive authority,
territorial divisions of central executive authorities and local government of the district, including for the
purposes of providing administrative, social and other services, which cannot be provided by local
governments at the level of communities.

3. Administrative center of a district is determined based on historical peculiarities, geographic
location and available infrastructure for location of local executive authorities, territorial divisions of central
executive authorities and local government of the district [7].

We suggest considering districts as administrative-territorial units included in the units of higher level
(Autonomous Republic of Crimea, oblasts, cities with special status), which are the territorial foundation for
organization of activity of state authorities and local governments at subregional level. Districts should
consist of administrative-territorial units of primary (basic) level — territorial communities.

Liabilities of local governance should be divided between communities and a district according to the
subsidiarity principle. Local governments of districts should have only the liabilities, which are difficult to
accomplish or less efficient at the basic level.

Reforming of local governance and authorities’ territorial organization in Ukraine is currently
changing the local governance liabilities of districts and communities, which undertake almost all local
governance functions. Substantial share of 11 thous. local councils, which operated before the reform, are
already included in consolidated communities and consolidation process continues. There aren’t any
unconsolidated community in certain districts.

In the course of CTC creation, the liabilities of districts in the sphere of local governance diminish and
the opportunities to enlarge them emerge. Territorial organization of activity of state executive authorities
has outgrown the existing limits. However, the range of local governance liabilities, in particular, those
mentioned in Table 1, should further be attributed to district level. Meanwhile, the problem of residents’
accessibility to services providers loses priority nature, because the main list of services provided by local
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governments will be granted in consolidated territorial communities. Activity of state executive authorities
and relevant services will be concentrated at the level of district. Among them we consider territorial
divisions of central executive authorities: Ministries of Internal Affairs, Defense, Social Policy, Finances,
and Justice of Ukraine as well as special central authorities of state governance stipulated by the Constitution
of Ukraine: General Prosecutor’s Office, State Treasury Service, State Service of Ukraine on Food Safety
and Consumers Protection, State Migration Service, State Employment Service, State Service of Ukraine on
Geodesy, Cartography and Cadastre, State Statistical Service, State Service of Ukraine on Emergencies,
State Fiscal Service, State Agency of Automobile Roads, State Architecture-Construction Inspection,
National Police, Pension Fund of Ukraine.

New functions of a district should be taken into account in defining the principles, criteria and
requirements, which will be the basis of reorganization and modeling of new administrative districts.

Table 1
Liabilities of local governments at the level of districts in conditions of decentralization reform
Ne Sphere of District level
activity List of services Entities providing services
Methodological maintenance, professional
1. | Education training for employees in education, Boarding schools,
inspections, education in boarding schools | Methodical offices
2. | Healthcare Medical services of secondary level Healthcare facilities of secondary
medical care
Maintenance of district cultural facilities
(theatres, museums, etc), organization and Aesthetic training schools, music
3. | Culture holding of district cultural and artistic schools, theatres, museums,
events, securing the participation in district, | libraries, other cultural facilities of
national and international cultural and district subordination
artistic events
Specialized sport training, district-level
events in the area of physical culture and
4. | Physical culture | sport, organization of participation in Specialized sport schools, sport
and sport regional, state and international events in clubs
the area of physical culture and sport
5. | Public transport | Organization of passenger transportation Road transport enterprises on a
between territorial communities competitive basis
Planning of territorial development,
Urban planning | maintenance of town-planning Architecture division, architecture-
6. | and architecture | documentation, authorization procedures, construction control division,
architecture-construction control bureau of technical inventory
Strategic and current planning of socio-
Economic economic development, promotion of Economic development division,
7. | development investment attraction, registration of economic development agency
and entrepreneurship entities, management of
entrepreneurship | natural resources, issue of patents, etc

Among the major principles, we consider the following:
o constitutionality, rule of law;

o efficiency of state management and local governance;
e securing the unity of state with a combination of centralization and decentralization in exercise of
public power;
o territorial commonality — integrity of district’s territory and its natural, geographic, historical, socio-
economic integrity;
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¢ avoiding of excessive economic, demographic, territorial misbalances between districts;

e concentration at district level of management functions and public services, which are more
reasonable and efficient to be provided at subregional level rather than the level of communities or regions;

e infrastructural maintenance — availability of infrastructure necessary to perform the functions of
administrative center;

e adherence to EU recommendations on Nomenclature of Territorial Units for Statistics — NUTS;

e orientation at the capacity of metropolitan centers of subregional level as the core of enlarged
administrative districts taking into account their gravitation zones.

Selection of criteria and requirements to comply with in the process of modeling of new administrative
districts is very important. Among them, we consider the following ones:

« demographic capacity of a territory — usually over 150 and less than 800 thousand residents (which
corresponds to the level NUTS-3); possibly lower in the regions with population density below average by
the relevant oblast;

« transport accessibility of district administrative center from the most remote settlement — up to 1.5
hours (taking into account the existing condition and quality of road network — usually not exceeding 50-
60km);

« district territory is somewhat different from other oblast segments in geographic, historical,
economic and social aspects;

« enlargement takes place through adjoining the district, which has the perspective administrative
center of new district at its territory, with the neighbouring administrative districts and their segments
(indicating the specific administrative-territorial units of basic level included in the structure of new
district);

« the territory of enlarged district includes all territorial communities (village, town, city councils,
consolidated territorial communities) located within its boundaries;

* reorganization of districts boundaries does not change the boundaries of regions (oblasts);

* boundaries of districts are the boundaries of existing administrative-territorial units of subregional
and basic levels.

« administrative center of a district is usually located the closest to the geographic (transport-
geographic) center of district’s territory;

« administrative center of a district is usually a settlement with the highest economic and demographic
capacity, developed infrastructure and the one that performed, performs or can perform the function of
subregional administrative center;

* name of a district derives from its administrative center (with some exceptions).

We see the algorithm of modeling of new administrative districts as the consequence of the steps
mentioned below.

1. Analysis of regional system of settlement and finding subregional centers — perspective centers of
administrative regions. As a rule, the cities of oblast significance should be considered.

2. Zone of gravitation to oblast center up to 60 km (if there are quality roads, some segments of
gravitation zone can be more distant) is considered to be the territory of administrative district. Oblast centre
or other settlement at the territory of a district with relevant infrastructure and transport accessibility can be
the center of administrative district.

3. The territory of perspective administrative districts beyond the allocated one is modeled by
gravitation zones of other perspective centers of districts in compliance with accessibility requirements
mentioned in Step 2. If the territory of the modeled district has 2 or more perspective centers, the preference
should be given to the one with larger population and stronger economic capacity, or the one closer to
transport-geographic center of the modeled district.

4. Population of the modeled districts should be no less than 150 thousand. If a district has population
density lower than average in oblast, the district can have less population. The area of such district should
exceed the average area of modeled districts of oblast.

5. The factors that can impact the functionality of districts and efficiency of relevant authorities’
activity should be taken into account in the process of districts modeling, in particular natural-geographic,
transport, economic, management, historical, demographic, infrastructural factors, etc.

6. The region is named after its administrative center. The districts that include the territory of oblast
centre can have the same name as both oblast centre and actual administrative centre of the district.
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In conclusion, we can emphasize that application of suggested approaches to modeling of
administrative districts will contribute to optimization of their network considering the changes of districts’
functions in the system of public authorities division. Testing of these methodological approaches in the
process of modeling of the new network of administrative districts shows the opportunity and reasonability
of reduction of their number in Lvivska oblast from 20 to 7 with no less than 200 thous. residents and the
area of 1.3 — 4.1 thous. sg. km.; in lvano-Frankivska oblast from 14 to 4 with 193 — 451 thous. residents and
the area of 2.4 — 4.6 thous. sg. km; in Ternopilska oblast from 15 to 4 with 155 — 431 thous. residents and the
area of 3.0 — 4.0 thous. sq. km.
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FEATURES OF FOOD MARKET FUNCTIONING IN UKRAINE

Topicality. Beekeeping in our country is an important and especially valuable branch of agriculture. It is based
on the cultivation of honey bees, which exist bee families - unique biological units [4]. Features of beekeeping as a
branch of agricultural production predetermine the specificity of determining its economic efficiency. Sources of honey
harvest are agricultural crops, as well as natural honey fields - forests, plantations of gullies and beams, forest belts,
meadows and pastures. However, in bee-keeping of pollination and pollination-honey directions, products obtained as
a result of increasing the yield of dust-pollinated bees of agricultural crops, the profit of the industry is not counted. In
this regard, all the costs of bee pollination, in addition to the cost of honey, wax, fruit moth, roes and other by-products,
are attributed to crops and perennial cultures pollinated [3]. Production of honey in apiaries of the country's
population when used different methods of keeping bees and selling products provides significant revenues and high
profitability. [2]. Economic efficiency of the field of beekeeping is characterized by profits from the sale of products,
which ultimately determines the level of beekeeping profitability.

Purpose and tasks. The purpose of the article is to analyze the information on scientific sources and statistical
data, as well as scientific and practical developments and knowledge related to the development of the beekeeping
industry in the world and the peculiarities of honey exports, to substantiate practical recommendations for improving
the organizational and economic principles of the functioning of the beekeeping market in terms of integration . The
task was to summarize scientific publications and methodological materials on research topics.
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Analysis of recent research and publications. The theoretical and methodological basis of the study was the
works of the classics of economic science, the works of scientists M.Tokarev, V.Haidar, V.Pilipenko, A.Rustamov,
A.Vakulin. The rational and efficient use of production facilities, forage and livestock provides an increase in the gross
output of beekeeping and improvement of its quality [7].

Conclusions.The dynamics of world production of honey is estimated and it is established that Ukraine is among
the five most honey producing countries in the world. The necessity of reorientation of export of honey as a finished
product in the individual brand packaging is proved. The growth of the number of exporters of honey has been
established

Keywords: beekeeping, honey, export, import, production, processing.
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OCOBJIMBOCTI ®YHKI[IOHYBAHHSI PUHKY MEJTY B YKPAIHI

Axmyanvnicms. BOdcinoHuymeo 6 Hawill Kpaini € 8ajdciugor i 0coOIUBO YIHHOIO 2aNy3310 CLIbCbKO2O
2ocnodapcmea. Ii ocnosoio € pozsedenns MeQOHOCHUX GOMNCin, AKI iCHYI0Mb GONCONUHUMU CIM IMU — CEOEPIOHUMU
bionociynumu  oounuyamu [4]. Ocobausocmi OOdiCITbHUYMBA AK 2any3i CLIbCbKOZOCHOOAPCHKO20 BUPOOHUYMBA
3YMOBIIOIOMb  CHeyu@iKy  GU3HAYeHHs 1020  eKOHOMIuHOI  egexmusHocmi.  [iceperamu  mMedo300py €
CIbCLKO2OCNO0APCHKI KYIbMYpU, d MAaKoxic NPupoOHi MeOOHOCHI Yei00s — Nicu, HACAONCeHHs Apis | 6aNoK, nicocmyeu,
JYKU I nacoguwa. Ane, 8 GONCLIbHUYMBE 3ANUTIOBATLHOO | 3ANUTIO8ATILHO-MEO08020 HANPAMIB, NPOOYKYIs, 00epHCAHA 8
pe3yrvmami ni08UWEHHsL 8PONCATIHOCTI 3aNUTIEHUX OOHCONAMU CLIbCOLKOZOCHOOAPCHKUX KYIbMYP, V¥ NPUOYMOK 2ay3i He
3apaxo8yemscs. Y 363Ky 3 yum 6cCi sumpamu no OO0NCLIbHUYMEY 3aNUTIO8ATbHO20 HANPIMY, KpIM 8apmocmi meody,
80CKY, NIIOHUX MAMOK, poi8 ma IiHWoi NoOIYHOI NPoOYyKYii, GIOHOCAMb HA CITbCLKOZOCNOOAPCHLKI KYAbMYpu i
bazamopiyni Kyremypu wo 3anuniosaaucs [3]. Bupobnuymeo medy na nacikax nacenenHs Kpainu npu UKOPUCHAHHI
PiBHUX Memodie ympumanHs 60xCin ma peanizayii npooykyii 3abe3neyye 3nauni 00xX00u i ucoxy penmabenvHicmo [2].
Exonomiuna egexmugnicmo 2any3i OOACITbHUYMBA XAPAKMEPUSYEMbC NPUOYMKOM 6I0 peanizayii npooykyii, wo &
KIHYe8oMYy pe3ybmami GU3HAYAE PiBeHb PeHmadenbHOCMi 2any3i 00AHCITbHUYMEA.

]
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Mema ma 3aedanusa. Memoio cmammi € ananiz Gi0OMOCMI 3 HAYKOBUX Odicepesl ma CMAmucCmuyHi oaui, a
MAKOXHC HAYKOBO-NPAKMUYHI HANPAYIOBAHHA | 3HAHHA, WO CHMOCYIOMbCA PO3BUMKY 2any3i 00xCcinbHuymea 8 Yxpaiui
c8imi ma 0cooauU8oCmi eKcnopmy meoy, 00TPYHMY8amu NPaAKmudii pekomernoayii wo0o YOOCKOHANEHHS OP2aHi3ayiiHo -
EeKOHOMIYHUX 3aca0 (QYHKYIOHY8AHHA DPUHKY NPOOYKYii 00xcitbHuymea 6 ymoeax inmezpayii. 3ae0anuam 6y10
V3a2anbHUMuU HayKosi nyonikayii ma MemoouyHi mamepianu 3a 00CIIOHOI MeMAMUKOIO..

Ananiz ocmannix oocnioxcensv i nyonikauyii. Teopemuunor i MemMOOUUHOI OCHOBOK OOCTIONCEHH CMAU
npayi Kiacukie exonomiunmoi uayku, npayi Haykosyis M.®. Tokapeea, B.A. TIaiioapa, B.II. Iumunenxa, A.K.
Pycmamosa, A.A. Baxynuna. Payionanvhe ii eghexmugne guxopucmanms 3acobieé supooHuymea, Kopmoeoi oasu i Kouiei
3abe3neuye 30inbUIeHHS 8a10801 NPOOYKYIT OO0JCIbHUYmMeEa i noainuents iv sxocmi [7].

Bucnoexu. Oyineno oumnamiky ceimoeoco eupoOHuymea medy ma 6CMAHOoReHo, wo Yxpaina 6xodums 0o
nepeniky n’simu HaubLbwl Kpain-eupobHuKie medy y ceimi. Jlogedeno neobxionicms nepeopieHmayii ekcnopmy meoy siK
20M06020 NPOOYKMYy 6 IHOUBIOYANbHIN OPEeHO0BIl YNaKosyi. Bcmanos1eHo 3p0CmaHHs YUCeIbHOCME eKCnopmepie Meoy

Knruosi cnoea: 60sxcinbHuymeo, meo, eKkcChopm, iMnopm, UpoOHUYMeo, nepepooxa .

Problem statement and its connection with important scientific and practical tasks. Today,
Ukraine has become a prominent player on the world market for honey (Table 1 and Fig. 1). Our products
are in demand in the EU, Canada, USA, Asia and the Arab countries.

Table 1
Production of honey in the world, ths. tons
Country Years Specific share in 2016
2014 2015 2016
Total 1632,1 1825,8 1787,0
China 474,8 488,7 502,6 28,1
Turkey 103,5 107,7 105,5 5,9
Iran 77,8 79,0 80,6 45
USA 80,9 71,0 73,4 4,1
Russia 74,9 67,7 69,8 3,9
India 61,0 61,1 61,3 3,4
Ukraine 66,5 63,6 59,3 3,3
Mexico 60,6 61,9 55,4 3,1
Argentina LUE 58,2 51,4 2,9
Ethiopia 0,0 59,2 47,7 2,7
Brazil 38,5 37,9 39,6 2,2
Canada 40,8 39,5 39,0 2,2
Spain 32,2 33,4 34,0 19
Tanzania 31,0 30,2 30,3 1,7
Hungary 24,4 30,7 26,4 1,5
Kenya 29,7 34,8 25,6 14
Korea 23,9 24,4 23,8 1,3
Angola 23,4 23,5 23,4 1,3
Germany 20,2 23,4 21,6 1,2
Romania 18,0 27.9 21,2 1,2
A specific share of 20 78,6 78,0 77,9
leading countries

...* data missing

Exports of Ukrainian honey in the first half of 2018 decreased by 43 % compared to the same period
in 2017 and amounted to almost 17 thousand tons with a total value of 37 million dollars. Compared to the
same period in 2016, an increase of 12 %. According to the Food and Agriculture Organization of the United
Nations (FAQ), the EU continues to be among the major buyers of Ukrainian honey, while the top 3
importing countries include Germany (32 %), Poland (17 %) and Belgium (12 %). Ukraine's competitors in
the EU market are China, Argentina, Mexico, New Zealand.
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Fig. 1. Purchasers of Ukrainian honey in the first half of 2018

The basic quota for duty-free delivery of Ukrainian honey to the European Union (5.4 thousand tons)
was completed in the first 11 days of 2018, and from October 1, 2018, an additional quota (2.5 thousand
tons) was opened. For a hon-quota volume, a duty of 17.3 % is applicable.

The average selling price for the 8 months of 2017 is $ 1.8 per 1 kg, and the average selling price in
2018 is $ 2.11 (Fig. 2).

Exports of honey in Ukraine are mostly family businesses. The largest exporter is Askaniya-Pak
Company. The company belongs to Sergey and Valery Gorbanyam. GC "Commonwealth", located on the
second stage of the rating, belongs to Viktor Popov. For the third largest company is - "Ukrainiarni Bi" - the
production of honey is the main business.

According to the results of an expert survey, it was found that they positively influence the
development of the market for beekeeping products, experts consider the following: qualifications of
personnel; the quality of domestic products and the trust of its population; profitability of production; its
diversification and geographical location of Ukraine, and negative ones are: solvency of the population; lack
of scientific research in the field; lack of reliable statistical information; a high level of inflation and an
inadequate degree of integrational formations in beekeeping.

In the Ukrainian honey market, the population's demand for Ukrainian honey is fully met by the
"hidden" supply and imported honey. At the same time, exports of honey will increase annually until it is
limited to the volume of its production in Ukraine.

A system of normative documents has been created, which makes it possible to assert a sufficient level
of regulation of production and circulation of beekeeping products, but there are still problems.

Unfortunately, further declarations of the program of support for beekeeping from the Ministry of
Agrarian Policy are not underway. "In the context of the current budget deficit to talk about subsidies - a
futile thing. At least they did not interfere with the work, and the beekeepers themselves will do everything
themselves ", - says the President of the Beekeepers' Union Volodymyr Stretovych. But the government is
disturbing. For example, at the beginning of the year, without any discussion with the beekeepers of Ukraine,
"natural honey" was added to the list of products subject to mandatory licensing. Such an order adds
bureaucratic problems to beekeepers.

An important issue is the expansion of quotas for honey exports, since the volume of preferential
supplies is currently scarce: our country exports ten times more beekeeping products to the EU than
quotas provide.

In developed countries, a significant income for apiaries is the payment of farmers for pollination. In
Ukraine, this practice is practically absent. The cooperation of farmers and beekeepers would have a positive
impact on the productivity of both plants and apiaries. In particular, increasing the yield of agricultural crops
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when pollinating flowers by bees is on average 60 % for melons, 65 % for fruit, and 75 % for red clover.
And alfalfa seeds are practically impossible to obtain without proper pollination. The beekeepers should be
united to protect interests and influence on public policy in the field of beekeeping. A state program of
encouraging cooperation between farmers and owners of apiaries would be useful.

Fig. 2. European prices for honey (EUR/kg)

Today it is safe to say that beekeeping is a useful and healing industry. Fairs and exhibitions of honey
are held, there are beekeeping shops. In restaurants, honey and other beekeeping products are used to prepare
new dishes. Honey is used as a restorative, toning, restorative strength remedy.

Now in each region of Ukraine you can find honey of different varieties: lime, buckwheat,
sunflower, coriander, heather and others. Therefore, buyers face an easy choice, they need not only to
identify the necessary and delicious variety, but also to evaluate the quality of the product being
purchased. Not even experts in this area, as a rule, can instruct their choices - depending on the color of
honey, its smell, viscosity, consistency.

At the present stage of the development of restaurant and hotel business, the customer must be given
the opportunity to choose a new product in the form of a name, form, price, taste, and feeling of touch. It is
necessary for the client to be most pleased with the presentation and the benefits of the product.

Honey in the priest is always new recipes, delicious dishes, an aesthetic look at cooking, a useful
snack that satisfies the physiological needs of man in the daily norm of micro and microelements, easy to use
for athletes and travelers.

One of the most promising products is serving honey.

Portion honey is a simple natural honey product, which is packed in special containers 12, 50, 100 and
more grams. It stores all the beneficial properties and vitamins. Similar products are for sale in grocery stores
and are usually produced by large companies, which in turn buy raw materials from frequent entrepreneurs
or farmers. Portion honey is a honey product that is processed by steam before packing in equal portions.
The treatment is carried out by steam, as ordinary boiling can lead to loss of useful substances.

Main benefits of portion honey:

- Sealed packaging;

- High quality products;

- Presence of all vitamins and minerals;

- Versatility of use;

- Small capacity volumes.

Banks and other containers have a sealed metal cover with the signature of the manufacturer, batch
number and delivery date. All products are certified fixed, so portion honey is less subject to fakes. The sizes
of packed containers are 12.50 and up to 500 grams.

The economic (market) timetable in the field of beekeeping, as well as price trends (dynamics) in the
most important markets that are directly related to beekeeping. Each indicator is responsible for a specific
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market. The same market can be attributed to different groups depending on the specialization of the
apiaries. Below are the main indicators of beekeeping

1. The exchange rate. The economy of the whole country depends on the exchange rate, and beekeeping,
as an export-oriented industry, is a commodity. Given that the bulk of honey is exported to the EU for the euro,
and imports are also coming from Europe, we are more interested in the hryvnia exchange rate than in the euro,
and not in dollar terms. As an indicator, we will use the official rate according to the NBU.

2. Burning. Its price indirectly affects everything. For nomads it is a direct expense. As an indicator -
the price per liter diesel (diesel fuel) at the gas station.

3. Wood. The main building material in beekeeping. Indicators: the price of wood for a "cube", the
price of a multi-hive hive on the frame of the rut, the price of the workpiece for the frame is also routed.
Indicator - standard root system, is intermediate for the price between a standard frame of 300 mm and a half
frame (145 mm). In addition, in the conditions of the birth of industrial beekeeping, the root system is the
most demanded.

4. Wax. The price of wax reflects the state of affairs in the entire wax market segment. Indicator - the
price of kg of standard wax in "Kyivoblbzholoprom".

5. Sugar. An important cost component, especially for farms specialized in breeding. Indicator - the
price of 1 kg in a small group.

6. Repair. As an indicator we take a cheap device (not a chimney or a chiselled stone), without which
it is impossible to beekeeled - it is a medo. Indicator - the price of the popular budget medo-box from the
online store "Uley-In".

7. Carrier services. They are actively used by most beekeepers, spending on the transportation of the
same honey bee, hives, pike, a lot of money. Indicator - the cost of transportation of medicoons from
"Rement" along the route "Kharkiv-Kiev" by "Intime" carrier.

8. Bees. Breeding is one of the largest segments of the bee market. Indicators - the price of bee and
bee horses.

9. Honey The main end product of the industry. Indicators are the purchasing wholesale price (UAH/
kg) of one of the leading players of the market and the retail price of honey from herbs (UAH / liter).

An important aspect for the domestic economy is the development of organic production, which
provides the population with safe, environmentally friendly and high-quality agricultural products.

In addition, the experience of the EU countries shows that the issue of regional branding of local
traditional products is becoming increasingly relevant. Branding not only benefits the manufacturer - it can
become an indicator of regional development, which affects the socio-economic sphere of the region. The
key issue is to establish links between regional brands, the local community and the region in support of its
promotion and further development.

Certified local products can influence the development of local businesses and other products -
increase their value, strengthen rural integration and increase the value of local resources.

Local origin products can play a role for the community at the local level - developing networks
and relationships between local producers, non-agricultural enterprises, diversifying employment in the
region, opening up new opportunities for migration, unemployed young people, rural pensioners and
marginalized groups.

The Institute of Market Problems and Economic&Ecological Research of the National Academy of
Sciences of Ukraine (hereinafter- IMPEER) is currently the beneficiary of the project eMS BSB 383
"Sustainable Agricultural Trade Network in Black Sea Basin - AgriTradeNet", which is being implemented
within the framework of the Joint Operational Programme "Black Sea Basin 2014-2020" (hereinafter-
Programme) (Picture 3). AgriTradeNet aims to increase opportunities. local producers, their opportunities for
geographical certification / identification and establishing links between business organizations in the Black
Sea countries that support the work of these producers locally. Therefore, AgriTradeNet fits in well with the
priority 1.2 of Programme, which is «Increasing capacity of local producers and straightening cooperation
between business, producers’ organizations and local authorities for regional branding and transnational
trading of agricultural products».

IMPEER chose honey as a local product that can get geo-certification / identification.

The results we expect to receive from this project:

- Expansion of cross-border links for trade and modernization in the agricultural and related sectors in
the Black Sea basin;
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-Development of opportunities for cross-border honey trade by obtaining geographic certification /
identification and establishing links between business organizations of the Black Sea basin countries;

- Ensuring the safety of production of important agricultural products;

- Providing IT tools to increase the capacity of local producers, in particular, to review legislation at
the local level on the safety of the release of traditional products, honey branding opportunities and the study
of international trade references for this type of product;

- Developed market for local honey producers.

Fig. 3. The project eMS BSB 383
"Sustainable Agricultural Trade Network in Black Sea Basin -AgriTradeNet"

The incentive for the development of organic beekeeping is a higher price and a steady demand for its
products. The quality of the products depends on how well-off the environment in the area of the apiary
location, as well as how carefully the beekeepers meet the relevant requirements for the maintenance of bee
families and the production of beekeeping products.

There are certain detailed rules for the production of organic products (raw materials) of beekeeping.
These rules determine the peculiarities of production of organic products (raw materials) of beekeeping.

The basis for the production of organic products (raw materials) of beekeeping is the exclusion from
the technological process of the application of chemical fertilizers and pesticides of synthetic origin,
genetically modified organisms, derivatives of genetically modified organisms, products made by genetically
modified organisms, preservatives, etc.

During the production of organic produce (raw materials) of beekeeping, the general rules for the
production of organic produce (raw materials) of beekeeping are applied in accordance with part one of
Avrticle 22 of the Law of Ukraine "On the production and circulation of organic agricultural products and raw
materials" and these Rules.

Beekeeping from prehistoric times attracts people to the healing properties of their products. The sub-
branch of apiculture - apitherapy - is a rather specific area, since it is not just beekeeping, but is on the verge
of beekeeping and medicine. Apitherapy can be considered as one of the directions of non-traditional
medicine.

The modern development of science as a science proved that bee products are also effective means of
treating many diseases - atherosclerosis, bronchitis, pneumonia, dysbiosis, myocardial dystrophy,
otorhinolaryngology, tuberculosis. The advantage of these treatments is the absence of toxic effects on the
body, ease of obtaining, general availability, ease of use. Therefore, it is advisable to use honey and other bee
products in the diet, it not only gives food specificity, but also helps in the fight against diseases, strengthens
immunity and increases the resistance of the body. However, for medical use, not only honey is used as the
main component but also other beekeeping products: wax, propolis, pollen, royal jelly, bee poison.

Conclusions and perspectives of further research. The Ukrainian honey market is one of the most
promising and is developing fastest today from all agro-industrial sectors of the country. In order to maintain
Ukraine's leadership in the world market, a mechanism for the continuous registration of beekeepers and
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their withdrawal from the "hidden" level to the official one is required. It is proved that the domestic demand
for Ukrainian honey is satisfied mainly due to the "hidden™ supply, and according to official statistics, it
approaches practically zero.

There is a need for state regulation of activity in the market of beekeeping products at three levels,
namely: levels of the territorial community; regional, which involves the combination of the efforts of
several territorial communities; interregional, or state, indicating the functions of each level of government in
the context of the transition to a territorial self-governing system of sustainable rural development.
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CORPORATE SOCIAL RESPONSIBILITY IN THE ENTREPRENEURIAL ACTIVITY
SYSTEM: TRANSFORMATION OF APPROACHES AND EVALUATION DIRECTIONS

Topicality. Mutual determination of economic, political, scientific and technical, social, resource, ecological
and other elements of the business environment, deepening of internal relations caused the development of the forms
and content of firms’ social activities of, as well as its conceptual substantiation and evaluation. Integration of
Ukraine's economy into the international economic space and the effective interaction of domestic business structures
with the actors of world markets should take into account a number of socio-economic conditions and challenges,
among which the processes of socialization of entrepreneurship occupy a decisive place that determines the relevance
of this paper.

Aim and tasks. The purpose of the study is analyzing the current trends of the corporate social responsibility
concept, the directions of the evaluation of its implementation and effectiveness in accordance to existing criteria and
world practices. The results of the study have theoretical and applied value and can be used for research purposes and
for the Ukrainian business sector improvement strategy development.

Results. The transformation of the CSR concept reflects the implementation of a more pragmatic approach to the
relationship between social issues and business processes strategic management. The social activity is considered as a
lever of employees’ contradictions and conflicts managing, the human resources quality improving, regional and local
development, environmental issues solving. Structurally, corporate social responsibility reflects the economic, legal,
ecological, ethical and philanthropic demands of society to business. New trends in CSR have been institutionalized
into corporate and industrial codes, multi-stakeholders’ initiatives, and private companies’ standards, with appropriate
monitoring of requirements and outcomes.

Conclusions. The concept and practice of corporate social responsibility is quite "broad", the manifestation of
which is determined by the scale of activity, company size, society's expectations at a specific time, etc. Actually, new
economic and social norms and indicators of the business structures' performance were developed. CSR in Ukraine is
in the stage of formation, its new forms and manifestations are developing, the structure is getting complicated. In order
to enhance the long-term business competitiveness through the practices of responsible attitude towards its employees,
consumers and other stakeholders different measures are to be applied: informative activities about importance of
companies’ socially responsible behavior, promotion of best practices of its implementation and evaluation will provide
systemic improvement of management processes.

Keywords: corporate social responsibility, entrepreneurial activity, social activity.

ECONOMIC INNOVATIONS
52 Vol. 21, Issue 1 (70) 2019



KUPUJIOB 10.€.,

Il-p exon. nayk, npog.

JIBH3 «Xepcoucobkuil depiicagruti apapHuii yHieepcumenty,
Cmpimencoka ,23, m. Xepcon, Yrpaina, 73006

E-mail: kirilov_ye@ukr.net

ORCID: 0000-0001-5061-2644

KPUKYHOBA B.M.,

Kano. exon. nayk, ooy.

JIBH3 «Xepconcvkuil depoicasrutl azpapHuil yHieepcumemy,
Cmpimencvra ,23, m. Xepcon, Yrpaina, 73006

E-mail: krykunova_vm@yahoo.com

ORCID: 0000-0001-5710-8029

JKOCAH I'.B.

Kano. exon. nayx

JIBH3 «Xepcoucvkuil depoicasrutl azpapHuil yHisepcumemy,
Cmpimencoka ,23, m. Xepcon, Yrpaina, 73006

E-mail: enn89@ukr.net

ORCID: 0000-0002-3577-6701

KOPIIOPATUBHA COLIAJIBHA BITNOBIJAJIBHICTD Y CUCTEMI
HIANMPUEMHULIBKOI AIAJIBHOCTI: TPAHC®OPMAIIA HNIAXOAIB I HAIIPAMIB
OLIHIOBAHHA

Axmyanvnicms. Bzacmua Oemepminayis eKOHOMIYHUX, RNOMIMUYHUX, HAYKOBO-MEXHIUHUX, COYIANbHUX,
PEeCYPCHUX, eKONO2IYHUX Ul [HWUX eleMeHmis Oi3Hec-cepedosuiya, noaIubIeHHs: BHYMPIiuHbO0P2aAHI3aYIlIHUX GIOHOCUH
npusgenu 00 po3sUmKy Gopm i smicmy coyianvhoi 0ianbHocmi Qipm, a maxoxc ii KOHYenmyanbHo20 0OTPYHIMY8AHHA U
oyinku. Inmezpayia exoHomixu Ykpainu 00 MidCHAPOOHO20 eKOHOMIUHO20 NpOCMOpYy ma 3a0e3neyents eghekmusHol
83a€MO0ii gimuusHAHUX Oi3Hec-CmMpyKmyp i3 cy6’ekmamu c6imosux punKie MAe 8paxogysamu HU3KY COYIANbHO-
EKOHOMIYHUX VMO8 mMa GUKIUKIG, ceped AKUX npoyecu coyianizayii niOnpueMHUybkoi OisibHocmi nocioaoms
6U3HAYANbHE Micye, W0 3YMOBIIOE AKMYANbHICIb OAHO20 00CTIONCEHHSL.

Mema ma 3a80anua. Memorw 00CniOdHCeHHs € AHANI3 CYUACHUX MeHOeHYill PO3BUMKY KOHYenyii KOpnopamusHoi
coyianbHoi 8i0N0GIOANbHOCI, HANPAMIE OYIHIOBAHHA 6NPOBAONCEHHs MA eeKmUHOCmi 8ION0BIOHO 00 HAAGHUX
Kpumepiig i cimosux npaxmuk. Pesynomamu 0ocaiodcents maroms meopemuyre ma npuKkiaone 3HaA4eHHs I MOXCYMb
b6ymu euxopucmani 0Jisk HAYKOBUX Yyinetl i npu po3podieHHi cmpamezii po36umKy niONPUEMHUYBLKO20 ceKmopy YKpainu.

Pesynomamu. Tpancgopmayisa konyenyii KCB idobpasuna imniemenmayiro 6intvui npazmamuyHo2o nioxoody 0o
830EMO38 "A3KY COYIANbHUX NPOOAEM [ CIMPAMeSiNHO20 MeHeOHCMeHmY Oi3Hec-npoyecie — coyianbHy OIAIbHICIb NOYaLU
BUKOPUCINOBYBAMU SIK BAJHCIIL NOOOAAHH NPOMUPTY | KOHPAIKMIG i3 HAUMAHUMU APAYIBHUKAMU, NOJINUEHHS AKOCMI
JIOOCHKUX Pecypci, peioHaNbHO20 [ JOKANbHO20 PO3GUMKY, PO36 S3aHHA eKOoNo2iuHux npobiem. CmpykmypHo
KOpnopamuena coyianrbHa BiOnoGioanbHicCmeb  8i000padcac eKOHOMIYHI, 0pUOUYHI, eKONO2IYHI, emuuni ma
Ginaumponiuni 3anumu cycnitbcmea 0o 6izuecy. Hoegi nanpawu KCB incmumyyianizysanucs 6 KOpnopamueni ma
NPOMUCTIOB]  KOOEKCU, MYIbMU-IHIYiamuey Cmenukxonoepie, CmManoapmu NpuaAmuux KOMHAHIU, 3 6i0N0GIOHUM
MOHIMOPUH2OM BUMO2 I pe3)YTbInamis.

Bucnoexu. Ha cvboeo0mni Konyenyis i npaxmuka KOpROPAmMusHoi coyianbHoi 8i0nogioanrbHOCmi € 00CmMamHbo
CUWUPOKUMUY», KOHKDEMHUU NPOs8 SAKUX BUSHAYAEMbCA Ceporo OisibHOCI, pPO3MIPOM KOMHUAHII, OYIKY8AHHAMU
CYCRIbCMBA 8 KOHKpEmHUll MOMeHm dacy mowo. DaxmuyHo ymeopunucs HO8i eKOHOMIYHI I COYianbHi HOpMU Ma
sumipu @ynkyionysauns oisnec-cmpykmyp. KCB 6 Vkpaini nepebysae 6 cmadii cmanosnents, po3eusaomscs ii HOGi
dopmu i npossu, ycknaouwremocs cmpykmypa. Ilngpopmysanus wo0o 6axcaugocmi coyiaibHo i0N08I0AIbHOI NOBEJIHKU
KOMRNAHill, NpOCY6AHHA HAUKPAWUX NPAKMUK wjooo ii peanizayii ma OYiHIOBAHHA CHRPUAMUME CUCEMHOMY
600CKOHANEHHIO YNPABIIHCLKUX NPOYECIE, WO 003601UMb NOCUNUMU 00820CHPOKO8Y KOHKYPEHMOCHPOMOIICHICIb Yepes3
NpaKmuKu 8i0N0GI0AILHO20 CMABLEHHS 00 C80IX CRIBPOOIMHUKIB, CNOJICUBAUI8 MA THUUX CINEIKX010epis.

Knwuoei cnoea: wxopnopamuena coyianrbHa GiON0GIOANbHICMb, NIONPUEMHUYLKA OiSIbHICMb, COYIATbHA
OisbHicmb.

ITocTanoBka npodsaemMu Ta ii 3B’S130K 3 BAXKJINBMMH HAYKOBHMH Ta NPAKTHYHUMH 3aBIaHHIMM.
OpmHMUM 13 TPEHIIIB Cy4acHOTO €Taly €KOHOMIYHOIO PO3BUTKY, MOPYY i3 riio0asizaliiero, iHQopMaTH3alli€ro,
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CTPYKTYPHUMH 3PYIICHHSAMH, TMOCWICHHAM HECTAOUTHPHOCTI 1 MMiIBUINECHHSAM TEMIIB HAayKOBO-TEXHIYHOTO
Mporpecy Ta BIPOBAPKCHHS IHHOBAIIIM, € COIiajlbHA OPIEHTOBAHICTh PHUHKOBOI CKOHOMIKH PO3BHHYTHX
KpaiH, M0 MMO3HAYAEThCS HA yMOBax 3MIMCHEHHS MiANPUEMHUIILKOT MisUTbHOCTI. B3aemMHa merepMiHallis
E€KOHOMIYHHX, TIOJTITHYHUX, HAYKOBO-TEXHIYHUX, COLIANbHUX, PECYPCHHUX, EKOJOTIUHUX W 1HIINX €JIeMEHTIB
0i3HEeC-cepeloBHINa, TOTTHONEHHS BHYTPIIIHFOOPTaHI3a[iiHNX BiTHOCHH TPHU3BENH J0 PO3BHUTKY GopM i
3MICTY COIiaIbHOI MisTTBHOCTI (ipM, a TaKoX ii KOHIENTyaJlbHOTO OOTPYHTYBAaHHS M OIIHKH. [HTETparis
EKOHOMIKH YKpaiHU [0 MIKHApOIHOTO €KOHOMIYHOTO MPOCTOpPY Ta 3ade3neueHHs eeKTHBHOI B3aeMOJil
BITUM3HSHUX OI13HEC-CTPYKTYp 13 CyO’€KTaMH CBITOBHX pPHHKIB Ma€ BpaxOBYBaTH HH3KY COIaJbHO-
€KOHOMIYHHMX YMOB Ta BHKIIMKIB, cepeJl IKUX MPOIECH Comiani3ariii miaMpueEMHUIIFKOT TisUTFHOCTI TIOCITAI0Th
BU3HAYaIbHE Miclle, 10 3yMOBIIIOE aKTyalbHICTh JAHOTO JOCHIKEHHS.

AHaji3 ocraHHix myOgikamiii mo mpo6semi. [lutaHHS  coliayibHOI  BiMIMOBIAATBHOCTI
MiIPUEMHHUIIBKOTO CEKTOPY, HAPSMHU, MEXaHI3MH, JOIUTBHICTH Ta eEeKTHUBHICTH ii peanizaiii € mpeaMeToM
yBard HAyKOBLiB. BiTuM3HsSHMMH Ta 3apyOiKHUMH HAYKOBISIMH DPO3IJISTHYTO OKpPEMi acleKTH TeHE3HCy
koHuentii [1, 7] Ta TirymaueHHs nediHillii «KOpHIOpaTUBHA COIialibHA BiAMOBIAANBHICTEY [4, 8, 9, 19, 20],
MPaKTUKU 3acTocyBaHHs [4, 5, 14, 15, 18], xmacudikamiro HamioHaATbHUX Mozeneit [7, 15], ekoHOMidHE
oOTpyHTYBaHHS Ta MTpaBOBE i HOpMaTHBHE 3a0e3nedeHHs [2, 10, 14].

BuninenHsi HeBHpilIeHMX PpaHille YacTHH 3arajJibHOI Npo0JeMHu. Y 3a3HAUYEHHUX Mpandx
MpoOJIEMaTHKY COIIaThHOI BiIIMOBIAAIBHOCTI MEPEBAKHO MPOAHATI30BAHO CTOCOBHO OJTHOTO i3 HAaBEIEHUX
acniexTiB. He mpumineHo pocraTHpO yBaru TpaHchopmamii Ta ypi3HOMaHITHEHHIO (OpM COIlialbHOT
JiSUIHOCTI, @ TaKoK B3a€MO3B’SI3KY MDK CYYacHOIO CTPYKTYpOI KOPIOPATHBHOI — COILiaibHOI
BiJIMTOBITaJIbHOCTI Ta HANPSIMaMU OLIIHIOBAHHS 1i pe3yJIbTaTUBHOCTI.

@opMyJIIOBaHHA Wijleil AocaigkeHHs. METO CTaTTi € aHalli3 Cy4YacHHX TEHACHIIA PO3BUTKY
KOHIIEMIII KOPHMOPaTUBHOI COILIadbHOI BiJIMOBINAJIBHOCTI, HANPSIMIB OIIHIOBAaHHS BIIPOBA/KCHHS Ta
e(EeKTHBHOCTI BIAMOBIAHO 70 HAsIBHUX KPUTEPIiB 1 CBITOBHX MpakTHK. [l TOCATHEHHS MOCTABICHOI METH
HEOOXiTHO PO3MIISIHYTH €BOJIOIII0 KOPHOPATHBHOI COMLIajdbHOI BIAMOBIAANBHOCTI y TEOPETHUHIN 1
MPUKJIATHIN TIONIMHI, PO3POOUTH CTPYKTYPY KOPIIOPATHBHOI COIialIbHOI BiJIMOBINAIbHOCTI SIK CKJIAJOBOI
(YHKIIOHYBaHHS MiINIPUEMHUIBKUX CTPYKTYP, BUCBITIUTH BiAMOBIIHI HAMIPSIMU Ta PAKTUKY OLIHIOBAHHS.

Bukiaa ocHOBHHX pe3yJbTaTiB Ta iX 00IpPYHTYBaHHs. PeTpOCIIeKTHBHO MPaKTHKH KOPIOPATHBHOT
COIIaJbHOI BiMOBIMAaTBHOCTI 3a3HANM 3HAYHOI TpaHChOpMaIli — BiJ €KCIEpUMEHTIB Ha PiBHI OKPEMOTO
MINPUEMCTBA JI0 CHUCTEMH 3axOJliB, IO CTaja EJIeMEHTOM crTparerii (ipMu Ta MepeTBOpwiacs Ha
COILIIOCKOHOMIYHHMH 1HCTUTYT Cy4YacHOi PUHKOBOi ekoHowmiku (Ttadn. 1) [1, 7, 16, 19]. ¥ TteopeTuuHii
TUIONIMHI KOHIIEMIl He CTIMbKA 3aMIiHWIM OJHA OJHY B XPOHOJOTIYHOMY TWOPSAKY, CKITBKH MAalOTh
KOMIUIEMEHTapHUH XapakTep, BioOpakaloTh MPOOIEMAaTHKY COMLIadbHOI BiAMOBIAaILHOCTI B KOHTEKCTI
PO3BHTKY ii MOTHBAIIIT, @ TAKOK TPAKTHYHOTO JTOCBITY.

Tpanchopmariiss koHmenmii BigoOpaszuia IMIUIEMEHTAIi0 OBl MParMaTUYHOTO MIAXOIY [0
B32€MO3B’SI3KY COIliabHUX TMPOOJIEeM 1 CTpPATeTiYHOTO MEHEHKMEHTY Oi3HeC-TpOIeciB — COIliallbHy
JiSUTGHICTD TMOYAJIM BUKOPUCTOBYBATH SIK BaXKUIb TOJOJAHHS NTPOTUPIY 1 KOHQIIKTIB 13 HalMaHHMHU
MpaliBHUKAMH, TOJIMIICHHS SKOCTi JIIOJICBKUX PECypciB, PETiOHANBHOTO 1 JIOKAJIbHOTO PO3BHTKY,
po3B’sizaHHs  exosoriunux mnpobnem. Ilporpamu KCB cranm crjaHOBaHMM KOMIUIEKCOM — 3aXOJiB,
CIpSIMOBaHUX Ha (popMyBaHHS CIIPUATIMBOTO Ui (QYHKIIOHYBaHHSI Oi3HEC-CepellOBHIIA, OPIEHTOBaHUX Ha
3arajibHy CTpaTerito po3BUTKY (ipMHu. BiamoBigHO, BUCOKHMH piBeHb NPHOYTKY B KOPOTKOCTPOKOBIH
MEPCHEeKTHBI BTPAaTHB MO3MLIi KIIOYOBOTO MoKa3HHMKa edexkTtuBHOCTI. [lepmiodeproBoro 3HadeHHs HaOyIo
MiBUIICHHS aJalTUBHOCTI €KOHOMIYHOi CHCTEMH IIiIPUEMCTBA 1 3a0e3ledyeHHs] JTOBrOCTPOKOBOTO
3pOCTaHHs, sKe 0a3yeThCsl HA MAKCHMAIBHOMY BpaxyBaHHI iHTepeciB creiikxomnaepis [19].

CouiajbpHe MIANPUEMCTBO — OJlHA 3 HOBUX OpraHizamiiiHMX Qopm, sika nependayae BUKOPHUCTAHHS
0i3HEC-MEeTOIB Il BUPIMICHHS PI3HOMAaHITHUX COLIANBHHUX MpoOseM: 0e3po0iTTs, COmialbHUI 3aXUCT Ta
coianpHe 3amydeHHs. ComianpHuid eekT € MiTbOBOK (QYHKIEI, a HE MOOIYHUM TPOILYKTOM MisTIBHOCTI
comianbHUX mianpuemcts. ColliasibHI 1T 3aKpIIUIeH] Y CTAaTyTi opraHizaiii abo B iHIIUX JOKyMEHTaXx, sKi
NPUAMAIOTHCS 3aCHOBHUKAMH 1 € 000B’S3KOBUMH A0 BUKOHaHHS. [IpuOyTOK BiJ KOMEpLiiHOI HisyIbHOCTI
BUKOPUCTOBYIOTH JIJIsl PO3B’SI3aHHS COLlIAIbHUX 3aBAaHb [5, 11].

€Bporieiicbka KOMicisl BUAUISE YOTHPH OCHOBHI HAIPSIMH, B SIKUX MPAIFOIOTh COMIANbHI MiIMPUEMCTBA!
poboya inTerpartis (HaBuyaHHS Ta iHTETpallis JroIeH 3 00MEKEHUMHI MOKIIMBOCTSAMU Ta 0€3p00iTHUX); 0COOUCTI
COLiajbHI MOCIYrH (340pOB’s, 10OpOOYT Ta MEAWYHA IONOMOra, npodeciiHe HaBYaHHS, OCBiTa, MEIUYHI
MOCNYTW, TOCAYTM 3 JOTJIsiAy 3a JITBMH, TOCIHYTH JJisl JIFOJied TOXWIoro BiKy abo jormomora
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Maj03a0e3MeYeHNM JTIOISIM); PO3BUTOK TEPUTOPIH, IO 3HAXOMATHCS Y HECHPHUATIMBHX palioHaX (COIiayIbHI
MIZANPUEMCTBA B BIJJAJICHUX CLUIBCHKUX paliOHAX, CXEMH PO3BHUTKY/peaOimiTallii MiKpOpaiOHIB B MiChKHX
paiioHax, IOIOMOra y PO3BHTKY Ta CIIBOpals 3 TPETIMH KpaiHamu); iHIIe (BKIIOYAIOYH NEPEPOOKY, 3aXHUCT
HaBKOJIMIIHBOTO CEPEIOBHUINA, CIIOPT, MUCTELTBO, KyJIbTYpY Ta icTOpU4HE 30epeKeHHs, HAYKYy, JOCHiIKEHHS
Ta IHHOBAIIii, 3aXHCT MPaB CIIOKMUBAUIB Ta JIFOOUTENIB CIIOPTY). TaKuM YMHOM, OIHI€IO 13 BU3HAYAIFHUX O3HAK
€ HasBHICTH MIJTLOBOI COIIABHO BPa3IMBOI KaTeropii HaceiaeHHs a0 MiIbOBOI COmianbHOI poOIeMH, Ha AKY
CHpsSIMOBaHa JisUTBHICTH mimnpuemcTia [11].

[HHOBaIi€I0 Cy94acHOTO €Taly € TaKo)K IMIIAKT-IHBECTYBaHHSA, IO MAa€ HAa MeETI He YHHKHEHHS abo
HelTpai3allifo HeraTUBHUX €KCTEepHATiN Oi3HEC-TIPOIIECiB, a XapaKTepU3yeThC iIMAHEHTHOIO CIIPSIMOBAHICTIO
Ha OJHOYACHE JOCSTHEHHS EKOHOMIYHOTO, COLIaJbHOrO Ta EKOJOTriyHOro egexTy miAnprHeMHHULIBKOT
JISAJIBHOCTI.

Tabmuus 1
EBoJtrontis inei i mpakTuk comiaasHoi BitnoBigaasHocTi*
[lepion gacy XapaKTepuCTUKA €TaIly PO3BUTKY
3apopKeHHs i€l coliaabHOT BiANOBIAaIbHOCTI 0i3HECY — OOTPYHTYBaHHS NOTpedH y
XVII-XIX cr. 3aXx0Aax Ta iX peamizamis BH3HAYAIOTHbCS CTUYHUMH 1 PENiriiHUMH TEepEeKOHAHHIMHU

OKPEMHX BJIACHUKIB T IPUEMCTB.

ComianbpHa BiAMOBINATBHICTD MiANPUEMIIB PO3BHBAETHCS y (PopMi MemeHaTCTBa i
Hajajdi 3yMOBJICHA BHUKJIIOYHO IHILIATUBOK BJACHHKIB MiJIPUEMCTB, iXHIMH
MEPEKOHAHHIMH, MAa€ HEPETYJISPHUN XapakTep, 3a3BUYall HE Ma€ YiTKO BH3HAUCHOL
iTHOBI TPYITH HACEIIEHHS.

Peanisyerncst sik Jg00pomiiiHa JisUTBHICTH, MEIICHAIITBO, OCHOBHI Cdepu yBarum —
KyJIbTYypa 1 MHCTENTBO, JOIMOMOra OiTHHM, PO3BHUTOK MEAMLMHH i OCBITH. lmes
COIIaNTbHOI BiJIOBINATHFHOCTI HA0YBa€ AePKaBHO-TPOMAICHKOTO BU3HAHHSI.

Cepenuna XIX —
noyaTok XX CT.

JlokTpyHa KamiTamicTHYHOI OJaromiiHOCTI, BIAMIOBIAHO 10 SKOI MPHOYTKOBI
opraizamii MOBHHHI JXEPTBYBaTH 4YacTUHY CBOI'O NpPUOYTKY Ha (QiHaHCYBaHHS
[TouaTox XX cT. cycrninerux notped (E. Kapreri «€Banrenie npousiTanHsy). JisubHICTh MPUOIYHUKIB
HaOyBae opraHizoBaHoro xapakrepy (pyx Rotary B Uikaro; 3acHyBaHHS OaroifHOro
douny Poxdemnepa).

3armo4aTkoBaHO CUCTEMHHUM HAyKOBUHM aHali3 COIliayibHOI BimmoBimanbHOCTI. ba3osa
konuenuiss KCB: cycninecTBo BuCyBae a0 Oi3HeCy BHUMOTH INOJO JOTPUMAHHS
50-70-Ti pokn XX cT.|cTaHIapTiB, sKi HEOOXiAHO BpaxOBYBaTH NpPH 3IHCHEHHI MiANPHUEMHHUIBKOT
nisutbHOCTi. OnyOnikyBanHst mpami . Boyena (Howard R. Bowen) «Comianbna
BiJINOBIIaJIbHICTH Oi3HEeCMeHay, 1953 p.

Kownremniist KoprmopaTHBHOI COIialIbHOT CHPUHHSATIMBOCTI — COLliahbHA aKTHUBHICTH €
000B’I3KOBOIO CKIIJIOBOI0 00pa3y JT0OPOYECHOTO «KOPIIOPATHBHOTO» IPOMaJTHHUHA,
iMipKy mianpuemctsa. OcHoBHUMHE (opMmamu 11 peanmizanii € PR-akmii, pekmamhi
KaMITaHii B 00J1acTi CIOPTY, KyJIbTYpPH, OCBITH.

80-90-x pp. XX cr.

Konremniist kKoprmopaTHBHOI COIiaIbHOT AisITFHOCTI: penyTalito popMyIOTh ITOBEIiHKA
i mii ¢ipmu. ComianbHO-BIANOBIAaNbHA JISUIBHICT MIJIPUEMCTBA CTa€e 0a3010
3arajibHOI cTparerii Horo po3BUTKY, MEePeIyMOBOIO (OPMYBaHHS JAIJIOBOI permyTarii
ITouarox XXI cr. nianpuemcTBa. OCHOBHMM OPIEHTUPOM € He 3a0e3MeUYeHHS] BUCOKOTO PiBHS NPUOYTKY
B KOPOTKOCTPOKOBIH II€PCHEKTHBI, a CTBOPEHHS YMOB JUIsl JJOBIOCTPOKOBOTO
PpO3BUTKY. PO3BHMBAIOTBHCSI KOHIICIIIiS 1 MPAKTUKA COI[IAJIbHOTO IiANPUEMHHUIITBA Ta
IMITaKT-1HBECTYBaHHS.

*[po3pobiieHo aBTopami]

ImmakT-iHBecTyBaHHs (impact investment) — 1e THI iHBECTYBaHHS, IO 3IHCHIOEThCS «B KOMIIaHii,
opranizauii 41 GoHzi 3 METOI0 CTBOPEHHS BUMIPIOBaHOI CYCHIJIbHOT UM €KOJIOTTYHOT KOPUCTI Ta OTPUMAaHHS
¢inancoBoi Bigmadi» (3a Bepciero Global Impact Investing Network). Lle cBoepigna riOpuana Moaens, mo
OpraHiyHO MOEAHYE KJIIACHYHUN Oi3HEC, COLiaabHO BIAMOBIMAIBHY MOBEAIHKY 1 dinantpomito [3, 6, 12, 14].
[Iporpama OOH 3 possutky (UNDP) Bu3Hayae Tpu TOJOBHI MNPHUHLMIIM IMIIAKT-iHBECTYBaHHS:
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MPUOYTKOBICTh (3 HOPMOIO TPHOYTKY BHIOI0 UM HIDKYOIO 332 CEPEOHIO HA JaHOMY PHHKY), 3AIHCHEHHS
MMO3UTHBHOIO BIUIMBY Ha CYCHIIBCTBO a00/Ta ITOBKIUIA, 3000B’SI3aHHS OLIHIOBATH COLiajbHI Ta €KOJOT1YHI
pe3ysbTaTH IHBECTYBaHHS BiAMOBIAHO IO YNHHHUX KPUTEPIiB.

IMnakT-iHBecTHLIi HE aCOLiIOIOTHCS 13 KOHKPETHUMH aKTHBAMH Y CEKTOPOM Oi3Hecy. 3a TaHUMHU
business.ua, 3a ocTaHHI TPH POKU PUHOK iMIakT-iHBecTHIlH 3pic Ha 50 mupx moa. CILIA. Global Impact
Investing Network cBimunTh, mo 3a muHynui pik 1,3 tpmaa mon. CILIA — me 3aradpHUN MakeT IMITaKT-
iHBeCTULIN. IMIMaKT-IHBECTULIT PO3IIISAAIOTH K ApaiiBepy BapTOCTi Oi3HeCy i1 374e01bIIoro peani3yoTh
y ¢opmi KyIbTypHHX TMPOEKTIB, peBiTamizamii MOKMHYTHX IPOCTOPIB, CTBOPEHHS TPOMAICHKHUX
MIPOCTOPOBHUX JIOKarii, HeQOpMaTbHUX OCBITHIX aKTHBHOCTEH TOmI0. SIKIO comiaabHI MiaIpHEMIT
TreHEePYIOTh MPUOYTOK sl CTBOPEHHS MOKJIMBOCTI JOCSITHEHHS COLiadbHUX IJIEH, TO iIMIIaKT -iIHBECTOPH
($hopMyTIOIOT KOMOTHOBaHI il 1 PO3paxoBYIOTh Ha OTPUMAaHHs (iHAHCOBOTO 1 COLIANBHOTO PE3yIbTaTy
1HBeCTyBaHHS OJHOYACHO.

Takum umHOM, rHOOamizalis Ta TOB’S3aHE 3 HEIO 3aroCTPEHHS KOHKYPEHIl, MiIBUILIEHHS
TPOMaJISIHCHKOI aKTHBHOCTI, 3pOCTaroua pojib HeMaTepiallbHUX aKTHBIB (pemyTallis, OpeH.), KOHKYpEHIis
KOMIIaHiil 3a TepcoHan IHAYKYIOTh OCOONHMBY yBary (ipM A0 NHTaHb COIIadbHOI BIAMOBITAIBHOCTI 1
COMIaTBHOI MisUTHHOCTI, CTUMYJIOIOTh PO3BUTOK HOBUX (opM i1 peamizamii. O0’€KTaMu COMiaTbHUX aKIii
CTaJlll YMOBH >KHUTTSI HACEJICHHsI, BiJMOYMHOK CMiBPOOITHHUKIB, MONIMIICHHS iHPPACTPYKTYpH MICT TOLIO.
KCB € KOMIIOHEHTOM IHTErpOBaHOTO MiAXOomy 10 e(EeKTHBHOTO YIPaBIiHHSA B3aEMOJIEI0 31
CTEHKXOJIepaMH, CIIPSIMOBAHOTO Ha OTPUMAHHS 1 IOCUJICHHS! KOHKYPEHTHHUX IepeBar.

BrnacHuku i Tom-meHemxkepu Oi3HECYy pPO3TISAAIOTh CTANWi PO3BUTOK KOMIIAHINM, MIO TOEJHYE
€KOHOMIYHi, COI[ialbHi Ta €KOJOTi4YHI (PaKTOPH, SIK IHCTPYMEHT 3HIDKCHHS MiJANPUEMHHUIBKUX PU3HKIB,
3MIIHEHHS KOHKYPEHTOCIIPOMOXKHOCTI, TWiJBHUINEHHS e()EeKTUBHOCTI MepCoHANTy 1 MPUXUIBHOCTI
CIOKMBAaYiB, MOKPAIEHHS peyTallii, CTBOPEHHSI BHECKY HMiANPUEMHUIIBKOTO CEKTOPY B CKOHOMIYHUH 1
collialbHUN PO3BUTOK TEPUTOPil CBOEI mMpuUCyTHOCTI. TuM caMuM (GOpPMYETHCS CHpUATINBE Oi3HEC-
CepeloBHINe A peali3alrlii TOBrOCTPOKOBUX CTPATETi PO3BUTKY B KOHTEKCTI MOTPUMaHHS OalaHCy
1HTepeciB 3aIliKaBICHUX CTOPIiH.

CTpyKTypHO «KOPIIOpaTHBHA COIliaJibHA BiJIIOBINAJBHICTE» BIJOOpaXka€ CKOHOMIYHI, HOPUIAMYHI,
eKOJIOT1UHI, eTW4Hi Ta (TaHTPOMIYHI 3amMTH CcycminbcTBa 10 Oi3Hecy (puc. 1). Cmoci6 iHTerpamii
HaBeIEHUX CKJIaJIOBUX 1 3aBJaHb CTAHOBUTH HallioHAIBbHY MoJenb KCB, mo Bu3Ha4YaeThCs piBHEM PO3BUTKY
EKOHOMIKH Ta KyJIbTYPHOIO CIIEII]iKOIO CYCIITBCTBA.

Cyuacuuii migxin mpo peanizamii KCB 1pyHTyeTbcss Ha KOMOiHAmii MOpaJibHUX I[IHHOCTEH,
pAaIlioOHaTBHOTO PO3pPaXyHKy Ta €KOHOMIYHOI MOUIMBFHOCTI W BimoOpaskae BUMOTH IO MiAIIPHEMCTB IIOJO
JNOTPUMAaHHS TIEBHHUX CTAHJApPTIB HE IIMIIe B €KOHOMIYHIN, a ¥ COIliaNbHIA Ta eKOJOTiuHid cdepax, o
O3HauYa€ ypi3HOMaHITHEHHS (OpM i MPOSBIB COMIANTHFHO BiJINOBIIANBHOI MOBEIIHKA HA PI3HHX PIBHAX Ta y
cdepax misITbHOCTI.

Kommnekcuuit  xapaktep  konuenuii KCB Ta 11 guHamiuHuii poO3BUTOK Kopenoe 3 ii
PI3HOMaHITHUMH TIIyMaueHHIMHM Ha npaktuili [8, 9, 13, 17, 20]. HaBenemo Jesiki 3 HUX:

1. KCB — ue koHIlemiiisi, BiJNOBIIHO JO SKOI KOMIIaHii JOOPOBUILHO BHPIIIYIOTh 3a0€3MeuyBaTh
BHECOK Y MOKPAIICHHS CyCITUTFCTBA 1 YUCTE HABKOJIMIITHE CEPEIOBUINE, IHTETPYBaTH COIialIbHI Ta €KOJIOTI9Hi
acrekTu y Oi3Hec-NpoIecH MiIPUEMCTB Ta B iXHIO B3aEMOJIIIO 3 3aI[iKaBICHUMH CTOpOHaMH (3eJieHa KHHUTa
€Bporneichkol KoMicil).

2. KCB — ne Oi3Hec-miaxiA, L0 CHpPUSE CTAJIOMY pO3BUTKY CYCIIbCTBA uepe3 3a0e3neueHHs
CKOHOMIYHHMX, COIIaJIbHUX Ta eKOJOTTYHHUX BUTi BCiM creiikxommepam (Financial Times).

3. KCB — inTerparis 6i3Hec-AisIIbHOCTI Ta B3aEMOIII i3 3alliKaBJICHUMH CTOPOHAMH i3 BpaxyBaHHIM
COLIaJIbHUX Ta EKOJIOTIYHUX mpobieM, 30alaHCyBaHHS EKOHOMIYHOTO, €KOJIOTIYHOTO Ta COIiajJhbHOTO
immepatuBy («Triple-Bottom-Line- Approach»), crnpsMoBaHe OAHOYACHO Ha OYIKyBaHHsS BIIACHUKIB Ta
creiikxomnnepiB (OOH, Opranizauis O6’eananux Hariit 3 mpomuciooro pozsutky (UNIDO).

4. MixxHapoHa HerpuOyTKoBa opranizaiis «bizHec st conianbHOT BignosigansHOCcT» (Business for
Social Responsibility (BSR) Buznauae KCB sk «mocsirHeHHs KOMEPLIMHUX LiJel 3 BpaxyBaHHSAM €THYHHX 1
IIHHICHUX KPUTEPIiB, TIOBATH JIO JIFOJICH, CYCIIIBCTBA 1 30BHIITHBOTO CEPEOBHUINAY.

5. VHidikoBanuid BapiaHT 3anmpornoHOBaHO y MixkHapomHoMmy craHaapti ISO  26000:2010
«KepiBHHIITBO 3 COIIaTbHOI BiAMIOBIAANBHOCTI»: «COMiajdbHA BiAMOBIJAIBHICTE — BIAOBIJAIBHICTh
opranizauii 3a BIUIUB 11 pillIeHb Ta IiSUIbHOCTI Ha HABKOJIMIIHE CEPEJOBHUILIE 1 CYCIIIBCTBO Yepe3 Mpo30py Ta
ETHYHY TOBEJIHKY, SIKa CHPUSE: CTIHKOMY PO3BUTKY, BKIFOYAIOUH 3JI0OPOB’S Ta OJIATOMONYYUs CYCIUILCTBA,
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BpaxoBY€ OUIKYBaHHsI CTEHKXOJIECPIB; BIAMOBIIa€ 3aKOHOAABCTBY W MIKHAPOJIHAM HOpMaM; iHTETPOBaHA Y
CTPYKTYpPY KOMITaHii Ta ii MOBEAIHKY.

EKOHOMIYHA, IOPUIUYHA, EKOJIOI'TYHA, COLIIAJIBHA,
ETUYHA, OIUTAHTPOIIIYHA COEPU

P 6)Y4 553) 74 ¥ 7 .
B3AEMOIT

] Crefikxonaepu: CIIOYKMBAMI, HalimMaHi
bisnec- | IPALlIBHUKY; IHBeCTOpH  (aKLiOHEPH);
CTPYKTypa Oi3HeC-IAPTHEpH;,  JCpKaBHI  IHCTUTYLI;
MiCILIEBA IPOMajia; CYyCIIIJILCTBO

- - —

3MICT B3AEMO/III
[lyqok  BIIHOCHH CTOCOBHO  KYIIBIIi-IIPOJQXy
OpOAYKIil 1 TMOCHyr; iHTepeciB  HalMaHUX
MpAIiBHUKIB; I1HTEpeCciB 1HBECTOpiB (aKIliOHEPIB);
iHTEepeciB  Oi3Hec-mapTHEpiB; 3000B’s3aHb TEpe]
JEPKaBOK; EKOHOMIYHHX, €KOJIOTIYHHX, COI[IaTbHAX
YMOB PO3BHUTKY CYCIIJILCTBA (MiCIIEBOI TPOMAJIHN).

/ 3ABJIAHHS B3AEMO/IIT \
B

MCOKa SIKICTh, O€3MEeYHICTh MPOMYKIIl Ta JOCTOBIpHA
iH(pOopMallis Tpo Hel, BIAMOBIIHICT OYIKyBaHHIM
CIIOJKMBAYiB,;

LuBinizoBaHi coOIiaIbHO-TPYAOBI BiIHOCHHU;

[Ipo3opicTh AisSITBHOCTI 1 3aXKCT NIPaB iHBECTOPIB
(axuioHepiB);

JotpumanHs 6i3HEC-€THUKH Ta BiMIOBIIHICTh 3aKOHOIABCTBY;
CBO€YacHICThH 1 TOBHOTA BUKOHAHHS MOJAaTKOBUX Ta 1HIIUX
3000B’s13aHb TIEpe]] ICPIKABOIO;

Bucoxki exoJIoriuHi mapamMeTpu JisiIbHOCTI;

CrpusiHHS cOLiaNbHO-€KOHOMIYHOMY PO3BUTKY MicLI€BO1
Waﬂn Ta CyCIiJIbCTBA B LIJIOMY. /

Puc. 1. CtpykTypa KOPHOpaTUBHOI COLiaJIbHOT BiMOBIJAILHOCTI

Haii6inpmoro inimiatusoro y napuai KCB € I'mobansuuii morosip OOH (UN Global Compact),
CHpPSIMOBAaHMH Ha TIONIMPEHHS 1 3ampoBaJDKEHHs y Oi3HEC-NPaKTHKY 3ajekiapoBaHux 10 MpUHIUIIB
€TUYHOI MMOBEAIHKY B cepi npas JIOJUHHU, TPYAOBHUX BIZHOCHH, MPOTUAIT KOPYNUii 1 OXOPOHH TOBKIJIISA
ta 17 Line#t cramoro po3Butky [16]. bigsme 9500 ctpykTyp 31 162 xpain € yuacaukamu [mo6anpHOTO
JIOTOBOPY, 10 (aKTHYHO € IiaJIOrOBOI0 IIaThOPMOI Oi3HECY, 1HBECTOPIB, IHCTUTYHIHHUX CyO’€KTIB
rPOMAaJsIHCBKOTO  CYCHUIbCTBA, mpodcrminiok, acouianii  poOOTOAaBLIB, OpraHiB  MiCLEBOTO
CaMOBpsyBaHHS Ta ypsay. Hexnapylodd Hamipd IIOAO TMOKpalleHHS Oi3HEec-NpaKkTHK i B3aeMomii i3
CTeWKXOJIepaMH, TMiAMHCAHTH OJHOYACHO OepyTh Ha cebOe¢ 3000B’S3aHHS IIOJ0 OIPHIIOTHESHHS
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pe3yibTaTiB ¥ CKIaJaHHS BiAMOBITHOT 3BITHOCTI.

Po3rasHEMO OCHOBHI HANPsSIMA OITIHIOBAHHS KOPIIOPATUBHOT COIIAJIBHOI BIAMIOBIATHHOCTI BiAIOBITHO
70 Cy4acHOTO TUIyMadeHHS i CyTHOCTI 1 ckiajgoBux (Tabu. 2). CouianpHa 3BITHICTh Ja€ KOHKPETH30BaHE 1
CTPYKTYpOBaHE YSIBJICHHS PO COLIaNbHO BiNOBIJANBHY AisTIbHICTE Oi3HECY, BKIIOUAIOYH 1 Ti 11 mposiBH, 10
HE Mi/IJIATal0Th KUTbKICHOMY BUMIPIOBAHHIO.

Tabnuns 2
Hanpsimu oliHIOBaHHSA KOPNOPATHBHOI coLliaibHOI BiANMOBiIaAbHOCTI y coniajbHOMY 3BiTi*

Hampsimu orfiHrOBaHHS 3mict oniHoBanHsg KCB
KCB
3a0e3medeHHs] poOOYMX MICITh; HAIliOHAJbHE BHUPOOHHUIITBO; EKCITOPT
EKOHOMIYHUI MPOAYKIIii; CIUTaTa MOJATKiB; BiAMOBITANBHICTh 32 MPOAYKT HAa BCIX CTaIisx
BIIJIMB JKUTTEBOTO IMKIY; MPOTHIIS KOPYIIIl, MPOTHIis HETraTWUBHUM HAaCIiIKaMm
KOHKYPEHLI1
EKOJIOI'TYHA eKOJIOTIYHI  IHBECTHWIii; ONTHMi3allisi BHUKOPHUCTAHHA PECYPCIB;
BE3IIEKA 3MEHIIEHHS BIUIMBY MIATNPHUEMCTBA HA JOBKULISA; yTWII3allis Ta MiHIMi3arisa

BiJIXO/IiB; 3aCTOCYBaHHs €KOJIOTIYHHUX PECYpPCiB

BIJIOBITHICTh MIKHAPOJHUM COIJIAJIbHAM CTaHIApTaM i HOpMaTHBaM;
YMOBU ITPAII TiHa OTJIaTa mpalli; HaBYaHHSI Ta PO3BUTOK IEPCOHANY; CTaHAAPTH30BaHA
cUCTeMa OXOpOHM mpali Ta Oe3MeKH MepCcoHaNy; MpaleBIalTyBaHHs
IHBaJIi/TiB; 37I0pOB’s Ta Oe3MeKa Ha POOOYOMY MiCIli; TeHIEPHA PiBHICTh

OCBITHI TPOEKTH; IOTOMOTa COIIaJbHO HE3aXHUIIEHUM TIpOoIIapKam
COUIAJIBHI HACEJICHHS; CIPUSIHHS BiJpOKEHHIO JYXOBHOCTI Ta iCTOPUKO-KYJIBTYPHOI
IHBECTULIT CHIAIIIUHK, PO3BUTOK CIOPTY; CBOOOAA acolfiaiii Ta BEIECHHS KOJCKTHBHUX
MEPEroBOpiB; YMOBM BHUKOPHCTAaHHA JWTSAYOI Tpami; MOpuMycoBa ado
000B’s13K0Ba Tpalls; IpaBa KOPIHHUX 1 HEYNCICHHUX HAPOiB

*aBTOpChKa po3poOKa 3a [2]

HedinancoBwmii (comianbHUiA) 3BIT € OMHWUM i3 IHCTPYMEHTIB MiABUIICHHS SKOCTI KOPIIOPATUBHOTO
YOpaBIiHHSA Ta MOHITOPHHTY CTaJOr0 PO3BHTKY KOMIIAHIM, BKIIOYAIOYM IUIAHYBAaHHS Ta OI[IHIOBAaHHS
nistbHOCTI. OHOYACHO BiH € 3aCO00M MiABHUINEHHS MPO30POCTI MisIbHOCTI PipMU, MOJIMIIICHHS Jiajory 3i
crerikxonyepamu. CoriagbHa 3BITHICTH TIAMPUEMCTB BifoOpakae HE TIIBKU ONAroJiifiHi Ta CHOHCOPCHKI
MpOrpaMy MiIMTPUEMCTBA, aie 1 Oynb-sKi iHII COMiaJbHO 3HAYYINI ACHEKTH ii MisUTBHOCTI, SIKi MOXYTh
CHPUYMHHUTH CYTTEBI HACIIIKU JUIsl CAaMOi KOMIIaHii, CIIOKMBAYiB il MPOAYKIIii, aKI[iOHEPiB, KOHTPAreHTIB,
1HIIKX 3al[iKaBJIEHUX OCIO0.

Ha chorogHi BUKOPUCTOBYIOTh HU3KY MIKHAPOJHUX CTAHIAPTIB, 3TTHO 3 SIKHMH BHMIpIOIOTH PiBEHb
KCB migmpuemcTB, BpaxoBYIOUM KOMIUICKCHHIM XapakTep MJaHOro HampsaMy (yHKIIOHYBaHHS
HiAMPUEMHHIIBKUX CTPYKTYp Ta Cyd4acHi 3amuT cycriiberBa (Tadbn. 3) [2]. Iumi, wacto 3acTocoByBaHi
MDKHApOIHI CTAaHIAPTH Ta iHIEKCH KOPIIOPATHBHOI COIliabHOI BiamoBiganpHocTi, — DJSI, Bench Marks, CPI
— «Corporate Philanthropy Index», CRA — «Corporate Responsibility Audit», CRT, EIl — «Econometric
Impact Index», FTSE, EFQM — «Framework for Corporate Social Responsibility», SI.

Taki TeHJIeHIii TOSCHIOIOTECS CIPOLICHUM CIIPUHHATTAM CyO’€KTaMH BITYM3HSIHOTO MiAIIPUEMHHUIIEKOTO
CCKTOPY TIOHSATTS «COIliajlbHA BiMIOBIAAIBHICTEY (SK MOJATKOBOI JUCIHILTIHH, (PUIAHTPOIIII, COMATbHIX aKIIii
TOIIO) Ta HETOTOBHICTIO JIO iH(OPMAIIIIHOI TPaHCTIAPEHTHOCTI, HAJaHHS 3alliKaBJICHHMM CTOPOHAM BCEOIYHOT
iHdopmartii mpo GizHec-MpoliecH Ta IXHill BIUTHB Ha 30BHILIHE cepeIOBHIIE (YHKIIIOHYBaHHS.

Tab6mums 3
OcHoBHi MixknapoaHi cranaaptu KCB
Hassa Ommc
AA 1000 — | BcraHOBIIOE TIOPSIOK OIIHKH COIIANIBHOT BiATIOBIAILHOCTI, BKIIFOYAE MPOLEAYpPY 1 HaOip

«Account | KpuTepiiB, J03BOJISIE 3pOOMTH OIIHKY YCHiXy OpraHizalii B €KOHOMIiYHIH, €KOJOTIYHIH,
Ability» COIIATBHIN cepeToBUINAX
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[IpomosxenHs Tabdia. 3

GRI - «Global

Haii0inpin moBHO OXOIUTIOE AiSUTBHICTD KOMIIAHIM 1 HAMMOIIMPEHIMA B CBITI CTaHIAPT

El ?Egg‘l::g COIIAJTFHOT 3BITHOCTI, OIMCY€E EKOHOMIYHHUM, COIIATbHAH 1 €KOJIOTIYHMI TIPOrpec KOMITaHii
1SO 14000 Onucye COH.iaJ'H)Hy BiJNOBIAaNIbHICT KOPIOpALiii B JOTPUMAaHHI €KOJOT1YHUX BHMOT Ha
BHPOOHHIITBI
Pospobmennit Social Accountability International's, oxomutroe cepy BUpIIIEHHS HACTYITHHX
SA 8000 — npoOaeM: mpams JiTel, IpUMycoBa Ipallsd, 3J0poB's i Oesmeky, cBoOoda O6'€I[ch1HH$I. i
«Couians it NMpaBO Ha MEPErOBOPH NPO  YKIAJICHHS KONCKTHBHOTO JIOrOBOPY, JMCKpHUMiHALLis,
SAXUCTY JMCUUIITIHAPH]  3aX0/H, pp6oqm1 Yac, oIuiata Mpaili, CUCTEMH YIPaBIiHHS. Y CHIIIHO
iHTerpyethest 1o cranaaptis ISO 9001: 2000, ISO 14001: 2004, ISO 9001:2008, OHSAS
18001: 1999
Mixnapomanii ctagmapT ISO, sxwii mae BKa3iBKH IIONO COIMIAILHOI BiAMIOBiAambHOCTI. BiH
MIPU3HAYEHUH 17151 BUKOPHCTAHHS OPTaHi3allisiMU YCiX THIIB, Y JepKaBHOMY 1 TIPUBATHOMY
1SO CEKTOpaxX, B PO3BUHEHUX Kpa'ngx 1 KpaiHax, SIKi" PO3BUBAIOTHCS, a TAKOXK Y Kpa'%’Hax 3
26000:2010 | MEPEXIHOI0  EKOHOMIKOO. Bin  momomoxe iM  moOydayBatd  poOOTY  COMIATHLHO

BINOBIJaIbHUIM YHHOM, 4YOr0 yce Oimbine BuMmarae cycminberBo. ISO 26000 mictuth
NOOpOBUILHI peKOMEH/IAllii, & He BUMOTH, i TOMY HE BUKOPHCTOBYETHCS B SIKOCTI CTaHIAPTY
ceprudikartii, sik ynpasiinceki crapaapty SO 9001:2008 ta ISO 14001:2004.

B Vkpaini e 7 komraniii y 2017 p. miarotyBad 3BiTH 32 KoMIiekcHoIO cuctemoro GRI (tabm. 4) [10].
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IHmi — BHKOPHCTOBYIOTH IS ITHOTO (OpMH anmbTepHAaTHBHUX cTaHmapTiB (AA1000, I'mobGansHuit
noroip OOH). CTocOoBHO qUHAMIKH KiJIBKOCTI YKPaiHChKMX KOMIIaHiH, 1110 3BITYIOTh 3a ctanaaptroM GRI B
nepion 3a 2008-2018 pp. cmig 3a3HAUMTH Taki TEHACHLIl: HAHOLIBIIY KITBKICTH 3BiTYIOUMX (ipM
3adikcoano y 2012-2013 pp. — 11 Ha pik. [lanuii nmepion Mo)KHA Ha3BaTH MIKOM KUIBKOCTI KommaHii. Jlo
nporo gacy 3 2008 p. mo 2011 p. BimOyBanocs moctymnoBe 3pocTaHHs mokazHuka. [licms 2013 p. B kpu3oBuit
nepios BiIOYIOCs 3HWKEHHS KiTBKOCTI (ipM, 0 moxaBaiy HediHaHCOBY 3BITHICTh 3a cranaapTom GRI mo
7-8 na pik. Crannmapruszanis KCB € MeTonoMm peryiasTopHOro 3a0XOYEHHS! Ta 00’ €KTHBHOTO OLIHIOBAHHS
COIIaJBHO BIATOBIJAIBHAX KOMIIAHIM Ha MIKHapOJHOMY Ta HAIIOHAIBHOMY PiBHI, HIO JT03BOJIAE, 3 OJHOTO
00Ky, yHi(iKyBaTH IMMOKa3HWKH, a 3 IHIIOTO, — BUSBUTH HaWOIIbII epEeKTHBHI Ta MEPCHEKTHUBHI BUIN
COLIAJIBHOT TISJIBHOCTI.

Taomuus 4

YkpaincbKi komnaHii, mo 3BiTyI0Th 32 ctangaptTom GRI

Ne | MixHapoaHa Ha3Ba KOMITaHIi Cdepa mismpHOCTI Pik 3BiTyBaHHA

1 ArcelorMittal Ukraine Bupo6u 3 meraniB 2012-2017

2 Astarta CinbCbKe rocromapeTBo 2013-2018

3 BDO Ukraine [Hme 2011-2012

4 Carlsberg Ukraine [TpoaykTu Xap4yBaHHs Ta Haroi 2012, 2014, 2016

S Coca-Cola Ukraine IHmre 2010, 2012, 2015, 2017
6 Dneprospetsstal Bupo6u 3 MeTais 2011-2013

! DTEK BH106yTOK 2008, 2010

8 Ernst & Young Ukraine Komepuiiini nociayru 2011-2013, 2015, 2017
° Galnaftogaz EnepreTuka 2012-2017

10 Kernel CislbcbKe TOCMoapcTBO 2015-2017

11 KPMG Ukraine [Hme 2014

12 Kyiv Star TenekomyHikarii 2008-2013

13 Metinvest Bupo6u 3 mMeranis 2013

14 Mondelez Ukraine [IpoayKTu XapuyBaHHs Ta HAIoi 2014

15 Nemiroff [Hime 2011

16 Obolon [TpotyKTH XapuyBaHHs Ta HATIO 2009-2010, 2012-2016
17 Platinum Bank dinancoBi nocIyru 2011-2013

18 SCM Group Inme 2013

19 Unicredit Bank Ukraine dinancosi nociyru 2010, 2012-2017
20 ViDi Group JloricTuka 2011

21 Volia TenexomyHikarrii 2015-2016

Horcepeno: [10]

OCHOBHUMHU TIepeBaraMu JOTPUMaHHs CTaHAAPTIB COLIAIBHOI BIAMOBIAAILHOCTI Ha PiBHI KOMIIaHIi €
Taki [2]:
1. YiockoHaneHHs1 €KOJIOT1YHUX aCHeKTiB Oi3HEC-MPOLEeciB — PiCT MPOAYKTUBHOCTI i TOXOIB.
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2. ITokpaliieHHS] KOPIOPATHBHOI peryTallii, IiABUIICHHS MPUXUIBHOCTI KIIIEHTIB 1 IHHOCTI OpeHa.

3. JocrynHicTs OUIbII KBaTi(hiKOBAHOTO Ta MPOQECiOHAIBHOTO MEPCOHAIY.

4. Buxij Ha HOBI pUHKHU.

5. EexTHBHE ynpaBmiHHS pU3UKaMH — CBOEYACHE MMPOTHO3YBAHHSI, OLIHIOBAHHS Ta pearyBaHHs.

Hocnimxenns odimiitaux 3BiTiB 3 KCB BUsABMIIO, M0 yKpaiHChKi mianmpuemmi posrisinaots KCB y 1i
«BY3bKOMY 3HAY€HHI»: CIIaTa IIO/aTKiB, BHKOHAHHS BCTAHOBJIICHWX 3aKOHAMH 3000B’S3aHb TEepen
JepkaBoro Ta noOpounHHicTs [21]. He HaOynu mMpOKOro BUKOPHCTAHHS TakKi MPAaKTUKH, SIK: ypaxyBaHHS
KyIbTYpHOI crermudiki CIOoXWBada, BHKOPHCTAHHS CHCTEMH COMIaJbHOTO MAapKyBaHHS MPOAYKIIii,
3BOPOTHIH 3B’SI30K 31 CIIOKMBadaMu, HagaHHS iH(opMallii mpo sSKicTh 1 6e3neKy MpOAyKIii, 3a0BOJIEHHS
moTped CrOKUBAYIB, SIKi MAlOTh CIEI[ialIbHi BUMOTH, MOHITOPHHT BIUTUBY Ha JOBKLULIS TOIIO.

BucHOBKHM Ta MepCHeKTHBU MOAAJBIIAX AOCTIAKeHb. Ha ChOrojgHi KOHIEMIiS 1 MpakTHKa
KOPTIOPAaTHUBHOI COIIaIbHOT BIAMOBIMATBHOCTI € JOCTATHHO «ITUPOKUMH», KOHKPETHHUH TPOSB SKHUX
BHU3HAYAETHCA CEPOI0 MisIBHOCTI, PO3MIPpOM KOMIIaHii, OYiKyBaHHSIMH CYCIJIbCTBA B KOHKPETHUH
MoMeHT uacy Ttomo. Hori Hampsmu KCB incturynmiamizyBamucss B KOPIOPAaTHBHI Ta NPOMHCIIOBI
KOJIEKCH, MYJIbTH-IHIIIATUBU CTEUKXONJEPiB, CTAaHAAPTH TPUBATHUX KOMIIaHiH, 3 BIAMOBIIHUM
MOHITOPUHTOM BHUMOT 1 pe3ynbTaTiB. DakTUYHO YTBOPWIMCS HOBI €KOHOMIYHI 1 COIliaJibHI HOPMH Ta
BUMipU QYyHKIIOHYBaHHS Oi3HEC-CTPYKTYP.

KCB B VYkpaini mepeOyBae B cTanii CTaHOBJIEHHSA, pPO3BUBAIOTHECA I1i HOBI (GOpPMH 1 TIPOSBH,
YCKJIaHIOEThCS CTPYKTypa. HallakTHBHIIIMMU y Tl cdepi € MpeAcTaBHUITBA 1HO3EMHHUX KOMIIaHIH, IO
pearti3yloTh Cy4YacHi CBiTOBI IPUHIIMIHM 1 CTAHAAPTH, a TAKOXK BITUU3HAHI QipMH, K YIOCKOHATIOIOTH CBOIO
JISUTBHICTh HA 3acajiax KOHIICMIIH YIpaBJiHHSA SKiCTIO. [H(POPMYBaHHS IIOJAO BaXKIMBOCTI COIIATBHO
BiJIMTOBITaJIbHOI MOBEAIHKH KOMIaHIH, MPOCYBaHHS HAWKpaIIWX MPaKTHK MIOAO ii peaizaliii Ta OIiHIOBaHHS
COPUSATHME CHCTEMHOMY BJIOCKOHAJICHHIO YIPABIIHCBKMX MpPOIECiB, IO O3BOJHUTH MOCHINTH
JIOBFOCTPOKOBY KOHKYPEHTOCIIPOMOJKHICTh 4epe3 MPaKTHKU BIAMOBIIAIBLHOIO CTaBJICHHS JO CBOIX
CHiBpPOOITHHKIB, CITO’KMBAYIB Ta IHIINX CTEUKXOIAEPIB.
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EVALUATION OF EFFICIENCY OF MARKETING STRATEGIES OF ENTERPRISES BY
FACTOR ANALYSIS METHODS

Topicality. The urgency of the article is explained by the need for an objective assessment of the effectiveness of
the marketing strategy, which would enable the company not only to compete effectively in the market, but also to
influence the duration and variability of life cycles of both the enterprise itself and its products. Marketing strategy is
the main tool for ensuring ocompliance between the internal environment of the enterprise, its potential and the
requirements of the environment. The diverse nature of these requirements creates significant barriers for their
accurate and reliable identification and accountability. As these requirements are set according to future (expected)
characteristics of the environment, the important task is to predict and foresight them. To assess the reality of such
forecasts and to investigate the possibility of different types of risks to implement the strategy - one of the most
important tasks, the solution of which will depend on the reaction of the company to the factors of the environment in
the long run, that is, the effectiveness of its marketing strategy. The use of factor analysis methods allows to get
maximum consideration of the influence of factors on the effectiveness of the marketing strategy of the enterprise.

Purpose and tasks. The purpose of the article is to search and adapt the methods of factor analysis to their
application in the field of assessing the effectiveness of marketing strategy to maximize their qualitative and
quantitative characteristics of factors and obtain reliable results. The tasks, which realize the stated purpose, are the
research of a wide spectrum of methods and models of factor analysis, estimation of possibilities of their application in
the chosen sphere, analysis of the advantages and disadvantages received.

Research results. The result of the study is the choice and adaptation of methods and models of factor analysis
for application in the field of evaluation of the effectiveness of marketing strategy, as well as an analysis of the
advantages and disadvantages that the enterprise will receive from this.

The proposed methods will allow to evaluate the effectiveness of marketing strategies of enterprises by
indicators of the amount of resources involved to implement the strategy and the speed of obtaining the desired result.
The application of the proposed methodology provides significant advantages at the stage of perspective analysis for
the development and selection of an optimal marketing strategy. At the final stage of the retrospective analysis, namely
at the stage of evaluating the effectiveness of the strategy after its implementation, methods are more effective, which
will allow to detect the mistakes made at the stages of its development and implementation, in order to take them into
account in the future period.

Investigating the possibilities of using of factor analysis methods in the case of stochastic dependencies between
the indicators characterizing the influence of environmental factors on the efficiency of the marketing strategy of the
enterprise, it was possible not only to design the corresponding models, but also to evaluate the influence of these
factors and the relationship between them.

Conclusions. The proposed methodological approaches allow us to assess the effectiveness of a marketing
strategy that fully takes into account the diverse and multi-directional effects of rapidly changing environmental
factors, to analyze the possible results before they are received and to compare them with the volumes of planned
resources for use, to assess the level of achievement of the strategic goal, reliability and flexibility of the strategy, its
ability to reorganize and develop. The prospect for further research is the formulation of methodological approaches to
determining the required level of the indicator of the effectiveness of the marketing strategy of the enterprise, the value
of which would be able to predict the main performance indicators of the enterprise.

Keywords: efficiency of marketing strategy of the enterprise, methods of factor analysis of efficiency, influence of
factors of external and internal environments, deterministic and stochastic models of determination of marketing
strategy effectiveness.
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OLIHIOBAHHS EOEKTUBHOCTI MAPKETUHI OBUX CTPATETTIA
HIAITPUEMCTB 3A 10IIOMOI'OI0O METOAIB PAKTOPHOI'O AHAJII3Y

Axmyanvnicms. AxmyanvHicms cmammi HOACHIOEMbCA NOMPedOI0 00 EKMUBHO20 OYIHIOBAHHS eheKMUBHOCH
MapkemuHe080i cmpamezii, Aka 0ana 6 3Mo2y NIONPUEMCMEY He MINbKU Pe3yTbMAmuUeHo KOHKYPY8Amu Ha pUHKY, die U
6NUGAMU HA MPUBANICMb [ 3MIHHICMb JICUMMEGUX YUKIIE 5K CAMO20 NIONPUEMCMEd, MAK [ 1020 NPOOYKYil.
Maprxemuneosa cmpameeis — 0CHOGHUL THCMPYMeHm 3a0e3neueHHs. §i0Nn0GIOHOCMI MIJC GHYMPIUHIM cepedosuujem
nionpuemcmed, 1020 NOMeHYIanom i 8UMO2aMU 308HIUHLO20 cepedosuwya. Pisnonnanosicme yux eumoe cmeopioe
icmomHi nepenonu O IX MOYHO20 [ OOCMOGIPHO20 6uU3HaweHHss ma epaxysanus. OcKitbku yi eumozu
BCMAHOBNIOIMbCS 32I0HO MAUOYMHIX (04IKYBAHUX) XAPAKMEPUCMUK 306HIUHBO2O Cepedosulyd, Mo NOCMAE 8AICTUBE
3a60anu.; ix nepedbauumu i cnpoenozyeamu. OYiHUMU PearbHICMb MAKUX NPOSHO3i6 I 00CAIOUMU MOICIUBOCTI
BUHUKHEHHS DI3HO20 MUNy pu3uKie peanizayii cmpamezii — we 00He 3 HAUBANCTUBIUUX 3A80AHb, 8I0 GUPIULIEHHS AKO2O
3anexdcamume peaxyis NIONPUEMCMEA HA (PaKmopu 308HIUHLO20 cepedosua ¥ 00820CMPOKO8Itl Nepcnekmusi, moomo
epexmusHicmb 11020 MapKemMuHe080i cmpamezii. 3acmocy8anHs Memooie YaKmopHO20 aHAi3y 0A€ 3MO2Y OMPUMAMU
MAKcumaibHe 8PAaxy8ants enausy pakmopis Ha egheKmusHicmb MapKemun2080i cmpamezii nionpuemcmaa.

Mema ma 3aedannsa. Memoiwo cmammi € nowlyk ma adanmayis memoodié (GaKmopHo2o aHanizy 0o
3aCmMoCysants ix y cpepi OYiHIOBAHHS eqheKMUEHOCTI MAPKeMuHe060i cmpamezii 0Jisi MAKCUMATbHO20 8DAXYBAHHS X
SKICHUX [ KIIbKICHUX XApaKmepucmux Qakmopie ma OmpumanHs OOCMOSIPHUX pe3yabmamis. 3a60aHHsIMU, SKI
peanizyioms 3a3Haveny Memy, € OOCHONCeHHS WUPOKO2O CHeKmpy Memooie I mooenell GaxmopHozo anauizy,
OYIHIOBAHHSL MOICTUBOCELL IX 3ACMOCYBANHSL 8 0OPAHI chepi, aHaniz OMPUMAHUX nepesaz ma HedoJliKis.

Pesyromamu. Pezyiomamom docniodicenns € eubip i aoanmayis memoois i mooenel GakmopHo2o anaiizy OJis
sacmocysannsi y cepi oyiniosanus ehexmueHOCmi MapKemuHe0680i cmpameeii, a makodc awaniz nepeeaz ma
HeO0liKi6, AKI OMPUMAE NIONPUEMCEO 8i0 YbO2O.

3anpononosani memoouxu 0adyme 3M02y OYIHUMU ePeKMUBHICIb MAPKEMUH208UX cmpame?iti NIONPUEMCING 3d
NOKA3HUKamu o00cs2y 3anyueHux pecypcie 0na peanizayii cmpamezii ma weUOKOCMI OMPUMAHHA OAX*CAHO20
pesyrvbmamy. 3acmocysants 3anponoHo8aHol MemoouKu Hadde iCMomHi nepesazu Ha emani NepcneKMuUHO20 AHALi3y
onsa  pospodku I eubopy onmumanvbHoi mapkemuneogoi cmpameeii. Ha 3asepwanvmomy emani nio uac
PempOCneKmusHo20 ananizy, a came HA emani OYiHIGAHHA edekmusHocmi cmpamezii nicaa ii peanizayii, Oinbiu
dicgumu € memoou, AKi 0adymv 3M02y SUAGUMU OONYWEHI NOMUIKU HA emanax ii po3pooOnenHs i enpoeaoddiceHus, 3
Memoio ix 8paxysants y Maubymubomy nepiooi.

Hocnidocennss modcrugocmeti 3acmocy8anHs Mmemoodie QakmopHozo aHAni3y y UNAOKY CHOXACUYHUX
3ANEAHCHOCIIE MIJC NOKAZHUKAMU, WO XAPAKMEPUIVIONb 6NIUE (DAKMOPIE 306HIUHBLO2O Ceped08UYA HA epheKmUBHICTb
Mapxkemuneo80i cmpameeii nionpuemMcmea, 0ano 3mMo2cy He MilbKu CHPOeKmy@amu 8iON0GioHi mooeni, ane U oyiHumu
BNIUG YUX PAKMOPI6 Ma B3AEMO38 A30K MINC HUMU.

Bucnoexu. 3anpononosani 00 SUKOPUCMAHHA MeMOOUYHI NIOX00U Oalomb 3M0O2Yy OYIHUMU NOKA3HUK
epekmusHOCMi MapKemuHe080i cmpamezii, KUl NOGHOI MIPOI0 8PAX0B8YE PISHONIAHOGI MA PIZHOCNPAMOBAHI 6NIUBU
WBUOKOIMIHHUX (DAKMOPI6 306HIUHBO2O cepedosulyd, NPOAHALIZY8AMU MONCTUGL pe3ylIbmamu we 00 ix OMpUMAaHHs I
cnigcmasumu ix 3 06cs2amu 3aNJIAHOBAHUX OJisl BUKOPUCMAHHS 3AMYYEHUX Pecypcis, OyiHumu pieeHb OOCACHEHHS
cmpame2iynoi memu, HAOIUHICMb ma eHyuKicms cmpameeii, ii 30amuicme 00 peopeaHizayii ma po3eUMKY.
Tepcnexkmu6oio 011 NOOANBUIUX OOCAIOHCEHb € POPMYIIOBAHHS MEMOOUUHUX NIOX00i8 00 BU3HAYUEHHS HEOOXIOHO20
piBHA NOKA3HUKA epeKmugHOCmi MapKemunz080i cmpameeii niONpUEMCmMEd, 3HAYeHHA AK020 0ano 6 3Mo2y
CNPOCHO3Y8aAMU OCHOBHI HOKA3HUKU ephexmusHocmi OisibHOCME NIONPUEMCTNEA.

Kniouosi cnosa: epexmusnicmo mapkemunzo6oi cmpamezii nionpuemMcmed, Memoouxu (akmopHo2o anaiizy
egpexmusHoCmi, 6NAUGU (DAKMOPIE 308HIUHBLO20 | SHYMPIUWHLO2O Cepedosully, OemepMIHO8AHA MA CMOXACMUYHA
MOOeni BUSHAYEHHA epeKxmUBHOCII MAPKeMUH2080i cmpamecii.

Problem statement and its connection with important scientific and practical tasks. The
marketing strategy of the company is the main tool for ensuring compliance between the internal
environment of the enterprise, its potential and the requirements of the environment. The diverse nature of
these requirements creates significant barriers for their accurate and reliable identification and accountability.
As these requirements are set according to future (expected) characteristics of the environment, the important
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task is to predict and foresight them. To assess the reality of such forecasts and to investigate the possibility
of different types of risks to implement the strategy - one of the most important tasks, the solution of which
will depend on the reaction of the company to the factors of the environment in the long run, that is, the
effectiveness of its marketing strategy. The research of the indicator of the effectiveness of the marketing
strategy will not only provide the company with the choice of an optimal long-term plan of effective actions
that are necessary to ensure its strategic development, but will also enable those factors that influence will be
decisive in many factors of the external and internal environment.

The efficiency indicator evaluation creates significant opportunities for the enterprise, since it allows
to analyze the possible results before they are received and compare them with the volumes of resources
planned for use. The need to take into account all internal and external factors at the stage of strategy
development maximizes the role of a perspective analysis of these factors and the interconnection between
them. The application of factor deterministic or stochastic analysis methods will provide an opportunity to
get the predicted effectiveness of the marketing strategy. In the retrospective analysis it is equally important
to compare the results with the goals and expenses of different types of resources, indicators of reliability
and competitiveness, dynamism of development and the possibility of reorganization.

In general, the role and significance of factor analysis methods in strategic planning practice is due to
the fact that their application allows not only to predict certain indicators but also to evaluate the obtained
indicator characterizing the activity that has already taken place. Significant opportunities in the formation
and selection of optimal strategy are provided by the use of methods of trend comparison, linear and non-
linear programming, etc. However, the use of factor analysis methods enables to combine quantitative and
qualitative evaluation criteria, as well as to finally evaluate the effectiveness of the marketing strategy in
guantitative and qualitative interpretation.

Analysis of recent publications on the problem. The research of strategic indicators of the activities
of enterprises is devoted to the work of foreign and domestic scientists such as Aaker D.A., Ansoff I.H,
Barancheev V.P., Volodkin M.V, Gordienko P.L., Kirichenko O.S., Kindratska G.l. Kovalchuk M.I., Levika
I.S., Mizyuk B.M., Mnych O.B., Parasi-Vergunenko I.M., Pastukhova V.V., Podolchak N.Yu., Raikovskaya
I.T., Redchenko K.I., Striklenda A.J., Thompson A.A., Utkina E.A., Shershnyova Z.Ye., Chukhra N.I. and
others. Most of the aforementioned scientists reasonably believe that it is impossible to select an optimal
strategy without a selection of criteria and a detailed analysis of alternative options according to these
criteria. Such an analysis is considered to be the basis for the correct choice of strategy [1-2, 5-8, 10, 12, 15].
Others believe that the purpose of strategic analysis is to transform the information obtained from the
analysis of the environment into the strategy of the enterprise [4, 9, 13]. However, how it should take place
and how to turn information about the external environment into a strategic plan of action is not mentioned.
Determination of the strategic direction of the development of marketing activities of the enterprise in all
these works is considered an important process, the effectiveness of which will depend on the
implementation of the purpose of the enterprise and the fulfillment of his mission.

A distinctive feature of the provisions set forth in foreign works on the subject is the perception of the
effectiveness of marketing strategy, as a generalization indicator, characterizing the long-term result from the
attraction of funds in marketing activities, the consequence of increasing competitiveness and profitability of
the enterprise. The research of the effectiveness indicator is considered inappropriate without an analysis of
investing in marketing activity. Is the effect of this particular factor decisive, how close is the relationship
between it and the indicators of the effectiveness of the marketing strategy, or are there other interactions of
factors? What form and character is the relationship between these indicators in different stages of the
company's life cycle? As you can see, a number of questions remain unanswered. That is why the chosen
topic is relevant and requires further research.

Allocation of previously unsolved parts of the general problem. The need for an objective
evaluation of the effectiveness of a marketing strategy that would enable an enterprise not only to compete
effectively in the market, but also to influence the duration and variability of life cycles of both the enterprise
itself and its products, indicates the relevance of the chosen topic.

Accordingly, the important task is: to evaluate the effectiveness of the marketing strategy with
maximum consideration of the effects of factors, to assess the existence of the relationship of factors with the
performance indicator, its nature and density, to determine this form of relationship, to group factors
according to these characteristics, to investigate the change in the effectiveness of marketing strategy as a
result of changes in these factors.
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Formulation of research objectives (problem statement). The purpose of the study is to search and
adapt the methods of factor analysis to their application in the field of assessing the effectiveness of
marketing strategy to maximize their qualitative and quantitative characteristics of factors and obtain reliable
results. The tasks, which realize the stated purpose, are the research of a wide spectrum of methods and
models of factor analysis, estimation of possibilities of their application in the chosen sphere, analysis of the
advantages and disadvantages received.

An outline of the main results and their justification. The method of applying deterministic factor
analysis methods to analyzing the effectiveness of marketing strategies is simple enough to use and fully
based on a well-established relationship between factors and performance. Such an addiction can be
represented in an additive form (as an algebraic sum of various types of performance indicators (economic,
organizational and social) that form an integral indicator of the effectiveness of a marketing strategy):

EFms =EF economic + EForganizational + EFsociaI ) (1)

where EF - overall indicator of the effectiveness of the marketing strategy;
EFeconomic - €cONomic component of the effectiveness of marketing strategy;
EF organizational - Organizational component of the effectiveness of marketing strategy;
EF.cial - SOCial component of the effectiveness of marketing strategy.
The multiplicative relationship between the factors and the effectiveness of the marketing strategy
should be presented as:

EFps=1*P, (2)

where | - the importance of the indicator of the effectiveness of the marketing strategy;
P - indicator of the effectiveness of the marketing strategy.
The multiple dependence between the factors and the effectiveness of the marketing strategy should be
presented as:

EF,s=R/C, 3)

where R - expected result of application of marketing strategy;
C — cost of the attracted resources for the implementation of the strategy.
The mixed relationship between factors and the effectiveness of a marketing strategy should be
presented as:

EFms = (EFeconomic + EForganizationaI + EFsociaI) / C, (4)

For research aforementioned models it is enough to use one of the methods of the elimination method
(for example, by the method of chain substitutions or the integral method). However, the methods of
deterministic factor analysis do not allow to evaluate the entire spectrum of factors of direct and indirect
influence of the environment, to assess the adequacy of the response to them by the enterprise through the
resources involved and the implementation of appropriate corrective measures.

Since environmental factors in most cases have a random and rapidly changing nature, in order to
analyze their impact on the effectiveness of the marketing strategy, it would be advisable to choose the
stochastic relationship between the indicators that characterize this effect and are the result of this
effect. Establishing the fact of the relationship between the factors and the indicator, representing the
result, as one of the primary tasks of the use of stochastic analysis. If this fact is confirmed, then the
next task is to find out its density.

The advantage of using stochastic analysis in the study of the effectiveness of marketing strategies
is the ability to study the indirect relationships between indicators. Therefore, this analysis often serves
as a tool for deepening the results of deterministic analysis of factors that cannot be combined into a
deterministic model.

The expediency of the use of stochastic analysis to assess the effectiveness of marketing strategies
is conditioned by the need to study the influence of factors external and internal environment, which is
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inherent:

- uncertainty of indicators characterizing the influence of factors;

- a significant part of the indicators is measured only by approximated values;

- complete lack of deterministic connection between indicators;

- indicators cannot be combined in one deterministic model;

- qualitative character of indicators, which is difficult or impossible to express with the help of certain
guantitative indicators.

Another important advantage of using stochastic systems in the field of marketing strategy research in
forecasting future indicators is that they are built on the basis of calculation of probability in sequential time
segments. The main condition for the construction of such systems is the dependence of a particular state or
reaction in the present period on the states achieved in previous periods, which can be considered as
incentives for possible states in future periods.

The main objectives of the use of stochastic analysis of interrelations in assessing the effectiveness of
marketing strategies are:

- study of the availability, direction and intensity of the relationship between the indicators
characterizing the selected factors and the effectiveness of marketing activities;

- assessment of qualitative factors that have a determining influence on the effectiveness of marketing
strategy;

- construction of a model of the stochastic dependence of factors and indicator of the effectiveness of
marketing strategy.

To examine the density of the relationship between two or more independent indicators will allow a
correlation analysis. Exploring the nature of the relationship between the random factor and the indicator of
the effectiveness of the marketing strategy is advisable by constructing the regression line. To study the
dependence of performance indicators on the influence of one or more factors in order to identify the most
important and study the structure of this value, use the tools of dispersion analysis.

It should be noted that the use of stochastic analysis to assess the effectiveness of marketing strategies
requires the following conditions:

- presence of a certain set of measurements, that is, it must be possible to re-measure the parameters of
the same indicator in different conditions;

- construction of a real system of stochastic interconnections requires the coincidence of the
guantitative characteristics of the ties between the factors for each measurement;

- quantity of measurements, which provides a sufficient level of objectivity of the results of analysis;

- reliability of the information on the indicators, the accuracy of their calculation and measurement;

- formation of the model on the basis of quantitative analysis of the initial data.

Since the factors affecting the effectiveness of the marketing strategy are quite large, the main problem
of constructing a stochastic system in this case is to determine the type of analytic function that reflects the
structure of the relationship of the indicator of efficiency with factor indicators. Since the relationship
between the variables in the factor system is no longer in each case, but in the aggregate of the same cases, it
is reflected in the change in the average values. These links are investigated using correlation-regression
analysis. Its use in the study of the effectiveness of marketing strategies will allow the evaluation of
indicators to identify the relationship between them, establish with a correlation coefficient its density, as
well as determine the analytical form of this connection using the regression equations.

The use of correlation analysis in the research of the effectiveness of marketing strategies enables to
determine changes in the indicator of the effectiveness of marketing strategies under the influence of one or
more factors, as well as the relative level of dependence of this indicator on each factor and the role of each
factor in the formation of the indicator. After establishing a connection between the indicators, the general
nature of this connection should be determined.

The application of correlation-regression analysis in the field of evaluating the effectiveness of
marketing strategies will enable the following tasks to be implemented:

- to determine the change in the performance indicator under the influence of one or more factors (how
much will this indicator change when the factor is changed per unit;

- the establishing of the relative level of dependence of the indicator of the effectiveness of marketing
strategy on each factor;

- assessment of the nature and density of the relationship between the indicators that characterize the
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factors and indicator of the effectiveness of marketing strategy.

It should be noted that the relationship between the indicators that represent the factors and
effectiveness of the marketing strategy, can take the following forms:

- factor is directly related to the efficiency indicator;

- indicator of the effectiveness of the marketing strategy is determined by a set of factors;

- one factor induces a change in several performance indicators at once (for example, the effectiveness
and competitiveness of a marketing strategy).

To evaluate the effectiveness of marketing strategies, it is advisable to use both single-factor and
multi-factor models. It is logical that in the case of the first study, one-factor correlation-regression analysis
is used, the important characteristic of which is the regression line, that is, the graphical representation of the
regression equation, which is used to express the relationship between the size of the indicator-factor and the
effective indicator in a typical condition under certain conditions.

In the case of applying a one-factor model to study the effectiveness of marketing strategies, it is
advisable to use the equation of pair regression - a function that binds the mean of the factor and the
efficiency indicator:

EFms = (X) + S , ©)
where f (X) - regression ling;

§ - the residual component (random variable), whose value is determined by the action of other
factors and is equal to the sum of the explained and unexplained variation, does not depend on the chosen

factor x and is defined as 2 (Eu ~Euc)’

The determination coefficient characterizing the correlation of the explained variation, which is
determined by the linear regression equation, and the total, shows how the variation of the indicator of the
effectiveness of the marketing strategy is due to variations in the factor. A significant disadvantage is that its
value does not reflect the link between the investigated indicators.

In the case of a linear form of communication, the efficiency indicator varies evenly under the
influence of the indicator factor, so it can be represented as a straight line equation:

y=ax +s, (6)

where y - smoothed average value of the result (efficiency indicator);
x - factor indicator,
a and ¢ - parameters of the regression equation.

Parameter a, being a regression coefficient, indicates how the indicator of the effectiveness of the
marketing strategy changes as a result of the factor x change per unit. Its positive meaning means a direct
connection between the indicators, and the negative - the connection between the indicators is inverse. Free
member of regression, parameter in characterizes the value of the indicator of the effectiveness of the
marketing strategy, if the influence of the factor is terminated. These parameters can be determined by the
least squares method, solving the system of equations:

{nb+a Zx = Zy
b2x+02x2 = ny , (7)

where n - number of members in each of the two comparable rows.

The regression coefficient is a dimensionless variable that varies from -1 to +1. If the parameter a is
zero, then the relationship between the indicators is not linear (non-linear dependency is not excluded).

If |a] close to one, then the linear relationship between the indicators is more dense and the probability
of the existence of a linear relationship between them is reduced.

The obtained values of the regression parameters enable to calculate partial correlation coefficients
between the indicator of the effectiveness of the marketing strategy and the factors by excluding the influence
of all other factors. Calculating the value of a, it is expedient to calculate the elasticity coefficient. This
indicator characterizes the percent change in the effective indicator in the case of a change in the factor of 1 %.
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The technology of applying one-factor correlation-regression analysis to assess the effectiveness of a
marketing strategy involves the following sequence of steps:

1) evaluation of the relationship between the factor and the indicator of the effectiveness of the
marketing strategy by building a correlation field;

2) calculation of the correlation coefficients a and in according to the measurements of the factor;

3) formation of the regression equation (the relationship between the factor and the indicator of the
effectiveness of the marketing strategy);

4) calculation of the error of the regression coefficients and the approximation coefficient, in order to
evaluate the regression equation for inapplicability for analysis and forecasting;

5) analysis of the relationship between the factor and the indicator of the effectiveness of the
marketing strategy using the correlation coefficient (the closer it is to 1, the less the role of factors not taken
into account in the model and the more reason to conclude that the model is complete and adequately
describes the investigated efficiency indicator, and found in such the way secondary factors are rejected) and
the determination coefficient characterizing the completeness of the factor's influence;

6) calculation of the coefficient of elasticity between the factor and the indicator of the effectiveness of
the marketing strategy.

One of the main benefits of correlation-regression analysis is the ability to estimate the level of
relationship density between the factor and the indicator of the effectiveness of the marketing strategy,
their orientation and forms. Since the factor has the ability to positively influence some indicators, it
negatively affects others.

Since it is obvious that the effectiveness of a marketing strategy affects not only one, but several
interrelated factors, their impact on the performance indicator is complex, and can not be determined
simply by the sum of isolated effects.

In this case, it is expedient to use multivariate correlation-regression analysis for its evaluation of
methods, which, in contrast to the one-factor analysis, takes into account the effect on the predicted index of
the aggregate of factors, that is, it is used for the study of multiple regressions (the relationship between the
indicators, which include more than one independent variable). In tact, one can estimate the magnitude of the
influence on the effective index of each of the factors introduced in the model with a fixed mean of other
factors. However, the condition for the absence of a functional link between factors must be preserved.

Multi-factor correlation-regression analysis allows you to formulate an expression that represents the
relationship between factors and the indicator of the effectiveness of the marketing strategy, that is, the
function of the type:

EF ms :f(X]_, X2, X3, ... ,xn)- (8)

On the basis of these factors, one can determine the indicator of the effectiveness of a marketing
strategy, as a function of several variables, which, however, better than others, reflects the real relationships
between the investigated indicators. These relationships between indicators can be represented as the
equation of multiple linear regression:

y =ag+ ax; +ay; t+ ... tapxn, €)]

where y - estimated values of the effective indicator (effectiveness of the marketing strategy);
X1, Xo,..., X, - Value of factors;
a, ay, ay, ..., @, . Equation parameters that can be computed by the least squares method.

The given parameters of the linear model characterize the marginal increase of the indicator of the
effectiveness of the marketing strategy, depending on the marginal increase of each factor per unit, provided
the sustainability of other factors. These parameters indicate the level of influence of the relevant factor. The
specified parameters of the equation are calculated by the least squares method. Regarding the free term of
the equation of multiple regression, it has no economic meaning.

It should be noted that it is practically impossible to visualize the links between the indicators in the
multivariate model in order to substantiate the form of communication. This task can be implemented by
selecting a different type of function. However, significant advantages in this case is that any function of
many variables can be reduced to a linear form by logarithm or replacement of variables.
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Thus, the regression equation of the relationship between the selected indicators of market share, the
level of expenses for marketing strategy implementation, consumer demand, the number of competitors in
the market and the indicator of the effectiveness of marketing strategy can be represented as:

y=037-1,29x, —0,85x, —0.,12x, (10)

The practical application of the developed model involves assessing the effectiveness of the marketing
strategy of the enterprise, determining the influence of factors on the change of this indicator, identifying
reserves for its improvement, planning and forecasting its level.

If the results of the evaluation are not quantitative measurements, as in the case of the study of certain
criteria of the effectiveness of the marketing strategy (creativity, reliability, flexibility, ability to reorganize,
etc.), then it is expedient to use a variance analysis, which allows to estimate the rate, depending on various
simultaneously acting factors, to make a choice of the most important of them, to evaluate their influence and
to establish the structure of the connection between them and this indicator.

It is the result of the use of the dispersion analysis to answer the guestion about the significance or the
insignificance of the factors influence on the efficiency indicator of the marketing strategy. It is important
that the dispersion analysis is particularly effective in the study of several factors, since each study is the
basis for simultaneous evaluation of the impact of all factors and their interaction. This feature, in contrast to
the elimination method, which is based on the gradual study of each particular factor for the unchangeability
of others, allows us to evaluate the interaction of factors while simultaneously changing them.

Since the dispersion analysis consists in the allocation and evaluation of the factors causing change in
the investigated quantity, its method is reduced to the expansion of the sum of squares of the deviations of
the investigated values of the indicator of the effectiveness of the marketing strategy from the general
average to the individual parts, which determine the change in this indicator.

Characteristics of the connection between the investigated factors and the indicator of the
effectiveness of the marketing strategy can be estimated by determining the determination coefficient, which
characterizes the level of influence of the factor on the formation of general changes in the efficiency index
and is defined as the ratio of the intergroup variance to the total. To test the hypothesis of equality of group
average is expedient using a statistical criterion. In the case of non-confirmation of such a hypothesis for a
factor at the selected level of significance with a given confidence probability, the effect of this factor is
considered significant. In this case, the part of the overall variance is determined by the variation of the
significant factor, and its value is equal to the particle of the intergroup variance, which falls on the factor
whose influence is analyzed. It is expedient to confirm or reject the existence of a pair or combination of
factors by determining the proportion of the total dispersion associated with such interaction, subject to the
effect of two or more factors, if their mutual condition is assumed. The analysis of the relationship between
the investigated indicators in this case should be done using the determination coefficient.

So, as we see, despite all the complexity of calculations, the formation and research of the model of
the relationship between the indicators in the case of factor stochastic analysis, the results of its application
are practical, which creates the possibility of their use in determining the effectiveness of the marketing
strategy of enterprises.

Conclusions and perspectives of further research. The use of factor analysis methods to solve
practical problems in order to investigate the effectiveness of marketing strategies of enterprises is of great
importance as the results of this are:

- Significant deepening of the analysis by establishing the place and role of each factor in shaping the
effectiveness of the marketing strategy;

- deepening the knowledge of the interconnection and mutual influence of the factors presented in the
factor model, the nature and form of these ligaments;

- assessment and identification of certain regularities of the factors influence on the formation of the
indicator of the effectiveness of the marketing strategy;

- accurate, detailed and objective evaluation of the results of marketing strategy implementation and
the definition of hidden reserves for improving these results.

The result of the research is the choice and adaptation of methods and models of factor analysis for
application in the field of evaluation of the effectiveness of marketing strategy, as well as an analysis of the
advantages and disadvantages that the enterprise will receive from this.
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The proposed methods will allow to assess the effectiveness of marketing strategies of enterprises by
the indicators of the amount of resources involved in implementing the strategy and the timing of obtaining
the desired result. The application of the proposed methodology provides significant advantages at the stage
of perspective analysis for the development and selection of an optimal marketing strategy. At the final stage
of the retrospective analysis, namely at the stage of evaluating the effectiveness of the strategy after its
implementation, methods are more effective, which will allow to detect the mistakes made at the stages of its
development and implementation, in order to take them into account in the future period.

Investigating the possibilities of the using of factor analysis methods in the case of stochastic
relationships between the indicators characterizing the influence of environmental factors on the
effectiveness of the marketing strategy of the enterprise, allowed not only to design the relevant models, but
also to evaluate the influence of these factors and the interrelation between them.

The proposed methodological approaches allow us to assess the effectiveness of a marketing strategy
that fully takes into account the diverse and multi-directional effects of rapidly changing environmental
factors, to analyze the possible results before they are received and to compare them with the volumes of
planned resources for use, to assess the level of achievement of the strategic goal, reliability and flexibility of
the strategy, its ability to reorganize and develop. The prospect for further research is the formulation of
methodological approaches to determining the required level of the indicator of the effectiveness of the
marketing strategy of the enterprise, the value of which would be able to predict the main performance
indicators of the enterprise. It is assumed that on the basis of the proposed provisions, a multifactorial model
for assessing the effectiveness of marketing strategies of enterprises will be developed and practically
implemented in the future, which, due to its versatility, will enable them to react effectively to the fast-
changeability of the external environment in real-time.
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CONCEPTUAL APPROACHES TO PROPERTY CLASSIFICATION:
POLITICAL - ECONOMICAL ASPECT

Topicality. Property is a difficult complex system category, which in its development underwent significant
continuous quantitative and qualitative changes. The problem of different interpretations of the economic category
“property” aggravated by the fact that scientists lack a unanimous approach to identifying types, kinds and forms of
ownership, which indicates the diversity of approaches to the classification of property.

The aim of the article is to substantiate the theoretical approaches to the definition of the economic content of
property in the process of its transformation and development and the study of the classification of types and forms of
ownership in particular from the point of viev of traditional and modern classification.

Research results. The article analyzes the approaches of outstanding scientists to the theoretical concept of the
category "property” in different eras of the development of economic science. The study showed that at present it is
advisable to distinguish between classical and modern classification of property. Therefore, the authors have formed a
classical classification that includes two types of property: private, which exists in two forms: simple private property
and capitalistic private property, and public property, which has two types — collective and state property. The modern
classification based on modern views and trends in the evolution of property relations in society, based on the position
that it is incorrect to single out only private and public types of ownership, because in this approach a separate
individual and a work collective are identified, which may include tens, hundreds or more workers.

Conclusions. Therefore, in the modern classification of property, types of ownership are collective (group),
private, which are combined into a group of non-state types of ownership, as well as public (state) and supranational
which form a group of state ownership types. In spite of the fact that there are no species in the modern classification of
property and in the classification according to the legislation, practical experience indicates that there are still
varieties of property. Therefore, it is advisable to classify property not only by types and forms, but divided into types
according to various classification criteria, namely by objects of ownership, by subjects of ownership, depending on the
type of property, by the number of owners, by features of objects, by levels of privatization.

Keywords: property, property relations, types of ownership, types of ownership, forms of ownership, property
classification.
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KOHIIENITYAJIBHI HIJIXOU 10 KJIACU®IKAIIIT BJACHOCTI:
HNOJITEKOHOMIUHUM ACHEKT

Axkmyanvnicms. Bracuicme € ckiaoHoI0 cucmemMHOI0 Kame2opieio, AKA NPOMASOM C8020 PO3GUMKY 3A3HABANA
CYmMmeSUX HenepepeHux KilbKIiCHUX ma AKICHUX 3MiH. Ilpobnema pisHux mpakmyeaHb eKOHOMIYHOI Kame2opii
«BAACHICTb Y NO2TUDIIOEMBCA MUM, WO Y HAYKOBYI 8i0CYMHINI OOHOCMAUIHUL NiOXi0 00 8udileHHsa munis, eudis i popm
6/1ACHOCMI, WO CBIOHUMb NPO 6A2amoSPanHicms nioxooie 00 Kiacugixayii 61acHocmi.

Mema cmammi nonsieae 6 OOIPYHMYBAHHI MEOPEMUYHUX NIOX00i8 00 BUSHAUEHHS EKOHOMIYHO20 3Micmy
enacHocmi 6 npoyeci it mpancgopmayii i po3gumKy ma 00CHONCeHHT Kiacu@ikayii munie, euodie i popm 61acHOCi,
30Kpema 3 MmouKu 30py mpaouyitiHoi i cyuacHol knacugixayii.

Pesynomamu. Y cmammi npoananizoéano nioxoou GU3HAYHUX HAYKOBYIE U000 GUCEIMJIEHHS MeOpemuyHo20
NOHAMMS Kame2opii «BIACHICMbY 8 Pi3HI enoxu po36UMK)Y eKOHOMIYHOI HayKu. AHAN3 no2andié HAYKo8Yi8 c8i0uums,
WO HUHI OOYINbHO PO3PI3HAMU KIACUYHY MaA CyYacHy Kracugikayiro eracuocmi. Ha ocnogi npogedenozo docnioxcerns
asmopamu Oyn0 chopmMo8aHo KIacu4Hy Kiacu@ikayiio, aKka 6Kuo4ae 08a Munu IACHOCMI. NPUBAMHY, WO ICHYE 8 080X
8UOAX: NPOCMA NPUBAMHA GIACHICMb [ KANIMANICMUYHA NPUBAMHA GIACHICMb, 1 CYCNIIbHY, WO MA€E 08d 8UOU —
KonekmugHy 1 Oepawcagny enacuicmv. CyuacHa xracu@ixayis nooyooeawa 3 Ypaxy8aHHAM CYYACHUX NO2AA0I8 |
meHOeHYill e8ooYil GIOHOCUH BNACHOCHI 8 CYCRIIbCMEI, AKi OA3YI0OMbCA HA NOJONCEHHI, WO HEeKOPEeKMHO BUOLIAMU
Juuie NpueamHUll i CYCRIIbHUL MUNU GIACHOCMI, adxce 68 MAKOMy Ni0X00i OMOMONCHIIOMbCA OKpemMull IHOUgio i
MPYOosUll KOAEKMUG, 00 K020 MOJICYMb 6X00umu Oeciamku, comui i Ointvuwie npayienukie. Tomy y cyuacuii
Kracugikayii eracnocmi munamu 61ACHOCMI € KOJNEKMUSHA (2pynoea), npueamua, AKi 00 ’€OHyIombvca 8 epyny
HeOepIIcagHUX MuUni@ GIACHOCMI, a MAKONC CYCHIIbHA (0epicasnHa) ma Ha00epIcasHa, AKI CMAHOGIAMb 2PYny
0epIHCasHUX MUnie 8IACHOCM.

Bucnosku. He 36adicarouu na me, wo 6 cyuachiil Kiacu@ixayii éracrocmi i 8 kiacugpikayii 3a 3aKkoH00a8CmeoM
8I0CYMHI 8UOU, NPAKMUYHUL 00CBI0 C8IOUUMb NPO Me, W0 PI3HO8UOU 61ACHOCMI 8ce Jie maku icHyromo. Tomy HuHi
8apmo Kiacugikysamu 61acHiCme He auuie 3a munamu i popmamu, a nOOLIAMU HA 8UOU 3d PISHUMU KIACUDIKAYIUHUMU
O3HaKamu, a came 3a 00 €KMmamu 61ACHOCMI, 3a cyO €EKmamu IACHOCMI, 3ANEICHO 8I0 GUOY MAUHA, 3d KiNbKICMIO
BIIACHUKIB, 30 0CODIUBOCMAMI 00 €KMIB, 3a PIBHAMI PO30EPHCABTEHHSL.

Knrwuosi cnoea: enacmicms, 8iOHOCUHU BIACHOCMI, MUNRU GIACHOCMI, 6UOU BIACHOCMI, Gopmu 61acHocmi,
Kaacugixayis enacHocmi.

IMocTtanoBka mpodemu. BiTHOCHHM BIACHOCTI € BaXKJIMBOIO MEPEIYMOBOIO PO3BUTKY €KOHOMIKH.
ExoHomicTamMM BIacHICTh 3aBXAM BH3HAUYanacs SIK CKJIAJHA CHCTEMHA KaTeropis, Ska IpPOTArOM CBOTO
PO3BUTKY 3a3HaBajla CYTTEBUX HEINEPEPBHUX KUIBKICHMX Ta SKICHMX 3MiH. ToMy MHOIJISAM BYEHHUX Ha
Kiacu(ikallilo BIACHOCTI MOCTIHHO 3MIHIOBAJIHMCS Ta PO3BHUBAIMCS 1 HHHI XapaKTepU3YIOTHCS CKIAHICTIO,
PI3HOMAaHITHICTIO Ta HEBHU3HAYEHICTIO, 5K 1 cami BiTHOCWHM BIAacHOCTI. lle mpu3Beno 10 BUSBICHHS HOBUX
(hopM BacHOCTI Ta X KOMOiHaIlIll HA Cy9aCHOMY €Tarli.

AHaJi3 ocTaHHIX qocaiIKeHb i myOaikamiii. Baromuii BHECOK y JOCIIPKEHHS BJIACHOCTI 31MCHHIIN
Taki Bijomi BueHi, sk @. Kene [1], A. Cmir [2], K. Mapkc [3; 4], P. Koy3 [5]. Cepen BueHMX, sIKi HHUHI
KOHIIEHTPYIOTh CBOIO yBary Ha npo0JieMax BIIHOCHH BJIACHOCTI, OKpecJIeHHI ()OpM BJIACHOCTI BapTO HA3BaTH
M.O. Axnroka, O.C.Ilepenpis [6], B.J. basunesuua [7], T.I. Bammusauna [8], ©O.O. bensena,
K.T. Kpusenka, B.C. CaBuyka [9], A.C. Tampunncekoro, I1.C. €menka, 0.1. Tankina [10], T.H. Knumka
[11], }O.51. JIyzana [12], C. B. Mouephoro [13] Ta iHmmx. Pi3HOMaHITHICTh TMOMISAAIB HAYKOBI[B, a TaKOK
BIJICYTHICTh €IMHOTO TOIJIALY €KOHOMIYHOI Ta IOPUAMYHOI HAyKH Ha L0 HAyKOBY MpoOjeMy 0OyMOBHIIH
AKTYaJIBHICTb 1 BUOIP TEMH HAYKOBOT CTATTI.

Bunisiennsi HeBHpilleHMX paHillle YACTHH 3arajbHOi MpodJeMu. AHaI3 iCHYIOUHX TOTIISIIB 1
Teopiil, sKi chopMOBaHi OCTaHHIM HYacoM, BKa3ye Ha Bi[JCYTHICTh €IMHOTO MiJIXOAY Ta PO3YMIiHHS TaKoi
E€KOHOMIYHOI KaTeropii, K «BJIACHICTbY», @ TAKOXK BIJCYTHICTH CIIJIBHOTO MOMIISLY 00 KiIacH(iKallii TUIIB,
BUAIB 1 Gopm BiacHocTi. e Gopmye moTpedy y po3BUTKY TEOPETHKO-METOMOJOTTYHOIO QYHAAMEHTY IO
cucTeMaTu3alii i JONOBHEHHI iCHYIOUHX Kiacu(ikaliil BIaCHOCTI.
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Mera crarTi nojsrae B o0OrpyHTYBaHHI TEOPETUYHHX IIAXO/IB 10 BUSHAYCHHS CKOHOMIYHOI'O 3MiCTy
BJIACHOCTI B mporieci 1i TpaHcdopmarii i po3BUTKY Ta JOCHTIHKCHHI Kiacu(ikaimii THMIB, BUAIB 1 GopMm
BJIACHOCTI, 30KpeMa 3 TOUKH 30py TPaAMLIHHOI 1 cyyacHOi kiacupikarii.

Buknaa ocHoBHOro mMaTtepiaiay aocaigKeHHs. SIK BiIOMO, BiTHOCHHH BJIACHOCTI CKJIAJAalOTh OCHOBY
BAPOOHMYMX BIJHOCHH, $KI IOCTIHHO 3MIHIOIOTHCS B pe3yibTaTi TpaHcdopmarii MPOAYKTUBHUX CHIT
CYCIIIIBCTBA. 3araIbHOBU3HAHUM € BHOKPEMIICHHS B KaTeropii BIACHOCTI ABOX 3MICTOBHHX acIIeKTiB, a caMe
IOPUIUYHOTO W eKoHoMiuHoro. HOpuauuHMii 3MICTOBHHE acmeKT BIACHOCTI yTBOPIOETHCA HAa OCHOBI
MpaBoOBOTO O(MOPMIICHHS TaKWX BiMHOCWH. TpakTyBaHHS €KOHOMIYHOI KaTeropii «BJAacHICTB» PI3HUMHU
BYEHUMH HaBeZleHO y Tabmmmi 1.

Tabmuns 1

TeopeTHKo-MeTOANYHI MIAX0AU 10 BU3HAYEHHS eKOHOMIYHOI KaTeropii «BJaCHICTb»

Aemop, Busnauenna kamezopii «enacHicmuo

ddcepeno
ApicroTenb BJIaJHI TTOBHOB)KCHHSI 1 BlIaJia BJaCHUKA HaJ 00’ €KTOM BIIACHOCTI.
[14, c. 19-22]
®. Kene MpaBo JIIOJMHMA Ha pid, MPUIATHY Ui BHKOPHUCTAHHS, SIKE 3 TOIJISAY IPaBOBOTO
[1,c.329,c. MOPSIKY OOMEXeHe MIMCHUM BOJOAIHHIM, 3M100yTHM Tpareto, 63 MOpyIIeHHs paBa
333] BOJIOIIHHS TPETiX 0Ci0.
A. Cmit CUHOHIM OararcTBa B HOro MaTepiaJlbHOMY po3yMiHHI. Tomy mepeBara

[2, c. 210-211]

MiANMPUEMHHUIIBKOT IPUBATHOI BIIACHOCTI B yCix chepax eKOHOMIKH, ii IPUMHOKEHHS Ha
IHAVBITyalbHOMY Ta HaIllOHAJFHOMY PIBHSAX € OCHOBHHM CTHMYJIOM CYCIJIBHOTO
PO3BHUTKY.

I. Kanr 30BHIIIHIN TpeMeT, SKH 32 CBOEID CYTHICTIO € «YMMOCH CBOIM» JJISI TOTO, KOMY

[15,¢. 177] HaJI)KaTh YCI IpaBa Ha pid, SIKO BiH MOXKE PO3MOPSIKATHCS HA BIACHUHN PO3CY/.

A. bepmi € BITHOMIEHHSIM MK iHAWBIIOM (200, MOXIHBO, TPYINOI IHIWBIIIB) 1 pealbHOIO

[16,c. 12] BiTYYTHOIO 1 HEBIAYYTHOIO PivyI0;
BUpaXa€ BiAHOMICHHS (PAKTUYHOTO BOJIOAIHHS piv4I0, BIAHOIIEHHS CYO’€KTa M0
00’€eKTa.

K. Mapxkc MaiHOBI BiJJHOCHHH, CBiJIOMi BOJIFOBI B3a€MO3B’SI3KM IOPUANYHUX 1 (Pi3UUHUX OCIO i3

[4, c. 63; MPUBOJY TPHUBJIACHEHHS OJiar, IO 3aKpIIUTIOIOTHCSA CHUCTEMOIO BIiJIMIOBIIHUX IpaB

3,¢.70,c.442] | BmacHocti. Takok Iie CHUCTEMHa BJIACTUBICTh, sIKa IPOHU3YE BCI EKOHOMIiYHI
BIIHOCHHHM, 3yMOBIIIOIOYM iX crnenuivyHi SAKiCHI O3HaKd, MO0 B TpoIeci
TOCIIO/IapPIOBaHHS Cy0’€KTIB BIIACHOCTI 3a0e3Medye eKOHOMIYHe 3pocTaHHs. BrmacHicTh
03HAYa€ Ha CaMOMY MOYATKy HE IO 1HIIE, SIK BiJHOIICHHS JIFOJAMHU A0 11 IPUPOIHHUX
YMOB BUPOOHHMITBA SK A0 HAJEKHHUX il, SK O CBOIX BJIACHHUX, SIK O NEPEAYyMOB,
JAaHUX Pa30oM 3 i BJIACHUM iCHYBaHHSIM.
ExoHOMIYHMI 3MICT BJIaCHOCTI BHSIBIISETHCS, Hacamrepea, B 00’ €KTI MPUBJIACHEHHS,
OCKIUTbKM «IPUBJIACHEHHSI 3yMOBIICHE IIEpII 3a Bce OO0 €KTOM, SIKH Mae OyTH
MIPUBJIACHEHUH, MPOAYKTUBHUMH CHUJIAMH, SKi PO3BUHYJIHCS B IEBHY CYKYIHICTBY.

P. Koys, MPaBo, SIKE OXOPOHSIE i 3aKPIIUIIOE BiTHOCHHU MK BIaCHUKaMH.

. Hopr [5]

M. Xoxi10B KaTeropisi, 10 BUpPa)ka€ BIJHOCHHH MIX JIIOAbMH B IMEBHHX COI[IaJIbHO-€KOHOMIYHUX

[17,c.8,c. 18] | yMoBax i3 mpwBOIY MpPHBIACHEHHS | BUKOPUCTAHHSA OO0’ €KTIB BIACHOCTI y Tporeci

TOCHOAAPChKOI MisIIBHOCTI 3 METOI peanmizallii iHTepecy cy0’€KTiB B OTpHMaHHI
J0XOLy.

ExoHoMiuHMI 3MICT BIacHOCTI (€KOHOMiYHA BJIACHICTb) HE PEANi3YEThCS TIJIBKH Yy
MIPUBIIACHEHH] CY0’ €KTOM JIOXOJY, IO 3AIMCHIOEThCS Y chepi 00iry, a 0XOIUTIOE Bech
MpoIiec CyCHiIbHOTO BiATBOpeHHs. [lo-mepiie, €KOHOMIYHA BJIACHICTh 3aKIajae
3arajibHi 3acaji¥ BiIHOCHH roCloJaplOBANBHUX CY0 €KTIB Y MEBHUX COLaJIHO-
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EKOHOMIYHHX YMOBax; IMO-Apyre, BUSBISETbCA BOHA LUIIXOM peajizamii iHTepecy
cy0’€KTiB BJACHOCTI Y MPUBIACHEHHI JIOXO/Y; IIO-TPETE, CKOHOMIYHUN 3MICT 00’ €KTIB,
Cy0’€KTiB BIACHOCTI Ta yMOB peaji3auii mpaB BIAaCHOCTI BHUSBISIETHCS Yy cdepi
BUPOOHWITBA SIK PEYOBI W OCOOWCTICHI UYMHHUKM BUPOOHHUIITBA, SK 1CHYIOUHH
TOCTIONAPCHKUH MEXaHi3M.

C. B. MouepHnii | cucteMa BHPOOHHYMX BIAHOCHH MDK JIOABMH (KJIacaMH, COIliaJbHUMH BEPCTBaMH,
[13, ¢c. 239] rpynaMu, OKPEMUMH 1HIWBIJaMH TOIIO) 3 MPUBOLY PUBIACHEHHS 00’ €KTIB BIIACHOCTI
(3aco0iB BUpPOOHUIITBA, TPEAMETIB CIOXUBAHHSI, TOCIYr, poOOYOl CHIIM, MATEHTIB
TOIIO) B yCiX cdepax CYCHUIBHOTO BiATBOpeHHS (Oe3mocepenHbOMY BHPOOHHIITBI,
po31oaiTi, 0OMiHI Ta CITOKHBAHHI ).

H. M. HorinoBa | Hai3BHYaiHO Ba)KJIMBa KAaTETOpisi CYCHIIBHOIO XHUTTS: 0e3 Hel HEMOIJIMBO OOIMTHCS

[18,¢.212, mpu aHami3i Oyab-sKOi CKIaJ0BOi BHUPOOHWYMX BiTHOCHH, a TaKOX IPH aHawi3i
c. 216] TEHJICHITIH 3MiH Yy MepexiIHill eKOHOMIII.
BrnachicTh — cucTeMa BHYTPIIIHBO HEOOXiAHMX, CTallMX, CTiHKUX, 3arajbHUX

COLIAJIbHO-€KOHOMIYHHX 3B'A3KiB Ta BIIHOCHH MiX JIOABMH (2 OTXKe, MK TPYJOBUMH
KOJIEKTHBAMH, COIIaIbHIMH BEPCTBAMH 1 TPYIIaMH) 3 TIPUBOAY MPHUBIACHEHHS 3ac00iB
BUPOOHUIITBA, MPEIMETIB CHOXKHBAaHHS, POO0OYOi CHIH, OO'€KTIB I1HTENEKTyalbHOI
BJIaCHOCTI, iH(opMalii, MOCIyr y BCiX cdepax CYCHiILHOTO BiATBOPECHHS —
BUPOOHUIITBI, PO3MOALITI, OOMiHI i CHOXHBAHHI.

L. JIazns OCKINbKH X TPUHAICKHICTh € BIHOIIEHHSAM [0 MaTepialbHHUX Onar sK 10 CBOiX,

[19, c. 30] TOOTO BIJHOIIEHHS, IO BXE BIIOYJIOCSA, TO 1 BJIACHICTh BHM3HAUYAETHCS SK CTaTHKa
BITHOCMH MDK IIIOJbMH 3 TMPHBOAY MarepiaipHux Onar (00 €KTHBHHUX YMOB
BiJITBOPEHHS).

B. Cuzonenko BIHOCHHHU MIDX JIFOJbMHU, B SKUX BOHU CTaBJISATHCS 10 JaHOI0 00’ €KTa SIK 10 CBOrO abo

[20, c. 81] SIK 710 4Y)KOTO;

BUHATKOBO CKJIaJHE OaraTOMaHiTHE SIBUIE, B SKOMY Tpeba pO3pi3HATH O00'€KT,
€KOHOMIYHHIA 3MICT i IPaBOBY (hopMy.
Hoicepeno: cghopmosano agmopamu

OT1xe, HUHI HEMAE €QUHOr0 OayeHHs I0J0 MOHATTS BiaacHOCTl. KiacuyHO OUIBLIICTH IOCIIIIHHUKIB
TOTPUMYETHCS TOYKH 30Dy, IO BiTHOCHHU BIACHOCTI — 1€ BITHOCHHH, IO CKIIAAAIOTHCA MK eKOHOMIYHHMHU
Ccy0’eKTaMH B TIpOLIECi BHKOPHCTAHHS, BOJIOJMIHHS U BiAYYXXCHHS, MPHCBOEHHS (PAKTOpiB BUPOOHHIITBA,
MaTepiagbHUX 1 HemarepiaibHux Ojyar. CydacHi JOCHIKCHHS MpPOOJEMAaTHKH BJIIACHOCTI B €KOHOMIYHIN
Teopii 3AIHCHIOIOTHCS Ha OCHOBI CHHTE3Y OCHOBHUX T1 HANPSIMKIB: KIIACHYHOTO i Map>KWHAIiCTCHKOTO.

Tak, M. X0XJIOB IPUXOJUTH J0 BUCHOBKY, 1[0 «CKOHOMIYHA BJIACHICTh — II¢ KATEropis, 10 BUpPaXKae
BITHOCHHM MiX JIOJIbMH B TE€BHUX COIIaJIbHO-€KOHOMIYHUX YMOBaxX 3 TMPHBOJAY MPUBIACHEHHS 1
BUKOPHCTaHHS 00’€KTIB BIIACHOCTI y TPOIECI TOCIIONAPCHKOI [isUTPHOCTI 3 METOI pealisaiii iHTepecy
Cy0’€eKTIB B OTpUMAaHHI JOXOAY Ha 3acajaX HEyXWIHHOTO BJJOCKOHAIEHHS 00 €KTIB 1 Cy0’€KTIB BIACHOCTI SIK
YUHHUKIB BUPOOHHUIITBA 1 TOCIIOAPCHKOTO MEXaHI3MYy sIK yMOBH peajti3ailii mpas BiacHoOcTi» [17].

Ha name nepekoHaHHs, B Cy4YacHHX JOCIHI/DKCHHSX BIJHOCHH BJACHOCTI JOCHTh MOBHO J1a€
Bu3HaueHHs H. M. HoriHoBa, sika KOHCTaTye, 0 «BJIACHICTh B €EKOHOMIYHOMY aCIEKTi, 5K 1 Oyab-siKe iHIIe
C€KOHOMIYHE SBHUIIIE, MA€ JIBI CTOPOHHU, 1110 BIJIOKPEMJIFOIOTHCS 3TiTHO 3 BUMOI'aMHU MPUHIIMITY CYIIEPEUHOCTI:
MaTepialibHO-PEUOBHIA 3MICT Ta CyCHIbHY (hopMy. 3 TOUKH 30py MaTepialbHO-PEUOBOTO 3MICTY, BIACHICTD €
CYKYITHICTIO 00’ €KTIB IPUCBOEHHS, 10 KUX MOKHA BiJIHECTH 3acO0M BUPOOHMIITBA, POOOUY CHITY, IPEAMETH
CTHOKMBaHHS, IHTENEKTyaJIbHY BJIACHICTh, MOCIYTH, iH(opMaliro Tomo. 3 momsay cycniuibHoi (opmu,
BJIACHICTh € CYKYITHICTIO 3B’SI3KiB Ta BIJTHOCHH MK Cy0’€KTamMu npuBiIacHeHHs» [18].

€. Kupuiiok, mocmimxyoun TpaHcopMalilo BiJIHOCHH BJIACHOCTI Ha PI3HUX CTadiiX PO3BHUTKY
CYCHIJIBCTBa, 3a3HaYae, 0 «BCE OUIBIIOro 3HaYeHHs HaOyBa€ HE CTUTBKM aOCOIOTHE BOJIOAIHHS peYaMu SIK
00’€KTaMM BJIACHOCTI, CKUILKM BOJIOJIIHHS 3 TIpaBaMH iX BHKOPHUCTAHHS JIMIIE SK €KOHOMIYHOTO Pecypcy.
YacTo eKOHOMIYHO BUTiAHO HaOyBaTH MpaBO OPEHAM, JI3MHIY Ta iHII OOMEXKEeHi MpaBa, a He MPaBoO MOBHOI
BJacHOCTI Ha pedi. Takoxk Bce OinbLIly poiib BiIIrparoTh €KOHOMIUHI pecypcH, 110 HE MaloTh MaTepialbHOI
(bopmu (HemarepiaibHi aKTHBH, IHTEIEKTyallbHA BIACHICTb, JesiKi Buan indopmarrii)» [21, c. 81].

ECONOMIC INNOVATIONS
8 Vol. 21, Issue 1 (70) 2019



[Ipobnema pi3HUX TpaKTyBaHb €KOHOMIYHOI KaTeropii «BIACHICTHY MOTIUOIIOETHCS e H THM, IO Y
HAyKOBIIIB BIICYTHIN OJHOCTAWHHUN MiAXiM X0 BUAUICHHS TUIIB, BUAIB 1 GOpPM BIIACHOCTI, IO CBIMYUTH IPO
OaraTorpaHHICTb MiIXOAIB A0 KiacuQikamii BIaCHOCTI.

BinbimicTe HaykoBIiB, 30kpeMa M.O. Axwrok, O.C. ITepenpiit [6, ¢. 59-63], B.JI. basunesuu [7, c. 8,
c. 18], T.L Bammusuun, ILYO.JIazyp, B.C. Memsemes [8, c. 64], B.Kpaminceka, B.M. CemeHeHKo,
1. KoBanenko [22, c. 63-64], B.I'. ®enopenko [23], BUAINSAIOTH JBa THIIM BIACHOCTI: TPUBATHY 1
cycninbHy, ki mocmigauku K. T. Kpusenko, B.C. CaBuyk, O.0. bensie [9, c. 80-91] HazuBaroTh BUAAMHU.
HartomicTe knacwyHi 1Ba BUIM MPUBATHOI BIACHOCTI — TPYIOBY 1 HETPYOBY, BOHH PO3TIISIIAIOTH SK THUIIH,
Ha3WMBAaIOYH IX TPYAOBOIO HEEKCILTyaTaTOPCHKOIO 1 €KCILTyaTaTOPChKO0. Takok BOHH, OKpiM (OpM TPyI0BOi
HEEeKCIUTyaTaTOPChbKOI Ta CYyCIHIBHOI BIACHOCTI, IOCIHIMKYIOTh TakKi €BOJIOLiiHI ¢opMmu: TmepBicHa
(3emenbHa): aziaTchka (CXigHA), aHTW4HA (IPEKO-PHMCBHKA), TE€PMaHO-CIIOB’SHCHbKA, pPaOOBIACHUIIbKA;
(heomanbHa; KamiTaIiCTUYHA; TOCTKAIITAIICTHYHA.

B.JI. bazuneBu4 TpakTye iHAWBIAYaJbHO-TPYJOBY i NMPHBATHY BIACHICTH 3 HAMMAaHOIO Mpalero sK
¢dbopMH PUBATHOI BIACHOCTI.

Al erunin [24] posrisagae 1 xXapaKTepU3ye JHINE ICTOPUYHI THIH BIACHOCTI: BIIACHICTH
MepBICHOOOMIMHAOTO Jamy (OOImWHHA); BIACHICT BEJIMKOI POAWHW; TPHUBATHY; KOMYHICTHYHY
(comiamicTnyny).

Bapro Bimzraunth, mo A.l. lletunin [24] Taky BIacHICTb, K paboBiacHa (iHIII HAyKOBIIl Ha3HBAIOTh
ii paGoBmacHHUIBKOW), (heomanmbHa 1 KamiTamicThyHa HasuBae Tumamu, B.M. Cemenenko, JI.I. KoBanenko
[25] HatoMmicTh — BUAaMu HpuBaTHOrO TUmNy BiacHocTi, a B./l. basunesuy, I'.I. Bamnsuun, I1EO. Jlasyp,
B.C. Mengenes; K.T. Kpusenko, B.C. CaBuyk, O.0. benses Ta B.I'. ®egopenko — popmamu BIacHOCTI.

Cepen BUYCHHX-EKOHOMICTIB TaKOX iCHY€ HEOAHO3HAYHHU TIOTIISA] Ha aKIiOHEpHY a00 KOPIIOPATUBHY
BnacHictb. Tak [I'.I. Bammsuun, ILIO. Jlasyp, B.C. Mensenes; B.M. Cemenenko, /[I.I. KoBanenko;
K.T. Kpusenko, B.C. Capuyk, O.0. bensieB po3risgaroTs ii sk GopMy cycninbHOi BiacHocTi, M.O. AXHIOK,
O.C. Ilepenmpiii; B.J. basumesna 1 B.I'. ®emopenko — sk ¢opMy mnpuBaTHOi BNAacCHOCTI, a
A.C Tampumnachkuii, I1.C. €menko, FO.1. [lankin i A.lL Illerunin, HaToMicTh, — K (OPMY KOJIEKTHBHOI
BJIACHOCTI. MU 5k BB)KAEMO, IO aKI[IOHEPHA BIACHICTh € (HOPMOIO MPUBATHO-KOJIEKTUBHOI BIIACHOCTI.

Taxi aBtopm, sk B. [I. basunesuu, B.I'. ®enopenko i A.L IlletuHin y cBOIX mpamsx rOBOPSTH MPO
iCHyBaHHSI 3MilaHoOi i KOMOiHOBaHOi BimacHOCTi, mpmuomy B.JI. basumeBnd posrismgae komOiHOBaHY HeE
oKpeMoIo (opMor0, a SIK Pi3HOBU 3MIlIaHOI BJIACHOCTI, sIKa& Ma€ MPOSB B iCHYBaHHI KOHIIEPHIB, TPECTIB,
XOJITUHTIB, (IHAHCOBO-IPOMHUCIOBUX TIpyn Ta iHmUX 00’eqnanHHsX. A.l LlleTuHiH Bupinse me iHO3eMHY
BnacHicTh, a B.Jl. basuneBnu — iHTerpoBaHy sK pe3yNbTaT TOEAHAHHS NpHUBAaTHOI (OpPMH y BHIIISII
MapTHEPCHKOI BIACHOCTI i KOJIEKTHBHOI ()OpMHU.

Cripaumu € normsyin M.O. Axntoka 1 O.C. Tlepenpist mo/10 KOONepaTUBHOI BIACHOCTI 1 BIIACHOCTI
TPOMAJICBKHX OpTraHi3aiiid, SKi BOHM PO3TIISIIAIOTH JBi4i — CIIOYATKy SK (popMM MpHBATHOI BIACHOCTI, a
MOTiM K (pOpPMH CYCIIIIBHOI BIACHOCTI, 30KpeMa Pi3HOBHIN KOJIEKTUBHOI.

Lixaeor € nymra A.C Tanpumncbkoro, [1.C. €menka i F0.1. [Tankina, siki He BUAUISIOTH TUIH 1 BUIM
BJIACHOCTI, @ SIK FOPUCTH BUPI3HAIOTH JiHie (OPMHU BIACHOCTI, 30KpeMa MPUBATHY, KOJIEKTUBHY 1 JIEpKaBHY,
JI0 TOTO X SIK PI3HOBUJ PUBATHOI BIIACHOCTI BUIUISFOTh 1HTEJIEKTYaIbHY BIIACHICTb.

Omxe, aHaJ3 TOMVIAAIB HAYKOBI[B CBIIYUTH, 110 HHUHI JOIIJIBHO PO3PI3HATH KJIACHUYHY Ta CydacHY
knacu(ikallito THITIB, BUIB 1 HOpM BIACHOCTI, sIKi HaBe/IeH1 Ha pucyHkax 1 i 2.

Ha ocHOBi mpoBeneHOTo JOCIHIHKEHHS aBTOpaMu Oylio C(OPMOBaHO KJIACHYHY Kiacuikariito, ska
BKJIFOYAa€ JBa THIIM BIACHOCTi: INpPUBAaTHY, IO ICHye B JBOX BHJax: INPOCTA IPHBAaTHA BIACHICTH i
KaIliTaJliICTUYHA TIPUBAaTHA BIIACHICTS, 1 CYCHIIBHY, 1[0 Ma€ JIBa BUAW — KOJIEKTHBHY 1 J€pPKaBHY BIACHICTb.

CyuacHa knacudikaiis mo0yoBaHa 3 ypaxyBaHHIM CyYaCHHX MOTIIAIIB 1 TEHIEHLIN eBOTIOLii
BiJIHOCHH BJIACHOCTI B CYCIIIJILCTBI, AKi 0a3yIOTHCS HA TTOJIOKEHHI, 0 HEKOPEKTHO BHIUISITH JIHIIE
MPUBATHUMN 1 CYCIIIBHUN THITHA BJIACHOCTI, aJPK€ B TAKOMY ITiJIXO[i OTOTOXKHIOIOTHCS OKPEMHUH THAUBI 1
TPYJAOBHI KOJICKTHB, JIO SKOTO MOXYTh BXOJAWTH JACCATKH, COTHI 1 OiIbIlIe IIPaIliBHUKIB.
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Puc. 1. Kinacnuna knacudikartis THITIB, BUIB 1 pOPM BIACHOCTI
Hoicepeno: chopMoOBaHO aBTOpaMu

Tomy y cyuacHiil kinacu@ikalii BIaCHOCTI TUIIAMHU BJIACHOCTI € KOJIEKTHBHA (TPYIIOBa), MPUBATHA, SIKi
00’ €THYIOTBCS B TPYITYy HEJepKaBHUX THUIIIB BIACHOCTI, @ TAKOX CYCITUTbHA (Iep:kaBHA) Ta HAAIEPKaBHA, SKi
CTaHOBJISITH TPYILY AEPKABHUX TUIIB BIacHOCTi. ToOTO MOBa ¥ijie Ipo BUALICHHS YOTUPHOX THITIB BIACHOCTI.
B Mexax K0)KHOTO 3 IIMX TUITIB (PYHKI[IOHYIOTh Pi3Hi (hopMuU BiacHOCTI (puc. 2).
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Puc. 2. Cyuacna knacuikarist TumiB i hopM BIaCHOCTI
Hoicepeno: chopMoOBaHO aBTOpaMu

Bapro pocmiguti 1 ropumuuHuid acmekt A0 kiacudikarii BiacHocTi. KoHcTutyiiero Ykpainu
nepeadadyeHo Taki BUIY MpaBa BIACHOCTI: MPAaBO BJIACHOCTI YKpaiHChKOTO HapoAdy (cT. 13), mpaBo nepxaBHOT
BiacHocTi (cT. 14), mpaBo KOMyHaJIFHOI BJIACHOCTI SIK BJIAaCHICTh TEpUTOPialibHUX rpomaf (cT. 142) ta mpaBo
MIPUBATHOT BJIIACHOCTI K HEBI’€eMHE mpaBo Jjroaunu (ctT. 41) [26].

Taky kmacudikanio BHIIB IpaBa BIAacHOCTI MokjianeHo B ocHoBy LluBinsHoro Kogekcy VYkpainu
(IKY), 3okpema y ct. 324-327 LIKY 3a3HaueHo, IO «CaMOCTIHHUMH CyO’€KTaMH MpaBa BIIACHOCTI
BUCTYNAIOTh YKPaiHCBKUM Hapoj, IOpUIUYHI W (i3udHi 0cOOM CTOCOBHO O0’€KTIB TpaBa NpPUBATHOL
BJIACHOCTI, JIepKaBa Ta TepPUTOpiabHA rPpoMaJia BiJINOBITHOTO cela, celuIia, Mictay [27].
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Takwit miaxin moa0 BiZOKPEMIICHOCTI IIpaBa Aep KaBHOI BIACHOCTI BiJI IpaBa BIACHOCTI YKPATHCHKOTO
HapoIy Ta BiJl MpaBa KOMYHAJIHHOI BJIACHOCTI CXOXHH JO TMOTIISAIB €KOHOMICTIB IOJI0 TOAUTY JEepXKaBHOT
BJIACHOCTI Ha 3arajbHOJEPKABHY 1 MyHIUNAIbHY (KOMYHAJbHY).

CycninbHa BrnacHicTs B LIKY Bu3HaueHa sk cminbHa, 30KpeMa y CT. 355 BuIiNeH] ABa BUAW CIIIBHOL
BIIACHOCTI: CIiIbHA BJIACHICTH IBOX a00 OiNbIle CITIBBJIACHWKIB 13 BU3HAYEHHSAM YacCTOK KOXXHOTO 3 HUX Y
mpaBi BJacHOCTI (CHIbPHA YacTKOBA BIIACHICTH) Ta BJACHICTh JBOX abo OunbIme CITIBBIACHHUKIB 0Oe3
BU3HAYEHHSI YaCTOK Y MpaBi BIaCHOCTI (CIiJIbHA CyMicHa BIacHICTb) [27, 28].

Krnacudikartrito BIacHOCTI BiAIIOBIAHO 0 3aKOHOAABCTBA YKpaiHHU HABEJCHO HA PUCYHKY 3.

C 3mouadaauuu"mn> /C Tunu (popmu) evacnocmi )
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YxpaiHu ® KOMYHANEHA (E T.4. KOMYHAJIEHA KOPIOPATHEHA).
&

Lmeumnui Kogexc

Puc. 3. Kinacudikariist BTacHOCTI 32 3aKOHOJJABCTBOM Y KpaiHH
Jlicepeno: chopMOBaHO aBTOpaMK Ha OCHOBI [26, 27]

Ax 6aunmo, B LIKY Ta KonctuTymii YkpaiHu BiACYTHE MOHSTTS KOJEKTHUBHOI BIIACHOCTI, a/Ke
Cy0’€KTaMH BiJITIOBITHO BU3HAYCHI: MPUBATHOI BIIACHOCTI — OJIMH a00 JeKijIbKa IPOMaJIsH, FOpUIMYHA 0c00a;
JIep)KaBHOI — Jep)kKaBa, sKa 3/IMCHIOE IUBIJIBHI MpaBa Ta OOOB’S3KH 4Yepe3 OpPraHd JCpPKaBHOI BIaju;
KOMYHAaJIbHOI — TEpUTOpiaibHA TPOMaJIa Cella, CEIHIa, MiCTa TOIIO.

He 3Bakaroun Ha Te, 10 B CydyacHiil kimacudikariii BIacHOCTI 1 B Kiacu]ikaIii 3a 3aKOHOJaBCTBOM
BIJICYTHI BHJIM, IPAKTUYHUHN JOCBIJl CBIIYUTH PO T, 110 PI3HOBUIM BJIIACHOCTI BCE K TaKH ICHYIOTh. Tomy,
BBKAEMO, 10 HHWHI BapTO Kiacu(PiKyBaTH BIACHICTH HE JIMINE 33 THUMAMH i ¢opMaMu (SK 1€ MOJaHO Y
Cy4acHii knacudikallii BIaCHOCTI), a MOAUIATH HA BUAM 32 PI3HUMH KiIacH(DiKaliiHUMHI O3HAKAMH.

Knacudikarito pisHOBH/IIB BIACHOCTI 3a pi3HUMH O3HaKaMy HaBEJCHO HA PUCYHKY 4.
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Puc. 4. Knacudikanist BuaiB BIacHOCTI
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IDicepeno: po3pobIeHO aBTOpaMu

BucnoBku. TakuMm 9iHOM, Pi3HOMAaHITHICTD IiAXO/iB HAYKOBIIIB 10 BU3HAYCHHS THIIIB, BUIIB 1 hopm
BJIACHOCTI CBIUMTH NPO TMOCTIHHI 3MiHM y BiAHOCHHAX BJIACHOCTi, SKi 3yMOBIIOIOTH IOSIBY HOBHX
ICTOPUYHUX THIIB, a TaKOX BHIIB 1 (hopM BiIacHOCTi. ToMy MEpioAWYHO BHHHUKAE HEOOXiAHICTH y HOBIH
cUCTeMaTHh3allii i JOMOBHEHH] iCHyI0UNX Kiacudikariil BTacHOCTI.
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TAX DISTRIBUTION OF REGIONAL ECONOMIC COOPERATION UNDER
GLOCALIZATION AND LOCAL SELFFGOVERNANCE REFORMING CONDITIONS

Topicality. The urgency is explained by the need of use of taxation regulatory leverage for stimulation of territorial
communities cooperation, as well as the development of scientifically substantiated grounds for the economic cooperation
of regional economic systems is to be developed in order to increase their socio-economic development and on the basis of
improving of the institutional basis in favorable conditions for local self-government reform and inclusion of local systems
globalization processes. In the process of active decentralization reform, realization of efforts to build effective local self-
governance and achieve the development of territorial economic systems on the basis of European integration and the
implementation of international best practices and trends, it is necessary to regulate the use of cooperation measures. The
practice of applying of contractual forms of cooperation between administrative units in order to improve their economic
capacity, which has been spread in the EU, has not been widely disseminated and implemented in Ukraine, despite its
exceptional value as a measure to stimulate the socio-economic development of the regions and as an instrument for
implementing of strategic documents initiatives on regional policy in Ukraine and in the EU.

Aim and tasks. The purpose of the article is to determine the scientific basis for tax incentives for regional
economic cooperation as a measure of increase of socio-economic development level, to substantiate the proposals of
stimulation of the implementation of investment and innovative projects, that are aimed at improving the community's
welfare on local, regional, national and international levels due cooperation tools and better use of local resources and
the benefits of territorial units during their participation in economic exchange, that is - during the glocalization process.

Research results. It's proposed the scientific principles of tax stimulation of economic cooperation at the regional
level and the essence of regional economic cooperation process, achieved by administrative units, is determined. It's
stated that such sense should correspond and improve the existing principles and provisions of the European regional
policy, implementation means of which are to be updated in accordance with national features and trends of economic
system development. The scientific principles and measures that are to stimulate economic cooperation are developed on
the basis of actual provisions of the modern institutional environment, including the Tax and Budget Codes of Ukraine. It
has been established that the proposed regulatory tax measures have become possible for practical use, on the basis of
appropriate scientific justification, due to modern changes in the budget legislation and are promising for
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implementation, especially in the aspect of the implementation of new large-scale investment projects, and as a lever to
support the development of economic growth.

The list of local taxes and fees with the help of which it is possible to stimulate regional economic cooperation is
determined, the methodical bases of the regulation of economic cooperation are formulated, in the context of inclusion of
territorial communities in the processes of global economic exchange. The measures of stimulation of economic
cooperation and implementation of strategically important investment projects with global character are proposed. The
measures are to establish preferential rates for local taxes within the existing powers of local self-governmental bodies,
the application of privileges for reinvestment operations, the drawing up of strategic plans for promising investment-
oriented taxation at the territorial level communities and regions.

Conclusions. The results of the research are outlined in the article, in the form of regulatory measures, and are
actually necessary for central and regional authorities, since they contain a scientific justification for the effective
promotion of economic transformations in a territorial context in according to the implementation needs of the reform of
local self-governance and taking into account the influence of the processes of globalization. The prospect for further
research includes the formulation of methodological approaches to the determining of tax regulators set that are to
stimulate socio-economic development and stimulate regional cooperation, to assess the effectiveness of such regulatory
measures.

Keywords: regional economic cooperation, investment taxation, investment projects, glocalization.
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IHHOJATKOBE CTUMYJIIOBAHHSA PEI'TOHAJIBHOI'O EKOHOMIYHOI'O
CIIBPOBITHUIITBA B YMOBAX I'JTOKAJI3AIIIL TA PE@OPMYBAHHS MICIIEBOI'O
CAMOBPA1YBAHHA

AKmyanpnicmes  NOACHIOEMbCS  NOMPebOI0  3ACMOCYBAHHA  8AdICENi8  NOOAMKOB020 — CIMUMYNIOGAHHA
ChigpobIimHUYmMea mepumopianoHux 2pomao, a Maxodic po3pooKU HAYKOBO O0OIPYHMOBAHUX NOAOICEHb NPOBAOICEHHS
EKOHOMIYHO20 CNIBPOOIMHUYMEBA PEeIOHALHUX eKOHOMIUHUX CUCTEeM 3 MemOol0 Ni0GUUeHHS PIBHS IXHbO2O COYIATbHO-
EKOHOMIYHO20 PO3GUMKY MA HA OCHOBI 00CKOHANIEHHS IHCIMUMYYIOHANLHO20 OA3UCY 6 CAPUAMAUSUX 0151 YbO20 YMOBAX
pedopMysanta Micyeso2o camospaOy8ants Ma GKIIOUEHHA JOKATLHUX cucmem enobanizayiil i npoyecu. B npoyeci
aKmMuBHO20 NPOBAddiCeHHs peopmu deyenmpanizayii, Hamazanni nooyodysamu egexmuene micyege camospsoyeants
ma oocaemu po36UMKY MePUMOPIANbHUX EeKOHOMIYHUX CUCMeM HA 3acadax €spoinmezpayii ma imniemenmayii
MIDICHAPOOHUX KPAWUX NPAKMUK [ MpeHOi6 HeoOXIOHUM € pe2yisimopHe CMUMYMOBAHHA 3ACMOCYBAHHA 34X00i6
cnigpobimuuymea. [Ipakmuka 3acmocy8anHs 00208IpHUX (opm cnienpayi aOMIHICMPAMUGHUX OOUHUYL 3 MEmO
NOKpAWenHs iXuboi eKOHOMIYHOI CnpOMOdICHOCMI, KA po3nogcioddcena 6 kpainax €C, He 3HaUWIA CYMMEBO20
noOwUpenns i 6nposaddcenHtss Ha mepenax Yxpainu, He3eaicarouu Ha il GUKIIOYHY YIHHICMb K 30X00Y CIMUMYIIOBAHHS
COYIANbHO-EKOHOMIYHO20 PO3GUMKY PEe2iOHI8 Ma SIK [HCMPYMEHMY peanizayii Hiyiamue cmpameiunux OOKYMeHmig 3
pecionanvroi noaimuxu 6 Yxpaini ma ¢ €C.
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Mema ma 3aedanna. Memowo cmammi € GUSHAYEHHA HAYKOBUX 3ACA0 NOOAMKOB020 CMUMYTIOBAHHS
PECIOHANbHO20 eKOHOMIYHO20 CNIBPOOIMHUYMEA K 3aX00Y NiOBUWEHHS DI6HA COYIANbHO-eKOHOMIUHO20 PO3GUMKY,
OOTPpYHMYBAHHA  NPONO3UYINL  WOO0 CMUMYTIO8AHHA peanizayii JTOKAAbHUX, Pe2iOHANbHUX, HAYIOHANbHUX md
MIHCHAPOOHUX THBECMUYIUHUX, THHOBAYIUHUX MA THWMUX NPOEKMi8, CHAPAMOBAHUX HA NIO8UUeHHA PIieHA 000pobymy
2poMao Ha 3acadax NPo8AONCeHHsA CNIBNPayl i Kpawjoeo BUKOPUCTNAHHA TOKAIbHUX PeCypCis I nepegaz mepumopiaibHux
OOUHUYb NPU YUACTE 8 EKOHOMIUHOMY 0OMiHI, MOOMO — 210KaNi3aYii.

Pesynemamu. 3anpononosano Haykosi 3acadu nOOAmMKOB8020 CIMUMYIIOBAHHS eKOHOMIYHO20 CNiBPOOIMHUYMEA
Ha PpIGHI pecioni@ ma GUSHAYEHO CYMHICMb NPOBAONCEHH pEeCiOHANbHO20 eKOHOMIYHO20 CHiGpOOImHUYMEa
AOMIHICMPAMUGHUX OOUHUYb, WO MAE 8ION0GIOAMU | 600CKOHANIOEAMU ICHYIOUT NPUHYUNU [ NOJOICEHHS €6PONELUCLKOL
PpecioHanbHOl noaimuKy, iMnieMenmayis akoi nompebye akmyanizayii 6i0N08IOHO 00 HAYIOHANLHUX 0COOIUSOCmEl Mma
MeHOeHYIll pO3GUMKY eKOHOMIuHOI cucmemu. Po3pobiaeni naykosi 3acadu ma 3axo00u CMUMYIIO8aAHHSI eKOHOMIYHOT
cnienpayi IpyHmMylOmsCs Ha AKMYAibHUX ROJIONCEHHAX CYHACHO20 THCMUMYYIOHAIbHO20 cepedosuiyd, 6 momy Yucii
THooamxkosozo ma Brodacemnoeo kodexcie Vkpainu. Bcmanosneno, wo nponoHosawi pe2yiamopHi no0amKosi 3axo0u
CMAnU MONCIUBUMU OJi1 NPAKMUYHO20 BUKOPUCMAHHA, HA OCHOBI 8i0N0BIOHO20 HAYKOB020 OOTPYHMYBAHHSA, 3AB0AKU
CYUACHUM 3MIHAM 8 OI00MCEeMHOMY 3AKOHOOA8CMSEI Ma € NepchneKmueHumu O peanizayii, ocobauso 6 acnekmi
peanizayii HOBUX MACWIMAOHUX [HBECTMUYIIHUX NPOeKmis, ma 6 AKOCMI eajcens NIOMPUMKU PO3GUMK)Y MOUYOK
EKOHOMIYHO20 3POCMAHHS.

Busnaueno nepenix micyesux nooamxie i 300pi6, 3a OONOMO20IN AKUX MONCIUBUM € CMUMYTIOBAHHS
PECIOHAIbHO20 EeKOHOMIYHO20 CRIBPOOIMHUYMBA, CHOPMYTbOBAHT MEMOOUUHI OCHOBU NPOBAOINCEHHS Pe2YTI0BAHHSI
EKOHOMIYHO20 CHIBPOOIMHUYMEA, 8 ACNEeKMI BKIIOYUEHHS MEePUMOPIATbHUX 2POMAO 00 NPOYECi8 UUPOKOMACUMADHO20
EKOHOMIUH020 0OMIHY. 3anponoHo8ano 3axo0u CIUMYIIO8AHH eKOHOMIYHOI cnienpayi npu 6UKOHAHHI iHEeCTUYIUHUX
NpoeKmié Cmpame2ivHo BaAMNCIUB020 MA 2N0KANIZAYIUHO20 Xapakmepy, AKI Nojsgeaiomv Y 6CMAHOGIEHHI NITbeOBUX
CMAasoK 3 Micyesux NOOAmKi8 6 Mexcax HAAGHUX NOBHOBANCEHb OP2AaHi8 MiICYe8020 camo8pA0y8aHHs, 3ACMOCYB8AHHI
ninve 01 peiHgeCMUYiUHUX Onepayill, CKIAOAHHI CMPAME2IYHUX NIAHI8 3 NEePCHeKMUBHO20 [H8eCMUYIIHO-
OPIEHMOBAHO20 ONOOAMKYBAHHSA HA PIGHI MEPUMOPIATbHUX 2POMAO MA PeliOHIs.

Bucnoexu. Pe3ynbmamu 00cniodceHb, UKIadeHi 8 cmammi, y 6ueasioi 3axo0ig pe2ynio8ants € NOMpioHuMUY O
YEHMPATIbHUX A PeIOHATbHUX OP2AHi8 61a0uU, OCKIIbKU Micmams 6 co0i HAyKoge 0OIPYHMYBAHHs O eqh eKMUBHO20
CIMUMYTIOB8AHHA eKOHOMIYHUX NEPemBOPeHb 8 MepPUmopiaibHOMY PO3PI3i 8 YMOBAX NPOBAO’CEHHS pedhopmU Micyeso2o
Camo8psA0y8anHs ma 3 6PAXy8AHHAM 6NAUGY 2N0KANI3ayiHux npoyecis. Ilepcnekmugoio 01 nooanbuwux 00CIiONCEHb €
dopmyniosants  MemoOuUHHUX nioxX00i6 00 GU3HAYEHHST HeoOXIOH020 HAOOPY NOOAMKOBUX pe2ylsmopié  3i
CIMUMYTIOB8AHHSL COYIANbHO-EKOHOMIYHO20 PO3GUMKY I CIMUMYIIO8AHHS CHI8POOIMHUYMEA Pecionie, 00 OYIHKU Ji€OCmi
MAaKux pezyisimopHux 3axo0is.

Knrouosi cnosa: pezionanvhe exoHomiuHe CnigpoOImMHUYME0, IHeecmuyiline ONnoO0AmKy6aHHs, IHEeCMUYIUHI
npoexmu, 210KaAAI3aYis.

Problem statement and its connection with important scientific and practical tasks. The system of
economic cooperation of territorial economic systems, which includes regions, districts, cities, rural
communities, united communities, provides additional opportunities for rapid socio-economic development and
for solving urgent and large-scale socio-economic problems. However, this tool is being implemented in
Ukraine without additional regulatory stimulation very slowly, despite full legalization and adoption of a
common legislative framework. Experience of EU countries [1] testifies to the necessity of the state, including
tax, to stimulate the formation of the institute of economic cooperation for territorial economic systems.

The national realities of economic development and the peculiarities of the process of reforming the
system of local self-government are characterized by a set of own specific features and require new
methodological, conceptual and methodical approaches to the development and implementation of regulatory
policy, and this determines the uniqueness of the received scientific provisions in comparison with the past
achievements obtained in European countries and international level. In the context of the implementation of
the reform of local self-governance [2] and the implementation of European integration initiatives, the need
for effective use of local preferences of regions for inclusion in cross-border and international economic
cooperation is updated. Therefore, it is necessary to develop methodological approaches and tools for
ensuring the effective implementation of the European policy of regional convergence and overcoming the
disproportions of socio-economic development of territorial economic systems in the aspect of conducting
economic cooperation of functional territories in Ukraine and in the Ukrainian Black Sea region, in
particular. This is especially true of the Lower Danube region, where the process of voluntary formation of
united territorial communities has almost stopped because of conflicts of interest and inconsistency of
opinion of local residents about the appointment of community leaders and administrations. However, the
Lower Danube region is one of the most promising for the implementation of European integration initiatives
of Ukraine and participation in international economic exchange due to geographical proximity to European
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borders and water transport and trade routes. That is, the implementation of the ideas of globalization - the
use of local preferences for participation in international processes of economic exchange, for the territories
of the Ukrainian Danube is an actual task. It also determines the need to leverage tax incentives for
cooperation of territorial communities and develop scientifically sound provisions for the economic
cooperation of regional economic systems with a view to enhancing their socio-economic development and
based on improving the institutional framework in favor of reforming local self-government for this purpose.
The scientific problems of this article are related to the scientific provision of the practical implementation of
the provisions of such documents as: European Policy for Investment Development [1] and the European
Strategy 2020 [3], Concept of reforming the system of local self-government and territorial organization of
power in Ukraine [4], Laws of Ukraine "On Voluntary Association of Territorial Communities” [5] and "On
Cooperation of Territorial Communities” [2], The Strategy for Sustainable Development "Ukraine 2020" [6]
and the Draft Strategy for Sustainable Development "Ukraine-2030" [7]. Also, the scientific provisions and
proposals of this article will be related to the introduction of amendments and amendments to the Tax Code
of Ukraine [8] aimed at activating socio-economic development in territorial economic systems, on the basis
of the establishment of cooperation and participation in the processes of globalization. In addition to the
general tasks of the legislative and institutional nature, the following should be resolved: in the system of
institutional provision of the development of territorial economic entities at the local level, the status of
functional territories - complex territorial and economic systems that objectively formed on the basis of the
unity of production, logistics , social, ecological, cultural and other interests, are characterized by the
stability of economic ties and, according to the experience of developed countries, increase the efficiency a
tool for the formation of united territorial communities. Therefore, scientific substantiation of the essence of
economic cooperation of territorial communities as an effective tool for increasing the competitiveness and
the level of socio-economic development of regional and national economic systems, defining theoretical
and methodological foundations for cooperation of functionally capable territorial entities, on the basis of
which methodological approaches to assessing the efficiency of proceedings should be developed
cooperation at the regional and local levels, as well as the essence of the mechanism is formulated jacks,
tools and suggestions for incentives (including tax) joint implementation processes important economic
projects in different local communities that share common functional relationships.

Analysis of recent publications on the problem. The rich applied and scientific experience of
stimulating economic cooperation of territorial communities has been formed in the EU countries and other
developed countries where there are scientific schools, created the relevant institutions and available
scientific works of renowned regional scholars. However, the fundamental and applied research findings on
this issue have a certain link to the realities and conditions of socio-economic development in developed
countries, where local government reform has already taken place and the process of improving the forms
and methods of cooperation is ongoing, but for most of the countries of Eastern Europe such approaches
Implemented in pure form is impossible. New fundamental results and applied developments in the form of
mechanisms, tools and proposals are necessary for the scientific substantiation of regulatory regional policy
in Ukraine, since national institutional conditions for regional development are needed.

Tkachuk A. [9], Natalenko N. Approval of Best Practices for Stimulating the Regional Development
of Economic Systems of Small Municipalities [9], publications of the current state of decentralization
processes in Ukraine, as well as outlined key perspectives for the application of the best foreign practices,
including European ones. Formations, on the basis of increasing socio-economic impact, is given in works
by Sipilova V., Alekseeva L., Ostrovskaya I. [10], in which applied aspects of the problem of stimulation
of regional development on basis of taking into account the experience of the Latvian economy and some
EU countries. The analysis of the influence of inter-municipal cooperation processes on the efficiency of
economic and structural development of territorial economic systems in Western Europe is given in the
works of Kachmarek T. [11]. Kachmarek T. in his studies emphasizes the growing role of public
administration (public administration in the broad sense) in the process of organization and formation of
socio-economic life, draws attention to the steady global trend of growth of the tasks of management and,
as a consequence, an increase in the number of administrative apparatus on all managerial levels. An
important set of priorities and indicators is taken into account in scientific and applied aspects. sustainable,
inclusive development for the regional level developed by the European Commission analysts [12] and
which should also be used to identify and evaluate the development of territorial communities as key
actors in the modern economic system of European countries. The theoretical and applied aspects of
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managing the development of territorial communities on the basis of sustainable development in the
countries and regions of Eastern Europe are presented in the works of Loginova Yu. [13]. The experience
of applying a project approach in the management of the development of the territorial communities of
Romania is considered in the works of Carmenado I. [14]. General theoretical and some applied aspects of
comparing the advantages and disadvantages of locally-oriented and locally-independent approaches to
managing the development of territorial communities as well as integrated social and economic systems
are given in the publications of Barcy F. [15].

Tax instruments for stimulating socioeconomic systems at various levels are dealt with in the works of
such scholars as Dillon A. [16], Woods M., Zissimon B., C. Romer and D. Romer [17], Buffett U., Bailey J.,
Laffer A., Development of the Regions Perez S., Warren J., Harbberger A. Aspects of the scientific study of
the regional measurement of tax incentives for investment activities, the development of socio-economic
systems, support for the implementation of investment projects, and the conduct of interregional economic
competition are discussed in Wilson D.D. [18] Perez S. However, the aspect of stimulating tax measures of
investment activity in the regions in the context of new opportunities provided by the results of the process
of decentralization, and especially - on the example of the regions of the Danube Region, remains relevant
and insufficiently researched.

In the works of such European researchers as R. Halst, R. Monforta and A. Monforth, the principles,
conceptual foundations and basic tools for the implementation of regional and inter-municipal cooperation
are defined. The experience of regulating the processes of creating territorial-economic, in particular,
industrial complexes in Poland, the Czech Republic, Slovenia, in comparison with the first six EU countries,
is based on the principles of economic cooperation in the works of G. Bonsdof, D.Kotsiuby, I.Rakar, B.Tikar
and other scholars . Also, key aspects of the economic cooperation of regions are described in the documents
of the European Commission, in particular, the provisions of the policy of convergence of levels of economic
development of the regions of the EU for the period 2014-2020 and 2021-2027.

However, the results of these studies are still at an initial stage and the question of the formation of an
integrated system of state regulation and, especially, the tax regulation by economic cooperation of
functional territories at the local, regional, national, international levels in aspact of the ensuring of welfare
and achieving the best indicators of socio-economic development of regions and national economy.

Allocation of previously unsolved parts of the general problem. Regional economic cooperation,
principles, mechanisms of application of levers of tax stimulation of cooperation of territorial communities is
relevant, but not fully fully studied issues and peculiarities of its disclosure in the theoretical plan, fullness of
methodological approaches, proposals, measures in the applied aspect are determined by the characteristic
features of those territorial-economic systems, in within the limits of which the consideration of tools of
economic cooperation is underway. The need to provide proposals and mechanisms for regulating socio-
economic development of communities, the process of establishing an institute for regional economic
cooperation, providing methodological support for the assessment of the effectiveness and planning (strategy)
of development and cooperation at the level of regions and territorial communities, in mechanisms and
measures to stimulate the attraction of capital in the development of territories and intensifying their socio-
economic development on the basis of cooperation, in mechanisms of stimulating the participation of regions in
Cross-border and international co-operation (in particular on the basis of the Danube Strategy and EU Cohesion
Policy) arose due to the need to support economic growth in the community, as well as due to lack of scientific
substantiation and methodological provision for the application of such an approach in Ukraine.

Specific task in the sphere of stimulation of socio-economic development on the basis of cooperation
is the definition of measures of tax support for the implementation of strategic investment projects at the
level of territorial communities. Also relevant for the scientific provision of economic cooperation of the
regions is the definition of the concept of functional territory - a category that defines the spatial and
economic dimension of the development of economic systems of the local level.

Formulation of research objectives (problem statement). The research objective is to develop the
scientific basis for tax incentives for regional economic cooperation as a measure to increase the level of
socio-economic development and to promote the social and economic development of regional economic
systems in the aspect of the active inclusion of territorial communities in the processes of international
economic exchange, ie, globalization.

An outline of the main results and their justification. The development of partnerships and
cooperation of territorial communities is perhaps the only way to effectively enhance prosperity in a context
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where local decentralization initiatives and global challenges are combined, that is, the process of
globalization is taking place. Opportunities for entry into the world markets and participation in international
economic exchanges for small local community communities are expanding considerably when applying
approaches to stimulating partnerships in terms of globalization. In the process of active reform of
decentralization, efforts to build effective local government and achieve the development of territorial
economic systems on the basis of European integration and the implementation of international best practices
and trends, it is necessary to regulate the promotion of cooperation measures, in particular:

- conducting an economic experiment on preferential taxation of new investment projects implemented
in the format of cooperation;

- application of effective tools for cooperation of territorial communities that will allow to fully realize
the potential of endogenous factors and conditions of economic ties and specialization, existing points of
economic growth on voluntary contractual basis, which can make an alternative to the instrument of creation of
joint territorial communities or supplement it without the need for complex administrative-territorial changes.

The practice of applying contractual forms of cooperation of administrative units with the aim of
improving their economic capacity, which has been distributed in the EU countries, has not been widely
disseminated and implemented in the territory of Ukraine, despite its exceptional value as a measure to
stimulate socio-economic development of the regions. The Law "On Cooperation of Territorial
Communities™ adopted in Ukraine [2] defines the general framework for the application of the cooperation
instrument, but does not stimulate the community to cooperate, as it needs additional support in the form of
related legislative norms, state and regional policy provisions that should set incentives for implementation
of local, regional, national and international investment, innovation and other projects aimed at increasing
the community's welfare on the basis of the spi labor and better use of local resources and benefits units.
While in all the EU countries an instrument of interregional or inter-municipal cooperation has allowed to
form the whole network sectoral economic complexes that really embody and embody the implementation of
the principles and goals of sustainable development, in Ukraine, as of February 2019, only 1262
communities became users of the intermunicipal tool cooperation, having concluded only 325 cooperation
agreements (Table 1) and prompted the process of such cooperation due to administrative measures and facts
of attraction of the international technical services are due even.

Table 1
Activity of participation in regional economic cooperation of regions of Ukraine
Number_ 9f Class of the Number_ (.)f Class of the
Total communities . Total communities :
) . region by . . region by
. number of |using the inter- . number of|using the inter-
Region . - the level of Region : L the level of
cooperation | municipal L cooperatio| municipal L
: . activity of : : activity of
projects cooperation cooperation n projects| cooperation cooperation
tool P tool P
Poltava 97 505 The most | Ternopil 5 13
Vinnitsa 64 192 active  |Chernivtsi 4 10
Sumy 36 81 Transcarpathian 3 8
Cherkassy 23 116 Highly Lviv 3 L owactive
Kharkiv 22 94 active  |Kherson 3 7
Zhytomyr 16 43 Khmelnitsky 3 12
Volyn region 11 31 Donetsk 2
Ivano-Frankivsk 11 78 Medium- (5 gess 2
= active
Chernihiv 11 45 Lugansk 0 No activity
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Continuation of Table 1

Rivne 10 30 Nikolaev 0 0
Kirovogradskaya 10 20 m. Kyiv
Dnipropetrovsk 9 24

0 0
Zaporozhye 8 16
Kievskaya 7 9

* - calculated according to data of [19]
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Fig. 1. Activity of the territorial communities of Ukraine on the implementation of cooperation and
voluntary association, as of 01.02.2019 p.*
*- calculated according to data of [19]

The pace of economic growth and the state of socio-economic development of the regions depend
heavily on the availability of economic growth and well-adjusted regulatory policies and the promotion of
business activity. The realities of decentralization, administrative and territorial reform and the system of
local self-government show the need to stimulate economic cooperation at all levels of the administrative-
territorial hierarchy for the effective use of local potential, obtaining economic benefits from business
development, which will promote social uplift and welfare growth, and will allow to increase the economic
base for filling the revenue part of the budgets of all levels. The most active and successful process of
forming united communities takes place in those territorial units where there is an economic basis for further
development, that is, existing industrial complexes, production facilities or centers of business activity that
allow communities to achieve economic and fiscal capacity. Economic cooperation of territorial economic
systems in this regard can serve as an effective tool for revitalizing the socio-economic development of the
regions, as it allows for the formation of stable cooperative ties as the basis for the sustainable development
of strategically important activities in certain territories (communities, cities, villages, regions), which will
contribute to the creation and development of economic growth. Economic cooperation of territorial systems
can act as a catalyst for economic growth in already formed territorial communities, and it is an alternative to
community consolidation, when it is impossible to reach a decision on the formation of a joint administrative
body, but to achieve the desired effect of scale from consolidating the economic potential of communities is
necessary to ensure their ability in the aspect of performing administrative, social (in particular medical,
educational) functions, resolving issues with renewed roads and communications, and the conduct of
economic activity in a cooperative form.
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Economic cooperation should be carried out at different administrative and territorial levels, but the
regional level will be the key to solving large-scale issues that are not available at the local level and taking into
account the local specifics, advantages and opportunities of individual territorial units, which is difficult to do at
the national level. The institutional basis for the implementation of multilevel cooperation is defined by the
Laws of Ukraine "On Voluntary Association of Territorial Communities”, "On Cooperation of Territorial
Communities”, the CMU Resolution "On Approval of the Procedure for the Preparation, Conclusion and
Implementation of an Agreement on Regional Development and the Model Agreement”, and also a number
international treaties and provisions of EU policy "European Cohesion Policy 2021-2027". It is supposed that
cooperation of the regions with the central authorities on the issues of solving common problems in the area of
improving the economic development of the regions is carried out through regional development agreements;
cooperation at the local level between cities, communities and villages is carried out with the help of five forms
of contracts defined by the Law "On Cooperation of Territorial Communities"; Cross-border and international
economic cooperation should be carried out through certain forms of international agreements and treaties. At
the same time, the issue of regulating and stimulating the processes of cooperation of territorial economic
systems on the principles of mutual benefit is not regulated institutionally and is not substantiated properly in
the scientific aspect. Therefore, the proposed methods of economic cooperation are not sufficiently effective,
and agreements on regional development are not really effective at all. There are also no grounds for
identifying functional areas - a key economic category that defines a set of territorial and economic
subcomplexes that can function collectively as a single system suitable for fulfilling common tasks of socio-
economic development in the sectoral dimension. In developed countries, and especially the European Union,
approaches to the regulated and effective implementation of economic cooperation between regions and
communities based on the allocation of functional areas in the form of informal subregional, local, regional,
and transboundary entities are rather widespread and developed, take into account local specificities and
promote socio-economic development of national economies.

Educational activities to disseminate knowledge about the use of the instrument of cooperation in the
territorial communities are actively conducted by experts of the decentralization project in Ukraine [20], but
information and communication support in this sense is not enough for the successful implementation of this
project in the national economy. The experience of the EU countries shows the need to stimulate and support
economic cooperation processes of territorial communities in Ukraine. State aid, competitive financing and tax
incentives for the implementation of investment projects were provided in Poland, the Czech Republic,
Slovenia, Romania [21] and others. In the latter part of the EU, tax incentives for regional economic
cooperation have been used mainly in the form of targeted benefits, for example in Romania, a reduced land tax
rate has been proposed in the formation of large-scale agri-businesses engaged in environmentally-friendly
agricultural production. In Poland and the Czech Republic, a reduced income tax for new projects for the
creation of network industries with the highest added value created in the country [21]. Even in Germany, local
taxation is used as a tool to support the implementation of priority investment projects [22, 23].

Stimulation of economic cooperation processes in Ukraine can be carried out with the help of tax
measures, the application of which becomes more realistic and relevant in the conditions of decentralization,
which leads to progressive changes in a number of legislative acts, in particular, in the tax legislation, in
terms of local taxes.

The existing list of local taxes and fees (in accordance with Article 10 of the Tax Code of Ukraine [8]
and the Budget Code of Ukraine [24]) includes:

- property tax;

- single tax on entrepreneurship activity (single tax);

- parking fees for vehicles;

- tourists tax.

Also, legislation stipulates that local councils are required to establish a single tax and property tax (in
terms of transport tax and land fees, except land tax on forest land) [8]. Local councils within the scope of
the powers determined by the Tax Code resolve issues related to the establishment of property tax (with
respect to the tax on immovable property other than land) and the imposition of fees for parking vehicles,
tourist fees and land tax for forest land. Local councils set the single tax rate for entrepreneurs-individuals of
the 1st and 2nd groups and with the help of such powers can significantly stimulate the activity on
cooperation, taking into account the following main features of the tax:
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- the single tax for entrepreneurs of the 1st and 2nd groups has a significant social significance - the
majority of individuals engaged in active economic activity on the territory of cities and communities,
registered and are subject to a single tax;

- the single tax on individual entrepreneurs is characterized by high elasticity - for all small
entrepreneurs the tax size is very important and they are ready to change the type of economic activity, if it
will bring an economic effect in the form of a reduction in the amount of tax;

- reduction of the tax rate to support the implementation of strategically important investment projects
cannot create significant risks for the revenue part of local budgets (Table 2).

Table 2
Structure of revenues from own budgets 665 OTGs in Ukraine *

Indicators of tax revenue from the January -July 2017 January -July 2018

budget UAH min % UAH min %
Total: 10453,6 100 16962,2 100
Income tax 4100,8 39,2 9388,3 55,3
Excise tax 1259,7 12,1 1281 7,5
Fee for land 2279,5 21,8 2523,6 14,9
Single tax 2231,2 21,3 2803,9 16,5
Real estate tax 2278 2,2 3495 2,1

*- calculated according to data of [25]

The impact on the business environment in order to intensify activity on the implementation of
investment projects within the framework of cooperation with the help of tax leverage - a single tax on
entrepreneurs-individuals - is a very real and legitimated measure that is not applied by local communities.
For example, for the border regions of Ukraine it would be possible to support the formation of
entrepreneurial networks with efficient logistics and value-added chains, which would allow local
entrepreneurs to participate in cross-border cooperation on the basis of economically profitable for
themselves and for the national economy.

It is also possible to regulate cooperation in territorial communities with the help of other taxes,
namely: personal income tax and corporate income tax. But such taxes are characterized by higher risks and
there is a need to introduce legislative changes to put in place such regulators.

Regarding the personal income tax, there are some contradictions in the existing legislation on the tax
provision of financial development of territorial communities that concern the delegation of powers to
administer and collect taxes with the actual payment of tax payments to certain budgets. The tax on personal
income, which by the legislative classification is national, actually serves as the main source of financial
support for the economic development of territorial communities, cities and districts, since 60% of the total
amount of this tax is levied to the local budgets of the listed administrative-territorial entities. This tax is one
of the main for local geo-economic systems and provides the financial supply of local development by 80-
90%. However, for local communities at the local level, tools are available only for indirect management of
their own revenue-based budget base for personal income tax, namely: it is possible to encourage employers
with administrative, informational, consulting, educational and advisory methods on accrual and payment of
relatively high wages , which will ensure accrual of higher personal income tax. At the same time, the use of
stimulators for socio-economic development of territorial communities with the help of most direct taxes, as
is the case in most developed countries, is not possible without the introduction of special changes to the
current tax legislation. A possible way to apply tax incentives to economic activity, to encourage investment
projects to be implemented and to cooperate with them is to use the terms of Art.11 of the Tax Code of
Ukraine [8] on special tax regimes. Special tax regimes are established and applied in the cases and in the
procedure, determined exclusively by the Tax Code of Ukraine, and provide for the establishment of a
special system of measures that determines the special tax treatment of certain categories of economic
entities [8]. A special tax regime may provide for a special procedure for the determination of elements of
tax and collection, exemption from the payment of individual taxes and fees.
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Provisions of Art.11 of the Tax Code of Ukraine is appropriate in the form of an economic experiment
to support the attraction of investments in depressed and border regions, which should ensure the level of
socio-economic development and promote the implementation of local preferences of territories in their
participation in a globalized economic exchange.

Conclusions and perspectives of further research. The key instrument for conducting regulatory
support for the implementation of regional economic cooperation in the territorial communities of Ukraine is
local taxes and fees, especially those for which rates are set by local self-government bodies. For the single
tax, the institutional framework for the promotion of economic inter-municipal and regional cooperation is
already legally defined, but in practice such an instrument is not yet used because of the lack of interest and
risks for the state fiscal service due to underperformance of the revenue side of the budget. However, the
application of such special preferential terms to the taxation of a single tax of only new investment projects
almost alleviates such risks and will promote the increase of entrepreneurial activity in problem areas, where
processes of formation of capable united territorial communities pass with significant difficulties. Special
taxation conditions for such territories as, for example, the Lower Danube region, should facilitate the
formation of efficient business networks that specialize in the implementation of priority economic activities
for the given territory, effectively use local resources and potential and are capable of competitive
participation in economic exchange at the cross-border, international level.

It is assumed that on the basis of the basic proposals, the directions and aspects of their adaptation and
implementation at the basic level will be formulated in order to stimulate economic inter-municipal
cooperation in specific territorial economic systems, for example, in the Lower Danube sub-region, and this
will be the subject of applied implementation and implementation of investment projects on the basis of
partnership and economic cooperation.
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Topicality. In the article the author considers problems of effective development of national sea transport from a
position of globalization of economic relations and participation of the country in international division of labour. It is
necessary to pay attention to the character of formation of macroeconomic and entrepreneurial results of fleet and
commercial ports development.

Aim and tasks. The principles of achievement of functional and economic stability of sea transport enterprises
are Considered taking into account international conventions of freight independence of priority cargo flows. And also
highlight one of the most important tasks for the development of the national transport system-the achievement of
freight independence of foreign trade operations and the solution of commercial problems-maximizing the currency
profit. The author identifies the main reason for the situation, which leads to an increase in economic losses and
security problems-a violation of the principle of complexity development of the national economy.

Research results. Simultaneously with the elaboration of the shipping policy it is necessary to define basic
ports and choose a strategy of restructuring and institutionalization of various functional activities in the property
system. The Integrated development of maritime transport means the conformity of its parameters with the main
macroeconomic indicators, the extent of participation in international exchange and in-system compliance of
capacities and cash flows. Maximizing synergy potential in the form of multimodal transport corridors and
logistic distribution systems should fully ensure the economic security of Ukraine.

Conclusions. The importance of maritime transport for normal economic, social and political stability and
security of the State determines the urgency of developing an active strategy of the country as a maritime power. The
state maritime transport policy should be aimed at solving two global problems: transport security of economic system
and freight independence of foreign economic activity.

Having analyzed the current state of navigation in Ukraine, we can conclude that the positions of national
shipping companies, both public and private, are weakening every year — the volume of transportations carried out by
the fleet under the Ukrainian flag is decreasing. At the same time, in Ukraine there is a problem of absence of a fleet
and accordingly workplaces for marine experts. As a result, there is an outflow of qualified personnel from Ukraine to
foreign shipping companies, and labor migration is one of the many aspects of the deep and all-encompassing systemic
crisis in our country.
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POJIb MOPCHKOI'O TPAHCIHIOPTY B CUCTEMI EKOHOMIYHOI BE3NIEKH YKPATHA

Axkmyanvnicms. Poszensnymo npobiemu eghexmuenozo po3gumky GIMUUHAHO20 MOPCbKO20 MPAHCHOPMY 3
noensady 2nobanizayii eKOHOMIYHUX GIOHOCUH MA Y4acmi Kpainu 8 MIdCHApoOHoMY Ougizioni npayi. Aemop 3eepmac
yeazy Ha npupody Qopmyeants MakpOEKOHOMIYHUX | NIONPUEMHUYLKUX Pe3YIbMAmie po36umKy Gromy i KoMepyiiuHux
e
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nopmis. Po3zensinymo npunyunu O00CseHeHHS QYHKYIOHAAbHOI ma eKOHOMIYHOL CMItiKocmi NIONPpUEMCE MOPCbKO20
MPAHCNOpMY 3  YPAXYBAHHAM MIJICHAPOOHUX KOHGEHYIll NpPO  HEe3ANeHCHICMb GaAHMAdiCy 6i0 NpIopUmemHux
B8AHMAINCONOMOKIB.

Mema ma 3aed0anna. Posenanymo npuHyunu O0ocieHeHHA (QYHKYIOHANbHOI Ma eKOHOMIYHOI cmilKocmi
RIONPUEMCIMG MOPCbKO20 MPAHCHOPMY 3 YPAXYBAHHAM MINCHAPOOHUX KOHBEHYIU NPO HEe3aNedCHICMb 8AHMAdICy 6i0
npIiopUmMemHuUx 6aHMaMCoNOMoKi6. A makoic sUOiIUMU 0OHe 3 HAUBANCTUBIUUX 3A60AHb OISl PO3GUMKY HAYIOHANLHOT
MPAHCHOPMHOI CUCTNEMU-O0CACHEHHA BAHMAICHUX HE3ANEHCHOCI 306HIUHLOMOP2OBENbHUX onepayill | eupiuienHs
KOMEPYIUHUX NpobieM-MaKcumizayis. 6anomnozo npubymky. Aemop 6u3nayae 20J106HY HPUYUHY Ccumyayii, axa
npu3Bo0Ums 00 30iNbUileHH eKOHOMIYHUX empam i npobiem be3nexu - NOPYULEHH NPUHYUNY PO3GUINKY CKIAOHOCH
GIMYUBHAHOI eKOHOMIKU.

Pesynomamu. Oonouacno 3 po3pob6koro CyOHONNAGHOI NOAIMUKU HEOOXIOHO BUSHAYUMU OCHOSHI HOpMU i
subpamu cmpamezito pecmpykmypuszayii ma iHcmumyyionauizayii pisHUX (QYHKYIOHATbHUX 3aX00i8 Y Cucmemi
Hepyxomocmi. KomnnekcHuii po36umox MOPCbKO20 MPAHCHOPMY 03HAYAE BIONOGIOHICMb 1020 napamempis 3
OCHOBHUMU MAKPOEKOHOMIUHUMYU NOKA3HUKAMU, MIPOI Y4acmi 6 MidDCHAPOOHUX OOMIHHUX i 8i0nosionocmi 3a
CUCTNEMOIO  BUPOOHUYUX NOMYdcHOoCcmel | 2poulosux nomokie. Makcumizayis nomeHnyiany cunepeii y 6uenaoli
MYNoMUMOOANbHUX  MPAHCHOPMHUX  KOPUOOPIE | JNOICMUYHUX CUCMEM PO3NOOJiLy MAe O06HICMIO 3abe3neyumu
eKOHOMIUHY be3nexy Vkpainu.

Bucnoexu. O6'ekmusHna 8axciugicme MopcbKo2o mMpancnopmy O HOPMANbHOI eKOHOMIUHOI, coyianbHoi i
noaimuunoi cmabinoHocmi i 6e3nexu 0epicasu SUHAUAE AKMYAIbHICMb PO3GUMKY AKMUBHOI cmpamezii KpaiHu sK
MOpcvKoi enaou. Jlepicasna MOpcbka MpAHCHOPMHA NOMIMUKA MAE OYmMu CnpAMO8aHa HA PO36'A3aHHA 080X
2nobanbHux npobrem: mpaHcnopmuoi 6e3nexu eKOHOMIYHOI CcucmeMu ma He3ANedHCHICMb GaAHmMadicy GIi0
308HIUHBOCOCNOOAPCHKOI OISLILHOCI.

Ilpoananizyeéaswiu nomounuii cman cyOHONIA6CMEA 6 YKpaini, MOJCHA 3poOUMU 6UCHOBOK, WO 3 KOICHUM
POKOM nOCAAbAAMbCA NO3UYll HAYIOHATLHUX CYOHONIABHUX KOMNAHIL, K O0epI’CABHUX, MAK | Npusamuux, — oocsazu
nepegesenb, w0 30iUCHIOIOMbCA DROMOM Ni0 YKpaincokum npanopom. Y mou e yac 6 YKpaini icHye npobrema
giocymnocmi ¢promy i 8i0nogioHo podouyux micyb O MOPCLKUX eKchepmie. B  pesynemami, icHye 8i0miK
Keanighikosanux xaopie 3 Ykpainu Ha iHO3eMHI naponiascmeda, a mpyooea mizpayis € oOHUM 3 6a2amvox Acnekmis
2nUOOKOT | 8CEOCANCHOT CUCMEMHOT KPU3U 8 HAWLILL KPATHI.

Knrwuosi cnosa: inmezpayiiini npoyecu, mpaHcnopmui KOpUOopu, 6AHMANCHI NOMOKU, BAHMANCHI PUHKU,
naponaécmeo, KOHKYPeHmoCnpoOMONCHICHIb.

Problem statement and its connection with important scientific and practical tasks. The
Processes of globalization of economic relations predetermine both general and specific tasks and goals of
the national economy in effective positioning in the international division of Labor [7, 8]. In this aspect the
maritime merchant fleet, being the economic subsystem of the state must perform a number of principal
functions. The traditional task of the merchant fleet development was to ensure commercial efficiency of
operation. Globally, attention is drawn to two trends: the growth of the merchant fleet's grandfather on the
basis of innovative solutions and organizational and economic support of the competitiveness of national
shipowners. Strengthening of international specialization is connected with economic safety of national
producers in integration processes. A Special place in this process is played by the merchant fleet [2].

The organizational and economic mechanism of complex development of sea transport [6] should
provide and stimulate the optimality of positioning of the merchant fleet and ports of Ukraine in the world
market space taking into account the factors of globalization [1, 8] and the integration of economic relations.
Thus the entrepreneurial problems of competitive stability on quality of transportation process, economy and
adequacy on technical and economic level should be solved. Two approaches to the formation of a regional
maritime transport complex Should be distinguished. One is focused on achieving a deep and sustainable
specialization in the face of limited labour resources. The opposite strategy is considered necessity of
complex development of enterprises of various kinds of activity. In this condition for a long time was the
maritime transport infrastructure of Ukraine. In certain proportions were presented shipping, port and ship
repair business. This approach has been disrupted as a result of the reform errors. The potential of the
merchant fleet has been lost. Insufficiently grounded structural and organizational transformations in ship
repair and machine-building farms were carried out.

Ukraine should become a powerful transit between the EU and Asia. However, despite the fact that
now transport is 6.7 % of GDP and 6% of the total number of employed population (according to the results
of 2016), this goal is still far from realization.

And new transport requirements are added to this — now the industry is an integral part of the country's
defense capability.
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To understand how the industry will evolve in the coming decade, the Ministry of infrastructure has
prepared a draft National transport strategy — 2030.

The Normative Act establishes a number of complex tasks: implementation of EU directives within
the framework of the association Agreement, Introduction of principles of corporate governance and
transparency of decision-making, development of competition and liberalization of markets, ensuring Proper
financing of transport infrastructure modernization, minimization of environmental impact, introduction of
new traffic safety standards, increase of transport service level.

Comparison of macroeconomic indicators of development of Ukraine allows to draw certain
conclusions. The shipment of goods is unbalanced with the change of the main factors that determine the
development of the transport system. If we compare the amount of foreign trade and GDP, we can conclude
that the export industries are reviving. However, this process was not accompanied by the integrated
development of maritime transport. The country's Economy has therefore lost the potential flow of freight
revenue. It is enough to mention that transportation of tons of cargoes of world economy provides transport
income up to 60 dollars.

However, the most important problem in addition to lost freight revenue is economic security of the
country in the implementation of integration strategies. Absence of an integrated approach to transport
provision of alternative routes of energy resources delivery and sustainable positioning of grain of
Ukrainian producers in the regions of constant demand leads to increased risks effective implementation of
national interests.

Analysis of recent publications on the problem. Problems and analysis of the development of sea
transport in Ukraine, as well as the role of sea transport in the global economy and its formation are widely
highlighted in the works of V.V. Vinnikov, Yu.V. Makogon, M. Kotlubai, N. Lukianovich, N.L., Nikolaeva
L.L.

The studies of theoretical and practical aspects of the functioning and effective development of
national maritime transport from the standpoint of the globalization of economic relations are devoted to the
work of domestic and foreign scientists, such as V.G. Bakaev, B.V. Burkinskyi, A.M. Kotlubai, G.S.
Makhurenko, N.T. Primachev, Yu.M. Cvetov.

However, despite the significant contribution of the authors of these studies to the study and analysis
of the problems of the development of maritime transport in Ukraine, the reviewed works did not highlight
the ways and prospects for the development of the maritime industry in general regarding the current
situation in Ukraine. The presented works of the authors served as the fundamental basis for the analysis and
justification of the strategic priorities for the development of the maritime industry in Ukraine.

Allocation of previously unsolved parts of the general problem. However, the increment of the
transit business only on the basis of commercial ports without recreating the transport fleet does not provide
solutions to complex problems of Ukraine's becoming a maritime power and equal participation in
integration processes International economy.

The Problem of complex development of the majority of sea trade ports is insufficient concentration of
cargo flows, and consequently, low specialization, that also hinders efficiency of participation of such ports
in the transit business. Only with sufficient concentration can be profitable specialized cargo terminals,
which are based on high-performance hoisting-transport machines.

It can be concluded that neither economic growth, nor the geo-strategic position and level of
transit of Ukraine have led to a significant increase in the volumes transportation of goods by the
transport system of the country.

Also at present the role of regional complexes in formation of cargo flows and maintenance of global
economic relations is increased, as evidenced by the increase of the share of river transport operating in the
zone of Black and Mediterranean seas.

The author defines the main reason of the current situation, which leads to increase of economic losses
and security problems, is violation of the principle of complexity development of national economy. There
are two circumstances: mistakes in choosing macroeconomic priorities, lack of incentives and economic and
legal support of entrepreneurial initiative in the shipping sector with total deficit of investment resources.

The total export of transport services accounted for 80 per cent of transit cargo. Transport and road
complex is a systemic element that determines the degree of development of economic potential and
industrial structure of any country. In the past, transport has contributed to the production sector by serving,
and now transport is becoming a prerequisite for its growth and development. Therefore, the transport and
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road system should develop at a faster pace, but in a functional-structural balance with the basic branches of
the national economy.

The issue of concentration of capital assets and carrying capacity of shipping companies remains an
Unresolved problem in the practical, methodological and theoretical aspects. The criterion is described
clearly — efficiency of costs and cost of the enterprise. But in terms of its achievement the main thing is the
optimality of management in the system of complex relations on the freight market. Comparison of the
results of the vessels ' operation with the cost of chartering foreign tonnage and estimating the losses of
effective workplaces gives the basis for forming programs providing realization of the conception of national
merchant fleet formation.

The processes of globalization [3, 8] of the global freight market and the need to use the transit
potential of Ukraine are reflected to a certain extent in plans for the development of basic container ports.
Given the risk and limited investment resources, two situations Have been developed: the minimum and
maximum incremental throughput of the terminals. The Problem and the task of integrated development of
maritime transport units of the country is the age limit of ships-it reaches 25 years. Whereas in normal
development, it should be maintained within 10 — 14 years.

Formulation of research objectives (problem statement). At any level of integration into the
European space, Ukraine should take into account the capacity of alternative markets for traditional
production. This is primarily the Asia-Pacific region, which is characterized by a high rate of development
and has no such restrictions as the European market for competitive products. This circumstance strengthens
the value of own merchant fleet in the structure of export of transport services. The organizational and
economic mechanism aimed at the establishment and functioning of the national network of international
transport corridors should provide tools for the management of integrated development of maritime transport
capacity. The gradual departure of the state from direct management of economic activity predetermines the
creation of alternative forms of ownership. At the first stage of reorganization of sea transport joint-stock
companies with the state share of ownership were established. However, the lack of a mechanism to manage
macroeconomic interests led to the loss of property, as happened with the Black Sea shipping company.
Ignoring the role of maritime transport in the country's economic security system was manifested in
weakening of the state approach to the choice of the industry management mechanism. Departure from the
principle of responsibility and professionalism in appointing the presidents of the Black Sea Shipping
Company and the heads of the department of maritime and river transport led to the collapse of the
enterprise. The collapse of the largest and most efficient shipping company was observed [9].

Thus, in the conditions of the planned economy labor in domestic shipping becomes a market
category. Further aggravation of the process in Ukraine led to a significant imbalance between the capacity
of the national fleet and the number of seafarers, citizens of Ukraine.

As a result, the ukrainian sector of seafarers in the international labor market was formed. The
negative sides of this process include significant socio-economic losses due to the lack of legal protection of
specialists who used the services of crewing companies working with sub-standard shipowners. At the same
time, an attempt was made to account for the flows of Ukrainian citizens working under contracts in various
sectors of the global labour market, which in a complex organization could form normal sources of
investment resources corresponding world practice.

It is important to keep the priorities in the relations of organizational and legal forms of enterprises in
the regional economic structure. The proactive approach to the formation of any form of ownership of
transport enterprises providing sufficient density of transport services in the region is to be welcomed. It is
necessary at the same time to be extremely cautious about the change in the form of ownership of effectively
working enterprises [4, 6].

The country's economic security is closely linked to the integrated development of the national
transport system and the approximation of the share of the merchant marine fleet to 40 per cent coverage of
export and import freight flows. Two issues should be considered. One is focused on achieving the freight
independence of foreign trade operations. The second is the solution of purely commercial tasks —
maximization of currency profit. In the first block, the priority should be to provide for the unimpeded
maintenance of national foreign trade flows by the minimum cost criteria. These problems are not solved
even in logistic commodity-conducting systems in which the national transport complex does not take part.
Due to the violation of the complexity principle, the dependence on external factors and conditions has
increased. [1, 7].
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Outline of the main results and their justification. Priority should be given to the development of a
set of political, economic, organizational and legal measures that determine Ukraine's position in world
shipping and ensure the independence of national foreign trade in the freight market. Simultaneously with
the elaboration of the shipping policy it is necessary to determine the basic ports and choose the strategy of
restructuring and institutionalization in the property system of diverse functional activities.

With limited investment resources, the problem of unsystematic development of cargo terminals is
formed. Consequently, the principle of specialization of commercial ports is violated.

However, in the ports of Ukraine there are already capacities, providing not only the forecasted
volume of grain export-10 min tons, but also the volume of transit [6, 8].

Regional specialization of the seaside zone, which is based on the full use of water space, determines
the expediency of development of industrial and financial groups. The presence of a powerful shipbuilding
potential in the south of Ukraine was not used in the most critical periods of state construction. Due to the
loss of solvency of shipping companies and rigid competition in the structure of the world shipbuilding
complex Ukrainian shipyards were privatized on the principles of ensuring the loading of hull building shops
by external investors. Such investors became foreign shipbuilding firms, which subsequently acquired the
State share of shares. However, the capacity has not been loaded and fully balanced in the future. One of the
problems of the shipbuilding industry is the imperfection of the organization of the market of financial and
credit services in the country. Ukrainian shipbuilding plants are not available cheap loans, so most of them
are focused on the use of their own funds and in every way avoid external (commercial) lending of
innovative projects. However, its own financial resources are not enough for the organization of Innovation
development department and introduction of innovative technologies. It would be advisable to orient the
capacity of the domestic shipbuilding industry for the construction of non-large-tonnage vessels of ro-ro
type. Such changes require considerable support from the state through a flexible tax policy and assessment
of the state of the cargo base, which forms the demand for certain types of tonnage.

This can be traced by the results of the activity of river ports that came out of the state form of
ownership. Many of them did not find a normal place in the transport and economic relations of the region
and the country as a whole. At the same time, the emergence of private transshipment terminals is associated
with the creation of new jobs confirms the effectiveness of the formation of cash flows, taking into account
both entrepreneurial and system-wide tasks. However, in this regard, the state system in the initial period of
the life cycle of the iconic enterprises should implement approaches to stimulate activities related to the
economic security of the country.

The processes of deepening the international division of labour are the basis of the world integration
processes covering different markets, among which the special place belongs to the navigable one [4]. They
are accompanied by the internationalization of capital, the diffusion of scientific and technical solutions in
the system of openness of national economies. Under these conditions, the development of national maritime
transport subsystems Is of fundamental importance from the standpoint of the stability of meso-economic
structures. The integrated development of maritime transport means the conformity of its parameters with the
main macroeconomic indicators, the extent of participation in international exchange and in-system
compliance of capacities and cash flows. The world community maximizes synergistic potential in the form
of multimodal transport corridors and logistic commodity-conducting systems [3, 6].

The principal attention should be given to the issues of improvement of interregional and international
transport and economic relations [6, 7] of Ukraine, problems of development of Ukrainian zones of
international transport corridors, increase competitiveness of national maritime transport enterprises. These
directions can be attributed to the basic conditions of Ukraine's entry into the world transport system on the
principles of international integration. Participation in development of international transport corridors will
allow to expand export of transport services by using transport infrastructure for transit transportations of
passengers and cargoes that stimulates increase of demand for services of Ukrainian transport system and its
integrated development.

The nature of the state's relations to the development of maritime transport should be determined by
the fact that the merchant fleet belongs to an important instrument of foreign policy strategy [2]. At the same
time, Ukraine has passed the frontiers of economic security of loss of status of the sea power. Despite the
growth of tonnage of the merchant fleet, the control over the courts of national and "convenient” flags has
been lost. Marine labor resources provide operational activity of foreign shipowners.
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This led to the withdrawal of the fleet to offshore zones and foreign registers, but did not save from
financial persecution of real and imaginary creditors. Ukrainian cargoes and incomes from their
transportation provide the activity of foreign shipping companies. Strengthening their financial position
increases the gap in the competitiveness of remaining balance tonnage and foreign shipowners.

It is important to define the economic development objectives of the maritime transport complex of
Ukraine on the adequacy criteria for national needs and external factors. Limitations in the choice of
directions and parameters of production capacity formation are reduced to conformity of basic potential and
integration processes [11].

It is necessary to pay attention to the fundamental importance for the integrated aspirations of Ukraine
in the marine complex. Its role is not realized sufficiently, therefore the target national program of stability of
functioning of merchant fleet, seaports, shipbuilding base and service units of the complex is not developed.
Management of sustainable development of the transport component of the marine complex should be
carried out in accordance with the method given (Formula 1). Then The parameters of stability of the sea
transport complex should be regulated on Based on the principle of capacity adequacy on macroeconomic
results.

T T

TZ
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where T — the estimated period of the strategic program of development of the merchant fleet by the
criterion of providing the national cargo base within participation in integration technologies;

Dy — the parameters of the deadweight, which enable the IMO Conventions to function sustainably in
the interests of national ports as well as in the free sectors of the freight market;

T, — competitive operational period to the maximum of fleet performance and reliability of operation;

pev — time-charter equivalent, taking into account the dynamism of the freight market;

oyi — the coefficient of discounting of cash flows of functional activity of the fleet;

Qs>c — the volume of sea transportations regulated by the IMO Convention and the principles of
development of logistic commodity-conducting systems;

Cst — cost (average costs) determined by the estimated capacity of the transport capacity;

Ty — period of development, during which the investment flows on formation of development of the
national merchant fleet change;

Ky; — capital expenditures for years of transport capacity building;

oy; — accumulation

At the same time the pace and stages of the strategy of normalized development of the national marine
complex are regulated by the following factors: geopolitical situation of the country and priority of separate
functions of sea transport; the attitude of state bodies to solving the problem of transport independence in the
general context of the country's sovereignty; real social, economic and production opportunities for the
development of the maritime transport complex.

Conclusions and perspectives of further research. Transport infrastructure is the driving force of
the Ukrainian economy, which allows Ukraine to realize its economic opportunities.

The program of work of shipping enterprises of sea transport should take into account the market
proportions of transport services, as well as complexity development of world shipping and the state of the
freight market. In terms of common national interests, despite the increased degree of economic risks, the
resumption of full-fledged merchant shipping on the basis of competitive shipping companies becomes the
most urgent task.

Strategic directions of restoration of transport potential of the maritime complex of the country are:

1) use of national shipbuilding base for formation of carrying capacity of shipping companies of the
flag of the state at normal tax lending until the financial stability of the enterprises is achieved,

2) wide use of alternative forms of ownership and diversity of sources of financing of investment
programs;

3) application of a liberal system of depreciation, which allows both reimbursement of spent funds for
the formation of fixed capital and its normal reproduction;
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4) optimization of the sea transport management scheme according to the criteria of economic and
functional stability of enterprises on the world freight market;

5) use of cargo preferences for national shipowners within the world practice;

6) adherence to technical policies that enable enterprises to improve their technical and economic level
and competitiveness in the management of freight independence of foreign trade.

Also it is possible to allocate strategic problems for development of sea and inland water transport:

- renewal of the sea merchant fleet, dredging and towing fleet and stimulation of competition;

- concession of state stevedoring companies, development of infrastructure of deep sea ports and
construction of specialized transshipment complexes;

- simplification of procedures for registration of ships under the national flag of Ukraine and the
system of certification of Ukrainian seafarers, ensuring compliance with international standards of training
and evaluation of qualifications.

- modernization of river infrastructure and reduction of river transport costs;

- integration of inland waterways into the overall EU logistics network TEN-T and development of the
European Water Corridor E-40 between the Black and Baltic seas;

- simplification of the procedure of access to navigation by inland waterways of vessels under a
foreign flag.

National merchant fleet of Ukraine in modern conditions can not expect direct public investment.
However, in the development of a normal shipping policy, there may be widespread use of reasonable
support and favourable investment and general economic conditions. State authorities for the development of
the fleet should stimulate the attraction of alternative investment resources while preserving national
interests. Considering the price competitiveness of Ukrainian shipbuilding and ship repair enterprises, as well
as a significant number of jobs and the role in the formation of the social environment of coastal regions, the
main form of their support should be used economic and legal guarantees of capacity loading.

In the world shipping practice the state carries out the most important functions for protection and
maintenance of the navigable companies irrespective of the form of ownership. This is participation in
the work of international intergovernmental organizations and conferences. The elaboration and
conclusion of international agreements, treaties and conventions and the enforcement of international
legal provisions are a special place [10].

At the same time, the transportation process is expanding on the basis of the shipping companies '
alternative forms of ownership. The share of cargo processing on the basis of non-state port terminals
Increases. Complexity of management of efficiency of development of sea transport enterprises is
conditioned by their dependence on conditions of macroeconomic condition, foreign economic activity and
international economy. Territorial dispersion of production and consumption, the factor of time and the
problem of increasing property form the regularities of operation of sea transport enterprises.
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PERSPECTIVES FOR THE DEVELOPMENT OF CONTAINER CARGO
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Topicality. The river potential of Ukraine has great prospects in the direction of connecting with Europe at the
expense of increasing the transit capacity of the Danube and the Dnieper rivers taking into account the access to the
Black Sea. River transport has a number of advantages over land, in particular: ready natural ways; use of water flow;
the ability to transport any cargo and passengers simultaneously; safety and environmental friendliness; high
bandwidth; high degree of reliability and timeliness of delivery; low cost of transportation, which leads to fuel
economy, etc. It should be noted that to date, taking into account the uplift tariffs for transportation by rail and
inconvenience of use of motor transport, organization of container service on the Dnieper is the most promising and in
demand.

Aim and tasks. The aim of the article is to determine the organizational and economic bases of river container
transportation in Ukraine. In accordance with the stated aim, it is necessary to analyze the cargo base of river
container transportation in Ukraine; to formulate priorities of development of river navigation of Ukraine; to
substantiate the efficiency of using container technology of cargo transportation by inland waterways of Ukraine.

Research results. The complex of measures for the development of container cargo transportation by inland
waterways of Ukraine was proposed, the analysis of the market of river container transportations in Ukraine in
comparison with the countries of the European Union and the USA was carried out, the main problems of development
of inland water transport were identified and measures for their further development and operation of inland
waterways of Ukraine taking into account the prospect of their integration into the European transport network.

Conclusions. Ukraine has significant potential for organizing logistics schemes for cargo transportation
involving river transport in several directions. The presence, albeit somewhat obsolete, a powerful infrastructure base,
a convenient geographical location and the availability of traffic flows that can potentially be transported by inland
waterways, creates the preconditions for the restoration and development of this transport area.

Keywords: inland waterways, container transportation, feeder container transportations, multimodal
transportations, river transport.
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NEPCHEKTHUBU PO3BUTKY KOHTEMHEPHUX BAHTA’KOIIEPEBE3EHDb
BHYTPIIIHIMHU BOAHUMMU HIVIAXAMH YKPAIHHU

Axmyansnicms. Piukosuii nomenyian Ykpainu mae enuxi nepcnekmusu 8 HanpsamKy cnoayuents 3 €8ponoio 3a
PAXYHOK nio8uwjeHHs npoxionoi cnpomodcnocmi pivox [Jynai ma JHinpo 3 ypaxysauHam euxody 8 Yopue mope.
Piukoguii mpancnopm mae HU3Ky nepesae nepeo CyXonymuum, 30Kpema.; 20moei NPUPOOHi Waxu, 8UKOPUCTAHHA meYil
800U, MOJICIUBICIb OOHOYACHO MPAHCHOPMYS8amu 0y0b-Ki 6AHMAIICI U NACANCUPIB, Oe3NeYHICNbL MaA eKOA02IUHICMb,
BUCOKA NPONYCKHA CRPOMOJICHICMb, GUCOKULL CMYNIHb HAOIUHOCMI 1 6YACHICMb O0CMABKU; HU3LKA 8aAPMICMb
nepege3ents, wo Npu3eo0ums 00 eKoHomil naiuea mowo. Heobxiono eiomimumu, wo Ha cbO2OOHIWHIL OeHb, 3
VPaxy8aHusam RIOHAMMA mMapugie Ha nepede3eHHs 3aNiZHUYer0 Ma He3PYUHICMIO BUKOPUCIAHHA ABMOMODIIbHOO
MPAHCNOpmMYy, Op2anizayisi KOHMeUHEPHO20 cepsicy Ha JJHinpi € Hallbinib NepCneKMuUBHO ma 3ampedysaHor.
]
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Mema ma 3aé0auusa. Memowo cmammi € 8U3HAYEHHA OPeAHI3AYINIHO-EKOHOMIYHUX 3ACA0 DO3BUMKY PIUKOBUX
KOHmelHepHux nepesezenv 8 Ykpaini. Bionogiono 0o eusnauenoi memu HeoOXiOHO NPOAHANI3Y8AmMU 8AHMANCHY OA3Y
30TlICHEHHSI DIYKOBUX KOHMEUHepHUX nepesesenb 8 Ykpaiwi;, cgopmynosamu npiopumemu po36UmK)y piuK08020
cyononnagcmea — Vkpainu,  o0IpyHmyeamu — eQeKmueHicmv — GUKOPUCMAHHA  KOHMEUHEePHUX  MeXHOL02il
s8anmasiconepeseseHb GHYMPIUHIMU 8OOHUMU WLIAXAMU YKpaiHu.

Pe3ynomamu. 3anponoHosano KoMNAeKC 3aX00i8 w000 pO3GUMKY KOHMEUHEPHUX BaHMANCONEpese3etsb
BHYMPIWHIMU BOOHUMU uLisxamu YKkpainu, 6ye nposedenuil awaniz puHKy piUKOBUX KOHMEUHEPHUX Nnepese3eHb 6
Vkpaini nopienano 3 kpainamu €Egponeiicokoco Cowsy ma CILIA , eusasneni OCHOBHI NpoOAEMU  PO3GUMKY
GHYMPIUWHbO20 BOOHO20 MPAHCNOPMY MA 3aNPO8AOJNCEH] 3axo0u wooo iIX  wooo nodanvoi po3dydosu ma
excnayamayii 6HympiwHiX 60OHUX WUISIXI6 YKpaiHu 3 Ypaxy8anHsaMm Nepcnekmugu ix inmezpayii 00 €sponeicvkol
MPAHCROPMHOT MEPEHCI.

Bucnosku. Ykpaina mac 3naunuii nomenyian 01s opeanizayii 102iCMUYHUX CXeM NePese3eHHs. 6aHmadiCcie 3a
yuacmio piuko8020 MPAHCNOpMY HA OeKilbKox Hanpauwkax. Hassnicms, xoua i dewo 3acmapinoi, nomysscHoi
iHgppacmpykmypHoi 6a3u, 3pyuHe 2eozpagiyHe pO3MAULYBAHHA A HAABHICMb BAHMANCONOMOKIB, WO NOMEHYIlHO
MOAHCYMb OYmMu nepeseseHi N0 BHYMPIUWHIX 0OHUX ULTAXAX CIBOPIOE NEPeOyMO8U Oisi BIOHOBNEHHS Md PO3BUMKY Yb0O20
MPAHCNOPMHO20 HANPAMKY.

Knwuosi cnosa: enympiwini 600HI winaxu, KOHMeUHEPHI nepege3enHs, (ioepHi KoHmelHepHi nepese3eHHs,
MYTLIMUMOOANbHI Nepese3eHHs, PIUKOBULl MPAHCHOPM

Problem statement and its connection with important scientific and practical tasks. The inland
waterways of Ukraine include the rivers defined by the European Agreement on the most important inland
waterways of international importance. There are the Danube, Dnipro, and Dniester rivers among them.
Ukraine has a very high river shipping potential with a length of waterways of approximately 6200 km,
which are suitable for operation. In general, Ukraine's rivers can transport 10-12 million tons of cargo per
year. However, the existing infrastructure of the river moorings does not meet modern international technical
specifications and standards and is used only for 5-10 % of its capacity [1].

The statistical data indicate a threefold decrease in volumes of cargo transportation by water transport
over the past 10 years. There is a complete shift of cargo flows towards rail and road transport. This process
was promoted by low railway tariffs and the lack of control over allowable loads for freight road transport.
As a result, the critical condition of highways and deterioration of a railway car fleet. In this case, river
shipping, which is the cheapest and most ecological type of transportation, is almost not used. The current
situation is a serious problem and, at the same time, an opportunity, as river transport in the structure of all
transport has the greatest potential for growth.

Analysis of recent publications on the problem. The scientific works of Boniar S.M., Vinnikov V.V.,
Zerkalov D.V., Kaoba V.H., Kotlubai O.M., Kucheruk H.Yu., Prymachov M.T., Savelieva I.V. and Tymoshchuk
O.M. are devoted to the studying the issue of the development of water transport enterprises. Studies on water
transport mostly relate to the management of it, increase competitiveness among other modes of transport, as well
as economic relations in this area. However, in Ukraine, the problem of an efficient choice of transportation
method remains unresolved, which, in turn, develops one mode of transport and strikes the other.

Allocation of previously unsolved parts of the general problem. Ukraine is an integral part of all
European processes. Due to its geopolitical position, Ukraine is a strategic player in the system of European
inland shipping, being at the junction of the most important transport routes connecting the West and the
East, North and South. River transport is recognized the most economical and environmentally friendly
transport, and the lack of state regulation in the field of inland water transport of Ukraine and the outdated
ideology of the economic activity of ports significantly influenced its development, which led to a significant
lagging behind the European pace. All countries of the world use all modes of transport proportionally, so
that there is no overload of one mode of transport and idle time in the work of another [2].

Formulation of research objectives (problem statement). The main goal of the research is to
substantiate measures for the development of container cargo transportation by inland waterways of Ukraine,
as well as to analyse the European and world experience of river container transportations. Container
transportation is one of the priorities of the development of the transport industry of any country that uses sea
and river transport in the international logistics system in the conditions of globalization of the world
economy and market competition.

Outline of the main results and their justification. The efficiency of containers in the national
economy and areas of their economic exploitation depend on volume of transportation (load capacity) and size
of individual shipments, type of cargo and structure of cargo flows, transportation distance, availability of
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access roads and goods handling equipment in places of loading and unloading, type and load carrying capacity
of the rolling-stock, delivery forms of suppliers and consumers, their freight forwarding services and etc.

Containerization is one of the most important directions of development, rationalization and
optimization of transport processes. Container transportations allow to set free the cargo owner from the
need for transport packaging and marking, to eliminate the costs of handling and warehousing in multimodal
transportation. The Asian, European and Mediterranean countries are the brightest example of the modern
way of using container transportation. Today in Europe about 70% of all goods are transported in containers.
Over the past decade, there has been a significant increase in volumes of transportation by maritime and river
fleets of massive dangerous cargoes - bulk (hand, coke, mineral fertilizers, etc.), petroleum products,
chemicals and etc. Even these types of cargo are already transported in containers. This approach to
transportation provides the opportunity to provide physical and commercial storage of cargo [3]. This
approach provides an opportunity for ports to expand the hazardous goods handling nomenclature without
negative impact on the environment.

Interaction between countries of Asia and Europe is carried out by water ways on a global level, so
ports are considered as the main connecting link of different modes of transport in international container
transport chains. The success of the leading European ports of the world for container handling is due to the
effective usage of the potential of inland waterways.

Today, Ukraine actively develops this trend and works with the European Commission and
international companies to make a clear mechanism for work on the development of inland waterways and
harmonization the legislative framework in this sector of transport. The development of inland waterways is
a priority direction of the Ministry of Infrastructure of Ukraine, and renovation of full navigation on the
Dnipro, Danube and Dniester rivers is one of the main tasks. But there are issues that constrain the
development of cargo transportation by inland waterways of Ukraine. First, it is the adoption of the Law of
Ukraine "On Inland Water Transport”. Inland waterways of Ukraine are not used to the full extent due to the
imperfection of the regulatory framework in the field of inland water transport, most of legal relations are
regulated at the level of sub-legal normative acts. The processes of development of inland waterways take
place in separate directions on the basis of diversified laws without taking into account the features of the
inland water transport industry [1]. Secondly, this is a significant level of depreciation of the infrastructure of
inland waterways of Ukraine, insufficient amount of modern terminals, lack of fleet for cargo transportation
and insufficient depths on the Dnipro, Danube and Southern Bug rivers.

The market for inland waterways transportation in Ukraine is estimated at 6.5 million tons per year
and is characterized by an increase in volumes of transportation, mainly due to transportation of grain and
metal. At the same time, the market has the potential for a threefold increase to 2020 year and a fivefold
increase to 2035 year. The main driver of the market is the growth of exports of grain and metallurgical
products from central Ukraine, in particular the transportation of raw materials to the Black Sea ports. The
main constraining factors for market growth are high cost of transportation to the river and transhipment,
non-competitive price of inland waterways transportation in comparison with the railways, high capital costs
for the acquisition or building of a fleet, low potential amount of voyages and low speed of rotation of ships
due to infrastructure restrictions - the absence of guaranteed depths, the risk of accidents on gateways and
etc. There are 4 operators on the market. Ukrrichflot and NIBULON are two of them. These companies are
vertically integrated and they are carriers, cargo owners, owners of river terminals and shipbuilders at the
same time. Infrastructure of inland waterways suffers from chronic underfunding, first of all, locks on the
Dnipro river. Due to the lack of dredging, the length of the shipping routes since 1990 has decreased by 2.5
times and is 1600 km instead of 4000 km. Underdeveloped infrastructure reduces the investment
attractiveness of the river industry [4].

At the same time, the density of river navigable waterways decreased by 1.75 times, the intensity of
cargo transportation - by 3 times and the transport of passengers - by 7.5 times. The analysis of the resource
potential of the river fleet of Ukraine has shown that 80.8 % (1648 units) of river vessels are usable, the
remaining 19.2 % (392 units) are unsuitable for operation. In the structure of vessels, that suitable for
exploitation, the largest share 46.7 % (770 units) and 44.4 % (731 units) is formed by service auxiliary and
transport vessels. There are also technical ships with a share of 6.9 % (113 units) and special purpose
vehicles with a share of 2.1 % (34 units). The carrying capacity of transport vessels is 899,8 thousand tons,
and passenger capacity is 16,4 thousand passengers [5]. The average lifespan of the river fleet is 21 - 25
years old, with only 18 % of the fleet having an age less than 20 years. The technical condition of the river
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fleet is constantly deteriorating. A significant amount of vessels is approaching a critical period of service. In
the structure of the fleet, the largest share of outdated vehicles falls on cargo and passenger vessels (97.1 %),
bulk ships (89.5 %) and dry cargo vessels (84.4 %). In the structure of a special purpose fleet, the largest
share of outdated vehicles falls on raiding and shunting vessels, tugboats (90.7 %), technical vessels (79,6 %)
and service auxiliary vessels (77,7 %). As a result, over the last 5 years, the total volume of cargo
transportation has decreased by 3 times. In 1990, the volume of internal transportation by river in Ukraine
amounted to almost 67 million tons per year, at present the figure has decreased to 8 million tons.

According to table 1, in 2017, 8,095 million tons of cargo were transported by the Dnipro river, which
is 1.7 million tons (26 %) more compared to 2016. The container turnover on the Dnipro river increased by
13.8 % compared with 2016, 1948 containers were transported in 2017. The number of ship locks by the
Dnipro river for the navigation period in 2017 increased by 13 % - to 13408 compared with 2016. In this
case, the amount of cargo ships increased by 9%. In total, the amount of foreign vessels increased by 20%,
coastal vessels - by 12 %. In 2016, 6.4 million tons of cargo and 1711 containers were transported across the
Dnipro river. In 2016, Ukrrichflot transported 1.7 million tons of cargo by inland waterways of Ukraine, 2
million tons were transported by NIBULON (including 300 thousand tons - the Southern Bug river) [6].

In 2018, the river ships transported over 3.1 million tons of grain cargoes by the Dnipro river, while a
year earlier - 2.6 million tons (+15.3 %). In addition, 850 thousand tons of grain were transported along the
Southern Bug river. NIBULON transported more than 1.7 million tons of grain by the Dnipro river,
Ukrrichflot transported 500 thousand tons of cargo in the cabotage. The replenishment of the fleet, that able
to work in the cabotage, contributed the growth of grain transportation. The company "NIBULON" launched
on the water two one hundred meter non-self-propelled vessels with a capacity of 5000 tons and two multi-
purpose tugboats in 2018 [8].

Table 1
Transportation of cargo on the Dnipro river, 2013—2017 (thousand tons) [7]

For the navigation|For the navigation|For the navigation| For the navigation |For the navigation

Indicator | Joriod of 2013 | period of 2014 | period of 2015 | period of 2016 | period of 2017
Total 3564 4 384 4702 6 435 8 085
Grain 1383 14899 17687 1999,0 2 663,0

A number of systemic actions, that contribute to increasing the competitiveness of river transport:

¢ adoption of the Law of Ukraine "On Inland Water Transport";

¢ development and implementation of the system of intersectoral goods and transport balances;

e amendments to the regulatory documents of the Ministry of Infrastructure to support domestic water
transport operators.

Container transportation on the Dnipro river is a potential market niche for the development of inland
water transport, due to the transfer of cargo flows from highways to inland waterways. The attraction of
container cargo flows to the river ports of Ukraine provides an opportunity to increase the volumes of cargo
transportation by river transport, which, in turn, will increase the profitability of transportation and reduce
the burden on land transport routes. As a result, the Dnipro river and its ports will become more interesting
for attracting new investors.

Feeder container transportations will be implemented along the Dnipro river with the participation
of container lines, sea container terminals, Dnipro, Zaporizhzhya and Kyiv river ports. These
transportations involve the delivery of imported containers to / from Odessa, their reloading to road /
rail transport and further transportation to highly developed regions of the country (Kyiv, Dnipro,
Zaporizhzhya, Poltava, etc.). According to the calculations of the Ministry of Infrastructure of Ukraine,
the potential volume of attraction to the river of cargoflow (metal products of various nomenclature,
consumer goods (in the future), non-ferrous metals, oils, etc.) is 40 million tons, one additional million
tons of cargo, transported along the river, can save 750 million UAH. The development of shipping will
stimulate the development of the shipbuilding industry and other related industries (one job at a
shipbuilding plant provides another five jobs in related industries).

Containers have a number of advantages. They can be downloaded 30 % more than a lorry. This is a
closed container, so moisture, precipitation and robbers do not have access to its contents. Depending on the
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logistic scheme, in some areas transportation in a container is cheaper than transportation by road by 15-
40 %, and transportation equates to the time frame of delivery by car [11].

Table 2
SWOT Analysis of cargo transportation along the Dnipro river
Strengths Weaknesses
1. Favorable geographical location of the river port | 1. Limited navigation period.
infrastructure. 2. High indicator of infrastructure
2. The presence of a significant cargo base in the areas | depreciation.
adjacent to the river. 3. Vacuum of right regulation.
3. Competitive cost of logistics. 4. Lack of commodity and transport balances.
4. Low CO2 emissions. 5. Low transparency in the provision of
5. Balancing of cargo traffic on a national scale. customs services.
Opportunities Threats
1. High probability of increasing the cost of rail or auto- | 1. Political instability in Ukraine.
logistics. 2. Lack of strategic planning in the transport
2. Improvement of customs regulation and sectoral | sector at the state level.
legislation. 3. Low efficiency of customs regulation
3. Building of specialized container terminals and | reforms and development of sectoral
modern fleet. legislation.

Source: Author’s development

In Ukraine, multimodal transportation is not evolving due to the following reasons:

o imperfect regulatory framework;

e imbalances between the levels of capacity development of the ports for the processing of cargoes and
the railway infrastructure adjacent to them, that hinder the development of container and piggyback
transportations;

e high risks of multimodal operators in the organization of multimodal transportation at considerable
distances involving two or more modes of transport;

o the absence of a developed network of transport and logistics centers in Ukraine, as well as institutes
of multimodal (logistics) operators;

o lack of highly professional and experienced specialists in multimodal transportation;

o the absence of a representative network of national forwarding companies abroad, which would
ensure a high degree of coherence of the actions of all participants in the transportation of goods and protect
the interests of the state outside of Ukraine.

Contrary to Ukrainian practice of the decline of container traffic, for example, the European Union has
about 750 inland ports, over 100 of which operate container terminals and the total number of which is
constantly growing. The annual volume of cargo handling in 50 of the largest ports is over 1 million tons of
cargo, almost 40 ports are both domestic and seaports [9]. The United States inland waterway system
includes over 200 ports and 12,000 miles of navigable waterways. Using inland waterways helps reduce
transport costs by about $ 12.5 billion annually and creates more than 250,000 jobs. More than 28,740,000
containers are shipped every year at United States maritime ports [10], and river ports, considered to be
nationally significant, are used for the development of United States agricultural districts and their links with
global markets.

In 2018, container transportations by the Dnipro river showed a drop and amounted to only 75 units,
1948 containers were transported in 2017. A significant part of the containers, transported in 2016, were
containerized with cargo of the company “Interpipe” - 1528 containers (about 37 thousand tons) But in 2017,
there were 826 containers (about 18.8 thousand tons).

In order to develop multimodal (combined) transportations in Ukraine, it is necessary to implement the
following measures.

1. To create a legal basis for the development of mixed (combined) transportations and its
integration with the European multimodal network.

2. To increase the competitiveness of Ukrainian ports in order to attract additional volumes of

ECONOMIC INNOVATIONS
110 Vol. 21, Issue 1 (70) 2019



cargoes.

3. To prepare the necessary technical, organizational, technological and legal basis for
widespread introduction of the principle of a one-stop shop for the customs clearance of cargoes crossing the
state border, the introduction of an electronic declaration system for goods using an electronic digital
signature.

4. To train highly qualified specialists in Ukraine in the field of the organization of mixed
(combined) and multimodal transportations by training of specialists in higher educational establishments.

The development of multimodal (combined) transportations will contribute to the integration of
Ukraine's transport system into the global transportation system, which will allow the full usage of its transit
potential.

Conclusions and perspectives of further research. The reduction of the domestic river fleet, the
technical and moral obsolescence of ships, the unsatisfactory condition of infrastructure, in particular the
approaching of a large number of hydraulic structures to the emergency condition, the lack of funds for state
financing of river infrastructure development, and the lack of interest of private investors to participate in its
development create a threat to the further decline of river transport in Ukraine. While in the world there is a
tendency towards the revival of navigation by inland waterways as the most economical and environmentally
friendly mode of transport, the volumes of cargo and passengers are reduced in Ukraine, the number of
merchant vessels is decreasing, including under the national flag, accordingly, revenues to state and local
budgets, received from the work of the fleet, are reduced.

Based on the proposed measures, an effect will be expected, which will allow:

v to unload the ground infrastructure due to redistribution of goods from highways and
railways to the river;

v to develop and create new stevedoring capacities on inland water transport;

v create new workplaces;

v to develop related industries, first of all, shipbuilding.

Expansion of containerization on river transport will promote efficient organization of production in
the system of multimodal transport. It will significantly increase the volume of cargo transportation across
the territory of Ukraine, will increase the competitiveness of the country in the world transport services
market, the development of a network of existing transport corridors, the integration of Ukraine's transport
infrastructure into the world transport system.
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METHODOLOGICAL PRINCIPLES OF EVALUATION OF CAPITALIZATION OF
ENTERPRISES OF UKRAINE BASED ON THE COST (INVESTMENT) APPROACH

Topicality. The increase in the level of capitalization of the economy is of strategic importance to Ukraine,
because, firstly, there is a direct link between capitalization and competitiveness, and secondly, because the
market transformation in Ukraine is inherently capitalization of the economy. All this necessitates the further
study of the theoretical and methodological principles of capitalization of enterprises of the country as a whole
and by types of activity.

Aim and tasks. To consider the methodical principles of estimating capitalization of enterprises on the
basis of cost (investment) approach and to evaluate it by types of activity for Ukrainian enterprises at actual and
constant prices.

Research results. An assessment of the real capitalization of enterprises as a state can be considered as a
"passive" assessment and it can be implemented even if the enterprise does not work. Such an assessment has a
limited scope and should be used for enterprises whose activities are based on the use of fixed assets (machines,
equipment, buildings, etc.), in which the results of the production process depends not only on the available
intellectual capital, but on the available physical capital, and where there are no significant intangible assets. At the
same time, the use of a cost-effective approach to enterprises that are based on education, knowledge and skills of
staff (companies engaged in consulting and software development, retail and distribution companies, real estate
agencies, travel agencies, etc.) do not provide adequate an idea of the level of their capitalization.

Accounting of assets of the enterprise in the balance sheet is carried out at the original cost. Exceptions are
fixed assets, accounting for the original and residual value. Over time, such an assessment as a result of inflation,
non-revaluation and other factors does not reflect the actual (actual) value of assets. Therefore, it is more
appropriate to use the replacement value or the replacement value, which should be used to reproduce the same or
create a similar asset.

The growth in the residual value of fixed assets of Ukrainian enterprises in 2012-2017 is due to two factors:
net income of fixed assets (the difference between the amount of fixed assets received and which have left); indexing
In general, in Ukraine the growth of residual value of fixed assets of enterprises in actual prices is mainly due to
their indexation (77 %). At the same time, in agriculture and trade, the main role played by the receipt of fixed
assets, and in the transport sector, the residual value of fixed assets in enterprises at actual prices is almost 100 %
due to their indexation.

Negative trends occurred in relation to the share of own capital of enterprises of Ukraine, which decreased
from 51.6 % in 2001 to 24.7 % in 2017. The same thing happened in agriculture and industry, and in construction
and trade, it even got negative values.

An analysis of the dynamics of assets of Ukrainian enterprises in the prices of 2012 indicates a tendency to reduce
their value. In 2017, their value amounted to 93.5 % of the level in 2012, in industry - 93.1 % and in transport - 96.2 %. In
trade and construction, the reduction was more significant and amounted to more than 20 %. A completely different
situation was in agriculture, where in the period of 2012-2017 the assets of enterprises increased by more than 1.5 times.

Conclusion. The assessment in actual prices reflects the current level of capitalization of enterprises. At the
same time, due to inflation, the average level of which in 2014-2017 was about 20 %, makes it impossible to compare
capitalization estimates for different years. In order to solve this problem, the evaluation of capitalization at constant
prices was carried out, which showed that there was a decrease in the level of capitalization of enterprises in general in
the country and in the main types of activity, the exception was agriculture, where the level of capitalization of
enterprises increased more than 1.5 times. All this testifies to the negative processes in the country's economy, namely,
the deindustrialization and domination of the raw materials industries.

Keywords: capitalization, assets, fixed assets, own and borrowed capital, type of activity, enterprise, estimation
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METOAMNYHI 3ACAIU OLHIHKHA KAHITAJIBAI!‘IT HIJIIMPUEMCTB YKPATHA HA
OCHOBI BUTPATHOI'O JHBECTHUIIIMHOI'O) IIAXOY

Axmyanvuicme. [liosuwenns pigus kanimanizayii eKOHOMIKU MAe€ CmpameziyHe 3HA4eHHs Oas YKpaiuu,
OCKINbKU, NO-nepuie, iCHye be3snocepeoHil 36 130K Midc Kanimanizayicio ma KOHKYPeHmMOoCHPOMONCHICIIO, a No-0pyae, momy
wjo puHK08a mpancgopmayis 6 Ykpaini 3a c6o€ro cymmro € Kanimanizayicio ekoHomiku. Yce ye o6ymoentoe HeobXioHicme
noo0anbU020 OOCHIOHNCEHHSI MEeOPEeMUYHUX MAd MemoO00I02IYHUX 3acaA0 Kanimanizayii nionpuemcms Kpainu 8 yinomy ma
3a sudamu OiAIbHOCMI.

Mema ma 3asdanus. Posenawymu memoouyHi 3acadu Oyinku Kanimanizayii nionpuemcme Ha OCHO8I
BUMPAmMHO20 (iHeecmuyitino2o) nioxody ma 30icHumuy ii oyinky 3a udamu OisnbHoCmi 01 nionpuemcms Ykpainu y
axmuynux ma noCmiuHux YiHax.

Pezynomamu. Oyinky peanvHoi kanimanizayii nionpuemMcmes K Cman MOACHA PO32A0amu K «NACUBHY» OYIHKY
i 6ona Mmooice Oymu 30iiCHeHA HAGIMb AKWO NIONpueMcmeo He npayioe. Taxa oyinka mae obmediceny cgepy
3acmocysants, ii OOYiNbHO — GUKOPUCMOBYSAMU OJisl NIONPUEMCMS, OIANbHICMb AKUX 0A3YEMbCA HA BUKOPUCMAHI
OCHOBHUX 3acobi6 (6epcmamu, 0baadHanHs, 6YOi6ni ma iHwe), 8 AKUX Pe3YIbMamu UPOOHUYO20 NPOYECY 3ANEeHCUMb He
CMINbKU 610 HASIBHO20 THMENEKMYANbHO20 KANIMANLY, CKIIbKU 80 HAA8HO20 (i3uyH020 Kanimany, i 0e 8i0CymHui 3HaA4HI
Hemamepianvbhi akmusu. B moil oce uac 3acmocysanms eumpamno2o nioxooy 00 NIONPUEMCME, OULIbHICMb SAKUX
b6azyemvcss Ha 0C8imi, 3HAHHAX | HABUYKAX NEPCOHANY (KOMNAHIL, AKI 3aUHAMI KOHCANMUHSOM Md CMEOPEHHIM
npoepamHoco 3abe3neyerts, po3opioHi ma oucmpub tomopcoKi KOMRAHii, azeHyii HepyXxomocmi, MypucmuyHi azeHyii
ma iHuwii), He 0ae a0eKeamHo20 Y6IeH s NPo PieeHb ix Kanimanizayii.

Obnix axmusie nionpuemcmea y 0yxeanmepcvkomy 6anauci 30IUCHIOEMbCA 3a NEP8IiCHOI  8aApMICHIIO.
Buxnouenusi cxradaromos 0cHOGHI 3aco0u, 061K sKuX 30IUCHIOEMbCS 3a NEPEICHOI0 Md 3AnUUKO060I0 eapmicmio. 3
YaACOM Maka OYiHKA GHACHIOOK IHMIAYIL, He NPOBeOeHHs NepeoyiHKu Ma THWMUX YUHHUKIE He 8I000pajicae peanvhy
(paxmuuny) eapmicme axmusie. Tomy 6inbus OOYIILHO BUKOPUCMOBYSAMU GIOHOGHY 6apmicmb abo eapmicmo
3aMIWen sl - CyMa KOWmie, sika NOGUHHA Oymu eumpavena npu 6i0MeopeHHi maKoeo i abo CMeoperi aHaio2iuHo2o
akmuey.

3pocmanns 3anuwKkosoi eéapmocmi 0cHosHUX 3aco6ie nionpuemcme Yikpainu y 2012-2017 pp. 0bymoeneno
080MA YUHHUKAMU. YUCTME HAOXOONCEHHS OCHOBHUX 3AC0018 (DI3HUYA MidC 00CA20M OCHOBHUX 3ACO00I, AKI HAOIUULIY I
saKi eubynu); inoexcayis. B yinomy 6 Vkpaini 3pocmannsn 3anumko6oi éapmocmi OCHOBHUX 3ac00i8 NIONpUEMCME y
Gaxmuunux yinax, 8 0CHoOgHOMY, 0OymoeneHo ix indexcayicio (77 %). B moil dce uwac y cinbcokomy 2ocnooapcmei ma
mopeieni UBHAYANLHY POJib 2PAN0 HAOXOOHCEHHs OCHOBHUX 3ac00i8, a y cghepi mpancnopmy 3pOCMAHHA  3ATUWKOB0T
8apmocmi OCHOBHUX 3ac00i6 nionpuemcms y paxmuynux yinax matice na 100 % obymoeneno ix indexcayicro.

Hecamueni menoenyii io0ysanuca wo0o numomoi 6azu 61acHo20 Kanimany nionpuemcms Yxpaiuu, sxa
smenwunacs 3 51,6 % y 2001 poyi 0o 24,7 % y 2017 poyi. Te s came 8i06y6an0cs y CilbCbKOMY 20CN00apcmei ma
npomucnosocmi, ay OyoisHuYmei ma mopeieni 60Ha HAOYIa HABIMb 8i0 EMHUX 3HAYUEHD.

Ananiz ounamixu axmusie nionpuemcme Ypainu y yinax 2012 poky ceiouumev npo HasAGHicMb meHOeHYii 00
smenutenns ix eapmocmi. ¥ 2017 poyi ix eapmicmo cknana 93,5 % 6io piens 2012 poky, y npomucirosocmi —93,1 % iy
mpancnopmi — 96,2 %. V mopeieni ma 6yoienuymei 3menutents 6yno Oinvu 3naunum i cxnano oinowe 20 %. 306cim
iHwa cumyayisi 6yna cintecokomy zocnodapcmsi, Oe 3a nepioo 2012-2017 pp. axmuseu nionpuemcme 30inbuunucs
oinvute Hioie y 1,5 paszu.

Bucnoeok. Oyinka y paxmuunux yinax 6i0obpasicac nomounuil pieenv Kanimanizayii nionpuemcms. B motl sice
uac 6Hacniook ingnayii, cepeowuii pigenv axoi y 2014-2017 pp. cxnaoas 6nusvko 20 %, pobums Hemodc1usum
nopiguoéamu oyiHOK Kanimanizayii 3a pizui poxu. /[ns eupiuienus yiei npobremu 6yna 30ilicCHeHa oyiHKa Kanimanizayii
Y HOCMIUHUX YIHAX, SIKA NOKA3AAA, WO MA0 MICye 3MeHUueHH s PieHs Kanimanizayii nionpuemcms 8 yiniomy 8 Kpaiui ma
68 OCHOBHUX 8UOAX OUSILHOCMI, GUKIIOUEHHSI CMANO CilbCbKe 20CNnO0apcmeon, 0e pieHb Kanimanizayii nionpuemcme
30invwuecs oOinvwe widie y 1,5 pasu. Yce ceiouumv npo neeamu6ni npoyecu 6 eKoHOMiyi Kpainu, a came
Oeindycmpianizayito ma OOMIHYS8AHHS CUPOBUHHUX 2aTY3ell.

Knrouoei cnosa: xanimanizayis, akmuseu, OCHOBHI 3aCO0OU, 8IACHUIL MA NO3UKOBUL KANIMA, 8U0 OiSIbHOCHII,
niOnpuEMcmeo, oyinKka

IMocTtanoBka mpoOsaemu. IlinBuieHHs piBHS KamiTami3alii eKOHOMIKM Ma€ CTpaTeriyHe 3Ha4eHHS
st YKpaiHM, OCKUIBKM, TO-Tiepiie, iCHye Oe3mocepefHiii  3BSI30K  MDK — KalliTamizamiero  Ta
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KOHKYPEHTOCIIPOMOYKHICTIO, a IIO-Ipyre, TOMYy IO PUHKOBa TpaHchopMmallis B YKpaiHi 3a CBOEHO CYTTIO €
KaITliTai3amiel0 eKOHOMIKH. Yce I 00yMOBITIOE€ HEOOXiTHICTh IMOMAJBINONO MOCHTIMHKEHHS TCOPETUIHHX Ta
METOAOJIOTIYHMX 3acaj KamiTami3amii miAnprueMCcTB KpaiHy B LIJIOMY Ta 32 BUAAMH TiSUTBHOCTI.

Anani3z gocaiukenb i myouaikaniii mo mpooaemi. Cepen HaykoBIIB HpoOIEeMHI MUTAaHHS OLIHKA
TiSUTBHOCTI MIATIPHEMCTB OOCTiKYyI0Th b. bypkuncekuii, . bynes, B. Bopona, E. Jlibanosa, A. I'pinenko, B.
Bbamineka, B. bmmznarok, I bBobyx, B. Iopsayk, B. Mammubypa, JI. Iluakapyk, C. Lllymcbka Ta iHII
nocmigHuk [ 1-6]. B Toli e yac HeJoCTaTHS yBara NpHAUISIETHCS MUTAaHHAM METOAOJIOTIYHUX 3acal] OLiHKH
PiBHS KartiTami3amii miaIprueMCTB KpaiHu B IIJIOMY Ta 332 BUIAMH JiSUTBHOCTI.

MeTa Ta 3aBAaHHS JOCTIIKeHHs. PO3TIITHYTH METOIWYHI 3acaay OMIHKHU KaITiTaTi3amii miaImprueMCTB
Ha OCHOBI BUTPAaTHOrO (iHBECTHUIIMHOTO) MIiAXOMYy Ta 3MIACHUTH ii OIIHKY 3a BUJAMHU JiSUIBHOCTI IS
miANpUeMCTB YKpaiHu y PakTUYHUX Ta MOCTIHHUX LiHAX.

Buxnang ocHoBHuX pe3yabTaTiB. OIiHKY KamiTami3amis MINPHEMCTB Ha OCHOBI BHTPATHOTO
(igBecTHLiHOTO) MigXoay OyAeMO pO3IISIIATH SK OL[HKY HasBHOTO KamiTaly MigOpueEMCTBa (aKTHBIB
mignpueMcTBa) abo OLIHKY BKJIAJACHHX B HHOTO iHBECTHLiH. B cdepi omiHOYHOI AisSIBHOCTI Taka OLiHKa
PO3TIIAAETHCS K OI[iHKA BApTOCTI MiANPHUEMCTBAa HA OCHOBI BUTpaTHOTO migxoxy [1, c. 56; 7, c. 44]. Ha
Halll TOTJIS/A, TEPMiH «IHBECTHLIWHHI» TaKOX MOXKe OyTH BHKOPHCTaHO, 00 BiH BimoOpakae CYTHICTb
BUTPATHOTO MiJXOAY.

OniHKy peaipHOI KamiTamizamii miAIpHEMCTB SIK CTaH MOXKHA PO3TIISAATH SIK «MACHBHY» OIIHKY 1
BOHa MOke OyTH 3IifiCHEHa HaBiTh SKIIO IMAMPHEMCTBO HE Tpalfioe. Taka omiHka Mae oOMexeHy chepy
3aCTOCYBaHHS, il JOUITBPHO  BUKOPUCTOBYBATH Ui MIiANPHUEMCTB, AISUTBHICTH SKHX Oa3yeThcsl Ha
BHKOPHCTaHI OCHOBHHX 3aco0iB (Bepcrat, oOmagHaHHS, OyAiBIi Ta IHIIE), B SKHX pe3yJbTaTH
BHUPOOHHUYOTO MPOIECY 3aJICKHTh HE CTIIBKH Bil HAsSBHOTO I1HTEICKTYaJbHOTO KaIliTaay, CKITBKH Bil
HasBHOTO (hi3MYHOTO KamiTally, i Ie BiICYTHI 3HaYHI HeMaTepialbHi akTUBH. B TOH ke yac 3acTocyBaHHS
BUTPATHOrO MiAXOAy OO MiAMNPHEMCTB, MISUIBHICT SKHX 0a3yeThbCsAd HA OCBITI, 3HAHHIX 1 HaBHYKax
repcoHany (KOMITaHii, sSIKi 3aifHATI KOHCAJITHHTOM Ta CTBOPSHHSIM IIPOTPaMHOTrO 3a0e3NeUeHHs, po3apioHi
Ta JUCTPUO'TOTOPCHKI KOMIaHii, areHmii HepyXoMOCTi, TYPUCTHUYHI areHIlil Ta iHIIi), He Ja€ aJeKBaTHOTO
ySIBJIIGHHS TIPO piBEHB IX KaltiTamizarii.

OO0JIiK aKTUBIB MiANPUEMCTBA y OyXrajaTepchbkoMy OallaHCi 3/IIMCHIOETHCS 3a MEPBICHOK BapTICTIO.
BukimrodeHHsT CKIIamal0Th OCHOBHI 3ac00H, OOJIK SKHX 3AIHCHIOETHCS 3a TIEPBICHOIO Ta 3aJUIIKOBOIO
BapTicTIO. 3 YacOM Taka OIliHKa BHACTIAOK iHQIIAMLIT, He MPOBEACHHs MEPEOI[iHKN Ta iHIINX YUHHHUKIB HE
BijloOpaxkae peayibHy ((DakTHYHY) BapTICTh aKTUBIB. TOMy OibII JOLIJLHO BUKOPUCTOBYBATH BiJHOBHY
BapTicTh ab0 BapTicTh 3amimieHHs (replacement value) - cyma KoIiTiB, sika MOBUHHA OyTH BUTpaucHa MPH
BIAITBOpPEHHI Takoro > abo CTBOpeHI aHaimorigHoro aktuy [8, C. 225]. Tomy y momampmioMmy Iz
peabHOI0 (PUHKOBOKO) BAapTICTIO aKTHBIB MiANPHUEMCTBAa OyIeMO PO3YMITH iX BiJIHOBHY BapTiCTh abo
BapTICTh 3aMill[EHHSI.

BapricTh 3aMillleHHS aKTUBIB MiANPUEMCTBA BU3HAYAETHCS NUIAXOM KOPHUI'YBaHHsS X 0OanaHCOBOT
BapTOCTI, 0 KO)KHOMY BHJIY aKTHBIiB OKPEMO:

—TpOIIOBI KOIITH Ta iX €KBiBaJICHTH, SIK IPABUIIO, HE KOPUTYIOTHCS;

—BapTICTh LIHHKUX TaNepiB BU3HAYAETHCS 3TiHO X pUHKOBOI LIiHMY;

—nebiTopcbka 3a00proBaHiCcTh 3MEHITYETHCSI HA CYMY CYMHIBHUX OOpTiB;

—BapTICTh 3aMaciB BU3HAYAETHCS HA OCHOBI MOTOYHOT I[IHM TX 3aMiIlICHHS;

—BapTICTh 3eMEJIbHUX JUISHOK, SIKI BITHOCATHLCS JI0 OCHOBHMX 3aC00iB, BU3HAYAETHCS 3TIHO PUHKOBOI
OLIIHKY 13 3aJTyYeHHSIM €KCIIEPTiB (OI[HIUKIB);

—BapTicTh OyiBeIb, CIIOPYA Ta 00JaHAHHS BU3HAYAETHCS HA OCHOBI MTOTOYHOI I[iHM 1X 3aMiIllleHHs 3a
BHUPAXyBaHHSIM aMOPTHU3AIliT;

—BapTICTh HEMaTePiaIbHUX aKTHBIB BU3HAYAETHCSI HA OCHOBI MIOTOYHOT I[IHU 1X 3aMIIICHHSI.

PeanbHy BapTicTh MO3UKOBOTO KalliTaly MiJIPUEMCTBA TaKOX BU3HAUYAETHCS HUISIXOM KOPUTYBAaHHS
1oro OaylaHCOBOI BapTOCTI, 110 KOXKHOMY BH/y 3000B’s13aHb:

—KpenuTopchbka 3a00proBaHiCTh Ta OaHKIBCBKI KpeOWTH, SK TNPaBWIO, HE KOPHUIYETHCA 3a
BUKJIFOUEHHSIM, KOJI CTPOK IT030BHOI JaBHOCTI MUHYB;

—iHm1i 3000B’s13aHHS KOPUTYIOTBCS 3 BpaxyBaHHAM iX 0COOIMBOCTEH.

Punkosa Bapricth BracHoro kamitany (BK) minmpuemcrBa BH3HauaeThCs SIK Pi3HUII MiK PUHKOBOIO
BapTICTIO aKTUBIB (AKTHBH) Ta PUHKOBOIO BapTICTIO Mo3uKoBOro Karitainy (1K)
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BK = Axtusn — I1K.

B sxocTi OCHOBHHMX TOKa3HHKIB KammiTajmizamii sk cTaH OyaemMo pO3TisgaTd - BapTiCTh aKTHBIB,
OCHOBHUX 3ac00iB, BJIACHOTO 1 IO3UKOBOTO KaITiTAIY.
Ocnosni 3acobu. 3anvuikoBa BapTiCTh OCHOBHHUX 3aco0iB minmpuemcTB YkKpainm y mepion 2012-
2017 pp. 30impmmnacs y 1,68 pasy, y cilbCcbkOMy TOCIIONApCTBi — y 2,44 pasy, npomucioBocTi —y 1,41 pa3y,
OyxiBauNTBI — 0,99 pasy, Toprisisa —y 1,78 pa3y i y Tpancmopti — y 3,73 pasy. 3HauHO OinbIe 3pOCTaHHS
3aJIMIIKOBOI BapTOCTI OCHOBHHX 3acO0iB MiAMPHUEMCTB y TPAHCHOPTiI y MOPIBHSHHI 3 IHIIMMHU BHIAMH
JisTTBHOCTI 00YMOBIICHO 3HAYHOIO iHAEKcaliero 3a migcymkamu 2014 poky (koedimient inpekcauii 160,3 %)
Ta BEJMKUM HaJIXOKEHHSIM OCHOBHHX 3aco0iB y 2015 pori (648,3 mupa rpH.). BHacmigok mboro 3aInIiKoBa
BapTICTh y TPAHCIIOPTI 3pocia Maibke y 4,2 pasdy 3 204 mipn rpH. A0 856 Mupa rpH. (Tadm. 1).
Tabmuns 1
3aanmkoBa BapTiCTh OCHOBHHX 32c00iB MIANPHEMCTB Y KpaiHH
3a BUAaMHU JistibHOCTi y 2012-2017 pp. y pakTHYHUX WiHAX, y MJIP] TPH.

2012 | 2013 | 2014 | 2015 | 2016 | 2017
Ycboro 1651 1751 1781 | 2662 | 2772 | 2770
CinbChKe TOCIOAAPCTBO 75 84 88 106 146 184
[IpoMHCIIOBICTh 761 825 841 917 999 1076
ByniBHUIITBO 39 42 34 33 41 38
Toprisns 79 88 86 93 127 141
Tpancnopt 194 213 204 856 921 723

Jlicepeno: po3paxoBaHO aBTOPOM Ha OCHOBI JJAHUX CTATUCTHUYHUX 30ipHHMKA «JlisTIBHICTH CyO'€KTIB
rocronaproBadss 3a 2017 pik»

JUis OIIHKK peajbHOro 301IbIICHHS 3aJMIIKOBOI BAapTOCTI OCHOBHUX 3acO0IB CKOPHUCTAEMOCS
IamexcoM ocHOBHEX 3ac00iB (BifcoTkiB 10 2012 poKy), sIKWi MOKa3ye, HACKIIBKH BOHA 3POCIA 332 paXyHOK
YICTOTO HAIXOKEHHSI OCHOBHHX 3aC00iB, TOOTO peanbHe 3pocTaHHs y mirax 2012 poky

B minomy y 2012-2017 pp. B YkpaiHi 3aJIMIIKOBa BapTiCTh OCHOBHUX 3aCO0IB MIAMPHEMCTB 3pOCiia Yy
1,12 pasu y minax 2012 poky (y ¢aktuynumx wmiHax y 1,68 pasum). HaiiGinbiie 3pocTaHHs 3a BHIaMH
TSUTBHOCTI MaJlo MicIie y ClTbchbKoMYy rocmoaapctsi — 1,59 pasu y minax 2012 poky (y ¢pakTHYHHX I[iHaX — y
2,44 pasn), HaiiMeHIe y TpancnopTi — y 1,02 pasu y ninax 2012 poky (y dhaktuunux minax — y 4,20 pasn).

3pocTaHHs 3aIHIIKOBOT BAPTOCTI OCHOBHUX 3aCO0IB MIAMPHEMCTB 00YMOBIIEHO IBOMa YNHHUKAMHU:

—YHUCTE HAJAXOKEHHsSI OCHOBHHUX 3aC00iB (PI3HHIIA M 00CSITOM OCHOBHHX 3aC00i, sIKi HAMIMIIIIH 1 SKi
BHUOYIH);

—IHJIEKCallis.

Cxopucraemocst amaparoM (PaKTOPHOTO aHaji3y s OIHKM NHTOMOi Bard BIUIMBY YHCTOTO
HaJXOJPKEHHSI OCHOBHHUX 3aCO0IB Y MOCTIHHHUX I[iHAX Ta iX 1HJEKcallii Ha 3pOCTaHHS 3aJIMIIKOBOI BapTOCTI
OCHOBHUX 3ac00iB y (hakTHYHHX IiHaX. Pe3ynpraTu po3paxyHKIB MpeacTaBieHi y Tabmuii 2, 3 SKOi BUAHO,
1I0 B LiJIOMYy B YKpaiHi 3pOCTaHHS 3aJMIIKOBOI BapTOCTI OCHOBHHX 3aCO0IB MiINPUEMCTB Y (aKTHUHHX
IiHaX, B OCHOBHOMY, 00yMOBII€HO iX inaekcariieto (77 %) [9].

B Toli ke 4Wac y cibCbKOMY TOCIOJAPCTBI Ta TOPIiBJII BU3HAYANBHY POJIb TPalio HAIXO/KEHHS
OCHOBHHUX 3ac00iB. OkpeMo ciix BigMITUTH cepy TPaHCIOPTY, A€ 3pPOCTaHHS 3AJIMIIKOBOI BapTOCTi
OCHOBHHX 3ac00iB miIIpUEMCTB Y PakTUIHUX iHax Maixke Ha 100 % o0yMoBIIeHO TX 1HIEKCAIIi€TO0.

Hlopiuna amopTH3allisi OCHOBHHX 3aco0iB mimnmpuemct Ykpainu y 2012-2017 pp. B cepemHbomy
cknagana 2,2 % Bix ix mepBicHOi BapTOCTi, TOOTO mepiox iX OHOBJIEHHS ckianaB Onmsbko 45 pokis [10].
CrnicanHsl OCHOBHHX 3ac00iB y Tpancnopti y 2015 poui maiike Ha 10 TpiH IpH., @ TAKOX 3HAYHA 1HAEKCALis
y IIbOMY BWJIi JTiSUTBHOCTI JIO3BOJIUIIO 301IBIIUTH PiUHY aMOPTH3aIlito JI0 piBHs 3,7 % BijJ 3arajgbHOr0 00CsTY
MEPBICHOI BAPTOCTI OCHOBHUX 3ac00iB KpaiHH 1 BiINOBIAHO 3MEHIINUTH MEPio] IX OHOBIICHHS 10 27 POKiB.

ECONOMIC INNOVATIONS
116 Vol. 21, Issue 1 (70) 2019



Tabnuus 2
IInTomMa Bara BIJIMBY YMCTOr0 HAAXOIKEHHSI OCHOBHMX 3aCc00iB y NOCTiliHUX WiHax Ta iX
iHIexcanii Ha 3pocTaHHs 3aJIMIIKOBOI BAPTOCTi OCHOBHMX 3aC00iB Yy
¢axkTuunnx ninax y 2012-2017 pp.

3pocTaHHs 332 PaXyHOK 3pocTaHHSA 3a PaXyHOK
HAJIXOJKCHHSI OCHOBHUX 3aC00iB y | 1HJEKcallii OCHOBHHX 3aC00iB
MIOCTIMHUX I{IHAaX

Ycworo 23 % 77 %
CilibChKe TOCIOAAPCTBO 52 % 48 %
[TpoMHCIOBICTB 47 % 53 %
Toprisns 66 % 34 %
Tpancnopt 2% 98 %

Licepeno: po3paxoBaHO aBTOPOM Ha OCHOBI JaHHUX CTaTUCTHYHOTO 30ipHHKA «/{isUTEHICTE Cy0'€KTiB
rocroaproBanss 3a 2017 pik» Ta craTucTHUHUX OrosieTeHiB «OCHOBHI 3aco0u Ykpainu» 3a 2012-2017 pp.

Haiikpama cutyarliss y CiIbChKOMY TOCTIOAApCTBI Ta TOPTiBii, /e mepiox oHoBieHHS y 2017 pomi
ckianas BiamosimHo 12,7 ta 12,1 pokiB. B mimoMy x B KpaiHi CHUTYyallis 3 OHOBIIEHHSIM OCHOBHHX 3aC00iB
HE3aJI0BUJIbHA 1 HE JJO3BOJISIE BECTH MOBY IPO MOXIJIMBICTh IHHOBALIMHOTO PO3BUTKY YKpaiHU Ta MEPEXOay
710 BHIIMX TEXHOJOTIYHHUX YKJIAiB.

Crtyninbe 3HOCY OCHOBHHX 3aC00iB MiAMPUEMCTB Y TPAHCIIOPTI Micis X crucaHHs Maibke Ha 10 TpmH
rpH. y 2015 poui 3menmunacs 3 97,9 % no 45,7 %, a B uijoMmy B kpaiHi 3 86,5 % mo 63,3 % (tadmn. 3). Y
2017 potui CTyIiHb 3HOCY OCHOBHHX 3ac00iB MiANPUEMCTB B KpaiHi cTaHOBHIA 58,4 %, HaliMEeHIIMIA PiBEHb
3HOCY OyB y cimbcbkoMy rocmogapcti — 37,9 %. Oyiuka peanvroi kanimanizayii nionpuemcms 1K cmaw y
axmuynux yinax. SIk 3a3Hadanocs BHIIE 3arajbHa OI[IHKA PeabHOT KammiTali3alliil mInprueMCTBa K CTaH
II¢ OIliHKa HAsSBHOTO KamiTally MiANPUEMCTBA ab0 OIliHKA IHBECTHINM Ha NPUAOAHHS Ta CTBOPCHHS
BIIACHUMH CHJIAMHU aKTHBIB miampueMcTBa. ToOTo, e 3aranpHa BapTiCTh aKTHBIB a00 CyMapHa BapTiCTh
BJIACHOTO Ta MO3MKOBOT'O KamiTamy.

Junamika akTHBIB mianpueMcTB YKpainu y pakrtuunux minax y 2010-2017 pp. cBimuuThb mpo ix cyTTeBe
3poctanHs, ocoommBo y 2015-2016 pp. (tabm. 4) - maibke Ha 4 TpIH TPH., B OCHOBHOMY, 32 PaxyHOK
30UTBIIICHHS 3AJIAIIIKOBOI BAPTOCTI OCHOBHHX 3aCO0IB Ta HeEMaTepialbHUX aKTUBIB (Maike Ha 1 TpiH TpH.) i
ne0iTopchkoi 3a00proBaHocTi (Maike Ha 2 TPIH TpH.). 3pOCTaHHS AKTUBIB MIANPUEMCTB Y CUIbCHKOMY
rocnozapctsi y 2016 poiti, B OCHOBHOMY, 00YMOBJICHO BEJIMYE3HUM 3POCTAHHIM J€0ITOPCHKOT 3a00proBaHOCTI
349,9 mnpn rpH. y 2015 poui go 1092,1 mupx rpH. y 2016 poui (30i1bmeHHS Maiixke y 22 pasu).

Tabmuns 3
CTyniHb 3HOCY OCHOBHHX 32C00iB MiANPHEMCTB YKpaiHn
3a BuAamu aisiibHocTi y 2012-2017 pp., y %

2012 | 2013 | 2014 | 2015 | 2016 | 2017
Ycboro 80,5 81,7 86,5 63,3 61,3 58,4
CisibChbKe TOCTIOaPCTBO 37,0 38,4 41,8 42,4 38,9 37,9
ITpomMucioBicTh 55,3 56,8 59,9 76,9 67,7 57,9
ByniBHUIITBO 46,5 47,4 479 48,9 35,8 58,1
Toprisns 35,4 36,1 40,7 39,2 39,9 39,5
Tpancnopt 96,5 96,7 97,9 45,7 451 44,8

Jicepeno:po3paxoBaHO aBTOPOM Ha OCHOBI JJaHUX CTAaTUCTHUUHUX 30ipHUKA «JlisUTbHICTL CY0'€KTiB
rocnogaproBanss 3a 2017 pik»
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Tabnuus 4
AKTHBH MiINPHEMCTB Y KpaiHu 3a BUIAMH TiSVIBHOCTI Y (pAKTHYHHMX HiHAX
y 2012-2017 pp., y MJpA IpH.

2012 2013 2014 2015 2016 2017
Ycboro 5417 5709 5990 8069 9986 9954
CiibChKE TOCIOAaPCTBO 277 313 391 686 1537 912
[TpomucnosicTh 1755 1872 2010 2356 2790 3142
ByaiBHUIITBO 261 292 269 311 319 370
Toprismust 1113 1148 1171 1397 1790 1993
Tpancmopt 342 374 369 1073 1240 1002

icepeno: po3paxoBaHO aBTOPOM Ha OCHOBI JJAaHWMX CTaTUCTHYHOTO 30ipHHKA «/{isUTEHICTE Cy0'€KTiB
rocronaproBants 3a 2017 pik».

Hyxe 3HauHe 301NbIICHHS aKTUBIB BinOynocsa y cdepi Tpancmopry y 2015-2016 pp. —y 3,9 pasu. B
OCHOBHOMY BOHO OOYMOBJIEHO 3pOCTaHHSM 3aJMIIKOBOI BapTOCTI OCHOBHHX 3acO0IB Ta HeMaTepialbHHX
aktuBiB 3 203,6 muipa rpH. y 2014 poui 1o 855,9 mupn rpH. y 2015 poui (30unb11eHHS Y 4,2 pasn).

HeratuBHi TeHnmeHIil BiIOyBaquCs MO0 MUTOMOI Bard BJIACHOTO KaIliTaly ITIIMPHEMCTB YKpaiHH,
sxa 3MeHmmnacs 3 51,6 % y 2001 poui mxo 24,7 % y 2017 poui (puc. 1) [2, c. 54]. Taki x cami TeHAeHLI]
IIOJI0 TUTOMOI Bard BIIACHOTO KaIliTaly BiOYBamuCs y CUTHCHKOMY TOCHOJApPCTBI Ta MPOMHUCIIOBOCTI, Ji€
BOHa 3MeHINWIacsa BimnoBimHo 3 53,6 % Ta 38,7 % y 2012 pomi mo 47,9 % i 17,5 % y 2017 poumi, a y
OyAIBHUIITBI Ta TOPTiBJIi BOHA HAOyJIa HABITh BiJ’€MHHUX 3HAYCHb.

Ha3BaHue q1uarpamMMbl
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Puc. 1. [Iutoma Bara BiacHOTO Ta MO3MKOBOT'O Kamitany mianpueMcts Ykpainu y 2001-2017 pp.

Ilicepeno:Po3paxoBaHo aBTOpoM Ha OCHOBI jaHux: bamineka B.B. Kamitan migmpuemcts Ykpainu:
teHaermii npiopureru. K. : [H-T ekoH. Ta mporro3ys. 2007; cratucTu4HU# 30ipHUK «/{isSmbHICTH Cy0'eKTiB
rocrioaproBaHss 3a 2017 pik»

Oyinka peanvhoi xanimanizayii nionpuemcme sik cmau y nocTivHMX IiHax 2012 poky. OriHka
OKPEeMUX BHJIIB aKTHBIB OyJa 3/1iHCHEHHA TAKUM YHHOM:

—3aJIMIIKOBAa BapTiCTh OCHOBHHUX 3acO0IB MiAMPUEMCTB OKPEMOTO BWJY JisUIBHOCTI 3a MEBHHH PiK
po3paxoByBalacs MUITXOM MHOXEHHS i1 BapTocTi y 2012 porii Ha TemI 3pocTaHHs (3HWKEHHS:) ii BapTOCTI
BigHOCHO 2012 pOKY';

—He3aBepllIeH] KaliTajdbHI 1HBECTHLii, JOBrOCTPOKOBI (hiHAHCOBI iHBecTHIii Ta iHIII HEOOOpPOTHI
aKTHBH PO3PaxOBYBaJIMCA LIJISIXOM AUJICHHS X BapTOCTi 3a MEBHUM PiK Ha iHAeKc iHGuawii 1o 2012 poky;

! craTuctruni Gronereni «OcHOBHI 3aco6u Ykpainm» 3a 2012-2017 pp.
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—3aIacy Po3paxoBYBAIMCA IIJITXOM AUICHHS iX BaApTOCTI 3a MEBHUH PiK HA 1HAECKC-IEMIATOP BUITYCKY
TOBapiB 1 MOCIIYT B OCHOBHUX ITiHax 10 2012 poky;

—nebiTopchbka 3a00proBaHICTh IS KOXKHOTO BHAY iSUTLHOCTI PO3paxoByBaslacs NLISXOM IUTICHHS il
BapTOCTI 3a TIEBHUH PiK Ha 1HAEKC-Ae(IATOp BUIIYCKY TOBapiB i MOCIYT B OCHOBHUX HiHaxX 110 2012 poky mms
ILOTO BUIY JisSTTbHOCTI;

—1oTOo4YHi (hiHaHCOBI iHBecTHLIl (iHHI Manepy CTPOKOM A0 | poKy), TPOIIOBI KOIITH Ta iHIII 000pOTHI
aKTHBH PO3PaxOBYBAIHCS IUIIXOM AUICHH iX BApTOCTI 3a MEBHUH pik Ha iHAeKc iHusmii o 2012 poky.

PesynbTaté po3paxyHKiB aKTHBIB MiIPUEMCTB YKpaiHu 3a BuIamu JisutbHOCTI y 2012-2017 pp. y
minax 2012 poky mpezacrapneni y Tabnwmi 5. 3 Hei BHAHO, IO 3arajibHa BapTICTh AKTHBIB MiATIPHEMCTB
VYkpainu y ueit nepion cknanana 01M3bK0 5,4 TpIH I'pH., KOJIUBAIOYKCH Bix 5,1 TpiH rpH. 10 5,7 TPJIH TpH.
BinHocHO mocTiitHOIO Oyna BapTicTh aKTWBIB MIANPHUEMCTB TPAHCIOPTY — B cepeaHboMy 344 Mipm TpH.,
KOJIMBAIOYHCH Bix 327 mupa rpH. 10 373 MIpxa IpH.

Tabmuug 5
AKTHBH NiINPUEMCTB 32 BUAaMu aissibHocTi y 2012-2017 pp.
y uinax 2012 poky, y MJapa rpH.

2012 2013 2014 2015 2016 2017
Ycporo 5417 5658 5356 5053 5609 5067
CinbChbKe TOCTIOIapCTBO 277 308 339 415 775 433
[TpoMHCTOBICTB 1755 1831 1781 1645 1665 1635
ByniBHHIITBO 261 286 240 210 194 206
Toprisius 1113 1142 978 841 936 882
Tpancnopt 342 352 340 327 373 329

LDicepeno: po3paxoBaHO aBTOPOM Ha OCHOBI JaHHUX CTaTUCTHYHOTO 30ipHHKA «/lisUTEHICTE Cy0'€KTiB
rocnogaptoBanns 3a 2017 pix».

AHami3 OUHAMIKK aKTHBIB MiANMPUEMCTB YKpaiam y miHax 2012 poky CBiq4uTh NMPO HASBHICTH
TeHJEHII] 10 3MeHIIeHHs iX Baprocti. ¥ 2017 pomi ix Bapricth cknana 93,5 % Bin piBas 2012 poky, y
npomucioBocti — 93,1 % 1 y tpancmopti — 96,2 %. Y Toprieni Ta OyJiBHUITBI 3MEHIICHHS OYyJ0 OiibIn
3HaYHUM i ckJano Oinbire 20 % (puc. 2).
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Puc. 2. BapricTh akTUBIB mianpueMcTB YKpainu 3a BUIaMu AisuibHOCTI y 2012-2017 pp. y minax 2012
poky (2012 pix 3a 100 %)
Horcepeno:po3paxoBaHO aBTOPOM Ha OCHOBI JaHWUX CTAaTUCTHYHUX 30ipHHMKA «/lisIbHICTH CyO'e€KTiB
rocrogaproBanHs 3a 2017 pik»
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30BciM iHINA cHTyalis Oyjga y CIIbChKOMY rocmomapcTBi, ge 3a mepiog 2012-2017 pp. akTuBu
MIIITPUEMCTB 30UTbIIMIHCS Oinpime HiK y 1,5 pa3y. 30UIbIICHHS BapTOCTI AKTUBIB IMANPHEMCTB Y
CLIBCBKOMY TOCNOAApCTBl y MOoCcTiHHUX HiHax 2012 poky 0OyMOBIEHO 3pOCTaHHSAM BapTOCTI YCiX CKIaJOBUX
aKTUBIB, OCHOBHHMX 3aCc0O0iB Ta HemaTepianbHUX akTuBiB (Ha 58,6 %), aebiTopchkoi 3aboproBaHocTi (Ha
76,8 %), 3anaciB (Ha 47,6 %), rpouieii (Ha 2,9 %), TOBrocTpokoBHX (piHAHCOBUX iHBecTHUIIiH (Ha 157,3 %) Ta
iHmux akTuBiB (Ha 9,3 %).

3miiicHEeHI BHWINE OIHKM KamiTamizamii MiANpueEMCTB YKpaiHW SK CTaH Ha OCHOBI BHTPAaTHOTO
(iHBecTHLIWHOTO) MAX0AY Y (PaKTHYHUX I[iHaX Ta y HMOCTiHHUX MiHax 2012 poKy JOMOBHIOIOTH OJHA APYTY

(puc. 3).
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Puc. 3. Kanitanizauis nianpuemcts Ykpainu (Bapticts aktuBiB) y 2012-2017 pp. y GpakTHyHHX LiHAX
Ta 1iHax 2012 poky, MIIpA TpH.
IDicepeno: po3paxoBaHO aBTOPOM Ha OCHOBI JaHHUX CTaTUCTHYHOTO 30ipHHKA «/lisUTEHICTE Cy0'€KTiB
rocnogaproBanHs 3a 2017 pik»

BucHOBKH Ta MepPCHEKTHBH MOAAIbINMX AOCTiIxKeHb. OmiHKa y (QakTHYHUX IiHaX BimoOpakae
MMOTOYHHUN PiBEHBb KammiTamizamii mianpueMctB. B Toit ke dac BHacHimoK iHMIAIMII, cepeaHiil piBeHb SKOi y
2014-2017 pp. cknagaB Onu3bko 20 %, poOUTh HEMOXKJIMBHM IOPIBHIOBATH OI[IHOK KamiTami3alli 3a pi3Hi
poku. Jlns BupimeHHS 1iel mpobimemu Oyma 3miiicHEHa OIiHKa KariTami3amii y IMOCTIHHMX IliHax, fKa
MoKa3aia, 10 Majlo MicCIle 3MEHIIIEHHS PiBHS KalliTalli3amii MmiJIprueMCTB B IIJIOMYy B KpaiHi Ta B OCHOBHHX
BUJAX MAISUIBHOCTI, BUKJIFOUEHHS CTaj0 CLIbCHKE TOCHOJAPCTBO, J€ PIBEHb KariTajizallii MiJANnpHEMCTB
30inbImmBes Oible HiX y 1,5 pa3y. Yce cBiIUUTH MpO HETaTHBHI MpOIECH B €KOHOMII KpaiHu, a came
JeiHyCTpiaNi3allifo Ta JOMiHyBaHHS CHPOBUHHUX TaTy3eH.
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CONCEPT OF THE TRANSBOUNDARY CLUSTER ON PROCESSING OF SECONDARY
RAW OF WINE FOOD IN UKRAINE AND MOLDOVA.
PROBLEMS OF FORMATION AND DEVELOPMENT STRATEGY

Topicality. Secondary raw materials of winemaking are a rich source of biologically active compounds, which
makes it possible to use it for the production of a wide range of products of high value for various industries: food,
pharmaceutical, perfume and cosmetic, chemical, etc. However, currently in Ukraine and in Moldova there are no
specialized enterprises for the integrated processing of secondary raw materials of winemaking. In the vast majority of
cases, in particular, crests and squeezes are uncontrolledly exported to agricultural lands without special treatment,
which leads to acid soil erosion and environmental pollution by metabolites of micromycetes.

At the present stage of technological development there is a wide range of innovative developments in the field of
recycling of secondary bio-materials, in particular grape excrements, in order to obtain biologically valuable
components. The main task in this direction is to create an organizational and economic mechanism that will unite the
interests of winemaking enterprises (owners of secondary raw materials), processing enterprises (producers of
secondary products of winemaking), representatives of local authorities and potential consumers of innovative
products. A cluster ideology may be an effective tool for consolidating the interests of stakeholders in this direction.

Aim and tasks. Development of the concept, formation and functioning of the cross-border cluster on the
processing of secondary raw materials of winemaking, the core of which is the innovation-investment center, which
provides cooperation of science, business and administrative resources, allows to provide non-waste technologies and
use innovative solutions. In the process of recycling of secondary raw materials of winemaking in Ukraine and Moldova
(about 100 thousand tons) is the possibility of obtaining more than 50 secondary winemaking products, which are in
high demand in various sectors of the economy.

The main objectives of this study are: ensuring sustainable development and the principles of the "green
economy" in the development of viticulture and winemaking in Ukraine and Moldova; creation of high value-added
biologically valuable products; obtaining social and synergistic effect in the process of forming a cluster.

Research results. A systematic approach to the complex processing of grapes on the basis of cluster ideology is
proposed. The proposed architecture of the cluster as managerial innovation in the subregional, regional, national and
transboundary context allows us to form the poles of economic growth by consolidating and converting different types
of capital: human, social, productive, natural, financial and intellectual to obtain additional economic benefits. The
developed concept shows that sustained efficiency is achieved, first and foremost, enterprises are able to combine
efforts and capital.
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Conclusions. The analysis of technology of processing of grapes on wine materials in Ukraine and Moldova is
carried out. The following is the list of the most promising products obtained from secondary raw materials of
winemaking. The concept of creating a cross-border cluster for the processing of secondary raw materials of
winemaking, which is based on the principles of the green economy.

Keywords: Grapes, secondary raw materials of winemaking, enotanin, grape seed oil, tartaric acid, biologically
active compounds, cluster, green economics.
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KOHIIENIT TPAHCKOPJIOHHOT'O KJIACTEPA 11O IEPEPOBIII BTOPUHHOI
CHUPOBUHU BUHOPOBECTBA B YKPAIHI TA B MOJIJOBI.
INPOBJIEMH ®OPMYBAHHA I CTPATEI'TA PO3BUTKY

Axmyanvnicms. Bmopunna cupoguna sunopoocmea € bazamum 0xcepeiom 0ioN02iuH0 aKMUSHUX CHOIYK, U0
00YMOBII0E  MONCIUGICMb 1T BUKOPUCMAHHS 0Nl BUPOOHUYMBA WUPOKO20 ACOPMUMEHIY NPOOYKMIE 3 GUCOKON
YiHHICMIO OJIs1 PI3HUX 2aIy3ell NPOMUCIO80CMI. XAP4080l, hapmayeemuynol, napphymepro-KoCMemuyHol, XiMiuHol ma
in. Oonak 6 Oanuti wac 6 Yxpaini i 6 Mondosi 6iocymui cneyianizogani niONpUEMCmMea 3 KOMNJIEKCHOI nepepooxu
6MOPUHHOT CUPOBUHU 8UHOPOOCMEa. V nepesasichiti Oinbuwocmi 6unadKie, 30Kpema, epedeti i GuuasKu H6e3KOHMPOILHO
BUB03AMb HA CLILCLKO2OCNOOAPCHKI Y2i00s1 be3 cneyianrbHoi 00poOKU, Wo NPU3800UMsb 00 KUCIOMHOIL epo3ii pyHmie ma
3a6pYOHEHHIO0 HABKOMUUHBLO2O cepedosuyd Memadorimamu Mikpomiyemis.

Ha cyuacnomy emani mexnonoeiuno2o po3gumky € wiupoKull CReKmp IHHOBAYIIHUX PO3PODOK 8 cqhepi nepepobKu
BMOPUHHOI CUPOBUHU, 30KpeMd BUHOZDAOHUX BUYABKIE 3 MEmOK 00epA’CAHHA OION02IUHO AKMUBHUX DedOB8UH.
Iepcnexmuenum 6 YboMy HANPAMKY € (POPMYBAHHSA OpP2AHIZAYINIHO-EKOHOMIYHO20 MEXAHIZMY, KUl 003801UMb
00'eOnamu  inmepecu SUHOPOOHUX NIONPUEMCME (BUPOOHUKIE 6MOPUHHOI CUDOBUHU BUHOPOOCMBA), NepepoOHUX
nionpuemcme (8upoOHUKI6 NPOOYKMIG I3 6MOPUHHOI CUPOBUHU GUHOPOOCMEA), NPeOCMABHUKI8 Micyegoi enaou ma
nomenyiliHux — cnodicueadie  iHnosayitinoi npodykyii. Epexmusnum  incmpymenmom  Koucorioayii - inmepecie
CMenKxon0epie y OaHOMy HANPAMKY Modice Oymu Kiacmepha i0eo102is.

Mema ma 3a6danns. Po3pobka xonyenyii, popmysanns ma QyHKYIOHYBAHHA MPAHCKOPOOHHO20 KAACmepy No
nepepooyi 8MOPUHHOI CUPOBUHU BUHOPOOCMEA, AOPOM SIKO20 € IHHOBAYIUHO-THEECMUYIHUL YeHmp, Wo 3abe3neyye
Koonepayilo 8upobHuymea, Hayku, 0Oi3Hecy ma aoOMiHpecypcy ma 00380J5€ 6nposacumu 0e368i0X00Hi MexHON02ii
nepepooKu 8uUHO2pady 3 GUKOPUCMAHHAM IHHOBAYIUHUX piuleHb. Y pesynvmami nepepoOKu GMOPUHHOI CUPOBUHU
sunopobcmea 6 Yxpaini ma Monoosi (6auzeko 100 muc. m) € moscaugicmos ompumannsa nonao 50 uoie npooykmis, Ha
5K € NIOSUWEHUTI NONUM 8 PI3HUX 2aLY38X HAPOOHO20 20CHO0APCMEA MA HA MIJNCHAPOOHUX PUHKAX.

OcHOBHUMU 3AB0AHHAMU OAHO20 OOCHIONCEHHS €: 3a0e3NeyeHHs. CManoe0 po3GUMK)Y ma NPUHYUNIE «3eAeHOT
EeKOHOMIKUY» 8 po38UmKy uHopodocmea Yxpainu ma Monoosu, cmeopenHs npooyKmie 3 6UCOKOI0 00OAHOI 8aPMICMIO;
OMPUMAHHS. eKOHOMIYHO20, COYIAIbHO20 MA CUHEP2EMUYHO20 eheKkmy 6 npoyeci PYHKYIOHY8aHHs Kiacmepd.

Pezynomamu. 3anpononosano cucmemuuti nioxio 00 KOMNAEKCHOI nepepooKu SUHOSPAdY, AK CUPOGUHU OISl
8UHOPOOCMBA, HA OCHOBI KiacmepHoi ideonocii. Pospobneno apximexmypy kiacmepa, K YNpasiiHCvbKoi iHHO8AYil, 6
cybpezionanbHoMy, pe2ioHANbHOMY, HAUIOHANLHOMY MA MPAHCKOPOOHHOMY Macuimadi, wo 003801A€ copmysamu

NOMIOCU eKOHOMIUHO20 3POCMAHHA 3d PAXYHOK KOHCOMOayii ma KoHeepmayii pizHux 6udi@ Kanimanig: N00CbKO2o,
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COYIianbHo20, BUPOOHUY020, NPUPOOHO20, (PIHAHCOB020 MA [HMEAEKMYAILHOZO HA 00ePAHCAHHS 000AMKOBO20
EeKOHOMIUHO020 eghekmy. 3anpononosanuli KOHyenm ceiouums Npo me, WO CMIlIKOi eghekmusHoCcmi 0ocsa2aoms, nepul 3a
6ce, nionpuemMcmaea, Axi 30ammi 00 00'cOnants 3yCunb i Kanimanie.

Bucnoexu. Ilposedeno ananiz mexHonoziti nepepoOKu 6MOPUHHOI CUpOBUHU BuHOpobcmea 6 Ykpaiwi ma
Monoosi. Hagedeno nepenik Hatlbinbs nepcneKmusHux npooyKmie 3 6UCOKOI0 0i0I02IUHOI MA CRONCUBHOI YIHHICTIO,
AKI 00epocyioms 3 8MOPUHHOL CUpoBuHU uHOpobcmea. Pospobreno koHyenyito cmeopeHHs MpPAHCKOPOOHHO2O
Kaacmepa 3 nepepooxu 6MopUHHOI CUPOBUHU BUHOPODOCMEBA, KA OA3ZYEMbCA HA NPUHYUNAX 3€]IeHOT eKOHOMIKU.

Kniwouosei cnosa. Bunozpad, emopunna cuposuna uHOpoOCmeEd, SHOMAHIH, BUHOSPAOHA OJisl, GUHHA KUCTIOMA,
0i0N10214HO aKMUBHI CHOTYKU, KIACED, 3e]leHd eKOHOMIKA.

IMocTanoBka mpodJieMu Ta ii 3B'5130K 3 BAXKIMBUMH HAYKOBHMH TAa NMPAKTUHYHUMU 3aBAanHaMuU. [Ipu
nepepoOIli BUHOTpaAy Ha BHHOMATEPiaid yTBOPIOETHCS BTOPHHHA CHPOBUHA, HAHOIIBIN 3HAYYIIIMMH 3 SKOI
3a 00'eMOM 1 I[IHHICTIO € TpeOcHi, BUYaBKK, HACIHHS, IIIKipKa, YacTKa skux ckianae 15 — 20 %. Anaromiusi
0CcOOJIMBOCTI BHHOTPagHOI ATOAM, a TaKOX Cy4yacHi IMaaHi TEXHOJOril mepepoOKH BHHOTpagy Ha
BHHOMATEpiai 00YMOBIIOIOTH T€, III0 BTOPHHHA CHPOBHHA BHHOPOOCTBA 332 BMICTOM 010JIOTIYHO aKTHBHHX
PEUOBHH TIepeBepIlye BHHOTpax i BHHO. Po3poOka iHHOBaLiHMX TEXHOJIOTiH KOMIUIEKCHOI MepepoOKH
BTOPMHHOI CHPOBMHHM BHHOpPOOCTBa Ha MPOLYKTH 3 BHCOKOIO OiOJIOTIYHOIO Ta CIOXKMBYOI IIHHICTIO €
BaXJIMBOIO HAYKOBO-TIPAKTMYHOIO IpoOsiemoro. EdexTuBHe BUKOpHUCTAaHHA BTOPMHHOI CHPOBHHHU
BHHOPOOCTBA MUIIXOM BIIPOBAKCHHS 0€3B1IXOHIX TEXHOJIOTIN € CTPaTEriYHUM HAMPSIMOM PaIliOHATBHOTO
BUKOPUCTAaHHS OOMEKEHUX CHPOBHHHHX PECYPCIB Ta OXOPOHM HaBKOJHMIIHBOTO cepemoBuina. KoHmeris
0€3BiIXOMHOTO BHPOOHUIITBA CHUPAETHCS HA MPUHIUIHA CUCTEMHOCTI, KOMIUIEKCHOCTI BHKOPHCTaHHS
CHUPOBUHH, NHKIIYHOCTI MaTepialbHUX TIOTOKIB, OOMEXEHHS BIUIMBY BHPOOHHWIITBA Ha HABKOJHIIHE
MPUPOAHE 1 colliaibHEe CepeIOBHUIIIE.

AHani3 ocrannix my6Jjikauiid mo npo6aemi. BiTunsnsani Ta 3apyOixni BueHi Areesa H.M., 3aiiko
I'M., Honuenko JI.B., Kacesnos [I.I'., KBacenkoB O.I., 'amonenko FO.B., byrosa C.M., Icmainos T.A.,
Iernor H.P, Icpirosa T.O., Oraii }0.0., Uepnoycora B.B., [Itiua A.B., Myxrapos E.I., Mycaesa H.M.,
Bnammuk JI.P., Cunopenko O.B., IlepeBeptkuna B.B., Icnmamor M.H., bonnmakora M.B., Apnenrin .M.,
laina b.C, Ko6ipman I'., Ocunosa JI.A., Jlozosceka C.T., Brenner-Weiss G., Franzreb M., Nusser M.,
Metivier R.P., Tataridis P., Apostolopoulos K. mpucBs4dytoTh CBOi TOCTIIKEHHS pPO3pPOOII HOBITHIX
TEXHOJIOTI TepepoOKH, TMEepeBaXHO BUHOTPAJHUX BHYABKIB, 3 METOI0 MaKCHMAIBHOTO BHIIYYCHHS
010JIOTIYHO aKTHUBHUX PEYOBHH 1 BUPOOHMIITBA HOBHX BH[IB TpoAykmii. Bemmka wactka TexHOJOTIH
CHpSIMOBaHA HA OTPUMAHHS €KCTPAKTy a0 MOPOILKY BUYABKiB YEPBOHUX COPTIB BHHOIPAAy 3 METOIO iX
MOJJANIBIIOTO 3aCTOCYBAaHHS Y KOHIUTEPCHKOMY BUPOOHHIITBI YU B SIKOCTI O10JI0T1YHO aKTHBHUX JOOABOK JJIsI
JKyBaJTbHO-TIPOQIITAKTUIHOTO XapuyBaHHSI.

VY cdepi HaykoBoOi imeonorii kmacTepusamii 3aciiyroBYIOTb Ha YBary JOOCHI/DKEHHS BITYM3HSHHUX 1
3apyOiKHMX BueHHX, Takux sk CokoneHko C.I., Boiinapenko M.II., dyOnunpkuii B.1., 3axapuenko B.I,
Ocwurmio B.M., €pmakoBa O.A., Kapa C.B., Kypakcina C., IToprep M., Mapman A., K. Broapi K., Bpemu C.

BunisieHHsi HeBMpilleHMX paHille YAacTHH 3arajbHoOi mpodjemu. Bincyrnicte B YkpaiHi 1 B
MonzoBi cTparerii 6e3BiIX0AHOT IepepoOKu OiopecypciB, 30KpeMa, BHHOTPAIY.

HenmocraThiii piBeHb B3a€MOJIii MK HayKOBUMH, HABUAIBHUMH YCTaHOBAMH, BHPOOHHIITBOM,
0i3HECOM, 3aKOHO/ABYOI0 Ta BHKOHABUOIO BIAJ00, OcCOONMBO Ha 0a30BOMYy piBHI MicCIIEBOTO
CaMOBDAYBaHHs, IO HE J03BOJsSIE 3a0€3MEUMTH CTAIMH PO3BUTOK TEPUTOPIH 1 MOCSIITH BHCOKOI
peHTadenbHOCTI BUPOOHUIITBA IHHOBAIIIWHUX MPOAYKTIB 13 BTOPUHHOT CHPOBUHH BUHOPOOCTBA.

@opmyoBaHHs  1ijdeil gocaimkenHss. CTBOPEHHsS 1HCTHUTYIIOHAJNBHOTO —CEpeOBHINA IS
3MiACHEHHS Oe3BiAXOMHOI TepepoOKn OiopecypciB, IO O3BOJUTH OTPUMATH CHHEPTreTUYHUN e(eKT B
PI3HUX CEKTOpax arponpOMHUCIIOBOIO KOMILIEKCY, 30KpeMma, Yy cdepi BUHOIpajapcTBa Ta BHHOPOOCTBa —
ranmysel crieniianizanii Ykpaiau i MonmoBu.

BuxopucranHs opraHi3amiiiHO-eKOHOMIYHUX MEXaHI3MIiB Ta I1HCTPYMEHTIB KJacTepHu3allii s
3a0€3MEeUYeHHs] CTAJIOr0 PO3BUTKY TEPUTOPiH, Ha SKUX PO3MIILEHI BUHOPOOH] MiANPHEMCTBA-NOCTauYIbHUKI
BTOPUHHOI CHPOBHHH BHHOPOOCTBA, a TAKOXK BU3HAYCHHS KOHKYPEHTHHX IE€peBar BUITYCKY iHHOBaI[iHHHX
MPOJIYKTIB 13 BTOPUHHOT CHPOBHHU BHHOPOOCTBA.

CTBOpEeHHSI EKCHEPUMEHTAJIBHOIO IIONITOHY JJIS PO3BUTKY I1HHOBAWiMHOI EKOHOMIKHM 3 METOI0
30UIBIICHHS] 1HHOBAIIHHO-1HBECTUIIIMHOT aKTUBHOCTI Oi3HECy, IO IMOCTYXXHTh KaTali3aTopoM iHTerpariii
VYxpainu 1 Mos1oBH B €BpOIIEHCHKHIA 1 CBITOBHIA TIPOCTIP.
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Bukiaa ocHOBHHX pe3yJbTaTiB Ta ix o0rpynryBanusi. B 2017 p. B Vkpaini Ta Mongosi Oyiio
niepepodiiero 270,9 e T 1 311,0 THC T BiANOBIAHO BWUHOTpady Ha BHHOMAarepiamw. Ilepemk i1 obcsru
OCHOBHOI ¥ BTOPHUHHOI CHPOBMHH BUHOPOOCTBa HaBeAeHi B TaOIuIi 1.

Tabmuns 1

IIpoayxTu nmepepo0Ku BUHOTPaay Ha BUHOMAaTepiaau B Ykpaini i Moaaosi B 2017 p.

HaiimenyBaHHSI CHPOBUHU VYkpaina MonnoBa
OcHOBHA CHPOBHHA
Bunorpan s BuHOPOOCTBA, TUC T 270,9 311,0
Bunomarepianu, THC gai 18721,3 21459,0
BropuHHa cCHpOBHHA
I'pebeni, THC T 10,8 12,4
BuuaBku, THC. T 36,4 434
Hacinns, tuc T 9,1 10,9
[xipka, TuC T 27,3 325
JIpi>KKOBI OCIaHHS, THC Jall 468,0 536,5

[Ipu pauioHanbHii nepepoOLi BTOPUHHOI CHPOBHHH BHHOPOOCTBa MOYKHA OTPHUMATH MPOIYKTH, IO
MIPEICTABISIFOTh 3HAYHY MIHHICTH TS PSITy Tally3eil HapoOAHOTO TOCIIOAapcTBa (XapuoBoi, papManeBTHIHOT,
napyMepHO-KOCMeTHYHO1, XiMmiuHOi Ta iH.). [Ipuknamgm mpoaykTiB TepepoOKH BTOPHUHHOI CHPOBHHU
BUHOPOOCTBA HaBe/ICHI B Ta0wmIIi 2.

Taomuus 2
IIpoanykTu nepepodKu BTOPHHHOI CHPOBUHU BUHOPOOCTBA
Bropunna cupoBrHa ..
[IponykTn nepepoOKy BTOPHHHOI CHPOBHHI BHHOPOOCTBA
BUHOPOOCTBA
I'pebeni Enoranin (0,22...2,5 %), BUHHA KHCJIOTA, HAMO1, JOOpHBa
BuuaBku ETano, BUHHA KUCIIOTA, BYTJICBOIH, MMOJi()EHOBHI KOHIIEHTPATH, HAIIO1, MEIaHiH
. Bunorpanna omnist (9,9...17,9 %), Bitamin D, kopm u1st TBapHH, Xap40oBUii
Hacinns ) . . N R 0
OPOIIIOK, abpa3uBHi Matepianu, enortanin (0,31...5,6 %), menanin, 6imok (8,2 %)
Ixipka [MonidenonbHi kKoHIIEHTpaTH, eHOoTaHiH (0,15...4,2 %), eHOOApBHMK, MEJIaHIH,
P KOPM ]IS TBApHH, T00pUBa
TpiskpKoBi ocau Eranon, npenapatu BitamiHiB rpynu B, 6inkoBwuii 6ionpenapar, IpixKaxKi cyxi,
P MENTHIH, aMiHOKHCIIOTH, EHaHTOBUH edip
Bunorpazana noza AKTHBOBaHE BYTLILIS, TTEJIETH

[MpuHIHMIIOBY cXeMy KOMIUIEKCHOI MEepepOOKH CONOIKUX (HE30pO/HKEHUX) BUHOTPAJHUX BUYABKIB i
rpebeHiB HaBeJICHO Ha puc. 1.

Hespaxkatoun Ha He3alepeyHy IiHHICTh, B TepEBa)KHil OUIBIIOCTI BHIAJKIB, 30KpeMa, BUYABKH i
rpebeHi B YKpaiHi BUBO3STh Ha CLILCHKOTOCTIONAPCHKI YTiIs, IO MPU3BOIUTH JI0 KUCIOTHOI €po3ii IPYHTIB,
a BHACJIIJIOK PO3BHTKY MiKpOOPIaHi3MiB — JI0 3a0pyJHEHHS] HABKOJIMIIIHBOTO CEPE0BUIIA, TOCUITIOIYU OHY
3 MI00ATBFHUX TIPOOIIEM ITFOJICTBA - €KOJIOTIUHY.

Jlo TemnepilHbporo 4acy He CTBOPEHI MiANPUEMCTBA 3 TIEPEPOOKH BTOPMHHOT CHPOBHHM BUHOPOOCTBA, a
BiJIOMi TEXHOJIOTIi He e()EeKTHBHI 3 TEXHOJOTIYHOI, EKOHOMIYHOI Ta €KOJOTIYHOI TOYKH 30pY, 110 TOBOPUTH
PO HE pallioHaJIbHE BUKOPUCTAHHS PECYPCIB 1 BTpaTH MaTepialbHUX 3aC00iB.

BigcytHi cucremHi HOCHiKEHHS 3a (PI3UKO-XIMIYHHUM, MIKpOOIOJOTTYHMM, TOKCHKOJIOTTYHUM
CKJIaIOM BTOPMHHOI CHPOBMHH BHHOPOOCTBA 3 METOI0 BH3HAYEHHS ONTHMAJBHOTO HANpSAMKY il
BUKOPUCTAaHHS. TakoX CTpUMYIOYMM (HaKTOPOM € BIJICYTHICTh IOPIBHSUIBHOTO aHA3y ICHYIOYHX
TEXHOJIOTiH Ta obnagHaHHs U1l epepoOKH BTOPUHHOI CHPOBUHHM BUHOPOOCTBA.

2019 EKOHOMIYHI IHHOBAIIII 125
Tom 21, Bun. 1 (70)




36podxceHi suyasku

2
Bidxami suyasku

MepezoHKa Audpysia

Mikem Bidwcami

Cnupm-cupeub

lepekypeHi 8UYaBKU
O4uuweHHA 8UYaBKU llepe2oHka
BuHozpadHa 2opinka Bidscum
lpomuearha Pekmudikauis
Cnupm-pekmudpukam
BuHHOKuUcnuli >
pPO3YUH Helimpanizauyis
lpecysaHHA
CywkKa BiddineHHs ocady
/BiddineHHﬂ HACIHHA
Likipka \HECIHHH BuHHOKucsne MamouHi
' 8arnHo PO3YUHU
ModpibHeHHsA
Modpi6bHeHHsA
BuHHa Kucnoma
ma ii coni
Cyxa WKipKa y 8uenadi
MOPOWK
Hobpuso Kopmosa v
MyKa EKchCIKgI'FI
Onis Makyxa
PadpiHipysaHHsA Ekcmpakuyia
Onisa pacpiHoeaHa TaHiH Mom — O4uweHHs 8id

KAiMKOBUHU

3 . Mpomein
binkosebllu Kopm

Puc. 1. [IpuHIMNOBa cxeMa KOMIUIEKCHOT EpepOOKH COJIOIKUX (HE30pOHKEHUX) BHHOTPATHIX
BUYABKIB 1 TpeOCHIB

Benuki pesepBn mNpuxoBaHi Yy BIOPOBAUKCHHI iHHOBAIIMHMX TEXHOJOTIH NepepoOKH BTOPUHHOT
CHUPOBHHHM BUHOPOOCTBa, JaHI IO SKMX HE CUCTEMAaTH30BaHi; BIJICYTHSA 1 KOHCOJIJAIS BYCHHX, IO
3aliMalOThCS IIEF0 BAXKJIMBOIO MTPOOJIEMOIO CYYaCHOCTI.

VY Pecny6nini MonnoBa QpyHKIiOHYIOTh 00'€THAHHS 3 BUPOLIYBaHHA BHHOTPay, HOro mepepoOKu Ha
BUHOMATEpialiv, OJep>KaHHS BUH 1 JUCTUIISATIB PI3HUX THIIIB, YTHIIi3al[il BTOPHHHOI CHPOBHHH BUHOPOOCTBA.
B nanwii yac B HpOMMCIOBHX MaciiTa0ax OJCPKYIOTh Oiora3, Oi0€TaHOJI, OO0 3 HACIHHSA BHHOIPAIY,
opraHiuHi 100puBa, MEIeTH TOLIO.
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OpmHak, KOMIDIEKCHA yTHJII3AIisl BTOPUHHUX MPOAYKTIB 3HAXOMUTHCS B MTOYATKOBIN CTamii pO3BHUTKY,
BHMara€ BHBYCHHS 3apyODKHOTO IOCBIiTy, MOTpeOye CcyOCHmiil mep)kaBU 1 3HAXOKEHHS PHUHKIB 30yTYy,
BiJUyBa€ HEJOCKOHATICTh ONOJATKYBaHHS Ta 3aKOHOAABYOI 0a3H.

3 MeTor0 e()eKTMBHOTO BHUPILICHHS iCHYIOUMX MPOOJeM, MOB'I3aHUX 3 KOMIUIEKCHOIO MEpepoOKOI0
BTOPUHHOI CHPOBHHHM BHHOPOOCTBA, HEOOXimHe 00'€qHAHHS BHHOPOOHHMX WiANPHUEMCTB B CHEIliaTi30BaHI
KJIACTEPH, [0 BKIIIOYAIOTH I AMTPHEMCTBA PI3HOTO MPOQLI0 MisSUTBHOCTI (BUPOIIYBaHHS BUHOTPALyY, HOTO

MIPOMUCIIOBY TIEPEPOOKY, BUPOOHUIITBO BHH 1 JTUCTHIIATIB, EPEepOOKY I[IHHOI BTOPUHHOI CUPOBUHHU:
HAacCiHHSI, BHUaBKIiB, IPIKHKOBHUX OCAliB, MTKIPKH, BHHHOKHUCIINX COJICH Ta iH.).

Knactepn mnpeactaBnsioTs co00I0 TEPCIEKTUBHY OpraHi3alliiiHy CHCTeMy TOCHOIapIOBaHHS 3
YHIKaJIbHUM TIO€THAHHSM PECYPCiB.

EdextuBHO KepoBaHi KiacTepu CHPUSIOTH PO3BUTKY pETIOHAJIBHUX 1 HAIlOHATBHHUX Taly3el
€KOHOMIKH, 110 00YMOBIICHO:

* OTPUMaHHAIM TIPSMHUX MO3UTUBHHUX €(QEKTiB JIOTIYHOTO B3a€MO3B'A3KY BCEpeIWHI KiacTepy, ILI0
MPU3BOJIUTH JIO aKTHBI3allil IHHOBAI[IHOI AISUTEHOCTI, @ TAKOX JI0 ITOSIBU HOBUX METO/IiB KOHKYPEHIIIT;

* CIIPUSITIIUBUMH  YMOBaMH JUIsi (POPMYBaHHS DPETIOHAIBHHUX, MIKPETiOHATBHUX, TPAHCKOPIAOHHUX
IHHOBALIIHHUX CUCTEM;

* 3IATHICTIO MOOii3alii BHYTPIIIHHOTO MOTEHIialy TEPUTOPIATEHUX YTBOPEHD;

* POJUTI0 KJIACTEpPiB B SKOCTI «IIOIIOCIB E€KOHOMIYHOTO 3pocTaHHsS». DopMyBaHHA KiacTepy
MPUCKOPIOE TIPOIIEC CTBOPEHHS YMOB JUISi KOHKYPEHTOCIPOMOXKHUX TEXHOJIOTIH Ha OCHOBI BIPOBA/KECHHS
1HHOBAIIi#, PO3MOBCIOKEHHS iHPOpMAIlii, yTOCKOHAJICHHS 1HPPaCTPyKTYypH;

* CTBOPCHHSM TIOMUTY Ha CIICIiali30BaHi MaTepialbHO-TEXHIUYHI PECYPCH 1 IOCIYTH.

B3aemo3B's13kn BecepennHi KitacTepa 3a0e3MedyroTh PO3BUTOK ayTCOPCHHTY, KOINH Maii Ta CepeiHi
MiANPUEMCTBA BUPOOIISIFOTH POAYKIIit0, poOOTY 1 MOCITYTH IS KIFOUOBHX Cy0'€KTiB KiacTepa, TUM CaMUM
CHPUSIOTH PO3BUTKY MAJIOTO Ta CEPEAHBOTo Oi3HECy B PETioHi;

* KOHKYPEHIII€I0 MK BHPOOHMKAMHU B KJACTEpi, SKa MPHU3BOJUTH 0 MOTIHOJEHHS Crelliami3aiii,
MOITYKYy HOBUX HIMI 1 HOTO pPO3IMIUpPEHHS, B pPe3yibTaTi YOrO YTBOPIOIOTHCS HOBI cyO'ekTh Oi3HEcCy,
MiABUIIYETbCS TPUOYTKOBICTh PETIOHANLHOTO BHPOOHMITBA, BUPIIIYIOTBCS MpoOJIeMU 3aiHATOCTI
HACEJICHHS Ta OCWIIIOETHCS IHTErpalliifHuil MOTEHIia)l PETiony;

* iHCTUTYIIIOHANBHICTIO (hopM 3abe3reyeHHs MPUKOPJOHHOTO CHIBpOOITHHIITBA B cdepi TOPriBimi,
CLIBCBKOTO TOCIOAAPCTBA, TYPU3MY, TPAHCIOPTY, iHQPACTPYKTYpPH, IO CHPHUSE EKOHOMIYHOMY PO3BHTKY
MPUKOPJOHHUX TEPUTOPIH.

Ha ocHOBI BHUIIIEBHKIIQIEHOTO MOXXHA 3pOOUTH BHCHOBOK, IO KJacTep — Iie YIpaBIiHChKA 1HHOBAILiSA
moOyIOBU B paMKax CIEU(IYHOT TEpUTOpianbHOI (CyOperioHaIbHOI, MIXXPETiOHAIBHOI, TPAHCKOP/IOHHOT Ta
1H.) KOHCTPYKIi, fIKa 3a pPaxyHOK COLIaJILHOIO KaliTajdy KOHCOJIJYE i Ha OCHOBI BHCOKOS(EKTHBHUX
TEXHOJIOT1M BUKOPUCTOBYE JIFOJICEKUNA, BUPOOHWYUH, TPUPOIHHH 1 (IHAHCOBUH KaIliTallH, B Pe3yJIbTaTi Y0Tr0
YTBOPIOETHCS JI0/IaHA BapTICTh 1 3a0€3MeUy€eThCSI CHHEPTeTHYHUI e(eKT.

J10 OCHOBHUX TPUHIIMIIIB CTBOPEHHSI KJIaCTEPHUX (JOPMYBaHb BiJIHOCATS:

* T0OOPOBUILHICTH 00'€JHAHHS;

* PIBHOTIPABHICTh MAPTHEPIB B CTPYKTYPi 00'€ THAHHS;

* cBO0O Iy BUOOpPY OpraHizamiiHux Gopm 00'eTHaAHHS;

* CAMOCTIHHICTbh YYACHHKIB.

[Tpore KiHIIEBOIO METOIO KOXKHOTO KJlacTepa € 3a0e3Me4eHHs PO3IIMPEHOr0 BiATBOPEHHS, CTBOPEHHS
J0/1aHO1 BapTOCTI.

3a JONOMOrO0 KJIACTEPHOTO MEXaHi3My MOXIIMBE MIiJBHUINECHHS PIBHS KamiTaaiaiii eKOHOMIKH
perioHy 3a KiJJbKoMa HanpsIMKaMu, cepe]l IKUX MOKHA BUIITMTH HACTYITHI:

1) komepIiami3aris i mpUEMHHUIIBKO] iHIIIATHBY;

2) MOOBKEHHS JIAHIIOra CTBOPEHHS JI0aHOT BApTOCTI;

3) mupoka KoMepIriaiizallisi iHHOBaIlii;

4) KOMIIJIeKCHA MepepoOKa BTOPUHHOI CHPOBUHHA BUHOPOOHHMX Ta 1HIIMX BUAIB BUPOOHHLITB Ha OCHOBI
3a0e3TeUeHHs] 3aMKHYTOT'O IIUKITy BUPOOHUIITBA.

[Iporecu kamiTamizamii B paMKax KjiacTepa MOXKYTh 3I1HCHIOBATHCS Ha OCHOBI OJHOTO 3 JaHHX
MeXxaHi3MiB, a00 Ha OCHOBiI IHTETPOBAaHOIO BapiaHTY, 110 00'€AHYe B cO01 KijbKa Pi3HOBHIIB €()EKTUBHHUX
KJIACTEPHUX CTPYKTYpP Ta MEXaHi3MiB.
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CToCOBHO 110 TIepepOOKH BTOPHHHOI CHPOBHMHH BHHOPOOHOI Taly3i MOKIIHMBE 3aCTOCYBAaHHS BCHOTO
KOMIUIEKCY MEXaHI3MIB KamiTaiizarii, Ipu IhOMY IPOBIIHMM HANpPSMOM IIOBHHHO OYyTH 3a0e3IedYcHHS
€KOHOMIKH 3aMKHYTOTO ITUKITY BUPOOHMIITBA Ha O€3BiIXO/HI TEXHOJOTI.

BaxxnBoro nepeBaroro Kiactepa € CHHepreTHUHUN eeKT NepeMillieHHs IHHOBaMil, SKUH JOCSITaeThCs
B XOJIi po3p0o0O0K 1 BIIPOBaIKEHb Y BUPOOHHUIITBO HOBUX BHHAXOIB 1 pO3pOOOK.

IHHOBaIIWHUIT CcHHEPTi3M € HACTIAKOM CHITBHOTO BHKOPHCTAHHS BUPOOHWYHX TOTY>KHOCTEH,
PO3MOAiTY BUTPAT HA HAYKO-AOCIiAHI Ta JOCTIAHUIBKO-KOHCTPYKTOPCHKI PO3pOOKH, CIiIbHE BUKOPUCTAHHS
BHUCOKOTEXHOJIOTIYHOTO 00IaJHAHHS.

BupoBamkeHHsT IHHOBAIIMHUX TEXHOJOTIH 1 pPO3MOBCIOKCHHS i1H(OpMAIli Ha MiATPHEMCTBAX
KJacTepa OOYMOBIIIOE TPUCKOPEHUI I1HHOBAI[IWHUI PO3BUTOK, peallizallilo HWOTro I1HHOBAIlliIWHOTO Ta
HAYKOBOT'O MOTEHIIIaNY 1, 0 BAXKJIMBO, IIOCHJICHHS IPAKTUYHOI 3HAYYIIOCTI HAYKOBHUX JOCIiIKEHb 1 OCBITH.
Po3po6ky HayKOBHX 1 OCBITHIX YCTaHOB, SIKi YBIMIIUTH B KJIacTep, OTPUMYIOThH MTPaKTHYHE BIPOBAKEHHS Ha
MiANPUEMCTBAX KiacTepa. Lle cTae MOXIMBUM 3aBASKH CHIIbHOMY (DiHAHCYBaHHIO HayKOBUX JTOCTIKECHb B
pamkax knacrepa. [lepexin mianpueMcTB KiiacTepa Ha iHHOBAIIMHUN 0a3UC CIIPUSATHME TiBUIICHHIO YaCTKH
€KCITOPTY BHCOKOTEXHOJIOTIYHOT MPOAYKIlii, BUPOOIEHOI B PETiOHI 1 B AeprkaBi B IIOMY, IIO OCOOJIHMBO
aKTyaJlbHO 1y YKpainu i MongoBw, 3 OTJsAy Ha HasBHICTH BETMKOI CHPOBUHHOI 06a3M 1 Ha 11 OCHOBI MUK
nepenik HamiB(aOpuKaTiB, SIKi CTBOPIOIOTH OCHOBY, CIIPSIMOBAHICTh MOTOKIB €KCIIOPTY, a L€, B CBOIO Yepry,
MTOCITY>KUTh BEKTOPOM BUXOAY Ha CBITOBI PHHKH.

AKTHBI3aIlis TIANMPUEMHUIIBKOT 1HIIIATHBH O0YMOBIIIOE CTBOPEHHSI HOBHX POOOYMX MiCIb B PErioHi,
3aJy4eHHS 1HO3EMHHUX IHBECTHIIiH, 301NBIICHHS MOAATKOBOI 0a3u, PO3BHTOK Cy4yacHOi iH(PaCTPyKTYpH.
3MIHUTBCS ~ TpajulliiiHa TIPOMHUCIIOBA TMOJIITHKA, fKa TMOJIsIrae y TMPUIIMHEHHI CyOCHIyBaHHS
HEKOHKYPEHTOCIIPOMOXKHUX Taimy3ei. [lopsig 3 muM mpiopuTeTHHIA PO3BUTOK NMOBHHEH HAOyBaTW MW i
cepenHii Oi3HeC, Ik 0OCHOBAa EKOHOMIYHOTO, IHHOBAI[II{HOTO Ta KJIACTEPHOTO PO3BUTKY.

BaxxnBoro mepeBaroro KiacTepHoi (opMH opraHizanii BUpOOHHIITBA € HAKOMWYEHHS COLIaJbHOTro
KammTany, SKAW sSBIsiE COOOI0 pecypc MiKOCOOMCTICHHX BiJHOCHH, 3aCHOBaHWH Ha JOBIpi 1 CriBIpami Mix
yJacHUKaMHu KiacTepy. Po3BHTOK eeKTHBHMX KOMYHIKaIiii B paMKax KJIacTepa CTa€ MOXKIMBUM 3aBJISKH
TOMY, 10 BUHHKAIOTh HEOQIilliiiHI KOHTAKTH i BCTAHOBIIOIOTHCS BiTHOCHHH, SIKi OyIyIOTHCS Ha JOBIpi Mixk
MpaliBHUKAMH TiAMPUEMCTB, 10 TPAIIOIOTh B JAHOMY CEKTOPI EKOHOMIKH.

CorialbHAH KamiTaia CTBOPIOE IHTENEKTYAIbHAN MIKPOKIIMAT JIJIs TIepeMillieHHs iHdopMariii, 3HaHb i
IHHOBAIlIM, € HEOOXiTHOK CKJIAJ0BOK IHHOBAIiHOTO mporecy. Yepes Mepexi COMIaIbHOIO KalliTary
BiOyBa€eThCsI TpaHCPOpMAITisl 3HAHb B €KOHOMIYHI MOXKITBOCTI.

Edexr Bix 3acTocyBaHHS B KJacTepi ayTCOPCHHTY JIO3BOJISIE CKOPOTHUTH BUTpATH Ha 3apoOiTHY IDIaTy
POOITHHKIB, 3a/IisIHUX B CYMDKHUX c(hepaX, He TIOB'I3aHUX 3 OCHOBHOIO JSUTHHICTIO TianmpueMctBa. Edexru Bix
PO3MOIITYy PHU3UKIB MK YyJYacCHUKaMH KJlacTepa, CIUTLHOTO BHUKOPHCTAaHHS 1H(PACTPYKTYpH, 3HIKECHHS
TpPaH3aKI[IHHUX  BUTPaT  OOYMOBIIOIOTH  3HIDKEHHS ~ CcOOIBApTOCTI  TPOAYKIIi,  MiJBHINEHHS 1l
KOHKYPEHTOCIIPOMOYKHOCTI, & TAKOXK 3MIITHEHHSI (JiHAHCOBOT IMOTY>KHOCTI MAMPHUEMCTB, 10 BXOISTh B KIJIACTeP.

VY Toil ke uac, He3aJle)KHO BiJi OCOOJIMBOCTEH Mpolecy Kamitalizalii B paMKax HpOIMIOHOBAHOTO
€KOHOMIYHOTO ()OPMYBaHHS, KJIACTEpHA B3a€MOIisl 3a0e31euye MmiIIpUEMCTBAM-YIaCHUKaM Pl IIepeBar, sKi
MOKHa O0O0'€THATH B Taki TPYIW: MiABUINEHHS MPOJYKTUBHOCTI, BINPOBA/KEHHS iHHOBAIliH, aKTHBi3aIlis
MiANMPUEMHHIILKOT 1HIIIATHBY, PO3BUTOK e(DEKTUBHUX KOMYHIKAI[iH i pO3MOBCIO/KEHHS iH(pOpMallii.

[lepenymoBamu ¢GopMyBaHHS KiacTepa 3 TIepepoOKH BTOPHHHOI CHPOBHHH BHHOPOOCTBA B
TPaHCKOPAOHHOMY perioHi YkpaiHa-MoJioBa € HaCTyIIHi:

* 3HaYyHi 00CSTH BTOPUHHOI CHPOBHHU BHHOPOOCTBA;

* MaJjIi MacIITaOu BITYM3HSIHOTO BUPOOHUIITBA 110 HOro mepepooili;

* MOXIIMBICTh IMIIOPTO3aMIIIeHHS KaKao-0001B B KOHAUTEPCHKiH Tay3i MOPOIIKOM 3 MaKyXH HACIHHS
BUHOTPAY;

* BUCOKa CKOHOMIYHA €()eKTUBHICTH BUPOOHUIITRA.

Crpumyrounmu GaKTopamMu €:

* 0OMEKEHICTh IHCTPYMEHTIB JICPKaBHOTO PETYJIIOBaHHS PO3BUTKY

* HEZIOCKOHANICTh CUCTEMH CTPaXyBaHHS;

* HEZIOCTATHE 3aBaHTAXKCHHS BUPOOHUYKX ITOTYKHOCTEH BUHOPOOHUX 3aBOJIIB;

* HEJIOCTATHE 3aJIydeHHS 1HHOBAI[IN Y BUPOOHHUIITBO;

* HU3bKUHU piBEHb JOBIPH MK MOTCHUIHHUMH yYaCHUKAMH KJIacTepy.
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OcoOMMBICTIO TPAaHCKOPIOHHUX KJIACTEPIB € TE, IO 1X YYACHUKH PO3MIMICHI B Pi3HUX IOJATKOBHX,
MHTHUX, 3aKOHONMaBUWX cepax Ykpaiam Ta MOJmOBH, MpOTE, MOKYTh MaTH CITUIbHI MiIIPHEMCTBA Ta
oprasizaiii, KOpUCTYBaTUCS CHUIBHOIO 1HPPACTPYKTYpOIO, 1 MOXKYTh OyTH MPHCYTHIMH, NEpII 3a BCe, HA
TPaHCKOPAOHHUX PHHKAX.

B3aemoziss MK y4JacHMKaMH KIlacTepa 3MIHCHIOETHCS Ha OCHOBI JIOBIOCTPOKOBHX KOHTPAKTIB.
JlommoMi>KHI yYaCHHWKH KiIacTepa (TpPaHCIIOPTHI, MapKEeTHHTOBI, HAyKOBl Ta iH. MiANMPHUEMCTBA) OTPUMYIOTh
npuOYTOK 3a paXxyHOK CBO€i OCHOBHOI HisTBHOCTI, iX iHTepec BiJ B3aeMOAii B KiacTepi — PO3MIMPEHHS
CHOXKMBAYIB 1X MOCIyr. MexaHi3MH PO3MOALTy MPUOYTKY MIXK IiIIPHEMCTBAMH-3aCHOBHUKAMHU <«SIIPA»
KJIacTepa, BapilolOTh B 3aJICXKHOCTI Bij OpraHi3alliiHAX CXeM KjacTepa. Buxomsdnm 3 BHIEBHUKIIAIECHOTO,
BUIUIMBAE HacTymHe Horo Bu3Ha4deHHS. Kiactep — me noOpoBinbHe 00'e€MHaHHS AiI0YMX BHHOPOOHHX
MiAMPUEMCTB 1 3HOBY c()OPMOBaHUX CIIELiali30BaHUX MiANPUEMCTB 1 MiAPO3ALIIB, MOB'I3aHUX CIHITBHUMH
ITSIMH TI0 TIATOTOBII 1 TEpepoOIli BTOPHMHHOI CHPOBHHM BHHOPOOCTBA B TPAHCKOPAOHHOMY peETiOHI
VYkpaina-MouizioBa 3 BIOPOBKEHHSIM 1HHOBAIIMHUX TEXHOJIOTiH 1 KOHCOJIJAIIE COIaTLHOTO KarliTamy
JUIs TIOAAJBIIOr0 BHPOOHMUTBA 1 30yTy BHpOOJIEHOI MPOMYKLii Ha BHYTPILIHIX 1 30BHIIIHIX pWHKaX, 3
OTPUMAHHSAM J[0JIAHOI BAPTOCTI, 3 TPO30OPHUM PO3MOALIOM MPUOYTKY MIXK yCiMa 3aCHOBHUKAMH 1 yHaCHHUKaAMHU
B 3aNIe)KHOCTI BiJ BHECEHOTO BKIANy: CHPOBWHH, OONaJHAHHS, IHHOBAIlil, TEXHOJOTIH, (iHaHCIB,
HaBYaIBHUX MPOTPaM, aBTOTPAHCHOPTHHUX, (PiHAHCOBUX, MAPKETUHTOBHX Ta 1HIINX ayTCOPCHHIOBUX MOCIYT.

OCHOBHMMH 3aCHOBHHMKAaMH KJIacTepa MOBHHHI OyTH BUHOpPOOHI miAmpueMcTBa YKpainu i Monmoswy,
IO CTaHOBIATH BUPOOHWUY IUIATHOPMY, & TAKOXK PEriOHANBHI 1 3aKOPIOHHI IHBECTOPH, OpPI€HTOBaHI Ha
(iHaHCYBaHHS IHHOBALlIHUX TEXHOJIOT1H 3 MepepoOKK BTOPUHHUX MPOJYKTiB BAHOPOOCTBA.

[HTENeKTyanbHUM SOPOM 1 KaTalizaTOpoM EKOHOMIYHOTO 3pPOCTaHHS KjacTepa Oyle iHHOBamiiHO-
inBecTumiitanit nertp (IIL1), 1o ckmagy sSKOro yBidAYTh HAYKOBI CIIBPOOITHUKH 1 IPEICTABHUKH:

» HaykoBoro nientpy «Ykpaincekuii inctutyT BuHay (HL «VIB»);

* [HcTUTYTY mpOOJIeM PUHKY Ta €KOHOMIKO-EKOJIOTIYHMX JOCHiKeHb HarioHanmbHOI akanemii Hayk
Yxpainu (IIPEEJ] HAHY);

*» HamionansHOrO0 HayKOBOTO TEHTPY «IHCTHUTYT BHHOTpamapcTBa i BuHOpoOcTBa iM. B.€C.TaipoBa»
(HHLL IBB);

* Texuiunoro YuiBepcurery Monnosu (TYM);

» OnecpKoi HalliOHATBHOI akajemii xapuosux TexHomoriit (OHAXT);

* BUpOOHUYOT TIIaThOpMHU.

Oprani3zalifina cTpyKTypa KjiacTtepa MpecTaBiicHa Ha puc. 2.

Ha mnouarkoBoMmy erami ¢opmyBaHHs Kiactepa crpykrypa Il Oyae mnpencraBiena Tpbpoma
rOCHPO3paXyHKOBUMH JETapTaMEHTaMH, 110 BUPILIYIOTh HACTYIIHI 3aBIaHHS.

1. lenapraMeHT CTpaTerivHoro po3BUTKY Ta (hiHAHCYBaHHS:

* PO3pO0JIsiE JOBrOCTPOKOBY CTPATEril0 CTaJOr0 PO3BUTKY KJacTepa; 3AIHCHIOE MOHITOPHHT
BUKOHAHHS €TalliB PO3BHUTKY 1 aKTyai3allii cCTpaTerivHnX i TAKTUYHUX MPiOPUTETIB;

* Oepe y4acTh y MIDKHApOJHHX TpaHTaX, HaIlOHATBHHX MporpaMax i KOHKypcax Ha OTPHMAaHHS
(iHaHCOBOrO 3a0e3MeyYeHHs IS peajizalii IHHOBAIIMHUX MPOCKTIB K s 1HQPACTPYKTYPHUX IIpOrpam
KJ1acTepa, TakK i U1 JJOKAIbHUX MPOEKTIB KOHKPETHUX BUHOPOOHUX HiANIPUEMCTB;

* joroMarae (popMyBaHHIO CIIPHATIMBOTO iHBECTUIIHHOTO KIIiMaTy B TPAaHCKOPJIOHHOMY PETiOHi JUIs
3aJIyYeHHs] 1HBECTHIIIA dYepe3 BCTAHOBJCHHS CTIMKMX KOHTAKTIB 3 IHBECTOpPAaMH, 3IHCHIOE CBO€YACHE
iHhOpMyBaHHS TPO ICHYIOYi YMOBH IS PO3MIIICHHS KOIITIB, E€KCHEPTHU3W I1HHOBAIlIHHUX TPOEKTIB,
3a0e3redye B3a€MOJIiI0 3 iIHO3EMHHMH KOMIIAHISIMU, 1[0 3aiMarOThCS MOMIOHMMHU HAIPSIMKaMH JisUTBHOCTI,
MPOBOJUTH aHANI3 PUHKIB B MOMIYKY BiJIbHOT PUHKOBOI Hillli JIst 30yTy MPOAYKTIB MepepoOKH BTOPHUHHOI
CHUPOBHMHHU BUHOPOOCTBA;

* 37ilicHIOE iH(OpMAIifHO-aHAJIITUYHE Ta MApKETHHIOBE 3a0€3MeuYeHHs i JOCTYI A0 CTaTUCTUYHOI
0a3u, aHAJITUYHUM OTJIsI/IaM, & TaKOXK MapKETHHIOBHUM JIOCII/IKCHHSIM CHUTYaIlil Ha iHHOBAIlIHHOMY PHHKY,
aHaJII3yI0uH MMOBEJIIHKY 1 TIepeBary ClioKUBayiB;

* BU3HAYAE KIIFOYOBI iHAMKATOPH (TIOKa3HUKH) PO3BUTKY KJIACTEPa;

* 3JIICHIOE KOPOTKO-, CEPEHBO- Ta JJOBFOCTPOKOBE IUIAHYBAHHS 1HHOBAIIHHOTO PO3BUTKY KiacTepa,
PO3poOKyY mporpam (pyHKIIIOHYBaHHS OCHOBHHX HOT'O CEKTOPIB.
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Puc. 2. Opranizariiiina cTpyKTypa Kiactepa

2. JlemapTaMeHT TEXHOJIOTIYHOTO BJIOCKOHAJICHHS:

* 3a0e3neuye TpaHcdep TEXHOJIOTIH 1 KoMepIlializaililo pe3y/IbTaTiB HayKOBO-TEXHIYHOT JisSIBHOCTI,
CTBOPIOIOYH MaJli BUCOKOTEXHOJIOTIYHI CTPYKTYPH;

* HaJla€ TEXHIYHY MiITPUMKY, 3MIMCHIOE MOHITOPHHT 3a JAOTPUMAHHSIM PO3POOJIEHUX HOPMATHUBIB 1
MPaBUIL, @ TAKOXK 3aMMAETHCSI OPraHi3allie€lo pEMOHTHUX POOIT;

* HaJla€ MOCIYTY 3 BUKOPHCTaHHS YHIKAIBHOTO 00JIaIHaHHS 1 MPUIIaIoBOT 6a3u;

* POBOANTD IHHOBAIIMHNH 1 TEXHOJIOTIYHUH ayAHUT MiAMPUEMCTB KilacTepa.

3. JlemapTaMeHT OCBITH 3/ICHIOE 332 PaxyHOK JDKepesl 0araTokaHalbHOTO (iHAHCYBaHHS PO3POOKY
KOHIIETIiT MmporpaMu Oe3nepepBHOi OCBITH B KiacTepi i cyOperioHi, MepemiaroToBKy Ta IiJBUIICHHS
kBauti(hikarii nmpamiBHUKIB Kjactepa.

VY nporeci GpopMyBaHHS i (PYHKIIIOHYBaHHS 1HHOBAI[IHHO-IHBECTHUIIIMHUN LIEHTP MOXE 3IIHCHIOBATH
TAaKOXX YIPaBIiHHA IHHOBAI[iHHOIO iSJIBHICTIO CYOpErioHy 3a JIOTOMOTOI0 CTBOPEHHS i1HHOBAIiHOT
iH(ppacTpyKTypHu (TEXHOMApKH, IHIYCTpiaJibHI TMMapKu, Oi3HEC-iHKyOaTopw, pWUHOK IiHHOBamid Ta iH.) i
MOIAJIBIIOTO i1 yIIpaBIiHHS.

Hismpricte I € TpUHOMIOBO HOBUM I1HCTPYMEHTOM ISl CepH EKOHOMIKH 1 JIep’KaBHOTO
YOpaBJIiHHS, BOHA J1a€ MOXKJIMBICTH BUKOPHCTOBYBAaTH MIXMYHiIUNaJbHE CHiBPOOITHULITBO i JEP>KaBHO-
NpUBAaTHE MAPTHEPCTBO Ui IiJBHULICHHA KOHKYPEHTOCHPOMOXXHOCTI KjacTepa B TPaHCKOPIOHHOMY
perioni Ykpaina-MougoBa.

HoBuMmu B BHHOpOOHMX 30Hax OyJyTh crelmiani3oBaHi mianpueMcTBa (1exa) 3 MiArOTOBKH
BTOPMHHOI CHPOBHMHM BHHOPOOCTBa (HANpWKIAJ, BUCYIIyBaHHS 1 (acyBaHHs rpeOeHiB, HaciHHA i
IIKIPKH) 0 TOAaIbIIOoT mepepoOKH, ki OyayTh po3MilleHi B LIEHTpI cyOperiony (3 pagiycom 50-70 xkm),
Jie pO3TamoBaHI BEJIWKI BUHOPOOHI MIANPUEMCTBA i MYHKTH IEPBHHHOTO BHHOPOOCTBA BHPOOHHUYOIO
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notyxHicTio 10 500 T BuHOTpamy Ha M0o0y. YacTMHA MATOTOBIEHOI MPOAYKINI (BenwKi mapTii) Oyzae
HanpaBiaaTucs Ha OaechbKWi 3aBOJ KICTOYKOBHX 1 POCIMHHHX OJIA Ui TEPEpPOOKH, 3aTHIIOK
MiATOTOBJICHOI CHPOBMHHU Oyle MepepoONsITHCS MPOTATOM POKY Ha HOBOCTBOPEHHX CIIELialli30BaHUX
minpueMcTBax B MoJijioBi Ta B YKpaiHi.

Takox MOXIMBa KOMIUIGKCHA TIepepoOKa BTOPHUHHOI CHPOBHHH BHHOPOOCTBAa HAa OCHOBI
KOMOiIHYBaHHS CTIEIiai30BaHMX IIeXiB 3 BETUKUMHI BHHOPOOHUMH TIiATIPHEMCTBAMHU.

ByaiBHUIITBO OJHOTO CIIEIiai30BaHOTO MiANPHEMCTBA (1I€Xy) 3aMiCTh KUTBKOX IEXiB MEepepOOKH
BTOPHWHHOI CHPOBHHH TIPH KO’KHOMY BHH3aBOJi 3HAYHO €KOHOMIYHiIIe, BUMara€ MEHIINX KaIliTaTOBKIIaJIeHb
1 TpaHcmopTHHUX BuTpar. Ha cyOperioHampHUX MiAMPHEMCTBAX 3HAYHO CKOPOUYIOTHCS BHUTpATH Tpail,
MiABUIIYETHCS HOTO MPOAYKTHBHICTH 1 3aI[iKaBIEHICTh B OTPUMaHHI MaKCUMaIBbHOTO BUXOAY NPOXYKIIi mpH
HaiiMeHIIid i co0iBapTOCTi, CTBOPIOETHCS OLIBII BHCOKHH PiBEHb TEXHOJOTII, 3'ABISETHCS MOKIHMBICTH
BHPOOJICHHS IIJIOTO PSATY HOBHUX IPOIYKTIB.

BbazoBumu miampuemMcTBaMu 3 mepepoOKH BHHOTPAJHOTO HACiHHS MOBHHEH cTtaTh OOechKUN 3aBOJ
KICTOYKOBHX 1 POCIMHHUX OJil B YKpaiHi Ta Yaaup-JlyHrcekuii 3aBon «Azamet» B Monaosi.

Opecbkuii 3aBOJT KICTOYKOBHX 1 POCIMHHHX OJiii OyB ctBopeHnid B 1893 p. i OyB €nuHHM B
PansHCHKOMY COO3i, IO 37iHCHIOBaB BUAUICHHS OJii MTPECOBHUM CIIOCOOOM 3 HACIiHHS BHHOTPAAY Ta iHIIMX
AT/, KICTOYOK (PYKTiB, a TAKOK OTPUMAaHHS TEXHIYHHUX OJiii 3 HACIHHS JILOHY, PillaKy, TipuuLi, coi, apaxicy,
KYH)XXYTY, TOMATIB JJ1s1 BUpOOHUIITBA 0midu, hapb, crenzacodis.

Haii6inpmyM monmuToM KOPUCTYETHCS BHHOTPAIHA OJisl [UIsl TIPUTOTYBaHHS 1H'€KIIHHUX PO3YMHIB i
MEIMKaMEeHTIB y (papMmaleBTHYHIN, a TaKoX A BHPOOHHMLTBA MPOAYKUil mappymMepHOi, KOCMETHYHOI,
KOHJIUTEPCHKOI Ta 1HIINX TaTy3eil MPOMHUCIOBOCTI.

Crig migKpecIuTH, 0 CHPOBHHOIO ISl 3aBOJIY CIYXKaTh KICTOYKHU 1 HACIHHS (PYKTIB 1 ATiZ, B TOMY
YHCIIl TOMaTHE HACiHHS, 10 € BTOPHHHOIO CHPOBHHOIO KOHCEPBHOT IMPOMHUCIIOBOCTI.

TakuM 4MHOM, 3aBOJ HE TIJIBKH BHITYCKa€ LIHHY 1, 0 TEBHOI MipH, YHIKaIbHY MPOIYKIi0, aie i
3a0e3neuye KOMIUIEKCHE BHKOPHCTaHHS CLIbCBKOTOCHOJAPCHKOI CHUPOBHHHM, BTOPMHHOI CHPOBUHH
MiJIPUEMCTB XapdoBOi NMPOMHCIOBOCTI. TWM caMuM BiH BHpINIye 3aBIaHHSA, IOB'S3aHI 3 OXOPOHOKO
HABKOJMIIHBOTO CEPEIOBHILA, 1[0 OCOOIUBO BaXKIIUBO Il yMOB O1eCHKOr0 PETiOHY, SIKHH € peKpealiiHuM
HEHTPOM 1 pa3oM 3 TUM XapaKTEPU3y€EThCsI PO3BUHEHOI0 KOHCEPBHOIO Ta BUHOPOOHOIO MPOMUCIIOBICTIO.

Ha >xanp, B nanwii 9ac BUpoOHNYA TIOTYXKHICTh MiANMPHEMCTBA 3aBaHTaKeHa jwuiie Ha 35 %, ToMy 110
MICJI PO3PUBY MIKTOCIOJApChKUX 3B'si3KiB, cTBopeHNX B CPCP, 3aBox 3a3Hae BENMKHX TPYAHOILNIB 3 iX
BiJTHOBJICHHSI, 13 3arOTiBJICI0 Ta JOCTABKOIO CHPOBHMHU 3 Pi3HHUX PETiOHIB, MOITYKOM HOBHX PUHKIB 30yTYy i
HaJIMHUX TOBTOTPUBAJINX IMMAPTHEPIB , SIK B YKPaiHi, TaK i 32 KOPIOHOM.

Hespakatoun Ha TpynmHOIN, Ha 3aBOMI, SKWH TOTpeOdye TEXHIYHOTO TMepeo30poeHHs, 30epircs
KOJICKTHB TnpodecioHaliB, icHye B poOOUYOMY CTaHi 00JaJHAHHS, IO JacTh MOXJIMBICTH BHUITyCKaTH HOBI
BUJU TIPOMAYKIlii 3 BTOPUHHOI CHPOBHHH BWHOPOOCTBa. A Il i 3aMiHHMK Kakao-000iB 3 MaKyXu HACiHHA
BUHOTPaNy JUIS KOHAWTEPCHKOI Taimy3i, 1 BHCOKOOLIKOBI KOPMH JJIsi TBAapUHHHIITBA 1 CTaBKOBOTO
roCI0IapCTBa HA OCHOBI BUHOTPAJIHOI, COEBOI, JILHAHOT, PIlIAKOBOT Ta IHIIIMX MaKyX.

[Ipy KOMIUIEKCHOMY BHKOPHUCTaHHI BTOPUHHOI CHPOBMHHM Ha OifbIIl JOCKOHATIH YKpYHMHEHid
TEeXHIUHIA 0a3i 30UTBIIMTBECA BUITYCK MPOMYKINi, B 2-3 pa3u 3HU3UTHCA TPYIOMICTKICTh, IiJIBHIIATHCS
NpUOYTOK 1 peHTa0eNbHICTh BUPOOHHIITBA, TPUCKOPUTHCS OKYITHICTH BUTPAT.

ToMy mpaBwIbHa oprasizamis TepepoOKH BTOPHHHOI CHPOBHHHM BHHOPOOCTBA € OJHIEID 3
HaWBaXKIIMBIIINX 33724 Il BHHOPOOHOI TPOMHCIIOBOCTI YKpainu i MonoBu.

BararoBikoBi  Tpamumii BuHOpoOCTBa, VyHiKaibHI  KoMOiHamii mTpupogHUX  (HaKTOPiB,
iHppacTpykTypa 1 copmMoBaHi CMaku CIOXHBauiB TpHBAIWN Tepion 3abe3medyBai JIOMiHYBaHHS
npenctaBHUKiB Ctaporo CBiTy — €BponeicbKuX BUPOOHHKIB BUHA Ha CBITOBOMY PHHKY. B octanHi poku
CIOCTEPIraroThCsl TMO3WTHUBHI 3pYLICHHS B PO3BUTKY BHHOTPaJapcTBa, BHHOPOOCTBA Ta YyTWIIi3awii
BTOPHHHOT CHPOBUHH BUHOPOOCTBa B YKpaiHi Ta MOJIOBI, 0 CBIJYUTH PO CUCTEMHY IMIUIEMEHTAIIi0
B €BPOIICHCHKUH Ta CBITOBHI TOPrOBUI MPOCTIp.

Ineto popmMyBaHHS TPaHCKOPIOHHOTO KJIaCTEpy MO MepepoOli BTOPUHHOI CHPOBMHH BHHOPOOCTBA
niarpuMaB €Bporneiickkuii Coro3, BuginuBmm y 2018 p. KOIITH Ha BHKOHAHHS TpaHTOBOTO mpoekty EU
Ne 83263440 «Po3BHTOK YKpaiHCHKO-MOJJIABCHKOTO TPUKOPJOHHOTO BHPOOHUYO-HAYKOBO-OCBITHHOTO
KJjlacTepa 3 IepepoOKH BTOPUHHOI CHPOBHUHU BUHOPOOCTBAY.
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CBiTOBHIT TOCBIJ 3aCBiTIy€E MPO TE, MO CTIHKOI KOHKYPEHTOCIIPOMOXKHOCTI JOCSTal0Th, TIEPI 3a BCE,
KOMITaHii, 31aTHi 10 00'eMHaHHS 3yCHUIb. TOMY CTBOpEHHS KJIacTepy € BIpHUH NIIAX 0 3a0€3MeUeHHs yCIiXy
B I[ill BAXKJIUBIHN raxy3i eKOHOMIKHM YKpainu i Mongosu.

BUCHOBKHA

1. BuropoOHi mianpreMcTBa YKpainu Ta MoJIOBH MarOTh 3HAYHWH MTOTEHITA]l BTOPUHHOI CHPOBHUHH
Ut i KOMIUTEKCHOT mepepoOKy Ha HOBI BUIH MPOTYKIIi.

2. HaitGinpm KOHKYpeHTO31aTHUMH MPOJYKTaMH MepepoOKH BTOPHHHOI CHPOBHHH € €THIIOBUH CITUPT,
Xap4oBHii eHOOApBHUK, OJisl 3 BUHOTPAIHOTO HACIHHS, MaKyXa 3 HAaCiHHS BHHOTpaay, BUHHA KUCIIOTa i ii
rmoXiaHi, Bitamid D, 6inkoBuit kopm, moOpuBa Ta iH.

3. JIng mianpueMcTB 3 HEBETUKUM OOCSTOM BHUHOTpany, mo mepepobisersbes (o 1000 T B ce3on),
JOLTbHA TIepeiaya BU4aBKiB, HaciHHA BenukuM BupoOHUKam (1000...10000 T B ce30H) Ams IX KOMITJIEKCHOT
mepepoOKH B paMKax KiacTepa, SKuid (opMyeThCsI.

4. Tinmpky TIPH CTBOPEHHI KJIacTEpa MOXKIMBO peali3yBaTH KOHIEMINIO «3E€JIeHOT eKOHOMIKHY», sKa
JI03BOJISIE BIPOBAJUTH KOMIUIEKC iHHOBAaIIHHMX Ta OE3BIAXOMHHX TEXHOJIOTIH 3 HepepoOKH BTOPHMHHOL
CHUPOBUHHU BHHOPOOCTBa. CHHEpreTHKa B3a€MOJii yJ9acHUKIB KiacTepa Ha 0a3i KOHCOMNIJAIli COIiaIbHOTO
KaItiTaxy J03BOJHTH 3a0e3MednTH eeKT MacTaly i BUHTH Ha KOHKYPEHTHI pUHKH.

5. InTenexkTyadpbHHM SAPOM 1 KaTamizaTOPOM EKOHOMIYHOTO 3pOCTaHHS IOBHHHI CTaTH MPOBigHI
HayKOBO-HaBUaJIbHI 3aKJia YKpaiHu Ta MOJJIOBH, 110 BXOJAThH JI0 CKJIaJy IHHOBalliHHO-IHBECTUIIHHOTO
LEHTPY KJIacTepa i MPUIErNX 10 HUX yCTaHOB.

6. BupoOHunuy miaTdopMy Kiacrepa CKIaayTh BHHOPOOHI 3aBoaM YKpaiHM i MOJJIOBH, a TaKOX
HOBOCTBOpEHI CIeliaii3oBaHi LeXW 3 MiATOTOBKM BTOPUHHOI CHPOBHHH BHUHOPOOCTBa AJS MOJAINBIIOL
nepepoOKH Ha ICHYIOUHX a00 HOBUX MiAMPHUEMCTBAX.

7. 3 wmetoro ycmimHOI peamizamii Ha BHYTPIIIHBOMY pPHHKY, a TaKOX EKCIIOPTYy I1HHOBaIiiHOL
MPOAYKIIii, BUPOOJICHOT 3 BTOPUHHOT CUPOBUHU BHHOPOOCTBA, CIiJi KEPYBATUCS CYYaCHHUMH IMPaBUIAMHU Ta
BUMOTraMu Kpain €Bporeiicbkkoro Coro3y, K HalnepeloBIIUMH i Halle(eKTUBHIIIMME — BIPOBAIKCHHS
TOTOBOI MPOAYKIIii, [0 IPOCTEKYETHCS MPOTITOM YChOT'O TEXHOIOTIYHOTO IMUKITY (Bi/ MArOTOBKY CUPOBHHU
710 BUITYCKY), BIipoBakeHHs cucteM KoHTpomo HACCP i cuctem ceprudikarii [SO.
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PORT DUES AS THE MAIN SOURCE OF FINANCING OF THE PERMANENT
STRUCTURES OF THE MARITIME TRANSPORT SYSTEM

Topicality. Maintaining of the permanent structures of the maritime transport system in proper condition is one of
the components of the domestic seaports competitiveness. The relevance of the problem of the permanent structures
financing is based on the high degree of port infrastructure deterioration and lack of investment for its development.
Today in Ukraine the only source of funds for the development of permanent structures of the maritime transport system
is the port dues, which are among the highest in the world. This fact negatively affects on the cargo turnover of
Ukrainian seaports. So, the issue of port dues is relevant and requires a thorough study. There are discrepancies in the
existing differentiation of port dues rates in Ukraine and in the world, between the number of port dues in the
competitive Ukrainian ports. The disputable issue is the methodology for collecting port dues.

Aim and tasks. The purpose of the article is the theoretical and methodical development of the basic provisions of
the port dues system reformation, paying attention on the financing of the permanent structures of the maritime transport
system. In order to achieve this goal, it is necessary to study the essence of port dues, to develop their classification, to
analyze international experience, to study the legislative regulation of the port dues system in Ukraine.

Research results. The article outlines the main schemes for collecting port dues, analyzes the types of port dues in
Ukraine, identifies the main problems. The port dues classification is systematized by author. On the basis of the analysis
of Administration of seaports of Ukraine revenues it was found that the share of port dues in the income structure is
about 70 %. The analysis of the dynamics of cargo turnover indicators and the income from the port dues was carried
out. In view of the analysis, the list of directions is proposed in order to improve the port dues system in Ukraine. It is
analyzed the legislative framework and the Methodology the calculation of port dues.

Conclusions. The proposed ways of improving the mechanism of collection of port dues will improve the efficiency of
functioning of the port industry in Ukraine in conditions of high competition among the Black Sea ports. Prospects for future
research in the field of port dues collection are based on the economic justification of each type of port dues.
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ITIOPTOBI 350PH AK €JHHE JIJKEPEJIO ®IHAHCYBAHHA IIOCTIHHHX YCTPOIB
MOPCBHKOI TPAHCIIOPTHOI CHCTEMH

Axmyanvnicmo. Ympumanus nocmiinux ycmpois MopcbKoi mpancnopmuoi cucmemu 8 HAAelCHOMY CMAaHi €
OOHI€I0 13 CKNAO0BUX KOHKYPEHMOCHPOMOICHOCI GIMUUSHAHUX MOPCbKUX MOP2OBENbHUX Nopmie. AKmyanrbHicme
npobnemu Qinancy8anus NOCMINHUX YCMPOi8 BUKIUKAHA UCOKUM CIMYNEHeM IX 3HOCY ma 8I0CYmHicmio ineecmuyiti OJisl
possumky. €ounum odxcepenom Qinancysanns nopmogoi inppacmpykmypu € nopmosi 360pu, AKi € OOHUMU 3 HAUBUUUX
¥ c8imi, Wo He2amueHo BNIUBAE HA BAHMACO00I2 8 YKpaincokux nopmax. Cnocmepicaromuscs po30incHocmi 8 iCHYIOUUX
ouepenyiayisx cmagox nopmosux 36opie @ Ykpaini ma 6 ceimi, Midc KinbKicmio nopmoeux 300pie 6 KOHKYpeHmHUX
nopmax Yxpainu. Co0200Hi OUCKYCIUHUM RUMAHHAM € MEMOOO0N02Is CMACHeH s Nopmosux 360pie. Tomy doyineHum €
aumaniz nopmosux 300pi6, CMALYEAHUX 6 YKPAIHCbKUX NOpmax, OOCHIOJCeHHA IX CYmHOCMI ma GU3HAYEHHS
MOICIUBOCIEU KOHKYPEHMHOI MapUghHOi NONIMUKY 3 Memoro niogedenHs meopemuyno2o 6a3ucy 0 sMiH 'y npagoeomy
3a0e3neyenni Mexanizmy ix cmacHeH s Ma HApaxyG8aHHs.
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Mema ma 3agdanusa. Memoio cmammi € po3poOKa MeopemuyHux ma MemOOUUHUX HOJO0NHCEHb W00
peghopmysanns cucmemu nOpmosux 300pie AK €OUHO20 Odxcepena QIHAHCY8AHHA NOCMIHUX YCMPOi8 MOPCbKOL
mpancnopmuoi cucmemu. s oocacnenHs NOCMAGNEHOi memu HeoOXIOHO 6USYUMU CYMHICMb NOPMOGUX 300pis,
po3pobumu ix Kiacuixayio, RNPOAHANIZYEaAMU MIXCHAPOOHUU 00C8I0, BUBUUMU 3AKOHOOABYEe Pe2Ylt08AHHS
Gopmyeanns ma cmaznenHs NOPMosux 30opie 6 Yxpaini.

Pesynomamu. B cmammi 3a3Ha4eHO OCHOGHI CXeMU CHMAZHEHHS NOPMOGUX 300pi8, NpOAHANI308aHO 6UOU
nopmosux 300pie 6 YKpaiwi, 6us6ieHi OCHOGHI npobiemu, pos3pobreHa kiacugikayis nopmoeux 36opis. Ha ocnosi
aunanizy 00xo0ie Aominicmpayii mMopcokux nopmie VKpainu 6useieHo, wjo 4acmka NOpmoeux 300pie 6 CmpyKkmypi
doxo0is cknadae oauzvko 70 %. Ilpogedeno ananiz OUHAMIKU NOKA3HUKIE 8AHMANCO00IZY MA CYyMU HAOXOOICEHb Gi0
nopmosux 360pis. 3 02140y npoeedeno20 ananizy nPonoHyEMbCs nepeiKk HanpamKie, HanpasieHux Ha Y0 OCKOHANeHHs
@opmysanna nopmosux soopie 6 nopmax Ykpainu. Ilpoananizoeano 3axomooasyy 6a3y na npoexm Memoouxi
PO3PAXYHKY CMABOK NOPMOGUX 300pi6.

Bucnogxku. 3anpononosani winaxu YOOCKOHANEHHA MEXAHI3MY CHSACHEHHS NOPMOGUX 300pi6 00380JAMb
niosuwumu eghpeKmusHicms YHKYioHy8aHHA NOPMOBOT 2any3i YKpainu 8 ymMosax sHcopcmkoi KoHKypeHyii ceped nopmis
Yoproeo mops. Ilepcnexmugu matilOymuix 0ocniodxcensv y cghepi popmy8anus ma CmasHeHHs NOpmMosux 300pis noiaeac
8 eKOHOMIYHOMY OOTPYHMYBANHI KOJCHO20 6U0Y NOPMOBUX 300Di8.

Knrwuosi cnoea: mopcoki nopmu, nopmosa ingppacmpykmypa, Kiacugikayis nopmosux 300pie, yiHoymeopeHHs.

Problem statement and its connection with important scientific and practical tasks. Ukraine has a
powerful port complex, which includes 13 seaports, capable of processing up to 230 million tons of cargo per
year. But today it is hardly achievable task to ensure the increasing of cargo turnover volumes. There are
number of reasons of this problem. First, port infrastructure deterioration is increasing (more than 70%).
Secondly, there is insufficient financing for the development of permanent structures of the maritime
transport system. Thirdly, there is no effective mechanism for attracting private investments for the
development of seaports and protecting the rights of investors in Ukraine. As a result of these problems,
Ukrainian seaports are being squeezed out of international transport services markets. It is relevant the
guestion of competitiveness of the Ukrainian port infrastructure, which is lags behind most European states
according to the criteria of quality of services.

Today in Ukraine the port dues system needs to be improved. Therefore, it is expedient to analyze the
port dues collected in Ukrainian ports, to investigate their essence and to determine the possibilities of a
competitive tariff policy in order to provide the theoretical basis for changes in the legal provision of the
mechanism of port charges collection.

Analysis of recent publications on the problem. Oneshko S.V. and Kravchenko Y.V. [1]
investigated the main directions of the improvement of port dues system in Ukraine. Popov V. [2] paid much
attention to the analysis of the methodology of calculating port dues rates. Vlasova V.P., Beregova T.0.,
Podgrusna A.V. [3] reviewed the main concepts of the process of pricing formation in the seaports. Kivalov
S.V. [4] analyzed the current Ukrainian legislation that regulates the port dues, compared the practice of
collecting of the port dues in Ukraine and in foreign countries, and also proposed possible ways of
improvement of the state policy of Ukraine in the field of port duties. Investigation of Zhikhareva V.V. [5] is
focused on development of methodological approaches to the formation of port dues. Yudina N.I. [6]
reviewed the nature of port dues and the basic schemes for collecting port dues.

Allocation of previously unsolved parts of the general problem. The analysis of scientific
researches shows that not enough attention is given to the issue of the port dues as a source of financing of
the permanent structures of the maritime transport system. There is still no clear mechanism for taking into
account the investment component of port dues to finance the development of port infrastructure facilities.

Formulation of research objectives (problem statement). The purpose of the article is to analyze
the port dues as a source of financing of the permanent structures of the maritime transport system. The main
tasks of the article are to study the port dues nature theoretically, to develop the classification of the port
dues, make the calculations of the income structure of the Administration of the seaports of Ukraine, make
suggestions on the improvement of the port dues system.

An outline of the main results and their justification. The port dues system performed unequal
functions at different historical stages. The following functions of port dues were formed under the influence
of certain dialectical and historical laws: protection of national interests, trade promotion, social factors
(creation of workplaces, demographic factors), more efficient use of port facilities, coverage of services
costs) [6, p. 102]. Port charges have been collected from feudal times in order to cover the costs of
maintaining and developing port facilities, taxes and barriers. The last two functions lost their significance
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with the development of the capitalist relations. In 1709 in Liverpool the docks due was established in order
to cover the costs of construction and maintenance in the operational conditions the port docks. The
legislation in England secured the right of ports to collect the following port dues: the docks dues; wharfage
rates that were calculated on the number of tones (weights) actually loaded or unloaded on the waterfront;
town dues and at some ports - port harbor dues [4, p. 7].

The theoretical study of the nature of port dues should begin with the development of their
classification by main features (Fig. 1).

Depending on the terms of collection, port dues are divided into mandatory and optional. The reason
for collecting of the mandatory dues is the fact of the ship's arrival to the port, regardless of whether the
client has used these or other port services or not (ship's dues, anchorage dues). Optional dues are paid by the
vessel for services rendered to him in the port (pilotage dues) [3, p. 432].

Depending on the State
status of port dues

| National

\/ Local

port dues that are collected by the
port administration

\4‘ port dues that are collected by the

local authorities

Port dues Depending on the
terms of

collection \A Optional

Mandatory

Depending on Port Charges — service provided, measured
providing / not ﬂ quantitatively and qualitatively

providing the
service

Port Dues — service not provided

linear dimensions

According to the | vessel capacity
accrual principle /

commercial loading

Fig. 1. Port dues classification
Source: the classification is systematized by author on the base of [1, 3]

There are state, national, local port dues depending on their status. The aim of the state dues is to cover
the expenses of the state in the maintenance of its ports or their separate structures (lighthouse service,
pilotage services, etc.), state bodies of customs and sanitary control. The port dues rates are set at the state
level and applies to all ports in the country. In the case if the costs exceed the income of the port, the state
compensates the missing part from the state budget. Such scheme is implemented in Finland on the fairway
harbor dues and pilotage dues, in Denmark — on the ice-breaker dues [7].

The national port dues are collected to the national fund or organization that finances the development
of permanent structures of the maritime transport systems. For example, in England, a special fund was
created to finance lighthouses in operational condition. The lighthouse dues are transferred to this fund. In
the United States, a freight dues are collected to the federal fund, which finances dredging in ports [6, p.106].
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The local port dues are implemented at each port by municipalities, port authorities and other
authorities that own or manage ports. However, local dues may be different in size, but in most countries all
ports of the country are subject to the same rules [1, p. 825].

Local port dues can be collected by the port administration or local authorities to the local budget. In
the case if the maintenance and development of the port infrastructure is carried out by the port
administration, the expenditure part of the financial plans of the administrations may require compulsory
approval by the central or local authorities. Such scheme is implemented in the ports of Great Britain,
Denmark, Poland, Ukraine, Russia, in the major ports of Portugal and France. If port dues are collected by to
local budget, local authorities determine the level of port dues, the directions for their use and take full
responsibility for the uninterrupted operation of the port. This scheme is implemented in the port of
Hamburg, in some ports of Portugal and Denmark [4, p. 12].

In the international practice, port dues are divided into two groups:

- Port Dues — fees, which do not involve providing explicit services to the vessel, measured
guantitatively and qualitatively.

- Port Charges — fees, the payment of which involves specific service to the vessel, measured
guantitatively and qualitatively. A characteristic feature of these services is the obligation for the
vessel [8, p. 19].

The port dues in the port of Hamburg (Germany) is based on this principle. According to Art. 6 of the
National Law "The Duties and Fees" and Art. 14 of the City Law "The Shipping and Port Dues", port dues of
the first group (Port Dues) should only partially offset the costs of maintaining port infrastructure in working
conditions and the construction of port facilities. Due to this fact, the rates of the port dues of the first group
in the port of Hamburg are considerably lower than in the English, French, Swedish, Finnish, and Ukrainian
ports. Depending on the size of the vessel, they takes 4-25 % of the ship call to the port of Hamburg, while in
ports of the listed countries they account for 40-55 %. To the second group (Port Charges) belongs the
following fees: pilotage, mooring, towing charges. Their rates are much higher than in other ports. In the sum
with the dues of the first group, they equate the cost of the ship call to the port of Hamburg with the cost of
the ship call to other ports. In Hamburg, the right to collect port duties belongs to the local authorities for
administrative actions and for the use of waterways, structures and equipment of the port of Hamburg. As the
port dues are not enough to cover the costs of maintaining and developing the port infrastructure, the ports
are financed from the city budget (for example, it was compensated by the 75 % of the costs of maintaining
the port infrastructure in 1999).

The Elbe channel and the 70-mile fairways are not part of the Hamburg port structure, they are under
government control, which refused to charge any fees in their favor by financing dredging works and
navigating equipment from the state budget. This fact contributes to lower the port dues of Hamburg [7].

According to the accrual principle there are the following port dues: the port dues by the vessel
capacity (in tons or cubic meters), port dues by its linear dimensions (by the length of the vessel in meters or
feet, by the vessel's draft in meters, by decimeters, by feet), port dues by the commercial loading (by quantity
of delivered or accepted cargo and passengers), etc. The amount of port dues also depends on the type of
voyage of the ship (foreign, cabotage); forms of navigation (liner, tramp); flag of the vessel (national regime,
most favored nation mode); classification of a fleet (trade, industrial, military, etc.); the kind of cargo and the
number of ship calls [1, p. 826].

There is a high competition between the ports in the Black Sea region today. Port dues are an
important factor affecting the attractiveness of the port and, as a consequence, its cargo turnover. Ports
of Ukraine lose their competitiveness, because they collect the largest number of port dues, namely the
following 7 types: ship’s dues, quay dues, anchorage dues, channel dues, beacon dues, administrative
dues and sanitary dues. For comparison, in the port of Constanta (Romania) there are only three such dues:
port access tariff, quay tariff, Basin tariff [9].

The port dues in Ukraine are higher than the port dues of other countries of the Black Sea basin.
According to researches, in 2016 the cost of a Capesize type ship call to the port of Yuzhny — is 430,000
USD (of which 326,000 USD — port dues). For comparison, a ship call of the same class to the port of
Novorossiysk (Russian Federation) is 123,000 USD, to the port of Constanta (Romania) — 112.000 USD, to
the port of Erdemir (Turkey) — 64,500 USD [10].

Today, the port of Constanta (Romania) is a leader in reducing of the port dues in the Black Sea
region. Moreover, in Constanta, much earlier than in Ukrainian ports was introduced a simplified mode of
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processing of transit cargo - transshipment. Due to the low rates of port service tariffs and the lowest port
dues in the region, the port of Constanta has achieved leadership in handling of container cargoes in the
Black Sea (50 % of transit containers that arrive to this port are processed in transshipment mode) [11].

Today, the high competition among the ports of the Black Sea, the ship’s qualitative and quantitative
characteristics improvement requires ports not only to maintain port infrastructure in the proper operating
conditions, but also bring it to the current needs of the market and fleet. According to the State Property
Fund of Ukraine the degree of port infrastructure deterioration is 70-90 %.

According to Art. 22 of the Law of Ukraine "The seaports of Ukraine" the financing of the hydraulic
structures to maintenance their passport characteristics is on the base of the port dues collected at seaports
where such hydrotechnical structures are located [12]. So, port dues are the only source of funding for
permanent structures of the maritime transport systems.

Use of funds from port dues is allowed only for target purpose. Consider the directions of port dues
use for permanent structures of the maritime transport system in accordance with the Procedure of
accounting and using funds from port fees, approved by the Order of the Ministry of Infrastructure of
Ukraine (Table 1).

Table 1

Port dues types in Ukraine and directions of their use in relation to permanent structures of the

maritime transport system

Port dues types

Directions of the port dues use

ship’s dues

- maintenance and cleaning of the port water area and the
operational water area of the berth (berths) from sediment and
substances contaminating its surface and bottom;

- maintenance, repair, modernization, reconstruction and
construction of fencing and shore-protection buildings of the port;

- performance of significant work at the port water area and
operational water area of the pier (berths);

- dredging works related to the maintenance, improvement,
development (expansion) of the port water area and the

operational water area of the pier (berths)
quay dues - maintenance of berthing facilities and adjoining areas;
- repair, modernization, reconstruction and construction of
berthing structures and adjoining territories.
anchorage - maintenance and servicing of internal anchorages
dues - repair, modernization, reconstruction and creation of anchorage

places

channel dues

- dredging works related to the maintenance and / or improvement
of design dimensions on the channels;

- maintenance, maintenance and repair of beacons, coastal and
floating means of navigation equipment (TNA) in channels;

- construction  (purchase, manufacturing), modernization,
reconstruction, repair of channels and other non-current assets
used for the purposes specified in this paragraph; carrying out of
measuring, trenching, dredging and dredging works in inland
waterways belonging to the navigable category

sanitary dues

- repair, modernization and construction of fixed assets

- maintenance, maintenance and repair of sewage treatment
facilities of the port or for the direct delivery of polluting
substances to the processing facilities;

- investments made by
economic  entities  in
strategic objects of the
port infrastructure, which
are objects of state
ownership, in accordance
with the current legislation
- on compensation of the
cost of underwater hydro
technical facilities
(channels, operational
water areas of berths, etc.)
that were built up from
private investments before
the Law of Ukraine "The
Sea Ports of Ukraine"
came into force and
entered in the register of
hydro technical structures
in accordance with the
procedure established by
the law, transferred to the

state property, in
accordance  with  the
procedure and on

conditions determined by
the Cabinet of Ministers of
Ukraine in accordance
with the current legislation

beacon dues

- Acquisition, modernization, reconstruction and construction of
lighthouses on inland waterways;
- for the maintenance, maintenance and repair of lighthouses

Source: Order of the Ministry of Infrastructure of Ukraine "Procedure of the Accounting and Use of
Funds from Port dues” [13]
The cost of acquiring, manufacturing, rebuilding, modernizing and building non-current assets, which
can not be fully attributed to one type of port dues, is distributed among several types of port dues in
accordance with the accounting policies adopted by the enterprise.
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According to Art. 22 of the Law of Ukraine "The Sea Ports of Ukraine", port dues are paid to the
Administration of the Sea Ports of Ukraine, except for the following dues [12]:

- quay dues are collected in favor of the owner of the berth, and if the berth is in use — in favor of the
user;

- channel dues are collected in favor of the owner of the channel;

- the ship's dues are collected in favor of the user of the port water area, as well as the owner of the
operational water area of the berth (berths) constructed before the entry into force of the Law of Ukraine "On
Sea Ports of Ukraine";

- lighthouse tax collection is in favor of a state institution that organizes and performs navigational and
hydrographic navigation services.

Analysis of the structure of net income of the Administration of the Sea Ports of Ukraine [14] shows
that the largest share belongs to the article "port dues" and is about 70 % (Table 2).

Table 2
The structure of net income of the Administration of the Sea Ports of Ukraine
2014 2015 2016 2017
The article of income thousand | % thousand % | thousand | % |thousand | %
UAH UAH UAH UAH
Port dues 2706684 676 | 4918959 | 72,2 |4946 145| 67,8 |5312526| 68,5
Pilotage services 413 266 | 10,3 673 173 9,9 | 734877 | 10,1 | 779870 | 10,0

Services of regulating the 149577 | 3,7 237 403 35 | 248352 | 34 | 263519 | 34
ships movement

Services for providing port
operator access to the berth - 0,0 - 0,0 | 757378 | 10,4 | 765064 | 9,9
Ensuring icebreaking works 21 497 0,5 25985 0,4 19 666 0,3 62769 | 0,8
Income from using berths for

bulk cargo handling 130078 | 3,3 183 338 2,7 54 186 0,7 49694 | 0,6
Services of divisions 310703 | 7,8 436 898 6,4 | 478362 | 6,6 | 441783 | 5,7
Fleet services 50 184 1,3 64 263 0,9 58 638 0,8 85610 | 11
| Total net income 4002 291|100,0 | 6810663 |100,0 |7 297 604| 100,0 |7 760 835|100,0
Source: the analysis perfomed by author on the basis of [14]
Table 3
Analysis of the dynamics of indicators
Year Year | Dynamic Indicators Year Dynamic Indicators
The indicators rowth rate of rowth rate of
2014 2015 ?ate, % |increase, % 2016 ?ate, % | increase, %
Cargo turnover, million tons 142,79 | 144,65 | 101,30 1,30 131,99 91,25 -8,75

Volume of turnover from which
income was received (million tons)
Exchange rate (USD) 11,90 21,70 | 182,35 82,35 24,10 111,06 11,06
Income received in foreign
currency (USD million)

Average income rate (USD million
/ million tons)

Income received in the national
currency (UAH million)

Port dues (UAH million) 2706,68 | 4918,96 | 181,73 81,73 4946,15 | 100,55 0,55

Source: the analysis performed by author on the base of [14]

On the base of the analyses of the dynamics of cargo turnover and income from port dues the
following conclusions can be made. The volume of cargo turnover from which income was received
decreased by 1.17 % in 2015 compared to 2014 which resulted in a decrease in income received in foreign
currency (USD million) by 1.26 %. In 2016 compared to 2015 the volume of cargo turnover from which

128,59 | 127,09 | 98,83 -1,17 128,03 100,74 0,74

276,88 | 273,38 | 98,74 -1,26 273,57 100,07 0,07

2,15 2,15 99,91 -0,09 2,14 99,33 -0,67

3294,87 | 5932,43 | 180,05 80,05 6593,04 | 111,14 11,14
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income was received increased by 0.74 %, therefore income received in foreign currency (USD million)
increased by 0.07 %. But due to the significant fluctuation of the exchange rate, the income received in the
national currency (UAH million) in 2015 compared with 2014 increased by 80.05 %, and in 2016, compared
with 2015, increased by 11.14 %. Income from port dues in the national currency in 2015 compared with
2014 increased by 81.73 %, and in 2016, compared to 2015, is increased by 0.55 %. This study shows the
interconnection and interdependence between cargo turnover and port dues.

7000,00 6593,04

5932,43
6000,00

4918,96 4946,15
5000,00

4000,00
3294,87

3000,00 2706,68

2000,00

1000,00

0,00
2014 2015 2016

B Port dues (UAH million)

Income received from cargo turnover in the national currency (UAH million)

Fig. 2. The dynamics of indicators of income from port dues and cargo turnover in national currency
Source: the analysis performed by author on the base of [14]

Ukraine has one of the highest rates of port dues. According to the project International Seaborne
Market, the rates of the port dues in Ukraine are 2-3 times higher than similar dues in other ports of the
world [2].

The Strategy of the Development of Seaports of Ukraine for the period up to 2038, approved by the
Cabinet of Ministers of Ukraine [15] identified the implementation of competitive tariff policy as one of the
main conditions for the development of the port industry.

The preparation of the port dues reform started immediately after the adoption of the Law " The Sea
Ports of Ukraine". The draft of the Methodology of calculating of the port dues rates is based on the concept
of "cost +". According to the clause 3.2. of the Methodology the calculation of port dues is based on three
main components: the coverage of operating costs, aimed to maintaine and service the infrastructure
facilities; funds for recreating of the port infrastructure; profit (investment) component is for further
development of the port infrastructure [16].

Consequently, the port dues rate is the sum of two components: basic and investment. Basic is the
current infrastructure maintenance cost. The investment component is the development costs that are
included in the calculation of a specific port fee based on the investment program of a separate seaport.

According to V.Popov, the development of the Methodology should take into account the peculiarities
of the formation of the port dues rates taken abroad. In international practice, the basis of calculating the port
dues rates is the cost of services and a certain profit on the development of production. Formulas for the port
dues rates calculation should take into account the individual features and the conditions of collecting each
kind of port dues. The cost of services of each kind of port dues (excluding administrative port dues) is
determined on the base of the size of the corresponding economically justified port costs for maintaining the
port infrastructure and gross tonnage of vessels (GT), which takes into account the conditions for charging
each kind of port dues. Therefore, the base for reducing the high level of port dues in domestic seaports can
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be a significant increase in the volumes of transshipment of cargoes and related ship turnover, which,
unfortunately, can not be achieved at present [2].

The Administration of the Sea Ports of Ukraine is a profitable enterprise and one of the largest
taxpayers in the state. In addition, the Administration of the Sea Ports of Ukraine, like other state-owned
enterprises, pays the state a "dividend" - part of the profit, which was 75 % in 2017, and 50 % since 2018.
However, the Ministry of Finance plans to increase the rate of deduction of the Administration’s of the Sea
Ports of Ukraine net income to the state budget from 50 % to 90 % [17].

In European countries port infrastructure development is funded through trust funds, with the support
of the government. From 2000 till 2013, the investments to the transport infrastructure of the European
Union amounted 6.8 billion euros. And for the period 2014-2020, the European Commission plans to invest
to the transport projects 6.7 billion euros. Also, port dues are not the subject to taxation in Europe. They are
not considered as a way of the budget replenishment, they are the source of funds for the development of the
seaport infrastructure that is necessary for the national economy and foreign trade [18].

As noted above, the income of the Administration of the Sea Ports of Ukraine consists of the port dues
by 70 %. In this context arises the question whether the transfer of part of the profit of the Administration of
the Sea Ports of Ukraine to the state budget corresponds to the principle of the targeted use of port dues.
There is a risk that the investment component of the port dues becomes only the source of state budget filling
instead of the development of permanent structures of the maritime transport system. In such situation the
state investments are needed for the development of the port infrastructure, but because of a significant
deficit of the state budget there is the low probability of such investments. The role of port dues as a source
of maintenance and development of permanent structures of the maritime transport system is schematically
demonstrated on the Fig. 3.

50% of the profit in the

Pott dues are 70 % of income of form of dividends is
the Administration of the Sea deducted to the budget
Ports of Ukraine Administration State Budget
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Fig. 3. The role of the port dues as a source of maintenance and development of permanent structures
of the maritime transport system
Source: the classification is systematized by author
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Thus, the own funds of the Administration of the Sea Ports of Ukraine are not enough to maintain and
develop permanent structures. But even in those cases when the Administration of the Sea Ports of Ukraine
is ready to finance the maintenance and modernization of the port infrastructure, practically the
implementation of projects is accompanied by a number of difficulties, because the spending of state-owned
enterprises is possible only on the basis of financial plans. The financial plans of the large state-owned
enterprises are agreed by the Ministry of Finance, the Ministry of Economy, the Ministry of Infrastructure
and are approved by the Cabinet of Ministers of Ukraine [19].

Consequently, there are the main recommendations and proposals for the formation and collection
of port dues as the main source of maintenance and development of permanent structures of the
maritime transport system.

One of the most important steps is the formation of a legislative framework, revision and approval of
the Methodology of calculating of the port dues rates. Over the years, international experts from the World
Bank, International Finance Corporation, European Business Association etc. have been involved in the
process of Methodology development, but none of the projects has been approved by the Ministry of
Infrastructure. | consider it is necessary to involve the experts in maritime transport and scholars of profile
institutions to the preparation of the Methodology draft in regard of port pricing.

The port dues level should be economically feasible. The port dues rate should be based on the actual
cost of operating the port infrastructure concerned. This requires an analysis of the economic indicators of
the production activities of seaports, analysis of the cost of port services and works. It is expedient to keep
the accounting of income received by the Administration of the Sea Ports of Ukraine for each kind of the
port dues and their corresponding expenses.

Such accounting has become widespread in foreign ports due to the creation of "spending"” or "cost"
centers for each type of work, operations and services. The introduction of such an account in domestic
seaports will allow to automatize all economic indicators calculations for each kind of the port dues in term
of assessing the effectiveness of providing the services by the port [2].

In the process of forming port dues rates it is important to take into account the principle of obtaining
of reasonable profit taking into account the investment component, the size of which should be sufficient for
the development of port infrastructure. In foreign ports, as a rule, the basic level of tariffs is not more than
10 % of the rate of profit [5, p. 244].

The port attractiveness for shipowners is determined not so much by the port dues rates but by the
flexibility of the system of their collection. Therefore, the Methodology should provide different types of
discounts and privileges to the vessels, depending on the purpose of the ship call to the port, the line service
of the ships, the degree of their loading, the number of ship calls to the port, the type of the voyage and other
factors. To encourage cruise shipping, it is proposed to set discounts to the passenger ships for certain types
of port dues during a high tourist season. For the development of coastal shipping it is necessary to establish
a stimulus coefficient to the port dues rates [5, p. 245].

It is important to achieve the target use of port dues, as it is prescribed by the Law of Ukraine "The
Sea Ports of Ukraine".

Taking into account the level of permanent structures deterioration, the state investments are
necessary, as it is impossible to upgrade port infrastructure only on the base of the port dues. Implementation
of investment projects for the development of port infrastructure will increase the volume of transshipment,
cargo turnover and will strengthen the competitiveness of the national transport system as a whole.

Conclusions and perspectives of further research. On the basis of this research, proposals were
made to improve the system of the port dues formation and collection in order to develop permanent
structures of the maritime transport system: formation of a legislative framework; involvement of the
specialists in maritime transport in the field of port pricing and scholars of profile institutions to the process
of the Methodology of calculating of the port dues rates development; to ensure the economic effectiveness
of the port dues; to provide port dues development according to the principle of obtaining of reasonable
profit; to ensure the flexibility of the port dues system; to provide the target use of port dues; to ensure the
state investment to the port infrastructure development. The practical implementation of the proposed
directions will make the ports of Ukraine more competitive. Further research requires an economic
justification for each type of port dues.
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SOCIAL MEDIA MARKETING INFLUENCE ON BRAND EQUITY AND IMPACT ON
INTENTION TO BUY IN FASHION MARKETING

Topicality. Social media and web technologies allow customers to interact and communicate. Companies use
social networks to promote their brand information. with the use of technologies Web 2.0 and later companies radically
changed marketing processes and switched from interacting with groups of anonymous consumers to targeted interaction
with specific consumers, for which it is possible to collect data about advantages, preferences, other purchases, interests
and circles of communication. Big brands tend to connect with their customers through social media channels. Social
networking sites such as Facebook, Twitter and MySpace, etc., have a significant impact on the lives of customers and
their consumer and information experiences. Social media has a direct impact on how people communicate, exchange
information, maintain their profiles, and establish relationships with others. Fashion industry is an important and
growing element of modern consumer markets. As competition among fashion brands becomes more intense, offering
many alternatives to customers, brand prosperity no longer seems to be guaranteed. The importance of managing clients
as valuable assets of brands is no longer underlined. In this regard, it is of interest to explore the use of social media
marketing tools (SMM) by fashion industry companies.

Aim and tasks. The purpose of the article is to describe the peculiarities of using SMM tools industry companies
to implement marketing policies by creating and developing brand capital and intent to purchase.

Research results. The conceptual principles and purposes of using marketing of social networks for
companies of the fashion industry are considered. On the basis of the analysis, it was established that, firstly,
SMM activities of fashion brands include five elements; entertainment, interaction, tendency, adjustment and
publicity (word of mouth). SMM branding, relies on and promotes values that are different from those of
traditional marketing. Second, SMM's customer-perceived activity is important for all brand capital drivers. Since
these measures for trendy brands are valid for all engines, they are quite effective. As an integrated marketing
environment, SMM's activity effectively increases value capital by providing customers with a new value that is
traditionally not available on ordinary media channels. The platforms of social media brands provide customers
with the opportunity to establish sincere and friendly links with the brand and other users, so the brand's on-the-
go social communications have had a positive impact on equity and equity of the brand.

Conclusions. In comparing the influence of three customer equity drivers on purchase intention, value equity, and
brand equity, this study found significant positive impacts. The findings of this study not only draw attention to the
definition of brand equity capital but also point to opportunities and difficulties in determining future customer behavior.
The conceptual foundations, mechanisms, tools and practice of applying SMM are the subject and prospects for further
research in this direction.
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BIIVINB MAPKETHUHI'Y Y COHIAJIBHUX MEPEXKAX HA KAIIITAJT BPEHAY TA
KYHIBEJIbHUUN HAMIP Y MAPKETHUHI'Y MOJIHUX TOBAPIB

Axmyanvnicms. Coyianvui media ma 6eO-mexHon102ii 00360170Mb KIIEHMAM 83AEMOOIAMU MA CHIIKY8AMUCH.
Komnawnii suxopucmogyroms coyianvhi mepedci 01 npocyeanHs iHopmayii npo ce0i Openou. 3 BUKOPUCIAHHAM
mexHonoziu Beb 2.0 ma 6invu nizHix KoMRAaHii OOKOPIHHO 3MIHULU MAPKEMUH208] Npoyecu ma nepetuiiu 6io 83aemMooii
3 2PYNamu AHOHIMHUX CROJNCUBAYIE 00 AOPeCcHOT 83AeMOOIi 3 KOHKDEMHUMU CNONCUBAUAMU, U000 SKUX € MONCIUBICb
3ibpamu 0ani wo0o nepesae, 6N000OAHb, THUUX NOKYNOK, 3AYiKAGIeHb MA KOLA CRLIKY8aHHsA. Benuxi 6pendu npaznyme
3'eonamucs 31 c8oimu KIiEHMAMU 3a OONOMO20K KAHANIE coyianvHux media. [nmeprem-caiimu coyianbHux mepeoic,
maxi sx Facebook, Twitter i MySpace mowo, mawome 3HAYHUL 6NIUE HA XHCUMMS KIIEHMI6 ma QOPMYSaHHS iX
cnodcuewo2o ma iHgopmayitinozo doceidy. Coyianvui media maiomes b6e3nocepedHiltl 6nAU6 HA me, 5K KOPUCHY8ayi
CRIKYIOMbCSL, 0OMIHIOIOMbCSL IHOpMayicto, niOMpUMyOms c60i Npo@ini ma 6CMAHOGMIOIOMb 36'I3KU 3 [HUUMU.
Inoycmpis Moou € 6adcaueum i 3p0CmalouuM enemMenmom CyHacHux Cnodcusyux punkie. OcKinbKu KOHKYpeHyis cepeo
MOOHUX Opendie cmac 6ce OiNbUL IHMEHCUBHUM, HAOAIOHWU 0e3NiY albMmepHAmue KIiCHmMam, NpoysimanHs Opendis
Oinvblle He 30AEMbCsl 2apanmosanum. Basicnusicmv ynpasninna kiicHmamu AK YiHHUX akmugie 6pendie Oinvute He
niokpecnioemocs. Y 36°A3Ky 3 yum CcmaHo8umb inmepec O0O0CHIOUMU 3ACMOCY8AHHA THCIMPYMEHMIE MapKemuHzy
coyianvrux mepesic (SMM) komnanisimu indycmpii moou.

Mema ma 3aedannsn. Memoio cmammi € onuc ocobausocmeli UKOPUCHAHHS KOMNAHIAMU THOYCMpIi MOOuU
incmpymermie SMM 05 peanizayii mapkemuneo80i nOIIMKU ULIAXOM CMBOPEHHS MA PO3BUMKY KAnimany opendy ma
Hamipy NOKYNKU.

Pesynomamu. Po3ensinymo KOHYenmyanvhi 3acaou, npUHYuUnU ma yinzi 6UKOPUCMAHHA MAPKEMUH2Y COYIANbHUX
Mmepedic ) komnauiamu indycmpii moou. Ha ocnogi nposedenoco ananizy acmanosieno, wo, no-nepue, SMM disnrvnicmo
MOOHUX Opendig GKIIOUAE N'AMb eleMeHmis; po3sasu, 63aEMo0is, MeHOeHYis, HANAUMYBANHL MaA PO32010C (3 8YCM 8
yema). SMM  Oisuibnicms  Openodie, cnupacmocs ma Npocy8ae YIHHOCMI, GIOMIHHI Y NOPIGHSAHHI 3 NPAKIMUKOIO
mpaouyitinozo mapxemunzy. Ilo-opyee, SMM  Oistbuicms, wo cnputiMacmocs KIEHMAMU, € 6ANCIUBOIO OISl 6CIX
Opatigepie kanimany 6pendy. OcKinbku yi 3axo0u 051 MOOHUX Opendig Oilomb 8iOHOCHO 6CIX PYWLii6, 80HU € QOCUMD
epexmusnumu. Ax inmezposane cepedosuuge mapkemunzy, oisiivrnicms SMM egpexmueno niosuwiye yinnicuuil kanimar,
HAOQouy KAIEHMAM HO8Y YIHHICMb, AKY MPAOUYiiHO He Hadarome y 36uyaunux mediunux xauanax. Ilnamgopmu
coyianvbHux media 6perdis HA0ar My KIIEHMAM MOJICIUBICIIb 6CHAHOBTIOBAMU WUPI Ma OPYIICHI 36'33Ku 3 Opendom ma
[HWUMU KOpucmyeavamu, momy HamiuyeHi Oii OpeHdy Ha cyeHi coyianvHoi KOMYHIKayii NO3UMUBHO GNJIUHYIU HA
cnpaeeonugicme GIOHOCUH MA AKYIOHEPHUL Kanimai OpeHoy.
1
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Bucnoeku. Ilopisuiooyu éniue mpbox opauieepie akyiil KIieHmie Ha HAMIpU HA KYNIGNI0, 8ApMIiCmb KaAnimauiy
ma kaniman 6penoy, ye 00CioxNcenHs eussuno sHaunul nosumusnutl eniue SMM na opmysanns kanimary 6peno ma
Hamipie 00 NOKynKu. Bucnosxu yboeo 00criodicents He milbKu NPUGEPMAIOmMy y8acy 00 GU3HAYEHHs PYWLii6 Kanimay
OpeHdy, ane maKoxiC 6KA3VIOMb HA MONCIUBOCI mda MPYOHOWT Yy SUSHAYEHHI MaubymHboi NOBediHKU KIIEHMIS.
Konyenmyanwni 3acaou, mexanizmu, incmpymenmu ma npaxmuxa 3acmoyeanus SMM cmarnoensame npedmem i nepcnexmusu
07151 NOOANLUIUX HAYKOBUX OOCTIONHCEHb 8 OAHOMY HANPAMKY.

Knrouosi cnosa: SMM, indycmpis moou, kaniman openoy, KyniseivHutl Hamip

Problem statement and its connection with important scientific and practical tasks. Social media
and web technologies facilitate customers to interact and communicate. Companies are now using social
networks to promote information about their brands. Big brands seek to connect with their customers by
using social media channels. Online social networking sites such as Facebook, Twitter and MySpace etc.
have a significant impact on customer’s life. This social media has a direct impact on how the users
communicate, share information, maintain their profiles and establish links with their friends.

Social networking at a highest level described as the occurrence of technologies that make it possible
for individuals to easily communicate with each other, share their information, and form communities online.
But the big question today is not what social marketing is, but rather what it means and how it is beneficial
for businesses and for the consumers. While social marketing began as the province of individuals,
businesses are now trying to capitalize on this trend as they search for specific strategies and tactics to drive
value from it. Gartner research shows a larger increase in investment in social networking by businesses.

As social networking sites continue to grow, firms no longer solely rely on traditional
mediums to enforce public perception of their product. Organization uses social networking
information to help to identify their most influential consumers, drive participants in product
development and improve brand sentiment.

Customers are the heart of any business and social media marketing provide an opportunity for
businesses to build mutually beneficial and candid relationship with those customers. However, for
organizations to realize tangible business benefits, they need to better plan, manage and measure and update
their social media marketing efforts. This is where customer relationship management intersects with social
media marketing. People spend most of time on social networks in gossiping, playing games and chatting
with friends. In busy urbanism life, they don’t have time to meet.

Social media websites such as Facebook, Twitter, YouTube provide consumers with tremendous
opportunities to share and disseminate brand related content and product usage information around the
world. Now a day’s consumers are more informative and interested to search product features online before
making any purchase. Therefore, Social media marketing is playing a crucial role in providing information to
people and building their preferences and choice of purchase. The fact that 61% survey respondents were
more likely to make a purchase after watching attractive social media campaign, and therefore social media
marketing actually plays a long term role in purchase intention.

Analysis of recent publications on the problem. Success of these online social networking sites and
growing trends has allowed the organizations to penetrate in this new domain for marketing their brands.
Social media provide companies to market their product and services by using different tools for promaotion.
In this competitive era, brands are fighting for space in the minds of the customers. Brands today are not
relying only on traditional social media. Social media marketing now is just like a fad. With the use of sites
like Facebook, Orkut, LinkedIn, twitter, YouTube attracts more than 5 million users every day. Companies
use social media to interact with customers to enhance relationships with them. Social media and networks
have provided an opportunity to organizations to enhance relationships between customers and themselves.
With the increasing use of SM as a means of marketing for garment brands, we have conducted the research
to analyse the effect of social media marketing.

Social media marketing. The marketing landscape has significantly changed in the last decade. Before
it, companies and their customers had no direct link to each other’s respective worlds. The emergence of
Social Media has altered the way consumers interact with each other but also with companies. Consumers,
through their growing use of Social Media and by using word-of-mouth, have now a powerful and even
greater influence on peers. Social Media platforms and tools allow users to share contents, recommend
products and tell about their positive and negative consumer’s involvement with companies.

Research says that Social Media has a significant impact on consumer’s purchase decision making
process. New form of media has arisen, which due to its social features seems to have a great power of
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influence on consumer’s purchasing decision making process. Today more and more customers use
Social Media to communicate with each other but also with brands. Word of mouth plays a central role
on Social Media that has an effect on the customer purchase decision. Social Media offers more
possibilities for the marketers to engage and interact with customers than traditional marketing.
Research suggested that the virtual communities are becoming important networks of consumer’s
knowledge that influence consumer behaviour.

Virtual social networks have offered new channels for branding. The main advantage of online
social networks is the possibility for marketers to choose among different options for presenting the
brand to specific customers. Marketers can gain competitive advantage, surge their sales and build
profitable relationship with customers by the effective use of the social media marketing. The main aim
is to know about customers’ needs and to estimate the brand potential to achieve a sustainable
competitive advantage (SCA) in time and to defend against competition in social media networking.
There is a significant relationship between networks and brand attitude and also among the brand
attitude with the brand purchase and recommendation.

Many organizations are proactively using social media as a vehicle to reach millions of prospective
and repeat customers. Businesses in many service industries engage in constant communication with guests
are drastically using this new age interactive media channels for marketing and public relations. Gaurav
discuss the changes from a consumer’s perspective with respect to the various channels of social media that
impacted their purchasing decisions and brand loyalty.

Boom of internet and technology has encouraged people to interconnect with each other, share their
information and build relationships and social web has presented a new form of communication through
social media which allow people to interact and communicate with each other. Social media presents
marketers with the opportunity to affect consumers purchase decision through online marketing and social
media, this social engagement by consumers has significant impact on marketing activities as marketers need
to be aware of the factors affecting the customer’s purchase decision.

Social Customer Relationship Management is all about the customers, demands a customer’s focus
and relationship with them. Social media has become an undeniable influence on customer care. Social
communities engage customers and have far-reaching effects on customer loyalty. Barry et al stated that
customers who engage with companies on social media are more loyal and spend 40% more with those
companies than the other customers.

Social media platforms allow customers to form a sort of tribal community around a product or brand
consumers. For many businesses social media is their largest web presence, overtaking their company
websites and email programs. Thus, social media has mutated how businesses interact and communicate with
their customers as well as how they establish and implement their customer relationship policies. Social
media channels represent a huge opportunity for marketers in terms of word of mouth feedback or
recommendations.

Customer relationship management. SMM positively influence customer relationship management and
purchase intention. researchers explained that every activity use by Social Media, (i.e. creating customer
relationship management through by providing customized services and free entertainment contents and
getting genuine information on personal interest of the respondents) enhance the customer relationship
management and purchase intention [1].

Social networks are important tools for communication with customers. For effective Social network
and CRM implementation, three variables are most important i.e. customer interaction, customer engagement
and level of trust. Effective social network and CRM implementation strategies ensure high level of
customer commitment to service organization and it in turn affect customer purchase intention [2].

Enhancement of customer relationships between customers and organization greatly relied on how
organization managed their social network site with their customers. This has a positive impact on
customer’s motivation to purchase online and also to generate positive words of mouth. Positive WOM in
turn satisfy the prospects [3]

Customer relationship management is a way to get closer and engage with customer in a relevant and
timely manner. Social media can deliver financial benefits to companies no matter what sector they are
operating in, and the benefits are centred on increasing customer insight and engagement to increase the
business's performance. Attracting and retaining customers and growing relationship with customers are
always the top priorities of the business. Social media marketing has a potential to assist companies build
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and manage relationships with their customers. Companies who understand these trends can improve their
competitive position in the marketplace as compared to those who do not adopt rapid changes and to respond
to these changes will lose customers and fall behind in the marketplace.

Customer relationship management is one of the important applications for e-business. Customer
profile and customer participation are two important factors influencing customer relationship management
performance. By the use of customer profile customer perception of the quality of goods improves and
increases the effectiveness of the customer relationship management. Customer participation improves the
customer’s perception of goods and their quality, and enhances performance of customer relationship
management through perceived participation. Their results indicate that the customer profile and
participation are two crucial factors for companies to maintain good relations with customers. Relationships
such as trust in brand and quality, may serve as the crucial element in consumer purchase decision making
when purchasing products online.

Relationship can also serve as risk reducers for online shoppers. With increasing recognition of
customer relationship for business success, customer relationship marketing started to gain popularity.
Internet is playing very major role as a social media channel. Acquisition and retention are basically two
stages for building customer relationship with the company. In acquisition stage customer are attracted to
visit a website and make initial purchase and the retention stage begins when customers who had satisfactory
experiences on website return and establish a long-term relationship.

By using electronic customer relationship management, a company can improves its customer’s
loyalty and retention through the enhancement of customer satisfaction. Today’s customers are more
knowledgeable, more demanding, and require more attention. The firm increases their focus on customer and
hence raising the importance of customer relationship management. A new concept is born e-CRM by the
rapid growth of electronic business and proliferation of internet-based services.

Brand equity. Social media impacts brand equity in four major ways.

1) Social media has opened a new way of direct communication between brand and audience.

2) Social media increases brand presence and awareness, hence influence the routine lives of the
customers.

3) Social media accelerates customer’s involvement in promoting brand indirectly with its numerous
contents sharing functionalities.

4) Social media helps the brand in building relationships with its audience [4].

Over the last decade social media has persistent to experience exponential growth. Social media has
effect on brand engagement and behavioural outcomes for brands. Social media affects positively the
behavioural outcomes of brands. These outcomes are brand awareness, WOM, purchase intention and
satisfaction. Brand engagement and brand motivation mediates the relationship between social media and
behavioural outcomes of brands. Companies now use social media to build relationships and to directly
communicate with their audience. Social media is providing information to more consumers as previously
unavailable to them.

Brand engagement on Facebook provides a significant new opportunity to the marketers it is a tool
used by the brands to directly communicate and interact with their customers. The focus of this
communication and interaction is on development of brand equity. Brands use social media (Facebook) for 3
main objectives.

1) to promote events and visitation,

2) to increase sales, and

3) to build relationships and community building with customers. All these contribute towards the
development of CBBE [5].

Brand equity, is a measure of popularity or success of a brand, when compared to other equivalent
brands. Social media has unlocked a giant market for brands. With more than 2/3 of the internet users are
connected through social networking sites i.e. Facebook, Twitter and Myspace. Tremendous potential is
offered by social media and companies by this personalize their brands and enhance their brand equity.
Customer’s intentions to purchase are influenced by SMM. Social networking sites play a very important
role in building brand equity. It was also observed that brand equity mediates the impact of CRM campaigns
on customer’s purchase intentions [6].

This study explored that social media has a positive influence on the brand equity dimensions.
Contents generated on social media (Facebook) effect positively in two dimensions of brand equity, brand
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loyalty and perceived quality. These two dimensions of brand equity are strongly related to customer’s
purchase intention. The findings of this research demonstrate that customers heavily rely on the opinions of
friends, family and community members. Thus, WOM plays a significant role in building brand credibility
and truthfulness, thus serves as a validator of brand’ attractiveness.

Purchase intentions. Several studies were conducted to explore the factors that contribute to the
effectiveness of online advertisements and affect consumer purchasing intention from the perspective of
developing countries [7]. The rapid online technology development and diffusion makes the Internet a
serious businesses asset for achieving competitive advantages.

Social media is very important tool for networking among youngsters. Unique features of social media
websites like Facebook, Twitter etc. are used for to create brand awareness and WOM. There is an increasing
trend among youngsters to purchase garments online form social media. Clothing companies are now using
different promotional strategies to advertise their garment brands on social media websites, so as to influence
the purchase intentions [8] Companies are now more eager to use social media to interact with their
customers. SMM s providing direct value to the business, from social commerce to cost savings. Social
networking enables rapid, viral distribution offers. Customers get attracted towards that offers and their
purchase intentions increase.

The researchers also examine consumers’ attitude toward the blog and the effect of blog on the
purchase intention. Brands are now more visible on blogs of social media. This is an increasingly interesting
way not only to improve customer’s attitude but also to reach the potential buyers online. The results of their
study indicate that the credibility, usefulness and the ease of use of blog generates a positive attitude towards
the blog and has a positive impact on purchase intention [9]. The social media parameters such as website,
online chat, email, and e-discussion have effect over the customer buying decisions. Social media describes a
variety of new sources of online information that are created, initiated, circulated and used by consumers.
Now the customers are more willing to educate each other about products, brands, services, personalities and
issues by interaction of people to create, exchange and commenting contents in networks and virtual
communities. These researchers intend to explore the impact of social media on purchase intention of mobile
phone customers in Pakistan.

The researchers also study the factors that influencing student’s buying intention through internet
shopping in an institution of higher learning in Malaysia. Compatibility, usefulness, ease of use and security
has been found to be important predictors towards attitude in online shopping. They mentioned that the key
feature of e-retailing with the consumers is facilitating them with information regarding to product attributes,
comparative pricing, availability and overall value added services [10].

Social media marketing is the way through which information communicated to and from people
around the world. The rapid use of SMM, organizations have to change their way to respond consumer’s
needs and wants and changing the way they respond to their competitors [11]. SMM provide better
communication opportunities for marketers to reach extensive viewers and allows for marketers to use
valuable information which will helpful to building and maintaining consumer relationships. The growth of
SMM and electronic word of mouth has allowed consumers to interact with each other in the virtual world
and to share their perceptions and feelings towards garments brand which are available on social media sites
[12]. To achieve the above cited goals, following objectives were formulated.

1. To develop a model for purchase intention based on social media marketing, customer relationship
management and brand equity [13].

2. To investigate the relative impact of factors of social media marketing (Facebook), customer
relationship management and brand equity on customer’s purchase intentions [14].

3. To explore how social media marketing significantly affect the purchase intentions of the customers
in garment brands.

Kastanakis and Balabanis [15] examine the impact of a number of psychological factors on consumers'
propensity to engage in the “bandwagon” type of luxury consumption. (The bandwagon effect refers to the
extent to which demand for a product increases because others are consuming the product. This tendency
may be driven by the need to be associated with, and to be identified as being, fashionable or stylish.
Consumers jump on the bandwagon so they won't be left behind!) Through development and empirically
confirming a conceptual model of bandwagon consumption of luxury products, the authors show that a
consumer's interdependent self-concept underlies bandwagon luxury consumption. The relationship between
interdependent self-concept and bandwagon consumption is mediated by the level of a consumer's status-
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seeking predispositions, susceptibility to normative influence, and need for uniqueness. A primary
contribution of this research demonstrates that psychological constructs explain a large part of bandwagon
luxury consumption and can be used as inputs in the development of marketing strategies.

Interpersonal effects on fashion consciousness and status consumption moderated by materialism in
metropolitan men. Despite dramatic changes in male fashion consumption over the last two decades,
consumer research has largely ignored the issue of status consumption, especially in the male market.
A. Lertwannawit and R. Mandhachitara [16] study the direct and indirect effects (i.e., by way of fashion
consciousness) of self-monitoring and susceptibility to interpersonal influence have on status consumption.
Interesting findings of path analysis provide insights into interpersonal effects on status consumption.
Materialism values moderate the relationship between self-monitoring and/or susceptibility to interpersonal
influence on status consumption: for high-materialism consumers, susceptibility to interpersonal influence
alone has an indirect effect on status consumption by way of fashion consciousness; for low-materialism
consumers, self-monitoring is an additional antecedent of status consumption. Marketers attempting to
penetrate the male metropolitan market can use these results to identify appropriate communication channels
and message content for high- and low-materialism customers.

Comparing the importance of luxury value perceptions in cross-national contexts.

P. Shukla and K. Purani [17] provide empirical support to the often conceptualized but not yet tested
framework of luxury value perceptions in a cross-national context. The study compares the luxury value
perceptions (i.e., self-directed symbolic/expressive, other-directed symbolic/expressive, experiential/hedonic,
utilitarian/functional, and cost/sacrifice) among British and Indian consumers, providing a rich comparative
context between collectivist and individualistic markets. The results support the notion that several luxury
value perceptions may be highly influential among all cultures and countries, but their degree of influence
may differ dramatically. The findings suggest that consumers in collectivist markets use simpler selection
criteria for measuring the value of a luxury brand than consumers in individualistic markets. These results
can be used by luxury brand managers to develop a coherent and integrated long-term global strategy that
considers country-specific requirements.

Impact of self on attitudes toward luxury brands among teens. In this research Gil and others [18]
investigate how social consumption motivations affect teenagers' attitudes toward luxury brands, how teens' self-
concepts can influence social consumption motivations, and whether peer pressure affects this relationship.

The authors also look at materialistic influence on teenagers' social consumption motivations and
attitudes toward luxury brands. Key contributions of this research include the demonstration that
materialistic orientation is a powerful force in developing more positive attitudes towards luxury brands
among teenagers. Also, even though the desire for wealth and material ownership is positively associated
with social incentives to consume (i.e., social consumption motivation), teenagers with clear self-beliefs have
a stronger tendency to resist social motivations to consume; the clearer they are about themselves, the less
they attend to external sources and stimulus. This paper segues to the next section as it fits in both the luxury
status/value and the luxury consumer behaviour categories.

Megehee and Spake [19] explore the meaning of luxury brands through the use of visual narrative art
created from consumer blogs. The article describes how to use creation of visual narrative art as a qualitative
research tool. Mapping contexts and stories that blog entries describe reveals the nature of the brand, the
blogger (i.e., the consumer of the luxury brand in the blog), and interpretations by the visual narrative artists.
This study extends the consumer storytelling literature that follows from creating visual narrative art and its
use for deepening understanding of consumer reports of their enactments of brand myths.

Purchase intention for luxury brands: a cross-cultural comparison. Bian and Forsythe [20] examine the
effects of individual characteristics (i.e., consumers' need for uniqueness and self-monitoring) and brand-
associated variables (i.e., social function attitudes toward luxury brands and affective attitude) on U.S. and
Chinese consumers' purchase intention for luxury brands. (Social function attitudes, as they relate to luxury
brands, involve consumers' self-expression and self-presentation to express their individuality (e.g., need for
uniqueness) and exhibit their social standing (e.g., self-monitoring). Affective attitudes are a powerful
predictor of behaviour because they involve consumers' feelings or emotions. In addition to the social
function of self-expression and self-presentation attitudes, consumers choose luxury brands because they
provide hedonic rewards and sensory fulfilment.) In this cross-cultural study, self-monitoring positively
influences social function attitudes toward luxury brands. Social function attitudes toward luxury brands
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positively influence consumers' purchase intention through affective attitude. Affective attitude plays an
important mediating role between social function attitudes toward luxury brands and purchase intentions.

Understanding luxury consumption in China: consumer perceptions of best-known brands. Zhan and
Yanqun He [21] investigate the underlying motivations for luxury consumption among Chinese middle-class
consumers by testing the relationships between psychological traits (i.e., value consciousness, susceptibility
to normative influence, and the need for uniqueness) and attitudes towards best-known luxury brands.
Findings suggest that as consumers become more value conscious, they evaluate the best-known brands more
favourably. Consumers with high susceptibility to normative influences exhibit more positive brand
attitudes, suggesting that social influence is an important driver for luxury consumption. The relationship
between the need for uniqueness and brand attitudes depends on consumer knowledge; as consumers learn
more about different luxury brands, they evaluate the best-known brands more negatively as uniqueness-
seeking becomes a more important goal. Findings offer a unique insight into consumer perceptions of luxury
brands and provide managerial implications for marketers to build sustainable luxury businesses in China.

Brand and country-of-origin effect on consumers' decision to purchase luxury products. B. Godey and
colleagues [22] considers the combined effects of brand and country-of-origin on consumer purchases of
luxury (versus non-luxury) goods. The intercultural analysis includes data from seven countries (China,
France, India, Italy, Japan, Russia, and the United States). Consumers in different countries have different
perceptions of what constitutes a luxury product and use different criteria (i.e., price, guarantee, design,
and/or advertising) in making purchase decisions. The impact of country-of-origin on purchase decisions
appears to be weaker than the influence of brand. This paper segues from luxury consumer behaviour to
luxury brand management.

Contributing clarity by examining brand luxury in the fashion market. The creation and development
of luxury brands is a growing area of research interest, but earlier research lacks clarity regarding the
definition, operationalization, and measurement of brand luxury. Karen W. Miller and Michael K. Mills [23]
address this issue within the preeminent luxury fashion brands category by carefully examining brand luxury
and the dimensions and relationships underlying the luxury fashion brand. The authors develop and test their
conceptual model — the brand luxury model — which makes important contributions by clarifying the
confusion evident in earlier brand luxury research, by supplying evidence about the importance of brand
leadership, and by helping brand managers and academics through the creation of a useful framework to
depict the luxury fashion brand.

Allocation of previously unsolved parts of the general problem. Do social media marketing
activities enhance customer equity? An empirical study of luxury fashion brand. Interest in the use of social
media marketing — especially in the marketing of luxury fashion brands — is rapidly growing. Kim and Eunju
Ko [24] identify attributes of social media marketing activities and examine the relationships among those
perceived activities, value equity, relationship equity, brand equity, customer equity, and purchase intention.
(The five perceived social media marketing activities are entertainment, interaction, trendiness,
customization, and word of mouth.) The effects of social media marketing activities positively affect value
equity, relationship equity, and brand equity; brand equity negatively affects customer equity; value equity
positively affects purchase intention; and purchase intention positively affects customer equity. Findings of
this study can be used to forecast purchasing behaviour of customers of luxury brands and provide a guide to
managing assets and marketing activities.

From Armani to Zara: impression formation based on fashion store patronage.

Fine fashion and fast fashion are ever more converging with “Zara fication” (i.e., commoditization)
and “massclusivity” of luxury fashions. Just as consumers buy luxury fashion brands to express or enhance
their self-image, they can also patronize retailers with a self-congruent personality positioning. Kim
Willems, Wim Janssens, Gilbert Swinnen, Malaika Brengman, Sandra Streukens, and Mark Vancauteren
[25] address the research question, “Do people use store personality traits to infer store patron personality
traits?” in two studies using the continuum model of impression formation as a theoretical foundation.
Findings support a “yes” answer to this question. Study 1, a consumer survey, indicates that people do
associate particular stereotypes with a store's patrons. Study 2, an experiment, demonstrates that the
impression formed of others may substantially differ depending on the shopping bag (i.e., external cue of
store patronage) the other carries. The authors conclude that consumers may not only wear certain fashion
brands but shop at specific stores to impress others Retailers can benefit from store personality as a unique
selling proposition — a trend, the authors say, luxury brand managers should to attend to.
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Formulation of research objectives (problem statement). How to increase the customer equity of
luxury fashion brands through nurturing consumer attitude? The study investigates the relationship among
attitude toward luxury brands, customer equity, and customer lifetime value from a sample of undergraduate
and graduate female students at two private women's universities in Seoul, Korea. Consumption for
experience and fashion involvement positively influence attitude toward luxury brand; attitude toward luxury
brand positively affects value equity and brand equity; and value equity negatively influences customer
lifetime value while both relationship equity and brand equity positively affect customer lifetime value. From
a managerial standpoint, this study provides several implications to luxury practitioners.

Fashion Marketing - the application of a range of techniques and a business philosophy that centres
upon the customer and potential customer clothing and clothing-related products and services in order to
meet the long-term goals of the organization [27].

The luxury industry is relatively small in terms of the number of companies, but punches far above its
weight both in terms of sales and more importantly, influence. The best design, the best materials, the best
merchandising, and the best packaging occur in the luxury industry, and hence luxury brands frequently lead
the way for the rest of the marketing world. The role of fashion marketing of luxury brands is an area in need of
new developments, theories, and knowledge in light of the trends toward global luxury and fashion markets.

Table 1
Two Views of Fashion Marketing
Sample statements Fashion marketing is the same Design should be based solely on
as promotion marketing research

Assumption Sell what we can make Make what we can sell

Orientation High failure rates Marketing center
Alleged drawbacks Relies on intuition Band designs

Stifles creativity

Marketing tactics. Today, fashion marketing influences all products and how consumers use these
products. How products are marketed, when products are marketed, the evolution of products into different
sizes, shapes, colours, and uses are all influenced by fashion marketers. Fashion marketing is taken to
different levels from branding a person (e.g., Ralph Lauren, the person), a line of products (e.g., Lexus
luxury cars), or a single product (e.g., Coach handbag).

Benchmarking - is common when undertaking cost improvement programs. Why not in branding? Too
often managers believe that their positioning alternatives are restricted to what has always been done in their
category. Considering brands in other categories, some of which may share some common characteristics
and challenges, can suggest new positioning options. The observation that Ford increased its perceived
guality, and analysis of how it was done, might suggest programs for Boeing or Maytag. Further, when
evaluating brand-building programs, a useful benchmark might be other brands with similar positioning
strategies. Thus, with respect to perceived quality, a leading firm in the financial service industry might find
Disney to be a more interesting point of comparison than a direct competitor.

Developing a Valid Brand Equity Measurement System - The challenge for many brands is to
develop credible and sensitive measures of brand strength that supplemental financial measures with
brand asset measures. When brand objectives and programs are guided by both types of measures, the
incentive structure becomes more balanced, and it becomes more feasible to justify and defend brand-
building activities. General progress in the measurement of brand equity will help managers develop
valid instruments for individual brands.

Measure Criteria. First, the measures should reflect the construct being measured, namely, brand
equity. The conceptualization and structure of brand equity should guide the development of the measure set.
One objective should be to tap the full scope of brand equity, including awareness, perceived quality, loyalty,
and associations.
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In particular, measures should reflect the asset value of the brand and focus on a sustainable advantage
not easily duplicated by competitors. They should not be tactical indicators such as marketing mix
descriptors or advertising expenditure levels. Tactics are easily copied and do not represent assets.

Second, the measures should reflect constructs that truly drive the market because they are associated
with future sales and profit. Brand equity managers should be convinced that movement on a measure will
eventually move the needle on price levels, sales, and profits.

Third, the selected measures should be sensitive. When brand equity changes, the measures should
detect that change. For example, if brand equity falls because of a tactical blunder or competitor anion, the
measures should be responsive. If an element of brand equity is stable, the measures should reflect that
stability, and the brands true value should not be masked by noise.

Finally, the measures should be applicable across brands, product categories, and markets. Such brand
equity measures will be more general than those used to manage an individual brand for which specific
measures of functional benefits and brand personality are likely to be more unique. However, a set of proven
and tested general measures can provide structure and guidance to those developing a set of measures for an
individual brand. In fact, measures selected for an across-product/market context should be viable candidates
for tracking individual brands.

The Brand Equity Ten sets of measures usually is being grouped into five categories. The first four
represent customer perceptions of the brand along the four dimensions of brand equity—loyalty, perceived
guality, associations, and awareness. The fifth includes two sets of market behaviour measures that represent
information obtained from market-based information rather than directly from customers.

Loyalty. Loyally is a core dimension of brand equity. You usually offend your core first because they
are connected to the brand and they care. Therefore, brand equity blunders that go to the heart of.

Problems/Cautions. Creating price-level statistics is difficult in a messy market with different
channels, different variants of brand offerings, and a complex set of competitors.

A standard market basket is not so easy to conceptualize. Further, there are duties, taxes, and retail
policies that cloud the issue for some products such as beer or wine.

Distribution coverage will have similar data-gathering and interpretation problems. Most brands
have a host of sizes and varieties and sometimes many product classes; distribution coverage measures
will need to sort out such complications. Further, if wholesalers are used, retail distribution data may be
expensive to obtain.

Brand awareness is an important and sometimes undervalued component of brand equity. Awareness
can affect perceptions and attitudes. In some contexts, it can be a driver of brand choice and even loyalty.
Brand awareness reflects the salience of the brand in the customer's mind.

For new or niche brands, recognition can be important. For well-known brands such as Budweiser,
Cheerios, and Chevrolet, recall and top-of-mind are more sensitive and meaningful. Recall questions can be
inconvenient to use in a survey. An alternative to employing recall is the use of brand knowledge (I know
what this brand stands for) and brand opinion (I have an opinion about the brand) variables. Similar
measures are used by the Y&R and Total Research efforts, in part to avoid recall questions.

Market Behavior. The first eight sets of Brand Equity Ten measures all require a survey that can be
expensive, inconvenient, time consuming, and hard to implement and interpret. A possible exception might
be brand loyalty, which can also be measured by repeat purchase data from scanner panel sources. Brand
performance measures, such as market share, market price, and distribution coverage, do not require surveys.

Social media is being widely used by almost all and even the companies, in spite of their size have
started using social media to advertise and promote themselves. Big brands make use of the social media
to convey their strong existence and friendly customer relationship. Big brands like IBM, Dell and
Burger King have made use of the social media to a greater extent. IBM owns more than 100 different
blogs, a dozen islands in the virtual world, several official Twitter accounts, and a accepted forum called
Developer Works. It publishes a machine series on YouTube, and several employees upload
presentations to the media-sharing-site SlideShare.

Dell has tapped the power of social media with its hugely popular IdeaStorm website, where users add
thoughts for new creation lines and enhancement, choose them up or down, and comment on submission.
Because of the site, Dell has ongoing to ship computers with Linux install, and has added community carry.
Starbucks has also started to use this representation to some success with its My Starbucks Idea Site. Burger
King has made headline time and time again with its innovative and viral social marketing campaigns. The
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burger chain offered Facebook users a free Whopper coupon if they would "unfriend" 10 of their social
network connections.

A central tenet of retailing is to put stores near customers. Now that 600 million potential customers
are on Facebook, retailers are flocking to the site and aggressively experimenting with new communication
strategies. Here are five ways they're connecting with customers on Facebook.

Promotions. For retailers, the key is to treat "fans" differently than other customers by providing
special access to offers and information. Using Facebook as a one-way communications channel is a
baby step, but broadcasting deals already found in other channels isn't a particularly effective
engagement model. A smarter approach is to reward fans by, for instance, providing Facebook-only
discounts and sneak peeks at upcoming products.

Participatory promotions are particularly effective as they add excitement to online purchasing and an
incentive for customers to invite other friends.

For example, Lowes ran a Black Friday campaign on Facebook in which it offered a limited
number of items at ridiculously low prices for fans only. Most discounts were in the range of 90% and
were limited to the first 100 people to check out with the item at lowes.com. Not only did this engage
existing customers, but it drove new customers to "like" Lowes' Facebook page, allowing Lowes to post
future deals-on their newsfeeds.

Crowdsourcing. Wal-Mart and Gap have used crowdsourcing tactics on Facebook, inviting large
groups to participate in shaping an offer or strategy. The Wal-Mart Crowd Savers program, for example,
offers a potential deal to Facebook fans that is only activated if enough fans "like" the promotion - in effect,
joining together to reach a goal - much like Groupon's model. Similarly, last year Gap asked its Facebook
fans to comment on its new logo design.

After a barrage of negative feedback from fans, Gap invited them to submit their own designs.
Responding to customers' outcry, the retailer ultimately restored its original logo.

Check-ins. Mobile-device check-ins is a popular way to electronically announce the arrival at a
location. This has enormous potential value for retailers who, if they identify customers at all, typically don't
do it until checkout, at which point it's too late to influence a purchase. Facebook Deals enables retailers to
provide electronic coupons and loyalty points when customers check in at arrival, increasing store traffic and
sales, and giving retailers a clearer picture of their customers' behaviour. Last year REI drove traffic to its
stores by offering $1 donations to charity for every check-in, with a ceiling of $100,000. American Eagle has
offered 20 % discounts to customers who check into its stores.

Games. Games like Farmville and Mafia Wars hosted on Facebook are immensely successful, creating
an ideal opportunity for retailers to do something they know well: marry entertainment and merchandising. Last
summer 7-Eleven partnered with game-maker Zynga to extend social games into the physical world. Items such
as slurped and Big Gilps were branded with Farmville, Mafia Wars and YoVille designs that had redemption
codes for in-game rewards. Meanwhile, teen-fashion retailer Wet Seal has been developing its own Facebook
game, Chic Boutique. The retailer is hoping customers will compete with each other online to design outfits
compiled from items in its catalogue, increasing awareness of Wet Seal's offerings and driving sales.

Social Shopping. The most obvious use of Facebook is also the most elusive - to create more than just
an ecommerce store within a Facebook frame. Over the past two years several retailers have made it possible
for customers to browse a subset of products on the company's Facebook page, but they usually rely on their
e-commerce site to complete the transaction.

This is a step in the right direction, but to take real advantage of Facebook, retailers must make it
easier for people on the site to communicate with each other about products, promotions' and reviews, and
seamlessly make purchases.

To that end JCPenney recently opened a storefront on Facebook containing its entire catalogue of
products. The UK retailer ASOS quickly followed suit. Facebook is testing a Buy-with-Friends program’
currently limited to virtual goods, that publishes users' purchases on friends' news feeds and, by offering
discounts, encourages those friends to make the same purchase. All companies, not just retailers, should be
using social media like Facebook to listen to what customer are saying about their products and brand; attract
them by using promotions, contests, and games; and involve them to keep them loyal and take advantage of
the power of influential. These are the early days, and while it's uncertain what will work best, it's likely that
retailers that don't experiment with social commerce will find their customers defecting to those that do.
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Conclusions and perspectives of further research. The findings of the study support the following
conclusions. First, SMM marketing activities of luxury fashion brands comprise five constructs;
entertainment, interaction, trendiness, customization, and word of mouth. The brands' SMM activities
perceived by consumers include distinctive values compared to old-fashioned marketing performances.
Second, SSM activities perceived by customers are influential to all customer equity drivers. Since these
activities for luxury fashion brands act affirmatively toward all drivers, they are fairly effective. As an
integrated marketing medium, SSM activities effectively enhance value equity by providing novel value to
customers that traditional marketing media do not usually provide. The brand's social media platforms offers
venues for customers to engage in sincere and friendly communications with the brand and other users, so
the brand's intended actions on the social communication scene were positively affecting relationship equity
and brand equity as well. As the main purpose of marketing communication is to improve customer equity
drivers by strengthening customer relationship and creating purchase intent, SMM activities contribute as
effective marketing communication methods. With the growing interest of luxury fashion brands in
providing luxurious values to customers in every way possible, using social media for marketing appears to
be an appropriate medium to attract luxury consumers at the moment. As so, more luxury brands should
engage in social media activities to anticipate positive contributions to brands by providing new luxury
values to customers. Third, unlike findings in prior studies, the three customer equity drivers show no
positive influence on customer equity in the case of a luxury fashion brand. In fact, brand equity has a
negative influence in the present study. Possible reasons for the results are as follows. First, in the process of
measuring the customer equity of the sample luxury brand, future purchasing behavior toward a certain
brand was collected from general luxury customers whose customer life-time value for the measured brand
was not comparably high. Second, due to increased competition among luxury fashion brands, it has become
more difficult to sustain customer loyalty to-ward a specific brand and other factors might have been
affecting customer equity more than the three drivers examined in this study are hardly controlled by brands
over time. The findings of this study not only draw attention to defining customer equity drivers of luxury
fashion brands, they also indicate the great difficulty in measuring customers' future behavior.
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Aim and tasks. The purpose of the article is to develop theoretical, methodological and practical
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conditions for the efficient functioning of the main units of the maritime transport industry in modern restrictions.
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indicators of effective positioning of the subsystems of the maritime transport industry is justified. It determines the
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effectively and adequately market situation to use its potential and achieve a favorable outcome.

Keywords: marine transport enterprises, sustainable development, efficiency, development trends, quality.

PO3BAJ/[OBCHKA O.B.,

Acnipanm, inorcenep I kamezopii

Bioodin punky mpancnopmuux nociye

Incmumym npobnem punky ma eKoHOMIKO-eKON0IUHUX
oocnioaxcernv HAHY,

Dpanyysvruti 6ynveap, 29, m. Odeca, Yxpaina, 65044
E-mail: samosashka@gmail.com

ORCID: 0000-0001-6882-9972

KOMILTEKCHUI EKOHOMIYHUI AHAJII3 JISSJIBHOCTI NIANIPUEMCTB
MOPCBKOTI'O TPAHCIIOPTY HA IPUHIIUIIAX CTIMKOT'O PO3BUTKY

Axmynonicms. Ocobrugicmio @GyHKYionysanus RIONPUEMCMSE Y CYYACHUX YMOBAX MPUBANOi Kpusu € iXus
NOCMIUHA 3aAedCHICMb 8I0 YCI€l CYKYNHOCMI NPOMUCTIOBUX | HENpOMUCIOSUX CY0 €Kmis, Wo Xapakmepuzyemvcs
nIOBUIYEHOIO  JICOPCMKICMIO  KOHKYpeHmHoi  OopomvoOu. Ak nacniook, ye HecamusHO NO3ZHAYAEMbCA — HA
KOHKYPEHMOCNPOMOIICHOCI 1l cilikocmi (hyHKyionysanns nionpuemcms. Tomy supiuiennss 3a0a4i Cmitikozo po3eumxy
ma 30amHOCMI NPOMUCMOAMU HECNPUAMIUBUM CUMYAYIAM € AKMYATbHUM 3A80AHHAM NIONPUEMCIE 6 CYYACHUX
EKOHOMIYHUX YMO8AX. YOOCKOHANEHHA cucmemu OYIHKU pe3Vibmamis po3eUmKy HAYIOHATbHO20 CYOHONIABCMEA
]
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nepeddbavac exKoHOMIuHYy B6Ii00COONEHICb pecypCi8 RIONPUEMCIE MOPCbKO20 MPAHCNOPMY I B83AEMO3ANENHCHICTD
Ppe3yIbmamie 6cix niopo3o0inie eupobHuyoi inghpacmpykmypu 6i0 xapaxmepy 83acmMo0ii 8 npoyeci ONepysanHs Ha PUHKY
MPAHCNOPMHUX NOCTY2.

Mema ma 3aedannsa. Memorw cmammi € po3pobKa mMeopemuyHux, MemooOs02IYHUX OCHO8 | NPAKMUYHUX
pekomeHOayil Wo0o KOMNAEKCHO20 aHANI3Yy OislbHOCMI NIONPUEMCING MOPCbKO20 MPAHCNOPMY, d MAKOXHC
cucmemamusayisi ymMo8 egheKmueHo2o (PYHKYIOHYBAHHS OCHOBHUX NIOPO30iNie MOPCbKOI MPAHCHOPMHOL iHOYCmpii y
CYYACHUX OOMEICEHHSX.

Pesyromamu. Y cmammi eusHaueHi i Kacugiko8aui pakxmopu eniusy Ha pooomy KOMRAHIU i 0OIpYHMOBAHI
OCHOBHI WIAXU 6UX00Y 3 eKOHOMIUHOT Kpusu. Posxpumo ocnosu gopmyeanns 30anancosanoi cucmemu noka3HUKie
ehekmueHO020 NO3UYIOHYBAHHS NIOCUCIEM MOPCbKOI mpancnopmuoi indycmpii. Lle 3ymosemoe uimxicmo peanizayii
cmpameziyHux nioxodie 00 mpauncgopmayii  cucmemu  YAPAGAIHHA 3 THCMUMYYIUHUMU [ NIONPUEMHUYBKUMU
Gdaxmopamu. OOIPYHMOBAHO MEXAHIZM YNPAGIIHHA epEeKMUSHICMI0 CYOHONIA8CMBA | NOPMOGOI OIIbHOCMI 8
NIONPUEMHUYLKUX | MAKPOEKOHOMIYHUX ACNEeKMAX 3a KiHyesUuMU pe3yIbmamami, Wo epaxosye NpUHYunu puHkosoi
EeKOHOMIKU, 308HIUHI hakmopu i 0OMedHCceHHsL.

Bucnoexu. Taxum uunom, Ha CMIUKuil po36umox nionpuemcmea enaueac Oesniu ¢paxmopis. Ilpome, Ons
epekmusHo20 (DYHKYIOHYBAHHA BANCIUBUM € He MINbKU Xapakmep Gakmopis, ane U epeKkmueHuil Mexauizm, ujo
3abesneuye cmiuKuil po3eumok nionpuemcmea. Moowcaugicms OYiHIO8AHHA CMIIKOCMI PO36UMKY NIONPUEMCEA
0o36oA€ ynpasisamu ii pigHem, e(peKmusHo i a0eK8amHo PUHKOSIU cumyayii 8UKOpUcmogysamu ceiti nomeHyian i
docseamu Cnpusmiu8o2o pe3yibmamy.

Knwouoei  cnosa:  mopcoki  mpancnopmui - RiONPUEMCMEA,  CMAMUL  PO3GUMOK,  eDeKmueHicmb,
pe3yIbmamusHicms, meHOeHyii po36UmKy.

Problem statement and its connection with important scientific and practical tasks. In today's
post-crisis conditions of the country's economy, a large number of enterprises, especially transport, still
remain unprofitable. This tendency is due to the lack of growth in volumes of transportation both for goods
and passengers; reduction of the range of goods transported; reduction of the distance of transportation; low
level of suitable rolling stock; the lack of a new fleet and a host of other reasons. That is why today it is
relevant to conduct an analysis of the activities of water transport enterprises, to determine the features of its
current state and to identify the reasons that hinder their development.

Therefore, the article focuses on the clarification of the theoretical positions on solving the problems
of the development of the fleet and ports on the principles of complexity, which led to the need to improve
approaches for substantiating investment decisions and the formation of organizational and economic
mechanism of the effective management of functional activities in today's conditions of competition and
interaction among participants of market of transport services.

Analysis of recent publications on the problem. The issues of sustainable development of maritime
enterprises were reflected in the works of Primachov M.T. [1], Koba V.G. [2], Zhykhareva V.V. [3],
Kotlubay O.M. [4], but there are new problems that require additional research. At the same time, the
methods of assessing the impact of external administration on the effective positioning of the national
merchant fleet are not fully covered, and the features of the management of the systemic safety of
commercial seafaring are not fully disclosed in identifying the economic tasks of administration in
navigation in the conditions of the formed sectoral division of the maritime trade market.

Allocation of previously unsolved parts of the general problem. The tough competition and the
necessity of using technology achievements in shipping have led to a change in the traditional means of
organizing the fleet, and new trends in the development of the world fleet. It is necessary to conduct
qualitative and complete analysis, which will provide clear information and the possibility of adopting
efficient and effective management decisions regarding the functioning, regulation and control of companies,
due to the rapid flow of time, the change in the influence of the external and internal factors on the activities
of enterprises.

Formulation of research objectives (problem statement). Giving preference to one or another
development strategy of any subdivision of the marine transport complex depends on the predicted level of
effectiveness of the chosen strategy option, where the quantification of this level is accompanied by different
methods of calculation. As an indicator of the overall economic efficiency of an investment program based
on the principles of capitalization of cash flows, it is necessary to take the ratio of growth of profit due to
development to the corresponding increase in the cost of production potential. It is necessary to take into
account the effect of interaction and non-systemic results of the innovation process.
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The purpose of the article is to justify the choice of methods for assessing the economic results of
development and interaction of marine transport enterprises, as well as a comprehensive study of the
principles, methods and ways for ensuring the sustainability of enterprise development.

Outline of the main results and their justification. In general, efficiency describes the developed
systems, processes, phenomena, as an indicator of the effectiveness of their development. We identify
measures that contribute to the development process, and cut off those that lead to regression, trying to
increase the efficiency of a specific type of business and their aggregate. In this sense, the effectiveness of
activity and development is always related to practice. It directs management activities along the lines of
reasonableness, necessity, justification and sufficiency.

Efficiency is a qualitative category related to the intensity of entrepreneurship development (dynamic
qualitative category).

In general, performance measurement means comparing at three levels:

e comparison of current results with past basic performance;

e comparison of results between divisions (points to relative achievements);

o comparison of actual results and goals (best of all, since it focuses on tasks).

The essence of these assessment stages is to eliminate external influences and assess the economic
efficiency of an enterprise based on the calculation of internal performance indicators. The main indicators
of efficiency is an increase in profits achieved through lower costs and an increase in the volume of transport
services. The analysis of the state of the marine transport enterprise is based on the reporting data of previous
periods, while the effectiveness of future periods is directly dependent on previously achieved results. This is
the main disadvantage of this algorhytm.

The choice of the research method is determined by its objectives, as well as the feature of the object
of study and the stage of the diagnostic process. It is necessary to use a set of criteria that reflect both
existing practices and newly emerging objective processes. The most important among them:

o overall performance of the organization, that is, measure of achievement of the purposes for which
it was created. The system of goals embraces economic and social, scientific and technical
arrangements. It can be represented as a "target tree", in which objectives of different levels are
linked to classification groups in such a way that the implementation of lower level arrengements
leads to the realization of a certain higher-level goal;

e implementation of the program of economic and social development;

¢ financial security of work. This is the most important general economic performance criterion. Its
indicator is the excess of revenue over costs, including the cost of fixed deductions to the state and
the region, the development of the organization and social development of the collective;

o compliance with the technological level of the organization and sale of work (services) to the
objective requirements of market development;

¢ achievement of the world level in terms of quality and cost of providing the work (services);

¢ solving the main social problems of the team. The most important indicators are the degree of
satisfaction of the social and household needs of the team and the possibility of professional
development;

e meeting environmental requirements by organization.

It should be noted that the business environment is a set of two components: external (factors that
directly or indirectly affect the development of entrepreneurial activity) and internal (factors that are formed
by the entrepreneur and management) (table 1).

Table 1
Factors that affect the efficiency of entrepreneurship
External factors Internal factors
economic policy structure of subjects of entrepreneurship
economic and geographical factors marketing, sales and finance
social and economic factors technology
scientific and technological progress personnel
market conditions production
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The effectiveness of any activity is expressed by using the ratio of the result to the cost. Target
orientation of such position - the desire to maximize. There is the task of maximizing the result, which falls
on a cost unit.

Indicators, that used for performance evaluation, are net profit, economic profit, amount of coverage,
return on investment capital, return on equity, earnings per share, share of coverage. For strategic purposes,
net current value (NPV), economic value added (EVA), internal rate of return (IRR), and PI (profitability
index) are used.

In the process of analysis and planning of the level of specialization of maritime enterprises, a system
of indicators, that reflect the requirements of the criteria for effective stability of functional and investment
activity, is used:

—share in the total volume of transport and reloading work performed by a specialized fleet or cargo
complexes;

—number of specialized vessels, cargo terminals;

—the share of specialized vessels, ports, cargo terminals in the total carrying capacity or ports capacity;

—share of main types of cargo transported in the total transport work of this sector of the transport
services market;

—average number of types of goods loaded onto one vessel or reloading complex (productivity) [5, p.
43].

The basic principles of sustainable development of the enterprise are showed in table 2.

Table 2
Basic principles of sustainable development of the enterprise

Principle Its characteristic

It is necessary to consider the object and subject of
management as a whole, when forming the mechanism
of sustainable development of the enterprise. In this
case, each structural unit of the enterprise must be
considered as a system, which also has its constituent
elements.

Principle of consistency

This principle determines the direction of enterprise
development in a certain perspective. Goal setting
works as a qualitative definition of the purpose and
therefore needs to be specified, in order to have the
ability to pass goal setting to the functional elements of
the system.

Principle of goal setting

This principle means that the formation of a
sustainable development mechanism should cover all
areas of the controlled entity, that is, it must implement
all management functions and all stages of the life
cycle of manufacturing and exploitation of products
produced by the controlled object.

Principle of competency

This principle means that the organizational structure
in the formed mechanism should be multilevel with the
delegation of certain authority for the adoption of
managerial decisions to the corresponding structural
units of the formed organizational management
structure.

Principle of hierarchy

This principle means that it is necessary to organize a
permanent and timely receiving of required
information in the control system about the status of
the controlled object.

Feedback principle

Source: [6, p. 126]
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The share of equity in the total cost of the enterprise, which is called the coefficient of autonomy, is
the main indicator of the financial stability of a shipping company:

Equity
k = — 1
aut. ™ Total Capital’ @

The economic efficiency of the functional activity of the fleet or port is ensured through the realization
of developmental tasks and the relative balance of costs and the price formation of the final results. Methods
for estimating and managing the efficiency of forming the production potential of maritime enterprises and
their use should take into account the factors that distort the objectivity of the growth of resource
productivity.

Building a model for evaluating and managing the performance of functional and investment activities
should reflect:

e improvement of the system of purpose and evaluation indicators reflecting the focus on optimization
of final results;

o strengthening the role of indicators, that reflect the efficiency of the use of economic resources;

o the tendency and regularities of improving the quality of products, the level of competitiveness and
expansion of the company's positioning in the priority sector of the operator's market.

These provisions are the starting point for the formation of methodological bases for measuring and
stimulating the results of the functional activities of shipping companies and merchant ports.

The general indicator of efficiency should interpret the economic essence of the functioning of the
subjects of the maritime trade market, measure the results at all levels of management, give a reliable
assessment of the enterprise. Ultimately, the general indicator focuses on optimization of decisions and on a
rational attitude to the environment [1, p. 195-196].

The role of the general indicator of the efficiency of the development of maritime enterprises is
to present information about the final results of the work of the fleet, ports and the quality of use of
production potential.

The efficiency of the development of maritime enterprises can be assessed by the nature of the change in
the productivity of the main type of resources in relation to the scale and rate of their involvement in the
production process. However, it should be taken into account that the change in resource intensity in recent times
is conditioned not only by production tasks, but also by factors enhancing safety and environmental friendliness.
So the growth of labor productivity may not coincide with the change in capital stock and return on assets. They
are related to the price parameters of the product market and factors of production [7, p. 105-106].

Social and economic efficiency should be allocated in the methodology for assessing the effectiveness
of the economic decision. It reflects not only the efficiency of consumption of labor results. The problem is
that many social and economic measures carried out at the enterprise, in terms of absolute and comparative
efficiency, can be unprofitable, since there is no direct link between the human factor on which they are
influenced and the results of economic activity.

Social and economic efficiency can be expressed in such indicators as the degree of satisfaction of
members of the labor collective with the results of labor, conditions and safety of work, fatigue, the burden
on the environment, quality of life and etc. In a number of projects, social and economic efficiency can be a
decisive factor in their implementation. Indicators of social and economic efficiency complement
calculations of absolute and comparative effectiveness, making the assessment of effectiveness more
systematic and complex.

The positioning mechanism in any sector of the maritime trade market should be aimed at intensifying
the use of the production potential of the shipping company and ports. The optimization of business and non-
transport results becomes the main result of this provision [8, p. 784]. This task can be solved on the basis of
substantiation of the necessary parameters of economic growth, stimulation of the technical and economic
level of enterprises of maritime transport, as well as a rational correlation of the processes of administration
and management. The final goal is the effectiveness of using investment resources and labor within the
current state of the transport services market.

Efficiency and quality of production processes characterize the most important technical and
economic, and operational indicators of maritime transport. According to these indicators, work is planned,
accounting and control are carried out, and the results of activity are estimated.
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Technical and economic, and operational indicators include quantitative and qualitative results of
production processes.

The quantitative indicators include absolute values: the size of vessels, time costs, the volume of
transshipment and overload of goods, which reflect the rating of the company.

Qualitative indicators represent the ratio of various quantitative indicators of the production processes
of maritime transport and its production units (fleet, ports, shipyards) and participate in the choice of
competitive position in the maritime transport market.

The level of resulting indicators of production processes depends on many factors: natural and climatic
conditions, the structure of goods, fleet, technical equipment of ports, as well as technological processes of
transportation and handling of goods [9, p. 63].

In general, the quantitative and qualitative characteristics of the operational work of maritime transport
can be grouped according to the following set of indicators:

—quantity and quality of work;

—transportation and cargo turnover;

—technical priority and productive capacity;

—working hours of production capacities;

—implementation of technical speed of the vessel, fleet;

—use of load capacity and cargo capacity of the vessel, fleet, capacity of warehouses;

—the productivity of the ship, the fleet, the capacity of the seaports;

—intensity of handling of ships in ports;

—freight capacity of the fleet, port capacity;

—economic and financial results of the work of the fleet, ports, other enterprises of maritime transport.

Economic indicators take into account the revenues and expenses of the maintenance of vessels,
transshipment equipment of ports and other productive capacities of enterprises of sea transport. Expenses
are expressed by several indicators, among which it makes sense to separate: capital investments, operating
costs, resulted expenses.

Capital investments are one-time expenses for the construction and installation of technical complexes
of the fleet, buildings, structures, equipment and other technical means. Ultimately, this is the most important
characteristic of the competitive positioning of enterprises of any form of ownership.

Operating costs are the current costs for the planned (reporting) period of the vessel, fleet, labor,
material, energy, information, organizational and managerial production resources.

A general indicator of the scientific and technical level of production includes a number of indicators,
among which the technical, technological, social, environmental, organizational, level of management,
economic levels are distinguished [9, p. 64].

The technical level of production is the technical equipment of the enterprise, its productivity,
technological design, reliability of work, seriality and interchangeability of structures and nodes, intensity of
material consumption, competitiveness with world standards, patent and legal protection. They determine
both the cost of the potential and its effectiveness.

The technological level of production is determined by the quality and efficiency of the technology of
transportation of goods and maintenance of rolling stock of sea transport and cargo in ports, the intensity of
the work, bandwidth, technological capacity, specialization and unification of operations, operational
reliability, the rhythm of work, competitiveness with advanced models of world technology.

The social level includes indicators such as labor productivity and its social orientation, discipline of
labor, group labor compatibility and its purposefulness, safety of work.

The organizational level evaluates the effectiveness of the organization of the production process, the
degree of technical, technological, logistical, commercial, legal preparation of production. It is determined
by the structure of management, the subordination of individual units, the synchronization and rhythm of the
entire production process as a whole.

The ecological level characterizes the degree of harmful effects on the environment that arise during
the work of the rolling stock of transport, service of transport and cargo in port. It determines the air
pollution, contamination of the territory and water area with harmful products, dissipates in the process of
cargo transportation, cleaning ships and cars.

The level of management is assessed by the degree of mechanization and automation of production
processes, their information and managerial readiness in manual, mechanized and automated control modes.
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The aggregated indicators of this group include: the level of mechanization of reloading process, automation
of technical complexes, technological, information and management processes. Particular emphasis is placed
on the integration of the management of the economic and mathematical apparatus.

The economic level reflects the economic efficiency of the production process in a combination of
economic indicators - income, capital investment, operating costs, reduced costs, profit, return on assets,
profitability, resource productivity. These indicators measure the performance of enterprises.

The management information system is very important in improving the efficiency and quality of
production activities of maritime transport. The following criteria are used to assess its effectiveness:

e minimum expenses on information production and management losses due to its incomplete and
insufficient quality;

o maximum of the total value of the received data at the given costs of various resources;

e minimum cost of all resources with a given program of release of information, that is, with a given
nomenclature of output indicators and characteristics of their frequency, urgency, reliability. This criterion is
more often than the first two, is used for practical statement and problem solving [9, p. 65-66].

Whatever the quality of products manufactured by industry and agriculture, it can not be effectively
realized by the consumer until it is delivered to its destination in certain time periods, without loss in the
process of transportation of commodity qualities. Thus, the quality of products is accompanied by the quality
of transport products. It is not material in form, but material in content. In other words, the quality of
manufactured products should be supplemented by the quality of the process of its transportation, so that at
the point of destination the products have the quality that is necessary for the consumer [9, p. 110].

The quality of transport products includes the time of delivery of goods, their preservation, as well as
the efficiency of maritime transport, that is, it includes the evaluation of its work.

For transport products, integrated quality indicators include the speed and preservation of cargo
delivery, and integral indicators that are reflected in cost form, both the cost of transport resources and the
economic effect reflect profit and net gross revenue, which relate to tonnage-days of the fleet in operation.

For port products, comprehensive indicators include the gross intensity of cargo operations in the main
nomenclature and the storage of goods in the process of cargo operations (loading, unloading), including
storage, and to integral - the cost of processing 1 ton of cargo, profits, etc.

The speed of delivery of goods as a comprehensive indicator of quality is understood in the broadest
sense. The delivery time covers the entire period of liability of enterprises and organizations of maritime
transport for the acceptance of the consignor's cargo to the consignee or other means of transport.

Safety of delivery of cargoes is provided in the process from their receipt from the consignor to
delivery to the consignee or another type of transport [9, p. 111].

The quality of transport production largely depends on the external conditions of the production
process. In the first place, this applies to the placement of goods transported. Factors such as long-term
impact on loads, the temperature and humidity of which is constantly changing, the effects of various
dynamic forces during overload, shifts in the vessel, is a result of the impact of the environment and
transportation conditions.

Managing the effective positioning of a shipping company is most often oriented to the assessment of
investment and production activities. This is quite clearly seen in the McMillan Dictionary, which states that
the results of the industry: "the degree of achievement in the goals pursued by the firms that form it" [10, p.
63]. They are reflected in such indicators as "profitability, technical progress, design and product quality, as
well as growth".

Managing the effectiveness of functional activity should reflect the work of maritime transport in two
forms of being and the movement of matter - in space and in time. The change in the situation in using the
fleet should be taken into account on the basis of the method of management of the results of the investment
process. The level of rationality of labor costs and the quality of technical means are allocated in the
formation of efficiency allocated. Shipping companies and trading ports should be guided by the normal use
of capacities, which ensures timely reproduction of the potential.

Management and evaluation are based on the principle of calculation of final results. It is necessary to
reflect the growth of results in the form of an integral effect. It represents the algebraic sum of changes in the
value of an object - the effect of investment and the effect of functional activity on the average normative
lifetime, as well as the effect of the cargo owners - reducing the cost of delivery and reducing the need for
working capital [11, p. 270-271].
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Improving the assessment of effectiveness is based on refining the results of the functional activity and
the formation of an appropriate system of indicators reflecting the criterion limitations. They provide both
minimization of costs and maximization of returns of resources. Methods of calculation of results should
correspond with the conditions of development of market relations. The task of the merchant fleet or ports is
to fully and timely meet the needs of sea freight delivery at high quality interactions with other transport
companies. The normalized return on productive capacity and the achievement of business efficiency are
also important [12, p. 83].

The dynamism of the system of indicators, its adaptability are conditioned by the course of
development, the change in the priority of individual results and the increased relevance of resource
conservation. Objectivity of the results management system requires improvement of the grouping of
indicators. The position of economic principles is realized in the measurers of indicators with the help of
special categories. Therefore, the indicators of economic efficiency should clearly capture the state of
functional processes.

Indicators of the performance of the fleet and ports should reflect, in particular, the impact of the tools
focused on the profitability of entrepreneurial activity. The severity of the indicators is conditioned by the
need to monitor the state of competitiveness and focus on long-term financial sustainability. This approach
defines the requirements for a set of indicators that reflect the orientation of the enterprise to the
implementation of the target functions [1, p. 175]. The last ones are complicated by the IMO and ITF
administration standards.

The effectiveness of the shipping company's and port's development is estimated by the ratio of the
effect to the costs of factors of production, average capital investments per unit of output, the cost of the
workplace, the term of investment return, net present value and the internal rate of payback. In the structure
of the indicators of the efficiency of the functional activities of maritime enterprises should distinguish
groups that reflect the directions and forms of change: the effectiveness of work and use of power, the non-
systemic effect, technical development [1, p. 177].

In addition to the objectivity of indicators of planning and evaluation of the results, the objectivity of
their application is important. It is determined by the influence of indicators on the implementation of the
strategy of the cost-effectiveness of functional activities. Because of the multifaceted factors of the formation
of entrepreneurial results, differentiation of indicators according to the working conditions of enterprises is
required. In the economic mechanism, these indicators reflect the unity and distinction of macroeconomic,
microeconomic and personal interests.

The central task of forming a system of indicators is the reflection of the functional links of resource
using and the flexibility of development management. The enlarged grouping of indicators is represented by
the following features:

o reflection of balance and progress of the plan (growth rates, level of fulfillment of obligations, ratio
of demand and supply);

e increasing the return on productive capacity (implementation of project throughput, productivity,
return on assets, etc.);

o effectiveness (dynamics of net result, volume of profit, profitability, reduction of cost);

o improvement of quality.

The work of the merchant fleet and ports can be evaluated by indicators that reflect technological
features, and indicators that take into account macroeconomic goals. The volume of transport work and
the intensity of traffic flow belong to the first. For others, there are the delivery time, transport costs,
and productivity. The set of evaluation indicators is characterized by their interconnection and
contradiction [12, p. 111].

The complexity of the development of any marine transport enterprise can be estimated by the scale of
functional activity, structural shifts, the level of return of resources, the efficiency of building up and use of
potential, relative need for financial resources. Ultimately, they determine the ability of shipping companies
or ports to maintain and expand their positions.

Conclusions and perspectives of further research. Functional activity of enterprises of maritime
transport is exposed to various conditions that are significantly reflected in the effectiveness of the using of
production potential.

The final result of the transport system is formed under the influence of many factors, among which
the optimality of interaction of individual enterprises, regardless of their form of ownership and
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subordination. The main results of the clarity of interaction and creative management of the activities of
individual enterprises should be considered the intensity of processing of traffic flows and the speed of
delivery of goods. It defines the tasks of constructing mechanisms and tools for cooperation between
transport companies of different levels of the production and management hierarchy.

Therefore, it is necessary to find effective ways and implement anti-crisis management measures
throughout the life cycle of enterprises, which will help to smooth, and subsequently eliminate, decline in
volumes and distances, fleet aging, stabilize personnel supply, create a favorable climate for investment
attraction, and so on.

Improving the system for assessing the results of the development of national shipping involves the
economic isolation of the resources of enterprises of maritime transport and the interdependence of the
results of all units of the industrial infrastructure from the nature of interaction in the process of operating in
the market of transport services.

Criteria for evaluation, a system of economic indicators and methods for their calculation are refined
and improved in accordance with economic principles and taking into account market mechanisms for
maximizing income.
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DIRECTIONS OF INNOVATIVE DEVELOPMENT OF TRANSPORT LOGISTICS IN
UKRAINE

Topicality. Technological innovations of the fourth industrial revolution have had a significant impact on the
development of logistics and the organization of logistics and transportation throughout the world. These processes
were also facilitated by the globalization of international trade, the transnationalization of large companies, and the
growth of volumes of commodities’ production, which involves the unrestricted movement of resources and goods
between countries and continents, which can only be realized under the presence of a strong and developed transport
and logistics infrastructure. The growing role of transport and logistics services is confirmed by the UNCTAD data,
according to which 63 % of the World's volume of investment stock belongs to the services sector, 23.4 % of which - to
the transport and logistics services.The geo-strategic position of Ukraine allows it being a convenient place for transit
transportation of cargoes and passengers between the countries of Europe, Asia and the Middle East. Four Crete
transport corridors pass through Ukraine. The transit transposition of Ukraine is an absolute advantage of the country,
which makes national market attractive for foreign investors and producers.

World trends show, that recently in the sphere of transport logistics, new cargo delivery technologies and
innovative approaches to transport infrastructure have emerged. That is why the relevance of the choice of the paper
topic is related to the study of the impact of innovative technologies of the fourth industrial revolution on the
development of transport logistics. There is a large number of ambitious projects that will be analyzed in this study.
This will allow us formulating suggestions on the implementation of the most promising projects of transport logistics
to implement them in Ukraine. They will be aimed at increasing the competitiveness of both logistics enterprises and the
country as a whole.
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Aim and tasks. The purpose of the article is to study the impact of innovative technologies on the development of
transport logistics in Ukraine and to formulate suggestions on the implementation of the most promising projects into
the transport and logistics infrastructure of Ukraine.

Research results. The article reveals the main meta-trends in the development of logistics for the nearest future,
namely: 3D printing, 10T, UAV, autonomous transport and underground cargo delivery.

The analysis of the logistics market showed, that in Ukraine over the past 10 years the development of logistics
has showed a predominantly negative dynamics : almost no water transport (only 1 % of total freight turnover); due to
the state of roads and restrictions on the traffic of large-sized transport, only recently road haulage has begun to show
a positive dynamics, while rail transport is still the main type of cargo transportation in Ukraine. The project of a
logistics infrastructure for underground cargo delivery for the Odessa region and Ukraine as a whole is suggested.
Within the framework of this project, a possibility, the potential cost and the profit from the implementation of the
underground cargo network in Ukraine have been analyzed. According to the analysis, at the expense of the profit from
this project, the payback period will be 7 years, and only one year after the project implementation the profit is
expected to increase by 51 %.

Conclusion. Ukraine has an extremely favorable geopolitical location; several international transport corridors
pass through the country, but at the moment the degree of the use of transport infrastructure in Ukraine is rather low.
In recent years, the country has been active in supporting initiatives related to the development of international
transport corridors, defining their creation and development as a priority direction in the development of the transport
complex of Ukraine. According to the analysis, the attraction of investments for the introduction of modern
transportation technologies will lead to a significant increase in the profit from freight transportation and will allow
Ukraine to take the leading position in the market of logistics services in Europe.

Keywords: innovative technologies in logistics, logistic approaches, trends in logistics, 10Ts, unmanned aerial
vehicles, autonomous transport, underground cargo delivery.
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HAIIPSIMH THHOBAIIMHOTI'O PO3BUTKY TPAHCIIOPTHOI JIOTICTUKH B YKPAIHI

Axmyansnicms. Texnonoziumi innogayii uemeepmoi nNpomMuciogoi pegomoyii 30IUCHUIU 3HAYHUL 6NAUE HA
PO36UMOK JIOCICIMUKU MA OP2AHI3ayil0 TOZICMUYHUX NI0X00i6 ma MpaHCHOPMHUX nepese3eHb 8 YCcbomy cgimi. Llum
npoyecam maxodxc Ccnpusna 2eno6anizayis MIZCHAPOOHOI MOp2iéni, MpPAHCHAYIOHANI3AYIsl GeIUKUX KOMAAHIU ma
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3pocmanis 006cs2i6 upodbHUYMEa Moeapie, wo nepedbavac desnepeuikoone nepemiujents pecypcie ma mogapie midic
Kpainamu U KOHMUHEHMAMU, SKe MONCIUGO 30IUCHUMY MINbKU NPU HASGHOCMI NOMYAICHOI ma pPO36UHEHOI
MPAHCROPMHO-T02ICMUYHOL IHppacmpyKmypu. 3pocmaiovy poib mpancnopmHo-102iCIMUYHUX ROCIY2 NIOMBEPONCYIOMb
oani UNCTAD, 32iono 3 akumu 63 % c8imogozo 0bcscy Hakonuuenux ingecmuyiti npuxo0umscs came na cghepy nocuye,
6 axoi 23,4 % cknadaioms came mpanchopmHO-102iCMUYHI NOCTY2U.

Teocmpameziune nonoswcenns Yxpainu 0oszgonse i Oymu 6uciOoHum micyem O/ MPAHIUMHUX Nepese3eHb
eanmaoicie ma nacavcupie midxc kpainamu €eponu, Azii ma bnuzekoco Cxoody. Ilo mepumopii Yxpainu npoxooums
yomupu Kpumcokux mpancnopmnux kopuoopis. Tpansumne nonosxcenns Ykpainu — € abconomuoro nepegazoro Kpainu,
sKA HA0A€e NPUBadIUBOCMI HAYIOHATILHOMY PUHKY OJisl 3AKOPOOHHUX [HBECMOPI6 Ma UPOOHUKIE MO8ApIs.

Csimogi menOenyii ceiouams, wo 6 cghepi MpPaHcnopmuoi 102iCMUKU 8 OCMAHHI POKU 3 SGUIUCL HOBL MEXHON02IT
docmasKku 8aHMAICIé ma iHHOBAYINHI NiOX00U w000 mpancnopmuoi ingppacmpyxkmypu. Came momy, aKmyaibHiCmo
subopy memu Nnos A3aHaA OOCTIONCEHHAM GNIAUSY [HHOBAYIUHUX MEXHONORI Yemeepmoi npomMuciosoi pesonioyii Ha
PO38UMOK MPAHCNOPMHOI I02icmuKy. 3'a61A€MbCA 8elUKA KITbKICMb AMOIMHUX NPOeKmig, AKi OY0ymb NpOaHani308ami
8 OaHOMY 00CNiOXHCeHi, Wo 00360UMb chopmysamu nNpono3uyii wooo NPo8aOICeHHA HAUDINbUW NepCneKMUSHUX
npoexmie mpaHCHOpmMHOI jo2icmuxy 3 mMemoro ix peanizayii 6 Ykpaini, axi 6yoyms HanpaeneHi Ha NIOBUUJEHHS
KOHKYPEHMOCNPOMONCHOCHI K I0ICIUYHUX NIONPUEMCMG, MAK U KPAIHU 8 YIIOMY.

Mema ma 3aed0anna. Memoio Oanoi cmami € OOCNIONCEHHA 6NAUBY THHOBAYIUHUX MEXHON02Il HA PO36UMOK
MpAaHCnopmuoi nozicmuku 6 Yxpainu ma opmysanus nponosuyiii wWyo0o 8npoBaAONCeHHs HAUbiIbu NepcneKmueHUx
nPoeKmie 8 mpaHcnopmHo-102icmuyny ingpacmpykmypy Yxpainu.

Pesyromamu. B cmammi uoiieHi OCHOSHI MEMampeHOu 6 PO36UMKY J02ICIMUKU HA HAUOIUdCHe MaubymHe, a
came: 3D opyx, loT, BJIA, aemonomnuti mpancnopm ma niozemua 00CmasKa aHmMaANiCie.

Ilposedenuti ananiz pumky nozicmuxu nokasae, wo 6 Ykpaini 3a ocmamni 10 poxie cnocmepicacmocs
nepesadiCHo He2amuGHa OUHAMIKA Y PO3GUMKY NO2ICMUKU: MAudice He 6UKOPUCIOBYEMbCA OOHUL MPAHCHOPM (TuuLe
1 % 3acanvnoco eanmasicoobicy), uepez cman O0opic ma 0OMeINCEHHA PYXY BEIUKO2ADAPUIMHOZO MPAHCHOPMY Juuie
OCMAaHHI  pOKU ABMOMOOINbHI  Nepede3eHHs Noualu MNOKA3VE6AMU HOSUMUEHY OUHAMIKY, d OCHOBHUM BUOOM
sanmasiconepegezens 0iisl Ykpainu 6ce we 3a1umacmscs 3aiisHUYHUL Mpancnopm.

3anpononosano npoexm nocicmuunoi ingppacmpykmypu niozemnoi docmagku eanmaoicig 01 O0ecbko2o pe2iony
ma Ykpainu 6 yinomy. B pamxax 0anozo npoekmy npoaHanizo8aHo MOMCIUGICMb, NOMEHYIUHY 8apmicmb ma npudymox
8i0 peanizayii 6 Ykpaini mepedxci niozeMHuUx eanmasiconepesesets. 3a pe3yrbmamamu anaiisy, 3a paxyHoK Apudymky
8i0 0aHO20 MpoeKmy, mepmiH OKYNHOCMI cKkiadamume 7 pOKi6, a 6ce uepe3 piK MiCIs 6NPOBAOIHCEHHS NPOEKMY
ouixyemucsi spocmanns npubymxky na 51 %.

Bucnoeku. Yxpaina mae nao3euuaiino eucione 2eononimuine Micye3Haxoo0diCeHHs, uepe3 mepumopiio Kpaiu
npoxooums HU3KA MIJICHAPOOHUX MPAHCNOPMHUX KOPUOOpI6, ane Ha OaHuil MOMEHM CMYNiHb 6UKOPUCHAHHS
mparcnopmuoi  ingppacmpykmypu 6 Yrpaini € oocums Huzvkor. OcmaHui poxu Kpaina eede akmueHy NOJImuKy
niompumky iniyiamug po3gumxy MixcHapoOHux mpancnopmuux Kopuoopis, usHavac ix cmeopents ma po3eumox, ;K
npiopumemHuuti HanPAMOK pO3GUMKY MPAHCNOPMHO20 Komniekcy YKpainu. 32i0H0 npoeedeno2o ananizy, 3any4eHHs
ineecmuyitl 015t 6NPOBAOIUCEHHS CYUACHUX MEXHON02IT MPAHCNOPMYBAHHI NPU36ede 00 3HAUHO20 3POCANHA NPUOYMKY
810 8anmaoiconepesesens il 00360aums YKpaini 3aunsamu 1ioupyroui no3uyii Ha puxKy ro2icmuynux nociye €sponu.

Knrwuosi cnosa: innosayiiini mexnonozii 6 aocicmuyi, jnocicmuuni nioxoou, mpenou ¢ nocicmuyi, 10T,
be3ninomui 1imaneHi anapamu, A8MOHOMHULL MPAHCROPM, NIO3eMHA OOCMABKA 8AHMANICIS.

Problem statement and its connection with important scientific and practical tasks. The
development of the technologies of the fourth industrial revolution significantly influenced the innovative
solutions in the field of transport logistics. This is the transport industry that is the sphere of logistics that is
prone to changes taking place against the background of innovation changes. Significant influence on the
transformation of transport logistics is made by the following technologies: technology "Big Data™; unmanned
vehicles; Artificial Intelligence; robotics and services; Blocks chain technology; 3D printing technology; smart
cities and homes. All these global trends affect the technological changes taking place in logistics systems,
which actualizes the study and the analysis of the impact of such changes on the logistics sphere. Transport
logistics was one of the first to react to systemic changes in technology and introduced elements of robotics and
artificial intelligence into its operations. Against this background, the issue of prospects for the further
development of Ukrainian transport logistics and the influence of the innovative component on this process are
raised in the context of Ukraine's integration into European logistics infrastructure.

Analysis of recent publications on the problem. In the scientific literature, the considerable attention
is paid to the issues of the development of logistic concepts, logistics systems and transport logistics.
Problems of the development of the logistic concept of the country are thoroughly studied in the scientific
works of domestic researchers, among which such economists as: M. Oklander [4], E. Kricavsky [2.3], N.
Chukhrai made a significant contribution. So, M. Oklander [4] formed the theoretical and applied provisions
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of the logistic mechanisms of adaptation of enterprises to the external environment and suggested the
principles and the structure of the logistics system of the enterprise. E. Krikavsky paid special attention to the
study of problems of optimization of logistics costs and the system of their estimation. [3]. In addition,
foreign scientists such as Ronald Lewis [9], Michael O'Guin [10], Robert Kaplan and Thomas Johnson [11]
engaged in problems of logistics systems of different levels and fields of activity. Despite the enormous
contribution to the logistics theory, there is a need to explore the directions of innovative development of
transport logistics in Ukraine.

Allocation of previously unsolved parts of the general problem. Problems of studying the influence
of innovative processes on the development of Ukraine's transport logistics system remain unresolved.
Implementation of world technological experience requires adequate technologies of management of logistics
enterprises of Ukraine. Effective innovative development of transport and logistics sphere becomes possible in
the conditions of formation of the newest logistic systems, and it will promote creation of a positive image of
Ukrainian enterprises and the formation of a stable transport and logistic system in Ukraine.

Formulation of research objectives (problem statement). The purpose of this article is to study the
impact of innovative technologies on the development of transport logistics in Ukraine and to formulate
suggestions on the implementation of the most promising projects into the transport and logistics
infrastructure of Ukraine.

An outline of the main results and their justification. Logistics has always evolved due to the
introduction of new technologies and the increase in their efficiency. In recent years, there has been a
significant breakthrough in the growth of the global market for logistics services, whose real capacity is
estimated at 10.32 USD trillion in 2018. The fastest growing sector is the transport services market, which is
increasing by 7 % annually starting from 2011. Moreover, 42 % of the world's transport services sector
belongs to the United States, whose revenue in 2018 amounted to $ 4.8 USD trillion [5]. According to a
study of EFT, the world leader in the field of business intelligence for transport, logistics and supply, based
on the third party logistics (3PL - Third Party Logistics) - the concept related to the logistics of services
purchase, the main trends of logistics development are the following:

1. 3D PRINT

The analysis of statistical data allowed us to conclude that more than 40 % of 3PL customers expect
the company to experience 3D printing. 19.2 % of manufacturers and retailers already use 3D-printing in
their business. However, only 1.5 % of them can guarantee the quality of such services.

The role of logistics. 3D printing allows you to adjust local production (decentralized), which contributes
to the development of regions. This allows you to be closer to the markets. 3D printing is capable of satisfying
any customer requests. This direction narrows the need to deliver goods over long distances. It stimulates the
development of local markets and production sites, and, as a consequence, it fasters satisfaction of customer
requests. It is no longer necessary to produce in advance and to store many spare parts for machinery, since
they can be printed on demand. Only digital edition layout is required. This trend contributes to a significant
reduction in inventories and, in general, revolutionizes inventory management systems.

2. INTERNET OF THINGS (IOT).

Situation market analysis has shown that 26.25 % of 3PL logistic providers currently use M2M
technologies ("machine to machine™). 46.62 % plan to do this in the future. 47 % of respondents said that
I0T would have a huge impact on logistics. Only 3 % deny this fact.

The role of logistics. The "Internet of Things" technology allows you to keep in touch with the
production sites and to control the processes taking place on them, namely: machine performance,
environmental conditions, energy performance, inventories and materials. In addition, IOT provides remote
monitoring of the entire logistics process. Online stuff allows you to control the work of equipment and staff,
which increases the safety and efficiency of work.

3. UAV (UNMANNED AERIAL VEHICLES)

According to conducted studies, 36 % of respondents believe that during 5-10 years there will be an
unmanned form of delivery of goods and passengers. In the present, there are China-US projects directed on
the creation of a cargo transportation system using UAV with appropriate logistics infrastructure. Moreover,
6.3 % of respondents assert that in 10 years this will be a common occurrence; 27.31 % believe that such a
rapid appearance of unmanned shipping is unlikely; 5,88 % are sure that robotics in this field will not happen
at all. However, 31 % of manufacturers and retailers would like logistic companies to use unmanned aerial
vehicles to deliver products.
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The role of logistics. UAVs can be successfully used for delivery in city conditions: for the first (from
the starting point) and the last (final stage) miles. In rural areas, unmanned vehicles can significantly facilitate
delivery to areas with underdeveloped infrastructure, where there are no roads or other means of
communication. Google is already working on this in Project Wing, which is already being tested in Australia.
In the future, customers will also be able to watch real-time movement of the UAV, that delivers its cargo.

4. AUTOMOBILE TRANSPORT

According to studies, 42 % of manufacturers and retailers would like the 3PL-companies to have the
appropriate qualifications and experience in the management of freight transport. However, only 0.75 % of
the 3PL representatives have such competencies. Only 1,5 % not only know, but also know how to manage a
vehicle in a qualitatively independent manner. 12.78 % of 3PL-companies claim they have a theoretical idea
of automotive delivery, of which 6.02 % have a desire to increase their competence in this area. The role of
logistics. The main advantage of logistics is considerable savings. For example, AXA UK, an insurance
company, has calculated that autonomous vehicles will help logistics to save £ 34bn [5].

5. LAND CARGO DELIVERY

Such a delivery system is already being sought by countries such as the United States, Switzerland,
China and Germany. Ukraine can take foreign experience, for example, a group of scientists from Bochum
(Germany) has created a capsule that will transport goods underground. It is a hermetic structure 1,6-meter-
high that will transport a wide variety of goods along the metro and highways at a speed of 35-40 km / h.

The role of logistics: cost-effectiveness and the possibility of using existing underground tunnels for
transportation; the presence of Ukrainian manufacturers in the field of mechanical engineering, which can
provide the production of the necessary transport equipment.

The dynamics of freight traffic in Ukraine is ambiguous, as evidenced by statistical data [1] (Fig. 1).

Freight turnover, billion ton-kilometers
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Fig. 1. Dynamics of cargo turnover in Ukraine for 2003-2018
Source: [1]

For a long time, there was a tendency to fall, but in recent years, freight turnover has begun to
increase. Railways remain the most involved in the existing modes of transport in Ukraine. It takes more than
half of the modern domestic logistics market. The second place belongs to road transport. Rail transport is
best suited for moving large volumes of cargo over considerable distances (Fig. 2.). The intensity of its use
depends, to a large extent, on the state of such industries as metallurgy and construction.

In 2018, 54 % of the tonnage of rail cargoes was made up of iron and manganese ore, coal and
building materials. The role of the railways in the implementation of transit traffic is shown on Fig. 2 [1].

Volumes of auto-transportations began to recover already in 2016, and their growth have been
gradually continuing till the present. The main risk factors for this industry are the state of roads and the
limitation over the traffic of large-sized transport.

Analysis of the logistics market shows that the potential of water transport is not sufficiently utilized
in Ukraine. It now occupies only 1 % of cargo turnover and its role continues to decrease. Meanwhile, up to
60 million tons of cargo can be transported only on the river Dnieper annually. The limiting factors are the
lack of vehicles, riverbeds and high fees for the use of water infrastructure (Fig. 3) [1].
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Fig. 3. Dynamics of the volume of freight in Ukraine in 2015 — 1 quarter of 2018, billion tons/km
Source: [1]

In general, according to the correlation analysis carried out in the paper, rail transport has the largest
impact on the total volume of cargo transportation (R = 0.96), at the second place is water transport (R =
0.85), and at the third place- pipeline transport (R = 0.77).

In 2018, Ukraine ranked 66th of 160 countries regarding logistics efficiency, gaining 2.83 points. This
is evidenced by the World Bank's rating of Logistics Performance Index 2018. Compared to the previous
rating (the study is conducted once in two years), Ukraine in total moved by 14 positions (Fig. 4). Ukraine
settled between Serbia and Egypt, and it became the third after Estonia (3.31 points and 36th place) and
Lithuania (3.02 points and 54th place) in post-Soviet space [7].

The total ranking accumulates five areas for which research is conducted. In the section "customs
procedures" Ukraine gained 2.49 points, in “infrastructure” - 2.22 points, in “international transportation of
goods” - 2.83 points, in “logistics competence” - 2.84 points, in “tracking of goods” - 3.11 points, for
“timeliness” of delivery - 3.42 points (Table 1).
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World Bank's Logistics Performance Index 2018

Table 1

LPI | LPI International | Logistics | Tracking
Country | Year |Rank|Score | Customs | Infrastructure | shipments [competence | & tracing | Timeliness
Rwanda 2018 | 57 | 2,97 2,67 2,76 3,39 2,85 2,75 3,35
Colombia 2018 | 58 | 294 | 261 2,67 3,19 2,87 3,08 3,17
Bahrain 2018 | 59 | 2,93 2,67 2,72 3,02 2,86 3,01 3,29
Philippines 2018 | 60 | 2,90 2,53 2,73 3,29 2,78 3,06 2,98
Argentina 2018 | 61 | 2,89 2,42 2,77 2,92 2,78 3,05 3,37
Ecuador 2018 | 62 | 2,88 2,80 2,71 2,75 2,75 3,07 3,19
Kuwait 2018 | 63 | 2,86 2,73 3,02 2,63 2,80 2,66 3,37
Iran, Islamic § 2018 | 64 | 2,85 2,62 2,77 2,76 2,84 2,77 3,36
Serbia 2018 | 65 | 2,84 | 2,60 2,60 2,97 2,70 2,79 3,33
Ukraine 2018 | 66 | 2,83 2,49 2,22 2,83 2,84 3,11 3,42
Egypt 2018 | 67 | 2,82 2,60 2,82 2,79 2,82 2,72 3,19
Source: [7]

The higher the score, the stronger the position of the country in this category. Germany takes leading
position in the ranking with a total score of 4.2 LPI. It is followed by Sweden, Belgium, Austria and Japan.
The next top-5 are: Netherlands, followed by Singapore, Denmark, the United Kingdom and Finland (Fig. 5).

Table 2
Leaders of the World Bank's Logistics Performance Index 2018
LPI | LPI International | Logistics | Tracking
Country Year |Rank | Score | Customs | Infrastructure | shipments [competence | & tracing | Timeliness

Germany 2018 1 4,20 4,09 4,37 3,86 4,31 4,24 4,39
Sweden 2018 2 4,05 4,05 4,24 3,92 3,98 3,88 4,28
Belgium 2018 3 4,04 3,66 3,98 3,99 4,13 4,05 4,41
Austria 2018 4 | 4,03 3,71 4,18 3,88 4,08 4,09 4,25
Japan 2018 5 4,03 3,99 4,25 3,59 4,09 4,05 4,25
Netherlands 2018[ 6 4,02 3,92 4,21 3,68 4,09 4,02 4,25
Singapore 2018 7 4,00 3,89 4,06 3,58 4,10 4,08 4,32
Denmark 2018 8 3,99 3,92 3,96 3,53 4,01 4,18 4,41
United Kingdom | 2018] 9 3,99 3,77 4,03 3,67 4,05 4,11 4,33
Finland 2018 10 | 3,97 3,82 4,00 3,56 3,89 4,32 4,28

Ukraine plays the role of a transit transport bridge connecting the countries of Europe and Asia. A
number of international transport corridors pass through the territory of Ukraine: pan-European transport
corridors No. 3, 5, 7, 9 (Fig. 4).

For the last 8-10 years, Ukraine has been active in supporting the European initiatives on the ITC,
proposing its variants of corridors for the European Community. According to the research results of the
English Institute "Rendel", in terms of the transit coefficient, Ukraine ranks first in Europe. However, today
the level of the use of transport infrastructure in Ukraine is still quite low. Creation of transport corridors and
their entry into the international transport system is recognized as a priority national direction of
development of the transport-road complex of Ukraine.

Corridors of the Organization for the Cooperation of Railways (OSZ) Nos. 3, 4, 5, 7, 8, 10, Trans-
European Transport Network (TEN-T) are represented on Fig. 5.
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Fig. 4. Pan-European transport corridors

Notes: [5]

Fig. 5. Trans-European Transport Network (TEN-T)
Notes: [5]

The Trans-European Transport Network (TEN-T) is an infrastructure project of the European Union,
which began in 1996. In 2016, Ukraine officially became the part of the Pan-European transport network
TEN-T, which aims to improve motorways, railways, airports, inland waterways, as well as to coordinate
comprehensively the entire traffic system.

In an international conference held under the leadership of the European Union in Brussels Georgia,
Armenia, Azerbaijan, Kyrgyzstan, Tajikistan, Turkmenistan, Kazakhstan, and Uzbekistan agreed in May
1993 to hold an EU program aimed at developing a transport corridor from Western Europe through the
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Black Sea, Caucasus, Caspian Sea to Central Asia. The program was called Traseca (the English
abbreviation of the "transport corridor Europe-Caucasus-Asia™) (Fig. 6). In 1996, at the conference in
Athens, TRACECA program included Ukraine.

IRAN
\ Gy SYRIA

Fig.y 6. Corriddr Eufope - Caucasus - Asia (TRACECA)
Notes: [5]

Taking into account the importance of Ukraine as a transit country and modern trends in the
development of innovative technologies in logistics, it is proposed to form an underground cargo delivery
system. Thus, the main suggestion for Ukraine is the creation of an automated underground cargo delivery
system with digital control. This will ensure safe, reliable and timely delivery of containers, pallets and
parcels through the underground tunnel transport system. Unmanned trolleys with cargoes will run along the
tunnels. With the help of Internet devices, it is possible to monitor the movement of trolleys and other
logistics processes. The whole system will work from renewable energy sources. This will reduce the amount
of CO, emissions by 80 %. An underground cargo delivery can connect, for example, an airport with a
factory, a warehouse with a warehouse, a warehouse with a port, and so on. At the first stage of the
formation of underground delivery, it is possible to activate already existing tunnels through the use of some
parts of the catacombs. In the future, transportation will be carried out between cities and countries.

The following advantages of underground cargo delivery should be noted:

1. Solving the ecological problem of large cities, caused by the work of overland transport;

2. Implementation of this project will allow to reduce by 40 % the number of lorries on Ukrainian roads;

3. Such a delivery system does not depend on external natural and climatic conditions;

4. Delivery speed will increase considerably;

5. Save the city space without change;

6. Provides an uninterrupted and efficient logistics system;

7. Improve delivery in densely populated cities through the use of small self-propelled cars that will travel
underground.

Construction of one kilometer of tunnel for laying high-speed bilateral transit route will cost about 20
USD million. Construction of the stations of entry and exit from the tunnel will cost additional 70 USD
million for each object. It is therefore expedient to attract investors from China. The key areas for investing
in Chinese companies in the "One Belt, One Way" initiative are energy, transport infrastructure, logistics,
real estate. First of all, China is interested in the New Silk Road through Ukraine which will connect Europe
and Asia (Fig. 7).
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China invests a lot of money into the development of countries along the New Silk Road (Fig. 8). By
2020, investments will reach 800 USD billion. And the annual trade between China and the participating
countries will amount to 2.5 USD trillion [8]. Involving large state-owned Chinese capital in Ukraine will
reduce the risk of escalating Russia military action on the territory of Ukraine and will increase the
geostrategic value of Ukraine for China.

It is suggested to run this project, which will have two stages.

The first stage involves the creation of a pilot way of underground cargo delivery within Odessa, using
existing tunnels (catacombs). It is planned to create three main networks, which will connect the Odessa port
with three branches: with the warehouse area in the area of the market "7 km."; with airport; with the train
station. Production of all components may be provided by the involvement of domestic producers to the
project. It is necessary to conduct tracks, electrification of the tunnel and manufacture of railway capsules
(Kryukov carriage building). Costs for the implementation of the first stage of the project are presented in
Table 3.
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The second stage of the implementation of this project involves the formation of a system of
underground cargo delivery in parallel with the passage of the Pan-Eurasian Corridor with the involvement
of Chinese investors.

The estimated costs of implementing this project are presented in Table 3.
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Table 3
Basic calculations for the implementation of the project for underground cargo delivery

Necessary steps for project implementation | Cost, USD min
Stage | (for the Odessa region)
Creating 3-way tunnels 400
Conducting tracks 20 km. length 35
Electrification of the tunnel 10
Purchase of carriage capsules 900
Total for Stage I: 1345
Income from service sales (UAH th) 1.92
Stage Payback Period 3 years
Stage |1 (for the Pan-Eurasian Corridor)
Foreign investments 800000
Domestic investments 100000
Total for Stage II: 900000
Payback period of II stage 7 years
Notes: [6]

Taking into account the profit from sales and expenses for the implementation of this project, Ukraine
will receive a projected profit growth of 51 % after the first year of its implementation.

The payback period of the second stage of the project, based on the ratio of growth rates of freight
turnover and the costs for its implementation, will be 7 years.

Conclusions and perspectives of further research. The main problems of virtually all structural
elements of logistics infrastructure in Ukraine are the high level of its physical and moral deterioration. In
fact, the logistics infrastructure of all modes of transport has not been properly supported for years, it has not
been updated, and now it does not meet the requirements of international logistics operators.

The development of transport infrastructure is an important factor not only in integrating Ukraine into
the world economic space, but also in integrating the social and economic space of our country, which not
only links the regional system of resettlement and production but also contributes to the specialization and
co-operation of sub-objects of management. The modernization of logistics infrastructures, which has
remained almost unchanged since the 90s of the last century, raises not only the task of replacing outdated
equipment and engineering structures, but the need of their complex and systematic processing in accordance
with new technologies for the processing of freight flows. Accordingly, the problems of research regarding
the introduction of innovations into logistics infrastructure are actualized.

The EU's transport policy aims to promote environmental, safe and efficient mobility throughout
Europe, to support the internal commodity market and to ensure the right of citizens to move freely
throughout the EU. According to the new EU infrastructure strategy, transport sector funding will triple by
2020 and will reach 26 billion euros. At the same time, the financing of the transport sector will be reoriented
to a clearly marked new core network, which will form the basis of the transportation system within the
single European market. Its implementation will be facilitated by the creation of 9 major transport corridors
that will be joined by EU Member States and stakeholders, which will allow concentration of scarce
resources and achieving concrete results. This is a positive decision for Ukraine, since three of these nine
transport corridors go to the borders of our country, and we can participate in joint projects for their
development, including the implementation of underground logistics.
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